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Ti 1 10 ADVERTISING & MARKETING 



_Dat« Pub, 

The Center for Cassette Studies, Inc. — 

Pub li»h0 r 8110 Webb Avenue, North Hollywood, CA 91605 

Cassetto 

T.9aeh0r or Student Material Student Co»t $12.95 Length 28 minutes 

Grade Level Secondary /Colle^j ate /Adult Suggested Time of Uae 

OBJECTIVES: 



SUMMARY DESCRIPTION: Experts discuss the importance of advertising to the 
economy. The importance of strong management and of test marketing is emphasised, 
and determination of the advertising budget is discussed. 



AVAILABLE INSTRUCTOR MATERIAL AND TESTS: 



Title AMErtlGAW KAFKETING 

Author Wi lliam J. S hultz pate Pub. I96I 

Pub 2 ta'j^r Jifadswort.h Pu blishing Co., San Francipco, GA 

Teacher or Sludc:,' -.terial Student Coet Length 655 pages 

Grade Level Co Zleglate Suggested Time of Uae 1 sen. 

Q3JSCTIVES: 



SUMMARY DESCRIPTION: ThiE Lxjok covers the "whys" of marketing as well as its 
••whats" ;ind "hows." Benicier, gaining an understanding of marketing activities, 
one learns about the business or.Tinizations that perform these activities. 



AVAILABLE INSTHUCTOP fiATERIAL AND TESTS: 

ERIC ^3 



TitU ANALYSTS TOR MARKRTTNC nKHTF.IQNS 

Author John ¥i. Ivancevlch and Jamer. H. JDor nellv .,P<^"^^ ^''^•,1970. . 

Publiaher Richard B. Irwin> Inc. 1S13 Ridge Road. H onewo od> IL 60^30^ . . , 
T^aohtr or Student Material Student ^^^^J^!i^,. I^^ngth _39Z.J?i*?!5, . 

Grade Level Collegiate Suggested Time of U^e^ 1 s:n» 

OBJECTIVES: 



SVMMAR1 DESCRIPTION: This book has been written for use as an In+rrd'^cf^ry 
textbook for c: liege and university courses in marketing problemSf narcl'^tln*; 
policy » marketing manaeementt quantitative analysis for rarketing and rT.rP'et^rg 
planning* It is oriented toward the factor?^ in narketing decision m'^Z-n-? 
can be qualified* 



AVAILABLE INSTRUCTOR MATERIA:. AND TESTS: Instructor's Manual 



Title ANALYTICAL MARKETING 

Author K^r-ihall Preiffe and Leonard S* Slrnon Date Pub. _ 1^0 . 

Publishe r Harcourt, Lrace k World, Inc.^ 750 Thir d Ave_nuoA„He'' York^ ^ iOOl? , 

■ ♦ 

Icaoher or Stuien^ .■■aterial St uden-t CoBt^ ^ Length T'^S paces 

Grade Leval Collegiate Suggested Time of Uue_ l_sem» , 

OBJECTIVES: 
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SUMMARY DESCRIPTION : Analytical M arketing is not intenHed to he me7-:"'y ^ -"w-ty 
of management science applications in marketing, although a great many ap-il^^'ti-ous 
are covered. Rather, it is designed for the student who wich'»s to inveatifr^te ths 
structure of represert -.tive marketing models, to determina the critical fa';*'»"'» Jn 
thair design and application, and to assess their adequacy. 



AVAILABLE INSTFUCTr'^ MATERIAL AtlD TESTS: 

-33^ 
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* APPUCATION OP KANAGtlMENT SCIENCE IN MARKETIHf 



^f^^^or David B. Mo ntgomery and Glen L. Urban Date Pub. 1970 

Publieher Education al Book Division. Prentice-Hall. Enf:lewood Cliffs. MJ 076 ^ 

Teaoher or Student Material Student coet Length 481 pages 

Grade Level CoUe^late Suggested Time of Uae 1 sem. 

OBJECTIVES: 



SUMMARY DESCRIPTION: mterpi^ts a variety of examples Involving the newest and 
most promising models of rcanagemtnt science applications. The book Is problem- 
centered rather than technique-centered, and encourages new and Imaginative ideas. 
It emphasizes marketing problems and the development of models to solve them. 



AVAILABLE INSTRUCTOR MATERIAL AND TESTS: 



t ATTITUDE KEASUREKEN'T FPU KARKKTING STRATEGIES 

Author G._Davld Hugh es p^te Pub. 1971 

Publieher Scott, F oreum an and C3., 1900 East Lake Stx^ct, Glenview, IL bOOeS 
Teaohsr or Student •—.terial Student Coet $3.95 Length 177 pages 

Grade Level Co llegiate Suggeeted Time of Uee 

OBJECTIVES: 



SUMMARY DESCRIPTIOh : Applications and limitations of attitude measurement are 
presented to aid the marketing strategist in becoming a sophisticated consumer of 
attitudinal research, able to int<JlligenLly contract for research, and evaluate 
data collected by others before miking a decision. The tfxt lends insight into 
the problems of planning attitudinal research. 




AVAILABLE INSTRUCTOR MATERIAL AND TESTS: 

-335- 
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.uthoP _ ^ Date Fub. 19^^ 

/^jnerican Marketing Association 
r\. hit she r 230 North ^^ichipln Avenue, Ch^^^ IL 



:-i:tker or Student MatcviAl ooth Coet $6,0 0 Lengthy 182 pa^s 

Level 5olA?£l4t2 ... Suggeeted Time of Uae 



CB^'tCTIVOS : To provide an up-to-date annotated set of references in the area of 
xarketin^s research. 



Si'MMAnY DrOCRIPTIOfi : Includes not only references pertaining directly to mar- 
keting research, but also references dealing with concepts and methods in related 
. r.'Aj^ airectly applicable to markoting problems. Accordingly, this bibliography 
^iTempts to bring toj^ther the principal literature of current interest from a 
wiae variety of sources* 



AVAILABLE INC7RUC7CU MATERIAL /i.V.'^^ TESTS: 



h\ZlZ -VKviIn:, - Con'u,,ptJ, Di^ClSICNS AND STRATEGIES 



Kich^rcl :;till and Edward W. Cundiff Date Pub. 1971 



Put lie aer ^-ijucc-tiona^ ?ook_ Divlg ion i^ Prentice- Hal l t Sn glewo oi Cliffs^ NJ 07632 

♦ 

T^^r^hCi* rr Stu i-' . tcvi.al S tuif^n t Coet Length 62? x^Xfres 

Ji-^rid^e Level Mi- - C A Vi::.^ Suggested Tirrit! of Vee 1 sen* 

OBJECTIVES: 



..IHS'ARY DESC^l TT'^^N: Offer:, x solid foundation i:* marketing concepts and a com- 
rl^^*:^^' cxplanati.^; '.f marketing; problems and research* The interpretations are 
iucid and logical, with nany deccriptive examples based on recent marketing pro- 
f>2dures# Provides complcV} cover%.^'e of the broad subject of basic marketing* 



AVAILABLE ISSTIi':. .^^^ftr'fAI A^T TEbTS: 
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* ^ « Basic marketingi a kanaglrial approach 



Author E. Jerome M cCarthy and A. A. Broj^^owicz D^te Pub. 1971 

PublUher Richard D. irwln. Inc., 1&18 RldpB Road. Homewood. IL 6o<^30 

Teaoher or Student Material Student Coat Length 



Grade Level Gollej^lata/Ad-alt Suggested Time of Use 1 sem. 

OBJECTIVES: 



SUMMARY DES,,fPTIOS: Li:- .u.r,..r. marketing froK> the man..gerial point of vleK. 



TelL'^fnf '''''''' ^-^-'^ Objective 



* i g ■ i'ASIC MAPKiJTING - A L;TRATEGIG SYSTEMS APPROACH 



Author _ 9£££eJl*_??l!lini Date Pub. 1971 

Publisher ^''y^rles_Ej. t^errlll, Columbus, OH 



reac'.'i^r or -.tariaZ Student Coat Length kjH pagps 

Crai«? ieyeZ Gol^ eeiat^ Sug^eatei Ttme of Uae 1 sen.. 



..i/A/A/4/7y .)£..tff JP.IOA; This bock is about marketing and the modern buoiness firm 
viewed from a new and exciting perspective. It deals with the ways our ever- 
changing world affects the firm. It views marketing from the firm's viewpoint, 
'ind from a manafverial, etrategic perspective. 



AVAILABLE INDThUQTCh LATERIAL AND TESTS. 
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Ti tlo lyOi^^PJ NNINGl^OF^ r^XHK 

/• uthor P aul D» Converse Da te Pub. 19 59 

Bureau of business He search 
PublisheP T he University of .Texas, Austin, ^TX_7b^^^^ 

Teacher or Student :^ut .^ir.l Student - '^^^^^JlfJ^P^ Length 89 pag^s 

Grade Level^ CollegLate Sug^'?o1;ed Time of Uae 



OBJECTIVES: 



SUMMARY DESCniPTICN: A short history of the early field of marketing* Introduces 
the men who made the early studies and who wrote the first bookSf articles, and 
pamphlets* 



AVAILABLE INSTRLCTOF h*ATEFJAL / ^ TESTS:, 



Ti t le BIBLIOGRAPHY FOR yARKETlNG^ DISTRIBUTIOlj-A^DISTRIE UTIVE KDUGATIQN 1968 -71 

Author Jerome Levent^ial Date Pub. 1971 

Kpsiicn Deica Kpsilon, Distributive tdacation Departaient 
Pub tia her Temple Univtirsity, 31 6^ Seltzer Hall y Philadelphi a, PA 19122 

Teacher or Stud^^nt . r^int Both Length 121 pages 

Grade Level Euggeo ted Time of Uae 

OBJECTIVES: 



SUMMARY DESCni'-ZIO:: : Contains resources in the areas of marketing and distrilnitlon* 



AVAILABLE ISSXri 
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Ti 1 1 • SMmP'S D IHEC7X)RY (^F MARKETING RESEARCH AGENCIES 

Author . Ernest S. Bradford ^^^^ ^ 

D ».»• L ^rad^ord's Directory of Marketing Research Agencies " * " * — — 
Publxther f. p. B ox ?76, Fairfax. VA 2;>0'^ n ' 



T0aoher or Student Material Both CoBt Length _ 288 pa«gs 

Cracie L^y^Z Colh.n.^x^/Ad_at Suggested Time of Uee 



OBJECTIVES. 



SUMMARY DESCRIPTION, Provide, manufacturers, advertising a«ncies .nd «tJ..r« 
with a list and descrlptirn of reliable market ^esearJh SciS in^e if I !S 
abroad. Every effort has been mede to insure con:«crand uJftefdite^rfoCj^^f 
about the facilities available from each organization. ""^^^^^ infoxmtlon 



AVAILABLE INSTtiUCl\jt\ MATERIAL AND TESTS: 



Title B.RAND STRATEGY IN U.S. fX)OD MARKETING 



Author_ Wmiam Appl ataum and Ray A. Goldberg pa^g Py2>. I967 



^''"^^^^^^^--2£^tg_.M:'^9l_of Bu siness; Administration. Harvard University, Boston. 

MA 

Teacher or StuJpr,t '^neriil Student Coat $2.00 Length 86 page^ 

Craie Level ^J^H^^ Suggested Time of Uee 

OSJ€CTIVES: 



"'I'^TV^Y'^T'''- '""'^'"^ -containing two papers dealing with related aspects 
of the brand problem in the Uni u-d SUtes. The Applebaum paper presents in his- 
torical perspective the role of food manufacturers* and distributors* brands in the 
United States. The other paper, entitled "Dynamic Brand Strategies," ic based on 
a broad study by Ray A. GoldL«rg of agribusiness coordination in three commodity 
systems* ^ 



AVAILABLE IN :THcCTi h MATERIAL AND TESTS: 

ERIC 21 



Title Sl\mF3 IN rARKPlTINGi AN ANNOTAT^ ^D BIBLI OGRAPHY AND INDEX 

Author Linda and Barry borman ^<^^^ Pub> ,1971, 

Pub It $ he r Scarecrow P ress j^^MetuchenxJiJ — 



T^acfc^r or Student Material Teasber ^^^^ Length 211 pai^s 

Crad# L^y^Z Collegiate Suggeated Time of Uee 



OBJECTIVES: To aid the user in selecting ralevant case studies for his particulax 
need* 



SVMMAR7 DESCRIPTION: Approxinataly 1400 case studies from 28 texts in marketing 
have been index^^d and annotated, making available a variety of material in one 
volume* 



AVAILABLE INSTRUCTOR MATERIA.'. AND TESTS: 



Ti t le CASE STLT Ji:j3_IOMKCTJSLj!^^ ^ 

Author Halu^ naocn, G erald To pp and Fatricia.R ax^ Date Pub. 1?6$ 

Pub lie her Intf>rstatu P rinters & Pub lishem^ Dinville^gja 

Te.oher or S-nJent ilxtsvial Stitdl ent Coat Length 179 pagfis 

Grade Level Sec ondary Sugjeoted Time of Vee 1 sem* 

Onj^CTIVES : Thu ob.y^ctives of thes*^ cases are to encourage stxidents tot single 
-t the impv - a^t u^ad i:al5.ent facts; orc^nlze th*^.m in loeicil relationships! 
z«»COgnize issu.Q and ci:irrent developments; consider alternatives anu wei^ the»f 
and develop a patt-.rn of arriving at business decisions. 



SUMMARY DESCRIPri-'N' These 23 case studies ir marketing and distribution axe 
taken from actuiil experience • The purpose of these studies is to assist distri- 
butive educaxicr: and otner marketing students in Baking v^lid decisions based on 
sound judgmetitr ^ 




AVAILABLE INSTRUJ' MAPEFIAL AND TESTS: 



Titt0__ GASES I N ^^AR.^i:;UNG 



* C< J, Dicksen^ ^^ oeg:er and L> C> Lockley 
Pw&Zttf;ig r Al'l yn 



Oat« Pul>. 1971 



r«a<jfc«r OP Student Huterial Ll tudenl coat 

Grade Level Co3 lo,'iat'=' 

OBJECTIVES: 



Length 37^ pagBS 



i<u.gg&Bted Time of Uae 



teliev. f^!t l'. : ^^"^ -^;rcr' asr-i^^v^^ts have collected. The authors 
SiJmr.r!!St ^''^ ' """"'^ ^^^^^^^'"^ ^"'^^^t " extensive 



. ' J* , 4 .V n T V c c 



Teacher or St i ' < ■ 



Date Pub. 1965 



'A,>l/:.^;ii£::i..lii!gi^^^ cuffst Nj 07632 

^'^^^ Length 116 pages 



SUMMARY bEb':Kl:'::'''^ 
merits in the study and T3irxcL^c>-i ?f r^rketin^* 



Irvor-ji.cat^s too rf/i.ults of rf v^ent research and develop^^ 



AVAILABLE I r .1 : 

ERLC 



.T / : > a si' 7 aw T 5 .; J j i., t itik ' or* 3 K^iiUal 
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Titl0 



CASKS AHD BKADIHS IN MARKETING 



Author Richard H. Buskirk Oate Pub, 1970 

Pub lithe r Holt. Rinehart & Winston. New York. NY — — 

Ttaahtr or Student Material Student Co&t Length 329 

Grade Level Collegiate Suggeeted Time of Uee 

OBJECTIVES: 



SVMMARt DESCRIPTION : Contains readings on all aspects of maricetlng* Th«y «X« 

outlined and pertiner.t questions are answered. 



AVAILABLE INSTRUCTOR MATERIAL AND TESTS: Instructor's Manual 

Ti t le coyy^jyiCAHo?J3 for ij^adsbsh ip 

Author Edv-.rci r.. 3 c.w.elL Pufc. 1970 

Publisher Or\:rp-:. ^^.l'ni^^ ho'k Cn-:>:^ry, Hi rhtr.town. V J PH5?0 

Teaoher or Studc^ it-zriil 3t i;d>^nt Coot jj^no Length 

Grade Level 0-.-H'-:f:l;ito Swjje^^ied Tine of Uue 

OBJECTIVES: 



MMARY DEJJP'.t'rrO!!: Contains six chapters. Tho first 3 deal with the general 
aspects of communications thit tho ntudont will use in pcrforBanoe of BOst of his 
day-to-day activi*ieR. Remaining chapters deal with corrunications in 3 specific 
situations eacn o -.e of which is vital to every tusinessroani business nee tings* 
'^blic spc'*I;?n- written coin"3unications. 
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AVAILABLE ISJ.RiC. '■. y'irtiFIAL ASr TESTS: Instructor's Manual and Key ($1«60) 




Daf Pub, 1971 



Piibtt«»» r_Cr«gK/HcGraw.Hlll Book Coapany. HlKhtstown. NJ 06520 

T0aohtr or Student Material Student Cost $2.0k Length 12» pafgg 
Grade level Secondara; Suggeettd Time of Uee 

OBJECTIVES: 



i>^^5c/f/Pr/0ir. Designed tc pwpare students for sales-supporUng jobs In 
virtually all occupational areas. These aarketing^rlented jobs. cSlaS^ tS 
vocational grid and Include such diversified work as xtsUil stores, selling, aezvlo* 
station operations, agricultural supply store selllrg, and restaurant aanafleMat. 



^y*nABLE INSTRUCTO.S MATERIAL AfD TESTS: Teacher's Manual ft Key ($2.00), 
in M^rteting*^' General Methodolbgy Manual, and Occupational Manuals ft Projec** 



3** t la COyjKTh:! a DYNAKIC y\{lKfeTINC SIMUU 1 ION 



Author A. J. Faria. D, C» Jomstone and fi. 0, Nulsen Date Pub. 1973 

Business Puilicatlons, Inc. ~ ~ — 
F'ublishe r ^yj? S outh iU ropton Rotd. box 24746. tollas. 75224 



Teacher or Studar,- xterial Student Coet_ Length 

Grade Level Coll fegiate Suggested Time of Uee 

OniEC^IVES: 



S.MhAhy ^ V. involves tH3 marketing operations ol hypothetical cos- 

panles in an industry thnt produ.^s and i..arkets sound system? (hi-fis, stereos, 
etc.). The v-tried marketing dec.sions that «u5t be aade involve the coaranies 
(tffims; in th« decisior-aaking p-ocesses which vividly bring :ilive the loarketing 
tools previously dovejoped by - tudents. fc^tn industry oom.lsU of fivu teams, 
-aoh tean Ideally consists of th.ee to five icen^bers. As irany industries as are 
nocf-ssaiy can be fanned to accor-.odate indivicual teachers. Any compute*- with 

M%}r.'-\I?^'^}* ^'^^^^"^^^ acco'imodate the program for JuMPKTK. 

AVAILABLE IS—HUSTC:. LATEPIAL AND TfSfS; in^trur or's Ifanual 
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Author :: iorn cr-i^^'Jr £)at« . fc, 1970 

Pub Ho h^r S£0 1 Forvs^an^an .Lvo . , ^ 19CC ^ir.t Lake S tmct t Glenvlew, IL 60025 

Teacher or StuJ^'n- - ^ - \. A*^:4'r4 ^^''"^ ^^1^X9^ Length I60 pfiffis 

CraJd Icp^Z ^ 5u<7;705^ci rim,; a/ i/«c 

OBJFCTIVSJ: 



SVMMAB1 OFSCuIl ?ib^4 : Written Iron a marketinp-oriented perspective^ It OXMlMS 
the strsnpths r^rvl w^akrc^r^oc 01"* currently applied industrial organization anolyais 
30 thmt rrcaent a. id futun? lucincco m-ina^^ers can recofnizc the functional proper^ 
ties of such analvGls* it also rvvicws and re-^valua^tes the efforts of federal 
agencies cnar^od with tho task of onforcinp antitrust lepislation* 



Title Cw*::::::-;^ r:::in7ioH >:nhK:::vi::G :<\K/.Gijr-;::cT 



Author J-i«oc ,H. :-er3 j.nd Willlcir^^H^^Hc^^ I'ate Pub. 1967 



Teacher cr rt:<'- -: ^^i<»:l':7it i?.Otit Lenjth 336 pageo 

Grade Level _ '^'i'-'^.^r Suggeetci Tirr-j of Vae 1 sem» 

OBJECTIVES : (1) To coT;c:t f:*or the vant tod; of knowledge about huaan behavior 
\hoo^ concepts tr/s ' l-^l'::: '^hich soc^ to h-ive p<:rticular relevance to the 
•tncerstandin^i of - • buying; behavior; and (i:; lo illustrate the relevance and 
a?;;' ^ .4*tion 01 wcic behavior principles to the buying situation by examples 

fron curront niirictlnr t)r*.clice» 

^UMH*.: Y D'Hr.C'^'ll uonct:t: pertaining to sensory and perceptual proeeseesy 

lea.T.ini?;, re»xory, ::nd cjprjlion; rotivaticn and erot.lon; cultural and social c^^p 
Interaction; and 1 . ily ^naraoti ristic^ are rL'viewcd and interpreted in a ffiairiceting 

concept* Thio t^o . tTVAfr^.i., th i rap betwe».n r/jlected aspectc cf the behavioral 
sci'itcas and d-i.CL ^.n -^..an^- in rar/.ctin.'T* 



AVAILABLE . ' . . .1 



ERiC 



gRITKRIA TO ASSIST UHERS OF MARKETIMG RESEARCH 



Date Pub. 1962 

Pub lithe r American Ma rke ting Association, 230 North Michigan Avenue, Chicago, IL 
T^aoher or Student Material Student Coet $2.00 £engt;» 2t pages 
Grade Level Gonegiatp/A c ult Suggi-ated Time of Uae 



OBJECTIVaS: 



SUHHAPJ DESCR {PTIQN : A basic guide primarily for the buyer of research services 
to whon> :nar!-"etlng resear'-h rr^acticea ar»j neu. Covers both methodological and eth- 
ical considerations. ?.Wo«nt.s iuostlons buyers should ask and the type of answers 
they should rt^oeivp. 



AVAILABLE rvSThu.:"' , .iTf ( -i AND TESTS: 



^i*i'nar y^rl^Jooij Date Pub. 1971 

Fub lidhs J'.„VJ^.^:fZMc9r. vrf-HU'i JK ■:'< C ov.ip?.ny, lii gh tstown, NJ 08520 

Teacher or Stu-i-y. : -t^rial Student Coat $2.13 Length 132 pages 
^^'^■'^ Lwyei Suggested Time of Uae 1 sem. 



S^MhAin DESCf^ It'? lot):. Before tne young worker can begin to perform data pro- 
cessing activities, he must first understand its concepts and principles. The 
first two chapters of this text-workbook provide the conceptual foundation. The 
student recomlze.s ar.rf identifies his role in the origination, input, manipula- 
tion, or output sU,9i.-; of tna d-ita procebsing cycle. 



AVAILABLE nii:TiuJC: !<ATERIAL ASD TESTS; Teacher's Manual and Key ($2.00), 
^^9^.2enerdl MethodolCizy Kanual 
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TitlB 



DEVELOPMENT OF MARKETING mEQRY 



Author 



George Schwartz 



Date Pub. 1963 



Pufctiahgr South-Western Pul^llshing Co#» 5101 Madison Road. Cincinnatl> OH ^5227 
Teaaher or Student Material Student Coat ik.50 Length 152 pages 



OBJECTIVES: 



SVMMARJ DESCRIPTION: Analyses a number of approaches to the developnent of 
Marketing theory to determines (1) the progress achieved In the develofMent of 
empirically valid marketing theory t and (2) how empirically valid marketing theory 
can best be developed in the future* 



AVAILABLE INSTRUCTOR MATERIAL AND TESTS: 



Title THE ENVIRONMENT OF MARKETING BEHAVIOR . 

Author Robert S. Hancock and Robert J. Holloway Date Pub. 1969 

Publisher John Wiley & Sons. New York> NY ^ 

Teaoher or Student Material Student Coat Length kig. paffgs 

Grade Level Collegiate ^ Suggested Time of Dae 1 sem* 

OBJECTIVES: 



SVMMARJ DESCRIPTION: This book is a selection of readings* The criteria for 
selections are as followsi (1) that the article contributes to the basic firame- 
work and knowledge of marketingt (2) that the article be more or less timeless 
Insofar as the concepts expressed t and/or (3) that the article be one around irt^ich 
discussion or controversy could evolve in the classroom setting* 



AVAILABLE INSTRUCTOR MATERIAL AND TESTS: 



Grade Level 



Collegiate 



Suggested Time of Uae 
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Titl0 



ESSENTIALS OF MARKETING MANAGEMENT 



Author Joe Kent Kerby 



Date Pub. 1970 



Pub It 9 he r South-We storr. Publishing Co.. 510 1 Kadis.Qn Road, Cincinnati^ OH 
Teacher or Studen:, .Vur cr la I Student Coat jlO»75 Length 696 pages 

Grade Level Collegiate Suggested Time of Uee 1 8em» 

OBJECTIVES: 



SUMMARY DESCRIPTION: Emphasis is on development of analytical patterns of 
thinking. Acquaints the student with the type of problen he will encounter in 
modern-day marketing and gives the student an understanding of the decision- 
making process and its utilization. 



AVAILABLE ISSTRUCTOR HATEsIAZ AND TESTS: Instructor's Manual and Exam- 
inations Booklet 



Title ESSENTIALS OF M^.PK'ETING MANAGEMENT 



Author Ross Y. Trump Date Pub. iq66 

Pub liahe r Houghton Kifflln go- a Boston, MA , 

Teacher or Student ^a^-pvizl Student Coat Length 140 pages 

Grade Level Collefi^dte Suggeeted Time of Use 

OBJECTIVES: 



SUMMARY DESCRlPTIOh :, Each chapter represents th« best efforts of an authority 
who regularly teaches, conducts researchf and/or engag<?s in consulting work In the 
area about which he has written. This material presupposes some knowledge of mar- 
keting and dispenses with descriptions of institutions or treatment of functions. 
It supplies the potential marketing executive with fact and argument intended to 
stimulate analysis of marketing problems to guide in developing solutions. 



AVAILABLE INSTRUCT. MAPEFIAL AST TESTS 



O ^347- 
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Titl0 



EXECUTIVE ACTION IN MARKETING 



Author Alfred R> Oxenfeldt Date Pub. 1966 

PubliBher Wadsworth Publlshlnis Co>« Belmontt GA 

T^aoher or Student Material Student Coat Length 8i7 pcu^eG 

Gj^ade Level Collegiate Suggested Time of Uae 1 sem* 

OBJECTIVES: 



SVMMAR1 DESCRIPTIOH: Aims at a substantially different mix of laterials dealing 
with mariceting management* Its main stress is on applicable concepts and research 
tachniquesf it also develops models or organizational frameworks that lend form to 
subjects usually treated as catalogs of diverse activities. This Is especially the 
case with the subjects of product planning* sales management* and marketing channels* 



AVAILABLE INSTRUCTOR MATERIAL ASD TESTS: 



Titl e FACTS FDR MARKETERS 

Author Ut St Department of Co mmerce Date Pub- I966 

Puhliaher U> St Government Printing Office* Washington* DC 20402 

ijaoher or Student Material^^J&oth Coat $ t50 Length 

Grade Leve I Secondary/Collegiate/Adult Suggested Time of Vae 
OBJECTIVES: 



SUMMARY DESCRIPTION: Published In 9 regional volumes* this is a series of 100 
Standard Metropolitan Statistical Area market studies t Designed to bring together 
useful roaarfcetlng information in a standard format for use in max*et analysis* each 
of the SMSA studies presents selected data from Government sources on population 
and housing* characteristics* employment, income* Industry sales by retail* whole* 
sale and selected service tradest 



AVAILABLE INSTRi TT/A' MATERIAL AND TESTS: 



Ti 1 1§ 50 YEARS OF MARKETING IM RETROSPICT 

Autho r Paul D» Comrerea D ate Pub. J^959 

Buxeau of Busltiess Raeearch 
Publiehe r The University of Texas^ Austlni TX 78712 

Teaoher or Student Materia I Student Coet $1»50 Length tOk page s 

Grade Level Collegiate Suggested Time of Dee 

OBJECTIVES: 



SUMMARY DESCRIPTION: The story of business and particularly of market distribution ^ 



AVAILABLE INSTRUCTOR MATERIAL AND TESTS: 



Ti t le ?\JNDAMENTALS OF MANAGERIAL MARKETING . 

Author Dwlfibt U Gentry and Donald R> Shawver Date Puh._x^^iL 

Pub lie her SlmaonS'>Boardman» New York» NY , ^ 

Teacher or Student Material Student Coet Length 557 va jrfsz 

Grade Level Collegiate Suggested Time of Use i se m> 

OBJECTIVES: 



SUMMARY DESCRIPTION: Covers the fundamentals of aanagerlal Marketing* Bridges 
the gBL^ between the traditional study of marketing and the broader interdisciplinary 
approach that is now emerging* 



AVAILABLE INSTRUCTOR MATERIAL AND TESTS. 

ERIC ^ 
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Ti 1 1« lillHDA>'l!:»THLS OF y./VfiKLTING 



Author Win jam J» Stanton Date Pub. 19?1 

Pub I take r Gre^WMcGraw-Hill Book CoT fanv^ Hir htsto vn, , NJ 0B520 



Teaoher or Student Material Student; Coat Length 729 pares 

Grade Level CoHc-^late S<ig,..^oted Time of Uee 1 sem» 

OBJECTIVES: 



SUMMARY DESCRIPTION : The central thene of this book is that marketing is a 
total system of business action rather than a fragmented assortnent of functions 
and institutions. While some attention is directed to the role of marketing in 
our socioeccnonic system, the book is loritten largely from the viewpoint of man- 

agscrint in an individual firm. 



AVAILABLE INSTRUCTOH 'UTERI AL AND TESTS: Teacher's Manual 



FUNDA.MKNTALS OF MAPJCETINGi 
Ti t U ADDITIONAL D iyEKSIONS, SELECTIONS FROM THFJ LITKRATURE 



Author James F. "i^bb and Jack L. Taylor _Date Pub. 1971 

Publiaher Gregg/KcC' • ■. v-Hill Book Company, Hirfitstown, NJ Ob520 

Te-^-jher or Student >fztcrial St udent Coet Length 5^1 pages 

Grade Level Collo giate r>ugjeQted Time of Vhc 

C2.^ECTIVEi. 



SUMMARY DESCRIPTI ''i : Provji^r. additional incifihts, views, and concepts of 
bisic markc «-.Lii;- ■ 'iL '-^cl >. 



AVAILABLE INJTF'.-.- 1 : AST TFf 
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INMOVATIQWS TM y^VRlfRTTWr. 



Author Theodore I^vltt _Dat0 Pub. 1962 

Publithe r GregK/McGraw-Hlll Book Company. Hlghtstown. NJ 08520 

T«aah«r or Student Material Student Coat Length 253 paggs 

Grada Level Collegiate Suggested Time of Uee 1 sem. 

OBJECTIVES: 



SVMMARi DBSCnlPTION: Conceives of marketing not as a business function but as 
a profit-building view of the entire business process. This book clearly disUn- 
guishes between selling and marketing and suggests that a strictly sales-oriented 
approach to doing business can be suicidal. 



AVAILABLE INSTRUCTOR MATERIAL AND TESTS: 



Titla INTRO DUCTION TO MARKETING 



Ai-ith o r Robert A. Grayso n ana Reynold A. Olsen D ate Pub. igyi 

Pub lie her Apple ton- Co ^ tury -Craits, New York, NY 



Tcack'Jr or - .igrtaE Student Coat Length HZ? pages 

Gvsde Lavel C9\le£iajiS Suggested Time of Uee 1 sera. 

0?,-J';CTlVES: 



..../fnA.-^/ .cuL" . , yV. Provider a basic understanding of what marketing is and 
now it 11- used in our business ervironment. It is action oriented. After covering 
the fundamental concepts that apply to a particular function of marketing, the 
author has attempted to indiaite the course of action that should be followed. 



AV..X ',ABLE I.- ■■■■KIU.L AND ^.V/.V; i, , , , ton... Study Guide 

O a workbook 

ERIC 
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mTRODUCTION TO MARKETING i AN ADM IWISTRATIVE APPBOACH 



Author 



John H. Darling and Harrv A. Lloson 



Date Pub. 1971 



Pubtithe r John Wiley A Sons. New York. NY 



TtaohtP or Student Material 



Student 



CoBt 



Length 848 pagps 



Grade Level 



polleglAte 



Suggeeted Time of Vee l sea. 



OBJECTIVES: To Introduce students to the broad field of Mariceting and to the basic 
rssponsibilities held by marketing executives in business firms* 



SVMMARI DESCRIPTION : Describes and analyzes the complex subject matter by using 
concepts and illustrations that readily facilitate an understanding of ths matsrial* 



AVAILABLE INSTRUCTOR MATERIAL AND TESTS: Study Guide and Casebook 



fi tie INTRODUCTION TO MARKETING MANAGEMENT 

Author S. H. Rewoldtp J. D. Scott, and M. R. Warshaw Date Pub. 1969 

Puhtieher Richard D. Irwin, Inc.. 1818 Ridas Road. Homewood . IL 6o4'^0 

Teaoher or Student Material Student Coet Length 718 pages 

Grade Level Collegiate Suggeeted Time of Uae 1 sem. 

OBJECTIVES: 



SUMMARY DESCRIPTION : Designed for a first course in marketing management. It 
introduces students to the approaches and problems of mariteting decision making 
under conditions of uncertainty. In general* an analytical rather than descrip- 
tive approach is taken. Only essential descriptive material necessary to mar- 
keting decision making is provided. 



AVAILABLE INSTRUCTOR MATERIAL AND TESTS: 
O . -352- 
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TitU 



INTHODOJTION TO THE WARKgriNG SYSTEM 



Author 



Robert W> Fvys 



Date Pub. 1973 



PuMtthgr Canfleli press» New York» NY 



Teacher or Student Material 



Student 



Cost Length 3^ pages 



Grade Level 



Collegiate 



Suggeeted Time of Uee 1 sem» 



OBJECTIVES: 



SVMMAR1 DESCRIPTION: This text covers all topics necessary to the stude:^t»s 
introduction to marketing as a system and product life cycle* This technique 
avoids traditional compartmentalizatlon of the subject matter, thereby easing the 
instructor's burden in demonstrating that marketing is an integrated whole rather 
than a collection of separate topics* 



AVAILABLE INSTRUCTOR MATERIA! ASD TESTS: 



Ti t le INTflODUGTION TO MODhiliN KAitKbTING 

Author Karl A> filing Date Pub. 1969 

Pub lieher Macmillan Co., New Yorkt NY 

Teacher or Student 'Material Student Coet Length ^31 paggs 

Grade Level Collegiate Suggested Time of Uae i sem» 

OBJECTIVES: 



SUMMARY DESCRIPTION: This book is intended as a practical guide to a field of 
business administration that is rapidly becoming the central managerial function, 
namely, marketing. Its substance is reflected in the already familiar concepts 
of systems management, the total approach, the marketing concept, as well as new 
and original concepts such as directive production-consumption, the product model, 
and others that provide the frame of reference for this book* 

AVAILABLE INSTRUCT h MATERIAL AUD TESTS:: Instructor's Manual and Study 



^ "lUide 
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Ti 1 1 i INTRODUCTORY MARKETING 



Author 



Snykay and Breibart 



Dat0 Pub. 1971 



Publi§h0r Macaillan Co.p New York» WY 



Tcaeh0r or Student Material 



Student 



Coet 



Length 298 pag»» 



Grade Level 



Adult 



Suggested Time of Uee 



OBJECTIVES: To help the student better understand the field of ■arketing through 
personal involvement in marketing decision making* 



SVMMAfil DBSCRIPTIOM: Programmed instruction* Each chapter of this progrmm con- 
sists of a short introductory statement^ framesy a case study* a pre«and post- 
testt test answers aivi panel material* 



AVAILABLE INSTRUCTOR MATERIAL AND TESTS: 



Title LEGAL ASPECTS OF MARKETIKG 

Author Marshall Howard Date Pub. i96» 

Pub lieher Cregg/McGraw«>Hill Book Comj^nyi Hightstown# NJ 08520 

Teaoher or Student Material Student Coet Length 173 pages 

Grade Level Collegiate Suggested Tirne of Uee 

OBJECTIVES: 



SUMMARY DESCRIPTION: Explores the significant ways in which the law impinges 
upon the marketing process and* consequently, upon the decision making of the 
mariceting manager* It summarizes the basic laws with which students and marketers 
should be aware of* 



AVAILABLE INSTRUCTOR MATERIAL AND TESTS: 
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li!:S30NS IN y.-'^.^'i'^'INC; FKOf AbHCAD 



Author Date Pub. 1970 

Publithtr Fairchild PuM ! ;-tti,or.g. Inc., 7,Kii--t__tZ street, New Yo rk, NY 10003 

TsaQh0r or Student Matcrisi^- Stiid?nt i'ra^ SbO^ OO lencyth y slides 

Grad* L9V«l Secoricjary/Coliegirt.t^/Adult >^u.jjeet>.:d Z'iw.^. of 'jae^ 
OBJECTIVES: 



SVMHAR1 DBSCRIPTTON: a collycticn of color slides from Western Laropej Asia 
and from behind the Iron Curtain relating Rercharidirinp ani marketing techniques 
enpluyed elsewhere to thie .'.r.^irlfin experience, iir.phasin is on developments in 
the Youth Market, creative pronoiions ^nd displdyc-., on ii:/ightP into selling, 
personnel and merchanclisin*' pr.icticer, th:>.t nave rcl^'vance to the American experience* 



AVAILABLE issTFUCTi--: ^■7"f:a: ■■ v;^ 7 



Author Louis Boon»> I'^te Pub. 1972 

Pubtieher Dickenson ' ^itli^'Mpg, lo'-M v^errura bo\i]ev*rd» K r/:)nOf CA yijU^' 

T4faeher or Student SMiaent :pn,7tH 452 pages 

Grade Level ^i£l^*l^ll!:^ • f'^tri 

OBJECTIVES: 



SUMMARY DESCFIPTi:}N; nc-rr p^r. ■ i \»v^i fra^e-^ork for the marketjn*^ decision 
natker* Emphasis is placed on rr.Hi^erial Ir t tno n*'hivioi*al sci<*nceG and from the 
quantitative areas* Th^ lu I^.^ticr.s revrecor.t a bi-^na of time lens classics and 
recently published ariiclor a,\^]yzl*''X ih^» ^iry-'^rirr' ireac of n.arketln^^» 
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Ti t U KAWACERIAI ANALYSTS IN KAKK-rritlC 

Author Frederick Sturdivintp al D ate Pub. 1970 

Pub ti§ her ScoUt yoremn an d ::c*, 1^03 cl ast Lake Street^ GlenvleWf IL 6(Hg5 

Teaohgr cr Student Hatrrial Jt uient Cost $10«95 Length 756 pages 

Grade Level Collegl.^tt* Suggested Time of Use 1 

OBJECTIVES: To develop :;n\lytica c^kill in managing consumer and Industrial 
marketing activities. 



SUMMARY DESCRIPTION : Ct'^'t-rr. in extensive foundation in marketing manageMnt 
analysis written by a ai^tiivralched rrroup of sper^^-^listc. A multi«authored text 
which f^ives in-depth co\''irjir.e to subjects that art* vital to a coaprehensive 
understanding of markotinr^ both within the fira and within the contexts of 
society and the conpctltivL' r.y,tc:u 



AVAILABLE INSTHUCT. i. MATFFIA^ AUV TESTS: Instructor's Manual 



Ti t le KAKAGEaiAL MARKCTIKGi PERSPECTIVES AND VIElffOINTS 

Author Eugene J> K elley and William Lazer Date Pub. 1962 

Publisher Richard : I- ^int Inc>, lbl6 Ridge Road, Homewood> IL 60^30 

T.aoh.r or Studen: .-■jtcri'zl Student Coat Length 717 panea 

Grade Level CoUefri.-.to Suggeated Time of Uae i sew. 

OBJECTIVES: 



SUMMARY DESCFIPTIJS :. This book is intendeded to be used in educating sttidents 
and administrators in analyzirii^ marketing problems in the face of an increasing 
rate of business and cocial change. The articles incorporate a nana^erial focus» 
emphasize problen solving, and adopt an interdisciplinary approach to the Banage» 
ment of marketinR effort. 



AVAILABLE ISSTPiC: ^ -'FCA: AN? TESTS: 
O -356- 
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jgdSAGgRiy^yAHKLTLNGi. POIICIiiS AMD DECISIONS 



**tthor lUylor Melo an. Sanuel Smith and John Wheatiey Date Pub, 1970 

Pub Zt«;igr,Houiditonj;jj'mnj:o«^^o ston. KA 



Uaehtr or Student A..-c.-rtaZ_ S tudent Cogt Length 575 pages 

Grade Level <^olle^UU'_ ti-^ggeeted Time of Uee 

OaJECTIVES: 



; tehaviordl concep.f;; (s^ r.arf<etinr plannine ard slratcQr; (6) new pezspecUvas 
on the .unctJons cf rra:!,r.i:r> ...aTPf/er^ontt (?) facilitating raarkeUng decision 
•aklng; (b) societal a;:|>.ct k of rerf etini^; (9) legal issues in «arkeUng| and 
(lo; success and failure In ihe r^rkexplace. The ten parts of this book oozxespond 
to tfte topical coveraA' of treat n^ijor taxts in narketing. 



/ii'4rL4fii,f ;.v,-r^i.'c.T..7. ^^j/i-.r: /j.v:? tests.- 



.^IcLhn J'-. H^^iin.ei; Pa^^ Puj,. I969 

Publ 'ekc Wii oy v cjri?, ?u- u Jo: NY 



I-^j.^.-r '. - ,' • ' _Jt,,dert C:at Length _ 636 pages 

-•"'^ .. !t'^-i<-iV- . ^'u ^i^tJ^ t^ii :ime of Uee 1 sem* 



. i.. , HVA:u::eF on the process of raanaf;eir.er.t in marketing. It 

also dei.;s w:*a ,.U:. isrias -.nd .-cnsidc-i-ctioni: dealt with when decisions are nade 
and the -.faxyticai ta)]:' -nd procKou,ces that are useful in improving the llkeli- 
hooa th.T.t tr..- ri-K: r. -,1 j, :. , .i; . r 7r.n covfra.-v- of the- bock is J'mxted to 

marketing In nanufHon;? ) r ■ er.toi-r;r3t;o^. 
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Ti t U WAWCKT SgCHSMTATIOIIl COHCSPTS AHD APPUCATIOHS 



M. A> OyUv. J. F. En—l H. P. Fl o«illo D at^ Pub. WJZ 

FuhlUh»r — Holt. HiMhaf t * Winston. |tew Yorit. Iff 

Tmaoh^r or Stud*nt Material stwtont Co«t Ltfwgt^ »66 maw 

Gradt L»vl Collo«laf Suggttt^d Tim* of U90 % — 



5(/irMi?jr DBSCRIPTIOM: c^i, with Mrfcot aopMntaUoa* Tbo x«adlii«s ax* orgudMd 
m » loglc»l soquonco and ai<tod Iqr ossay* and editorial iatx«dttoUoi» of ooaalA- 
oxmolo aorit in tTwasolvea. Bio ceadini^ xofloot tho ooonoaie atgwntatlciii a 
topic Mhieh ia becoaing inexoaaingly vianad aa a icoy eoncopt in aazfroUng •eioBM. 



AVAILABLS INSTRUCTOR MATERIAL AND TESTS: 



Titlo MAMtETIIIC • 

Author Hwodoto H. Bockaan and Williaa B. C&rids o n P uto Pub, 196? 

Publioho r Ronald Prass. Wo¥ York, MY 

Toaohor or Student Material Stud e nt Coat . Length 872 pajiia 

Grade Level Ccllenlate Suggeeted Time of Uae 1 ooa« 

OBJECTIVES: (1) To present a clear-cut picture of the developaent and pxaaeat 
statue of the aarketing syatea in the U. S«; (2) To analyse eritieally the total- 
ity of the aazlcetinf prooess* the varlotis essential functions pexfoxMd* and tha 
nmeroua and varied typos of institutions perfoning theaf and (3) To exaaine the 
aajor policies that underlie the various activiUes of aarketing insUtaUoas, 
with eaphaaia on the business and social iaplicationa of auch polieiea* 

SUMMARJ DESCRIPTION: Enphasixes the social and eoonoaic aspscts x,£ aaxkeUag 
and their aany isplieations. At the sane tine, a balanced treataent of aarketing 
aanagsaent is offered* providing the student trith an underetanding of and xegaxd 
for the probleas of aarketing aanagBaent vithout resorting to a technical die- 
cussion of decision-aaking processes* 



AVAILABLE INSTRUCTOR MATERIAL AND TESTS: 
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HtU MARKKTINC ^ 

Author Delbert Diiv t in Jh-.r '^ e^ PMlJip s Date Pub. 1965 

PubltBher Richayxi D> Jrv lnt Jnc>> l-<lb Ridge Hoad, Homewood, IL 60^10 

Teaoher or Student Mhjvl:! Strident ^'-^af Length 865 tages 

Grade Level Gollcpia t^ Suggested Time of U&e 

OBJECTIVES: 



SUMMARY DESCRIPTION ' The topics discussed arei 1) marketingi nature, scope 
and iaportance; 2) market for consumer goods; 3) retailing consumer goods; ^) whola-^ 
sallng consumer goods; 5) marketing industrial goods; 6) marketing policies and 
practices; and 7) marketing activities and the goveriinient. 



AVAILABLE ISSTRUCTOH MAr'-.FlAL ANT TESTS': 



Title KAHKETING IN ACTION - A ESCI3I0N GAME 



Author Ralph L» Da y Date Pub. 1968 

Pub It 9 her Richard Dt Irvin , Inc», Iblb Rid^ Hoad> Homewood, IL 60^30 

Teacher or Student e7*i il Stud ent roet Length 12$ pages 

Grade Level Colle giate Suggested Tirr.e of Use 

OBJECTIVES: 



SUMMARY DESCRIFi Z J'i : Foi:Uv_o6 on rn^xrK^jiinf: problems without completely eliminating 
other aspects of the firm. This enables the ])articipants to feel that they are oper- 
ating a business firm in which irarketing plays a major role, rather than operating a 
marketing department out of context* 



AVAILABLE INSTFUCTC-r M'^:\:^:aL A'J: TF. 

ERIC 



Titl0 



MARKETING ASPECTS OP CAPITAL - EQUIPMENT LEASING 



Author Peter D# Bennett 

Bureau of Business Research 
Publi&her The University of Texas» Austln» TX 78712 



Date Pub. I96I 



Teacher or student Material Student 



Coet $1»00 Length 76 pages 



Grade Level 



Collegiate 



Suggested Time of Uee 



OBJECTIVES: 



SbMHARI DESCRIPTION: The effect that a leasing program has upon the aaxketing 
organization of a lessor of equipment is the focal point of this study. Leasing 
only as practiced by nariceters of capital equipment is considered. 



AVAILABLE INSTRUCTOP MATERIAL AND TESTS: 



Title MARKETING IN BUSINESS MANAGEMENT 



Author C» McF^rron Gittlnger and Steven J> Shaw Date Pub. 1963 



Publieher Macmillan Co>> New York» NY 

Teacher or Student Material Student Coet Length 472 pages 

Grade Level ColleeAate Sugges^ted Time of Uee 1 gea# 

OBJECTIVES: 



SUMHARI DESCRIPTION: D^Pcrib^s and dlscusfies many of ihe moat significant devel- 
opnents in the practice of jrodem irarketing* 



AVAILABLE INSTRUCTOR MATE RIAL AtW TESTS: 
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t Z d MARKETING IN A CHANGING ENVIRQNKENT 

Author Robert Hancock and Robert J> Holloway Date Pub* 1968 



Publisher John Wiley A Sons, New Yorkt NY 

Teacher or Student Material Student Coet Length k^b 

Grade Level Collegiate ^ Suggested Time of Uee 1 



OBJECTIVES: To explain why marketing exists in this and other economies and why 
it adjusts and changes to meet social and economic needs. 



SUMMARY DESCRIPTION: Jn this book marketing Is conceived as a social/economic 
phenomenon. It adjusts and adapts to needs through the set of forces generated by 
Its environment. 



AVAILABLE INSTRUCTOR MATERIAL A.W^:, TESTS: 



Title MARKETING CHANNELSt A SYSTEMS VIEWPOINT 



Author William y.oller and David L. fcfllemon Date Pub. 1971 

Publiaher Richard Irwin» Inc.» 1818 Ridge Road» Homewoodt IL 60430 

Teacher or Student Material Student Coet $5.9j Length 393 pages 

Grade Level Collep:iate Suggested Time of Use 

OBJECTIVES: 



SUMMARY DESCRIPTION : Selected to present a broad overview of channel systems, 
the readings in this volume show the historic and evolutionary aspects of distri- 
bution channels, the environment factors that cause channel evolution, and the 
current viable concepts and theories of distribution channel systems. 



AVAILABLE INSTRUCTOR MATERIAL ASD TESTS i 
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Ti tl0 MARKETING t CONCEPTS AND STRATEGIES 

Author Martin Bell Date Pub, 1972 

Pubti§h0r Houghton Mifflin Co«» Bostont MA 

T0aoh4r or Student Material Student Coet Length 961 paws 

Grads Level Collegiate Suggested Time of Uae 1 sen. 

OBJECTIVES: 



SVMMARI DESCRIPTION: This book bridges the gap between traditional elenenta of 
the marketing discipline and the dynamic conceptual and strategic aspects of Bod<» 
em marketing* 



AVAILABLE INSTRUCTOR MATERIAL AND TESTS: Instructor's Manual 



Title MARKETING t A CONTEMPORARY ANALYSIS 

Robert Do Buzzell, Theodore Levitt» 
Author John B» Matthews and Robert M> Nourse Date Pub, 1972 

Publisher Gregg/McGraw-Hill Book Company^ Hightstown> NJ 08520 

Teacher or Student Material Student Cost Length 786 pages 

Grade Level Collegiate Suggested Time of Uae 1 sem* 

OBJECTIVES: 



SUMMARY DESCRIPTION : Primary emphasis is placed on viewing the marketing process 
from the perspective of the decision maker* The book begins with a discussion of ths 
nature of marketing and the need for a careful and systematic analysis of customer 
behavior* It proceeds to an examination of the institutional system of marketing} 
then it outlines the types of problems involved in marketing management* Finally^ it 
concludes with a discussion of major public policy issues related to marketing* 



AVAILABLE INSTRUCTOR MATERIAL AND TESTS: Instructor's Manual 
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Ti t U_ 
Author 



Gerald Zaitman _^ Cite Pub. 1965 



PtofcZtf/ttfr Harcourts Brace 4 Worlds Inc#t 75 0 Third . V*^w York, WY 10017 

Teaohfr or Student Material Student Cjat . t";^ t'l lo3 pages 

Grade Level Collegiate Suggested T^'mc of hae 1 tie»> 



OBJECTIVES: To apply the findings of the basic disciplines in the behavioral 
sciences to marketing. It ia intended to help bridge the e^P between the research 
of the behavioral scientist and the practical concerns of \,he businessman. 



SUMMARY DESCRIPTION : The studies and concepts pi^^&r.tod in this book suggest 
various ways in which the flow of influence^ from producer to ccnoUker may be im- 
proved^ The research cited casts light on a variety of proL\e»s in advertising, 
distrijution and product policies. Particular eirpnni^ir Jr. j^ace:! upon the dif- 
fusion and adoption of innovations. 



AVAILABLE HiJTE^lCZ'OR *^.'.rKFIAL ANP TESTS:, 



MARXFTING CCPPERATION 



Title 

Author 

The Center fcr Cassette Studies* inCr 
Fublieher fcllC Webb >', '.e» North Hollywood, CA ^ t<0> . 



Tca^iher or Student ^^rigl Student 
Or a ie Leve Z 'Joi iegla te//»dult 

OB.'KCTIV \>; 



Cite Pub. 



Carxette 
t Ka th 27 minutes 



SUMMARY .Jto h >' i'T ' '"'^i ;>»^ soalo of the mar : t>\i^^' .^^ of 1he retailer who 
sells nli pr'-' Jo'" ^ rt^p-^t ^? i r> =5entatives of .op tir.g management and of 

Ns'^lona A:al%'\.', Inc., n m r ^r\: in)portAnt and p^.iv. que£.tLo'» The manu- 

f \ U'^rer, it 1 :*egei» . ' '» r- rates on ^c^reatar voluiro, a'».a tco oi .oi. ••A^nores the 
ueiTiands of the corsarer- ' n taller, it is agreed, ir the link i^Jin\^o:\ the manu- 
ar turer and the corsumer^ He can, for ex.^r.rlt;, t':t'i'^]y r-^.inte oo-.tly promotional 
cunp. ign. The experts agree that the manufactuivr h\e to ccaiw c for his right to the 
rtitaUer*s shelf space, and discuss whether or not the nttaiJe^- '^ cvordcpendent on 
the uf *c turer for the sealing of goods* 
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Title HARXrJTING DrJCISTON KAKIN'^t A V P IIILDING >;PPnOACH ^ 

Author Philip Kotlor pate Pub. 1971 

Publisher Holt> Rlneh3.rt & Wington» New Y^r^, ifY 

Teacher or Student Material Sttident r-at Length 720 pages 

Grade Level Cone.y^.:itt? /Adult Suggested Time of Uae 1 sem. 

OBJECTIVES: 



SUMMARY DESCRIPTION : Assuir.es that the rc^ader has an elementary acquaintc ice with 
the basic ideas of chIcuIus, linear pro^ranrdns, and probability theor;-. It then 
ures thf^s:e tools in the process of developing and solving nathematical statements of 
marketing probler.s and procosser. 



AVAILABLE ISSTRUCTOF MATERIAL AND TESTS;:^ 



Title_ MAllf'iTT>:n ;j-D riSTHIhUTION 



Author Fa^on, Hc....r ard Rdth Date Pub. 197^ 



PuhtiBher Gi\^» .j/Mcq Hi^U Book Co nrany t Hightstcwn, KJ 0%2 Q 

Tcuc/ir or S ^ 't t r>r ia I Stirlent Coot Length 

Grade Level §jL£il2!!2£Z Sugjoatad Time of Uae 1 semt 

OPJ^CTIVES : To \ : ; a foundation of ecor.oriic ard niarketing concepts. In addi- 
t- t is c. the core of a distributivo education progran» since it 

emphasises specilxc jch cpportunitie?^ that occur as a product movec from its point 
or origin to it:3 poir.t of uf^e. 



SUMMARY DESCRIPTIOh' : Cfforc an introduction to all arc-as of marketing and dis- 
tribution. InclJicit??; pertonatHco c/n jectivtjc for each chapter, narketing projects, 
Cd^e studies, ara a :lrc\^sion of the narketing of services. 



/AVAILABLE IsrTRU-:: <1.:^!':a: AS^C TK^:TS: Teacher*- Manual, Key and Project 
Activity Guid- 
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fi * U KAHKfeiTING AND ^ISTRl - .UTIONi AN OVERVILW 

^".t hor Daniel S. M.-^ rn^v 



_£)at« Pufc. 1969 



Publiahe r^Gregg/McGrriw-H i : I Book .Co ffTvary. Hlghtstowri^ N.T mvn 

Tec<:h^,r c,.^,- . ^ : _S ii^e nt C^at Length 497 paws 

Cracf.' L^v.Z C,i;:h^i.te 5u.7ijeste<i Time of Uae I sem . 

»«H /^■.T"' . ^ ' " a realistic appreciation of what marketing i«. 

l^tlt toi:S'"'?: (2) To stimulate the student's' 

riro!?^!\i t ' """^ ' cncentrated study in specialized ar«as| and (3) To 

provide the broad basic ^-nov.led.e of marketing and distribution so important to 
securing a viable job vith ^ rr..rufact.r^r. wholesaler, retailer, or sSvice firm. 

been^.irr-.'^"','' " -"^nt^Mit focuses on dojnestic marketing. A balance hae 

t«en malntax:-5u l^u^.y, .-,r. . ; ; h,r^ markets, between cuntsnt marketing practice 

-Lr^ntt f ■ " •'''^ fundamentals as a conceptual 

tTn.Tr ' . I or-.enta perscr.ai and nonpersonal selling, channels of disT 

/ii'/ii';.i4/?L,? /.vj;.",-; ,? • ,,3.,,-. tfsts; 



Title Thi:_y.k:<}-i-:: ■] :\\ a -jalytical approach 



^'^t'nor iohu_::^'.-ic[ rv-r J Date Pub. 197t 

Put lie he r_Hojl_^,^_ J- i ;.. ^ ■ .. , r p».j N;^w r ork, NY 

Tec.^h.:r Of : ' - ■ ^ ^'^Ji^oni Coat Length 432 pages 

-re..:/*:- lij je.l 1"-: ' -^'£L;?; ru:.jested Time of Uae 

-t-.-ra:r,f: cf 2 narketing- economy. 



3BJ-:C?:'VSS: io 



' ,y * ' '• Aivilyzo , tr.e processes and impllcaUons of buyers and 

^exiers seeking, Gatisf-;tion in -.arkets. Tne analysis is of buyer and seller struc- 
ture and the jrivaU' -cr". rocial .L~.pects and implication? of buyer and seller behavior. 



Title 



MARKETING! THE FIRM'S VIEWPOINT 



^**thor S. F. Ottftson. W. G. P anschar and J. M. Patterson D ate Pub. I96k 

Publi§h« r Macmlllan. Hew York. NY 

Teaoher or student Material Student Coat Length 718 pams 

Grade Level Collegiate Suggeated Time of Uae 1 

OBJECTIVES: 



SUMMARI DESCRIPTION: Presents a middle ground which is analytic in natux* with- 
out prenatutely involrlng the beginning student In the 8uperfl«i.^l solution of IbusI- 
nessaen's problems. This should occur before he has developed either a subetantiv* 
knowledge of the field or certain basic analytic skills. 



AVAILABLE INSTRUCTOR MATERIAL AND TESTS: 



Title MARKETING HANDBOOK 



Author Albert Wesley Frey Date Pub. 1965 

Publiehei' Ronald Press, New Yorkj„NY 

Teacher or Student Material Both Coet Length 1,000 pages 

Grade Level Secondary/Collegiate/Adult Suggeated Time of Uae 

OBJECTIVES: 



SUMMARY DESCRIPTION: Designed to provide a useful guide for every person con- 
cerned with the problems of selling and marketing goods and services. It covers 
not only the various aspects of marketing in domestic and foreign markets, but also 
the relation of those to questions of management responsibility and company organization. 



AVAILABLE INSTRUCTOR MATERIAL AND TESTS'. 
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Titl§ 



MARKETING INFOP^aTION CUIEE 



U. S. Department of Comme rdb Date Pub. Monthly 

Pub liahtr U. S. Cov rnTOnt Printing Office. Washington, DC 20402 

Ttaohtr or Student Material Both Cost $ .15 Length 2> pa-^es 

Grade leve I Secondarv/Colleglate/Adult Suggested Time of Uee 

OBJECTIVES: 



SUMMARY LESCRIPTION: An annotated bibliography of current governmental and aon< 
governmental materials. It is designed to serve the donestic and foiei^u wi-ice^lng 
infonuational needs of those engaged in or concerned with the sale or purchaM of 
industrial or consumer products and business or personal services. 



AVAILABLE INSTRUCTOR MATERIAL AND TESTS: 



fi t le MARKETING - AN INTEGRAIJ;!), ANALYTICAL APPROACH 

Author Roy T. Shaw and Weldon J. Taylor Date Pub. 1969 

Pub lieher South-Westom Publishing Co., 5101 Madison Road» Cincinnati, OH 45227 

Teaoher or Student Material Student Coat $11.00 Length 834 pases 

Grade Level Collegiate Sugjeeted Time of Une 1 sera. 

OBJECTIVES : To encourage the student to adopt analytical patterns of thinking 
regarding 'tiarketing problems. 



SUMMARY DESCRIPTION : The subject matter is this book bu.l^Js a conceptual view 
of marketing as a process that is conpletely integrated with all busi ttss activities. 
Marketing is pictured as a separate study but not as a function anart trom tha total 
business firm. 



AVAILABLE INSTRUCTOR MATERIAL AND TESTS: ".nst? - ; .nial and >3t>-, 
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Titl0 



MARKETING MANAGEMENT 



Author Joe Kent Kerb^ D ate Pub. 1970 

Publishe r South-Western Publishing Co.» 5101 Madison Road, Cincinnati^ OH i»5227 

Teaoher or Student Material Student Coet Length 

Grade Level Collegiate Suggeeted Time of Uee 

OBJECTIVES: 



SUMMART DESCRIPTION: The emphasis Is on develo^ent of analyUcsal patterns of 
thinking on a managerial level* Acquaints the student with the type of problems 
he will encounter In modern**day marketing and gives the student an understanding 
of the declslon-^maklng process and Its utilization* 



AVAILABLE INSTRUCTOR MATERIAL AND TESTS: Instructor's Manual 



Title MARKETING MANAGEMJENT 



Author D» Maynard Phelps and J» Howard Westing; Date Pub. 1968 

Pubtieher Richard D. Irwint Inc»f 1618 Rld^ Road, Homewoodj IL 60^30 

Teacher or Student Material Student Coet Length 925 pages 

Grade Level Collegiate Suggeeted Time of Uee 1 sem# 

OBJECTIVES: 



SUMMARY DESCRIPTION : Presents a comprehensive discussion of the problems en- 
countered by top marketing executives (directors of marketingt vice presidentSf 
sales managers) in modern business concemst Considers the policies and procedures 
that may be followed in their solution* 



AVAILABLE INSTRUCTOR MATERIAL AND TESTS: 
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Author 



HARKETIWC tfAN/.". ^ APVINISTRATIVE ACTION 

Harper W# Bojyd .1* 1 Stewart Brltt 



J>at0 Pub. 1966 



Publi§h0r GregR,/>!cGraw>hi]I Book Con:panyf Hlghtstownt NJ 06520 

T^aah^r or Student Mxt^r^ ::tudent Cost Length 754 pag^s 

Cra<i# UvaZ Colleftl.t^ Suggested Time of Use 

OBJECTIVES: 



SVMMAR1 DESCRIPTION: Lesci • iv 
firm so that the student can ^ 'm; 
administrative action. 



the many marketing activities of the business 
understanding of marketing management and 



AVAILABLE INSTRUCTOF H\ F'-.A. A!'"?' TESTS: 



Title 



MAiiKETircG : casebook 



Author 



Harper V» Bo: ^ 



/. ivrt !• Davis 



_/)at« Pub. 1971 



Pu&rt#;tflr Richard r. Irwl-, . Idlo Ridge Road, Horoewood> IL 60^30 
Teacher or Student Mztt^r> :l_ ieacher C^?at Length 736 pa.^es 



Grade Level^ 

OBJECTIVES: 



Suggested Time of Use 1 



semi 



SUMMARY DESCRIPTION: A 
keting areas. 



:" ;-('Ci/'on of cases designed to cover a variety of mar- 



AVAILABLE INSTRUCT..^ 'r:A: A^'D TESTS: 
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Title KARXK?!?;^, r, ^ 
Author Killi3n ^\ \%»|i> > .-»»r 



J)ate Pub. i<yfQ 



PubltBher KacTil?an Co., N^u Yov >, r{ 
Teacher cr Student Hat cri .jl^ 

Grada Level Collf-giat'i 

OBJECT TVS 5: 



Cnet 



Length ^$8 i-a^s 



5uf7^cntcd Time of Uae 1 seia« 



SUMMARY DESCRIPTION: De^Ic with tho fomulation and execution of marketing 
Bt^SiXofy. In developing the o,iGaa, a n.ajcr emphasis has been placed on giving then 
a ronce cf reality* The cases are lonj^; r:ithcv than chort because reality is dense 
and a«bi{nr*uc; short cares nitir, thcce central characteristics. 



AVAILABLE It:5?BVC7:yh MATFFIAL A!iD TESTS: Tench^irV. Kanual 



Title 



Autncr 



Date Pub. IQ70 



Pub I i ahcr Richard or. Ir-» » _^_181<] Pif^/-^ h^^rV'^j, HQmr;woo d. IL 60^30 

Tearhcr or 5t\ic^t :'^tuO ; nt Coat Length 451 pa^s 

Grade Level 5lllrJVl:li'i Ougjcct^d Tine of Vae 1 pen* 



under technlqu3 i Cii'tir-. j;. 



is struotur*>d alr^nf^ problem lin**s rather than 
V A.v.v nir.ir^l prnvious oxpo'-uro to coTiputers and 
on t ; ^ cit;3)licrition cf conputcri:* -;rid rathem. /.cs to 



AVAILABLE INSTEV 
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* t» MAHKETINGi MANAGEMENT AND SOCIAL CHANGE 

Robert F, Hartley _DaU Pub. 1972 

intext Educational Publishers " 
Publi9h0 r 257 Park Avenue South. Ne.v York. NY lOOlQ 



Ttaoh^r or Student Material Student C<yt $11.95 Igngt^t 716 paga 
CraJ« L«y#Z Collegiate Suggested Time of Uae 1 se«. 



5(/^^*4/?r £)fSC/?/FriO/»r.. ^3 a basic bock in marketing di«cf d to a aew 

socially-concerned gc-i^ratica. it offers the student a thorough undersUndlnic of 
the envircnr.entai forces and the lnter<lisciplinai7 aspects of aarketin*. A 
balance.1 view 0^ ;n.xrkc-tins ir.i its role in society is provided throughout! and a 
dlsou£sl>r. of ethical ..-a ^;ccla Uy-i«apon:-:3 Dl.- conduct Is included. 

AVAILABLE I^ST^-CZrf H.J'Fr^AL AND TESTS: Im". true tor* 5 Manual 



^ ^* / iLUfOiNTs - ccM.y.-iNTARY and readings 

Author S._A'L,.?>.-I'-"!: -■1 -ji> I'» ^>weet and M. D. Snid>.'r Date Pub. I970 

Pub It a he rjj^>±_ : 1'._a' P'^i-siu ng Co., 3101 Madison Road. Cincinnati. OH 45227 
Teaaher or i^tudeir Materxil 3t-.!dent Cogt ^3.90 Length 551 pagps 
6racie Lei-e Z _\"l_J,r- Suggested Time of Uae 



OBJECT 1 V ■ :c zro\i U- -.•••.v.i-r witn a framework for integrating the many 
'V.veriv.' "'n,mt!. ^nic;., -f.ior, .,;c3!liui:y ccnbinea and impieniGritcd, lead to success- 
ful .-nark' ung injina».iunyr. i. 



olMMARY UESCR IFTI'Jfi- Korty-one articles on the followin;^ topics* The Marketing 
r.nvironii!t--nt; Asseseln,--, rianrlnr, and ure?rinizin^£ Karkf'tin*^ Goals and Strategyi 
i^velopin*; and iir.f- ^ r.t-i.-.f Tactical Programs; and Measu.tiiaent and Control. 



AVAILABLE IS3ZR'JC:.l- MATtPJAL AND TESTS 



Ti 1 ?''l^K:-TIKC_£UIi*-'^..F:^v^^^ I 

'ut/ior orb r) , J^,;?^ i i J. .Jch:i'-1 ^Z2f Pate Pub. 1971 

Publtaftcr^ H.-xcTlIJ-n Co> t N-/ York, NY ^ 

rsce'icr 5*r. ^' . ;;u'it.nt ^rt Len.jth 9 6 pages 

Gtc^i L€i\'*l Sc«^cj;cin.ry , ."^v -/?t;vUo.i 7tw2 a/ Uoe 

OBJ^CTiv::::: 



SUH^*AP4 DFSCPimCh : Iaj.xIs M'^tU the inforraticn analysis, strategy plannlngt 
and ta.c*tic:a dociirlon irr.kir.f; of lour firr.:.; fcntering the market witft a new c3ass of 
•/requcni.ly purchased cci.:%uror products^ 



Auth >' pchcui?.: , _ Date Pub. 1972 

Pnblickcr Cr-irr/ycC- "^-Hi'll ijcok Cc no j tiy , High tg tour pJ^J OH $20^ 



hVjO.CO per voiuiae or 11 3 txansparencies 

Teoc'-^^ r or Ci,*'^^^ • . ^ T^*acht';^r C^>^Jt jT^^^QO Lcrxiith 4 volumes 

per set 

rrrrr'. .'^^i'^ . ;;r.r;'7';o!"eHr(+*y/d\ilt ri*7.;.'e j j r^'.-c' of Uee 

OBJFCTIVcfJ: 



5. • li?}' ./T^ ^ ' '.-w-ir , ;;.r ovcrvifiw of the r:.r^?e, Ct^plht and reanlng of 

r.'i'^k(?tir!r in r^uf;rr ^' ' ' • Mtlrv^ ol* the U volunit^s mvt Vol. I - Punda- 

iront-l3 of -.-r^cnir c; .Cr II - cf lir tri t.ailio'i; Vol. Ill - The Producti 



AVAILABLE ViT'T ' . . . / • Toaoher ru;ao notes and a Fllpa- 

tran Viewer iStare 'yitr. t^e corple-ip soti 
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HARKfalTlNG - PRINCIPLCiS AND METHODS 



pelbert J. Duncan and Cha rles Phnup s Date Pub. I968 

PublUh0P_ hich^Td D. Irwin, Inc.. 1818 Ridge Road. Hnmewpod. IL 604^ 0 



Teaoher or Student Material Student Coat Length 925 pages 

Grade Level ^oner;iate Suggested Time of Uee t sem. 

OBJECTIVES: 



SUMMAfiy DESCHIPTION: Provides not only a description, analysis, and eyaluation 

^Lr!/^'""!/^^*^'':''^^ ^y^^^^"^* ^^^^^ ^1^^ explanation of the .changing en^ro^ 
ment of marKeting ana the responses of marketing institutions to theS chan^e^! 



AVAILABLE iNJTRUCTuH MATERIAL AND TESTS: 



Title MAPulaTING FRVJtl'^'i'S AND ACTIVITIES 



Author ^^±2i_AL9yjli.A.-.l* J t<^nev and G. Henry Kicht.rt Dni-.. Pub. I970 

Pub It a he r_J>egfy_^'c.•^,r. lw-rtll.l bo'.k Co^noany, Hightstown. NJ 08520 

Teaaher or Student y.aterial Student Coat $3.06 Lengtft 152 pagps 

Cra-ie L«ye Z Suggested Time of Uae 

OBJECTIVES:- 



'aTvl-f * 'f-t provider a .ourc. of projects 

'f?" ^ "■•"^"-"^ 'fose learning experiences that are 



appropriate for nia career cteveic 
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Title MARKETING RP SFIARCH 

Author Jimnv C# Kornlnfrer Date Pub. 1972 

E. iC. Materials Lab 

Publishe r 1885 Nell Avenue, 115 Town^-hend Hall> Columbus» OH ^^3210 

Teaaher or Student Material Teacher Coet $3>00 Length 71 pages 

Grade Level Secondary Suggested Time of Uae 

OBJECTIVES: 



SUMMARY DESCRIPTION : Preoents <i sth? p-by-Gtep ^inalysis of the metliods used In 
irarke . lesoarch to produce a r.arketin^- study for entry in National LECA competition* 
Includes ^ teaching outline and 31 tranop^arency masters of pagos from an award- 
winning nanual. 



AVAILABLE It^STRUCTOR MATERIAL A!^D^ TESTS: 



Ti t le ?!/ri(ST i::g ?2ss\i)isz){ - i.:for;':ation systs^^s and dccisiok n\yiHG 

Author Sert^ : 3ch>j>^ ^)r ^ni Konri'^th Uiil Date Pub. 1969 

Publisher Jc^m V llov . 3-n 3» Ney York^ N Y 



r^.-Trr'-'^r or J^:>cit:' ..tcvial Student Cost Length 338 pa^s 

Grade Level il"^] - •'"L'll2 f^-uggested Time of Uae 1 sent* 



SUMMARY DESCRIPTION 7;<?air. uith obtain^n^j information for both recurring and 
nonrecurrinf; r.vrketin/ ct:):!:'^.:* 



ERIC 



AVAILABLE iN5TEUC':r-- ' .."f;.".' ^ :, /i.vT rcrrf 
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V, Brown, Robert D. Buzze U and Dcr.^iH n»v n ^^, Pufc. 

PublUh0r GreWMcGraw-Hm Book Commny^ Hlghtstownr N.I 

r.aa/..!. or Stui.nt Hateriay Student Coat I.n^t/. 788 pa^s ^ 

(7rad. Leu.Z Co no.i.te/Adult Suggested Time of Use 1 sen.. 

^ Be/ ECT I V E S ' 

use of .a.U.tin' ->T > V" - t.^'J; 'r^^^ ^^-^ rroblems Involved in the 

SUMMARY DESCRIPTION ' t^,+v. 

a^na,^n,ent. It is intn.'d J; ! a JjKeSLl"'''"''"^'"'°r''='" ^^^'^^^^ 
iParLi^ri • . , ' ^-^ marketini? maragers and students preparing for 

P-ao.geri... in ...v.lopi,n« tneir skills for u.in. infoimtion effStively! 



AVAILABLE I'^L-TRVCTQf Af;rr,^/,4: AND TESTS: 



Title >^.K^!1NG ^ >:,INCthLLS ANT; -.a:,lN.'.> 



/lutnor Parker v, i-,-.--,.-. . 

pate Pub, 1966 



Publisher G:- i tr.-w - o -1,1 v , -i ; , :j 

■ i—l^— -•-!=; -P., ; ^ Jir.,- ■ imatl , CH 45227 

- -^st i'^.u^ Length 662 pages 



Grade Level "1 t^.M ; . ,. > ^ • 

^^^- .1.- ^^-ijjeatej Ifra of Uee 

0B.:ECT[/ES: 

and discussion* 



en...... .p, ,.a.i: J in, intensive itua^ -val Uon, and discussion. 



SUMMARY :'hS"HI PT ION ■■ Aif 

' ''^''^^ .■^■ir;ct^t.^- r'j-.,.-ui. are Brestnted with 

-.nd.'n,enl.' p.' Z -'^^^^'^^■''^ P^"^^-- ^'^ ^-'--i-.. enterprise. 

, ' ' • -'^ ^^'llow. f 

ly'l..:d;n/x.:'.s;'rlt:V-''- T,:"- -^tion.s a. .T.sented 

AVAILABLE I ^ .■7P:.'C: : ■■ FERIAL AN? TEr.TS ■ 



O .,7, 

ERIC "^^^ 



Title 



THE MARKETING RniSKAHGH FHOOPSS 



Author Keith Cox and Ben Enis 



Date Pub. 1972 



Goodyear Publishing Co., Inc. 
Pub tie he r 1511V15 Sim?:et 5-^^ae va ^i^ Facific PnliradcSt Ck 



Teacher or Student M.itevial 



Coet $13.95 Length 5^ pages 



Grade Leve I 



Col]e^iri1e 



Suggested Time of Uae 



OBJECTIVES: To teach the ntr d-rA hew to ••use" market research information rather 
than ••hoy" to do r/irk':t ii-^jf^eiArh vorkt 



SUMMARY DESCRIPTION : The text cirploys an information/decision model to present 
the marlcetin^ research procecs in a nana^orial perspective. 



AVAILADLE I!^3:RUC?0h MATyFIAL A!W TECTSx Instructor's Manual and a Set of 
Riadir,i^3 (05-^5) 



Title MA?"V'^'**G ^'f^3r:A;"C4 - r<\T AND CASKS 



Author H^.r--r :.ovd - l^alrh Ve^t Fall Date Pub. 1972 



Pub lie her rd T:* ir./ins Ino.» Iblb Kid^^ Road» HoreKood» IL 60430 



Teacher or StuJpr.- . i rr^g ! StncVnt CoBt $12.95 Length 828 pages 
Grade Level Co3 jo^:l oto Suggented Ttmv. of Uae 1 cem. 



SUMMARY DESCHIi TT^rc;\^ Ih.V: bo^."^ Is divided into throe p^irts* Part I introduces 
the student to rrrrketin^ ros.?Tc^* Part II traces a research project from its 
inaeption to the fin^*! 7^. oori on ^ho r^-cults. Part III is devoted to a discussion 
of the appli.-^tion of r,\-^'<f t'v^: rcr^arch in four specific areasi notivation> 
act.,- rtisin,^:, pf,^.iv.i., i'lc 7>iU^c concrol* 



AVAILABLE iSoTF^i'uW y\r'::AL Ay:: TF^:TS^ Teacher's Manual 
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Author Nclan -md WarT-.k^. _ . £)ate Pub. I965 

Pufc Z t ?'^JJ:^L-J':£-LH:InA^^\i:^t^.^ Cm., 51 -.^ r ^idlf^on Ho.->.d, Cincinnati, OH 45227 

Teaoher or r.tudent Hiteriil Ctudent Coat ■»7.t? Iengt;» 613 pages 

Grade Level .Cl^l^^J. Sujgeeted Tim^ of Uae 

OBJECTTVES: i\] io i-v-vlnt.. -r, ; reaaer wUh - Lisic undarstinding of marketing, 
sal«3 proTioxion, xnd . s .'^ri.:...vr , , !2; To n:>laU- narketir.^ to the total economy. 
Ki) To idmUiarise tv; •.ec.ier wi-.h iv.rk>tin.^ principl-^s and to provide some prac- 
tice in applying tie,- -.r.r.o: r,.',.. (vj 'lo rro;,.ote tne ubility to distinguish 
between ..odiccrity ..ni ^-.n.: in .T...rkitir, , pionotion, and advertising. 

SUMMARY DBSrRIPTION- t^,.,,^,^,,., ,■ c . ^ , , 

n-if^x-/iT. jt,v-'i..., an 'una-rsvir.airK of accotea tools, plana, and 

procedu:-. c ■ t - - . ... . ■ . -/-lo-. li -ii.. addition to promoting 

creai.ivc -..MriNir' ■,■>■.. t r, "'v . 



4 '/>ii::..4?/,'; 



lests ,-nd 



Author ."„'_■_:•„■:.;• ':._.: ' "-^^ ' Date Pub, 1971 



r^^vh^- ■. ... .- . -.■■,,r Length yaz p.apes 



!MMARi .h, i. V V.;.. w I .,, "O' i-.v r •, . i nf iuenc--- on the 

ir-:o,tir;/ ;r tr/ ♦ ; 1 -,rr, t...^ --rclc-s, Eolut -.ns, and 



A^AirABLE /V ' • . • ,4 V.; 

erJc 



Titl0 



MARKETING AND SQGIETYt A CONCEPTUAL INTRODUCTION 



Author 



Ronald R> Clat 



Date Pub. 1971 



PubltBher Holt, Rlnehart & Wlnstony New Yorkt NY 



T^aoher or Student Material Student 



Coet Length 556 pag»s 



Grade Level 



Collegiate 



Suggested Time of Vae 1 8aa» 



OBJECTIVES: 



SUMMARI DESCRIPTION : This book emphasizes a societal approach to narketing» la 
this age, when concerned people are searching for meaningful values to guide their 
lifestyle, it is most appropriate for students to be introduced to the subject of 
marketing in terms of the social and public policy questions raised by the marketing 
system* 



AVAILABLE INSTRUCTOR MATERIAL AND TESTS: 



Title MARKETINGt THEORY AND APPLICATION 

Author Gerald I> Eyrich and Walter Bo Wientz Date Pub. 1970 

Publieher Harcourtt Brace & World, Inc>, ?50 Third Avenue, New Yorkt HY 10017 

Teacher or Student Material . Student Coat Length 689 pages 

Grade Level Collegiate Suggested Time of Uae 1 sem» 

OBJECTIVES: 



SUMHARJ DESCRIPTION: Presents the beginning student with the solid theoretical 
underpinning necessary for conceptualizing resource-allocation problems, and re- 
lating the subject of marketing to courses in economics and quantitative methods* 



AVAILABLE INSTRUCTOR MATERIAL AND TESTS: 



ERiC 
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* MARKETING AND TBAnR ASgnr uTIONS RELATED TO DISTRIBUTIVE EDUGATIQW 

Author Bob hurk n « 1 

Publi0h0r 1885 Nell A vnue, 115 Townshend Hall, Columbus, OH ^321o 

T0aoh0r or Student Material _^ Both Coat £en^7t;i _ 50 payes 

Crai* Z Secondary /Collefflate/A,^«if Suggested Time of Use 

OBJECTIVES: 



Zcn^tJITrl'ir''''''' °^ "^"^^"^^ organi«atio„s related to distrlbutlra 

J^Sj^ti^de f^^' of manufacturing, transportation, communicaUonB, N-hoSsalJ 
and retail trade, finance. Insurance, real estate, and services. 



AVAILABLE INSTRUCTOR MATERIAL AND TESTS: 



^* * ^« WAgKETS AND MARKETING > A S ORIENTATION 

Author Lee E. Preston ^ Pgte Pufc._JL92;C_ 

Pufc liaher Scott, i^'oresman and Co ., 190 0 East Lake Street. Glenview, IL 6oQ2 6 

Teaoher or Student Material_ stud ent Coat Length 248 pa ses 

Grade Level Collefrifte_ Suggested Time of Uee 1 sen. 

OBJECTIVES: 



SUMMARI DESCRIPTION: Provides a basis for understanding the character and ro3e 
of marketing activity in the economy and in the firm. It offers an orientation and 
is not a copprehensiv<j description or a handbook of current marketing practices. 



AVAILABLE INSTRUCTOR MATERIAL AND TESTS: 
O . -379- 



Title 



MEASURING MARKETS 



Author U» s » Department of Commerce Date Pub. 1966 

Pub liehe r \}. s. Government Printing Office^ Washlngtonf DC ZOkOZ 

Teacher or Student Material Both Coet J >50 Length 94 pag^s 

Grade Leve I Secondary/Colleglate/Adult Suggeeted Time of Uae 
OBJECTIVES: 



SUMMARY DESCRIPTION : Describes some of the more important federal and State 
government statistics useful in market measurement, and gives examples of typical 
marketing problems and their solutions. 



AVAILABLE INSTRUCTOR MATERIAL AND TESTS: 



Title MODERN MARKETING MANAGEMENT 



Author Edited by Rc J» Lawrence and M» J> Thomas Date Pub* 1971 

Pub lieher Penguin Books, Inc»» 7110 Ambassador Road, Baltimore^ MP 2120? 
Teacher or Student Material Student Coat $3»95 Length 413 pages 

Grade Level^ Collegiate Suggested Time of Uae 

OBJECTIVES: 



SUMMARY DESCRIPTION : Twenty-one articles on modem marketing management* The 
opening section looks at the mairketing concept in its various dimensions* Part Two 
deals with Information as an input to the marketing system* Product mix and con- 
siderations affecting plans to extend, develop, or cut back the product launch axe 
discussed in Part Three. The fina] Part examines management of the outward flow 
from the company to its environment and particularly to its customers. 



AVAILABLE INSTRUCTOR MATERIAL ASD TESTS r 



G3 



TitU 



MO^SRN MARKETING STRATEGY 



Author Edited by Edward C. Bursk and John F» Chapman Date Pub. I96k 

The NeH American Library, Inc. 
Pub liaher Educational Division, 1301 Avenue of the Americas, New York, HY 10019 

Ttaaher or Student Material Student Coat $1.25 Length 360 pages 

Grade Level Collegiate Suggested Time of Uae 

OBJECTIVES: 



SUMMARY DESCRIPTION : Explains hew management can meet the increaislng challenge 
of today's rapidly-chanp-inr market. Covers such subjects as brand loyalty, pricing 
policy, .T.arKet rtisearch, qudlity control, and advertising. Case histories, exam- 
ples, charts, and diagrams are included. 



AVAILABLE ISCTHJCZ'Oh MATERIAL AND TESTS: 



Title y.QDERN KARKETING THOUGf.T 



Author Gerald Albaum and J. Howard Westing Date Pub. 1969 

P^b lianer Kacnillan Co., New Yor'-<, NY 

Teaaher or Student Material Student Coat Leng th 533 pages 

Grade Level Colle.^i ate Suggested Time of Uae 1 sem. 

OBJECTIVES : 



SUMMARY DESCRIPTION;. This book reflects the concept that marketing mana.;;ers are 
continually involved in adapting their firms to the economic, r>ocial, and political 
environment within which they operate. 



A'fAILABLE INSTRUCTOR MATERIAL ASD TE.:TS: 
Er|c -361- 



NATIONAL mBRCTORTRS USE TN MARlfRTTWr. 



Author Lloyd M. DeBoer Date Pub. 196^ 

Small Business Administration 
Publi*h«r U. S. r.overnment PT^nt^ny Qff^r^ , Washi nyt-.on. VC. 2()UC2. 

Teaahtr or Student Matsrial Both Coat Freo Length 11 pagps 

Grade Level Adult Suggested Time of Uae 

OBJECTIVES: 



SUMMARY DESCRIPTION: In this selected listing, emphasis is placed on dir«ct#ri«s 
of business establishments who buy for resale. However, directories of some pro« 
fesslons and establishments that purchase goods for their own use are also included. 



AVAILABLE INSTRUCTOR MATERIAL AND TESTS: 



■H 1 1 • OPPORTUNITIES IN MARKET RESEARCH 

Author John H» Flatten Date Pub. 1966 

Universal Publishing & Distribution Corp. 
Pub lie her 235 East 45 Street, New York, NY 

Teaoher or Student Material Student Coat $1»95 Length 118 pages 

Grade Level Secondary/Collegiate/Adult Suggested Time of Uae 

OBJECTIVES: 



SUMMARY DESCRIPTION : This book examines the principle methods of market re- 
search to enable the beginner to plan his education and training along lines that 
will qualify him to take a place in market research* The book also examines the 
field from the standpoint of the person now active in some other field and will 
show how to adapt experience and training in other fields to the woric of market 
research* 



INSTRUCTOR MATERIAL AND TESTL: 
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AVAILABLE 

ERIC 



^* * ^* PERSPEGTTVRc; IN CQNSllKafl BkWAVTAR 



Harold H. Kassariian and Thonas S. Bobertson Date Pub. 1968 

Pubtither — Scott. Foresman and Co.. 1900 East Lake Street. GlenvleK. IL 60(BS 

Teaoher or Student Material _ student Coet Length 568 paws 

Grade level Collegiate Suggested Time of Uee I se». 

OBJECTIVES: 



SUMMABI DESCRIPTION: presents an overvleir of some of tlie basic persr^ctlr.. on 

selections of the book, drawing fro. economlcsr-arSungTwy. 
chology, sociology, and anthropology, are presented in relation ti that fr^wJS. 

nmZ r^'^lUT^'''^' "-^^^^"^^ applications, ar^fSTcS^''- 



AVAILABLE INSTRUCTOR MATERIAL AND TESTS: 



* ^* PRINCIPIiSS OF KARlCKTTMr. 



A^t^or Richard H. Busklrk pate Pub. 1970 

Publieher Holt. Rl nehart & Winston. New York. NY 

Teaoher or Student Material Student Coat Length 605 pages 

Grade Level Collegiate Suggested Time of Uee 1 sea. 

OBJECTIVES: 



J 0£:sCi?IPriOAr; This book is interested mainly in marketing problems of 
the individual firm. Focusing on the problems faced by today's marketing manager, 
xnis text discusses the impact of environmental forces on marketing decisions, 
every basic marketing principle discussed is illustrated with examples from induatiy. 
thereby easing the student's transition from theory tc practice. 



AVAILABLE INSTRUCTOR MATERIAL ASD TESTS: Instructor's Manual 
O "383- 
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Titl0 



PRINCIPLES CK K;HKg:TINT. 



^^thor Kugcne Clark, Kred t. Clark and Ravburn 1)^ Touslev Pate Pub. 1962 

Pub liBhe r Wacmlllan Co»» Nev York^ NY 



Teacher or Student Materia: Student C\oat^ Length 716 pages 

Grade Level Jolle^iato Suggested Time of U&e 1 aem. 

OBJECTIVES: 



SUMMARY DESCRIPTIONS The aim of this book is to emphasize the functional approach, 
to point up the aynamic ch-ract*ir an.i the complexity of marketing, and to provide an 
analytical basis tor the study of tne subject. 



AVAILABLE ISS7RVC7:F( '^ATyFIAL /l.vr TE.^TS, 



Title PRINCIPLES OF NARKr.TING 



Author . William Hyan Date Pub. 1971 

Publisher Learning Systems Company, Iblb Ridge Ho-xd, Homewood, XL 60430 



Teacher or Student M'Ueridl Student t j2>95 ifongth 152 pages 

Grade Level Collegiate/^dult Suj jeeted Time of Uae i seffi> 

OBJECTIVES : To provide the reader with a quick, efficient, and effective means 
of grasping the essential cut).tect matter. 



SUMMARY DESCR I PTION a programmed learning aid designed to supplement basic 
textbooks in tne subject area, or to be used as core or essential material in 
courses or pro-ams. 



AVAILABLE INSTHUC: h v;r^'///i: AM rrL;rr, 
ERiC 

__ €6 



* I* PRINCIPLES OF MARlCeTIWr. 



^«'^*<»'* Martin Zotei^ Oat« Pub. 1971 

Pub li»h«r Allvn and Bac on. flo»ton. MA 

Ttaoh*r or Student Material Student CoBt^ Length 626 pagaa 

Grade Level Go^^ ^late Suggested Time of Uae 1 ae»» 

OBJECTIVES: 



SUMMARI DESCRIPTION: Retains the benefits of the descriptive approach along with 
balanced coverage of managerial analysis, systems, and the behavioral sciences as 
they relate to aarketing* 



AVAILABLE IN STRUCT OH MATERIAL AND TESTS: 



Ti t le PRODUCT PLANNING 



Author Bernard C» Nye Date Pub. 1970 

Pub lieher Gregg/McGraw-iiill Book Company, Hi^htstown, NJ 0B520 

Teacher or Student Mc:',:rijl S tudent Coat $1.89 Length 12k pages 

Grade Level '.'■■■err - Suggested Hire of Une 

OBJECTIVES: 



SUytAT* LEoCH iPl ION : Develops job skills and knowledge that are importi^nt to 
the rtat majority of marketing workers. The marketing manager needs these skills 
ard ''ncvledge to r.iiide his company In the development of prcJ.cts that will be 
accented by consumers and that will earn a fair profit. 



.'.'//rr,/.,'/? /yr: . '>-:epiaL as: . .V- TMcu.T°r. \-..n\.M ana Key ($2. CO) 



Titl0 



PRODUCT PUNNING 



Author A> Edward Splta pate Pub, 1972 

Publi0h0 r Auerbach Publishers^ Inc., 121 North Broad Streets Philadelphia^ PA 

T0aah0r or Student Material Student Co9t $11 ^95 Length ^3 pagea 
Grade Level Collegiate Suggeeted Time of Vee 1 



SVMMAhl DESCRIPTIOH: This book includes a description of the atep-by-step 
product innovation process and articles dealing with the organisation » consuser 
and govemsent responsibilities » new trends in product develoimentf new techniqties 
for evaluating the progress of new product introduction in the marketplace, and 
tlie role of research and develox»^nt* 



AVAILABLE INSTRUCTOR MATERIAL AND TESTS: 



Ti 1 10 PSYCKGLOGY AND HUMAN REUTIONS IN MARKETING 

Author Donald Hlser odt Date Pub. 196^ 

Publi sher Gregg/HcGraw->Hill Book Copipanyt Hightstown, NJ 08520 

T0aah0r or Student Material Stude nt Coet $1»89 Length 108 pages 

Grade Level Secondary Suggested Time of Uae 

OBJECTIVES: 



SUMMARY DESCRIPTION: This textbook Is a self-contained unit of instruction. It 
Bay be used alone and studied as an Independent module t or it may be included as a 
20 to 30 hour portion of a broader course In maxicetlng and retailing* When used as 
a part of a broader course » It will serve to highlight tlie contributions of effec* 
tive human it^latlons to specific ait^ciB of work* 



AVAILABLE INSTRUCTOR MATERIAL AND TESTS s Teacher's Manual and Key ($2*00) 



ERiC 



Htt« 



READINGS IN MAJRKiTING 



Author C» J. Dl rksen. A» Kroeger and L. Locklev Date Pub. 1968 

PubliBher Richard D. Irwin. Inc.. 1818 Rldca Road. Homewood. XL 604^^0 

Teaoher or Student Material Student Coet Length 673 paws 

Grade Level Collegiate Suggested Time of Use 1 

OBJECTIVES: 



SVMMARr DESCRIPTION: a selection of readings covering a wide span of ti>e i» 
the «aJor areas of marketing. In each area, selections from significant nxitan 
are included. 



AVAILABLE INSTRUCTOR MATERIAL AND TESTS: 



Ti t le READINGS IN MARKETING 



Author M. D. S nider, M. L. Sweet and S. G. Walters Date Pub. 1962 

Pubtieher South-We stem Publishing Co.. 5101 Madison Road. Cincinnati. OH 45227 

Teaoher or Student Material Student Coet Length 832 paws 

Grade Level Collegiate Suggested Time of Uee 

OBJECTIVES: 



SUMMARY DESCRIPTION: Cuts across and Integrates a muaber of subject categories. 
The readings differ considerably in their levels of abstraction, and th«y soMtiMs 
represent conflicting if not contradictory points of view. These zvadings, thsz»foz« 
are not unlike the variety of evidence the decision-maker in an imperfect business 
«r 'ironment must weigh and upon which he must select a course of action. 



AVAILABLE INSTRUCTOR MATERIAL AND TESTS ^ 

ERIC 



Titl0 



READINGS IN MARKETING INFORMATION SYSTEMSl 
A NEW ERA IN WARKETING RESEARCH 



Author 



R# H# Brient S# V# Smith and J# E> Stafford 



Date Pub. 1968 



PubltBher Houphton Mifflin Co#y Boston^ MA 



T€aoh0r or Student Material 



Student 



Coat 



Length 399 pages 



Grade Level 



Collegiate 



Suggested Time of Uae 



OBJECTIVES: 



SVHMABT DESCRIPTION: This Xsook synthesizes literature gemane to business inform 
nation and intelligence systems* and relates it to aarkotlng planning and strategy 
forsulation* Selections are also included which stress the embryonic state of infor-» 
nation systems developnent» plus the pitfalls involved in Managing such netvorks and 
utilizing data emanating from theit* 



AVAILABLE INSTRUCTOR MATERIAL AND TESTS: 



Ti t Im READINGS IN MARKETINGt THE QUAUTATIVE AND QUANTITATIVE AREAS 

Author Philip A> Cateora and Lee Richardson Date Pub. 196? 



Pub I ieher Appleton-Contury-Crofts» New Yoric» NY 



Teaoher or Student Material Student Coat Length ^*62 pages 

Grade Level Collegiate Suggested Time of Uae 

OBJECTIVES: To present to the reader contribuUons to the field of aarketing 
nade by both the behavioral scientist and mathematician* 



SUMMARJ DESCRIPTION: This book incorporates two major soixrces of contributions 
into the marketing management framework* The flr&t source is nade up of a variety 
of behavioral concepts developed in anthropology, sociology^ social psychology, 
psychology and related disciplines* Mathematical and statistical techniques, the 
second source, are similarly found useful for many tasks of maricetlng managers* 



AVAILABLE INSTRUCTOR MATERIAL ANT TESTS: 



ERIC 
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READIXGSt >AfiKlv! IMG AND SOCIETY 



^***^or Ronald a. Gi^t p^t^ Pufc. 1971 

PubltBhe r Holt. Rlnehart & Winston. New York. NY 

Teaoher or Htudent Materi.il Student Coat Length 4£9 pagps 

Grad0 LtO0l Collegiate Suggested Time of Uae 

OBJECTIVES: 



SVMMARI DBSCHJPTION: This book has two basic purposes, the first is eOBCemsd 
with social and environnental dimensions of our aarket systea; the second with the 
introduction and/or develop«ent of some promising analyUcal concepts. 



AVAILABLE INSTRUCTOR MATERIAL AUD TESTS: 



READIKGS IN PHYSICAL DISTRIbUTION 
Ti t le MANAGEtTENTt THS LOGISTICS OF KAHKETING 

Author D. J. Bo versox, B. J» LaLonde and E. W. Smykay D ate Pub. 1969 

Publieher Hacaillan Co., New York, NY 



Teaeh^r or Student Material Student Coet Length y/6 pagss 

Grade Level Collegiate Suggested Time of Uae 

OBJECTIVES: 



SUMMART DESCRIPTION: Tnis book consists of a collection of articles ufaich depict 
the past, present, and apparent future direction of physical distribution coBoept. 
As a group of individual contribuiions, the articles have been selected to supplement 
and expaiKi text treatsients of physical distritaition. 



AVAILABLE INSTBUCTCn MATERIAL AND TESTS. 
O -389- 

ERLC 71 



Titl0 



SOCIAL ISSUES IN MARKETING 



Author Lee Preston Date Pub. 1968 

Publi§h0r Scott, Foresman and Co.b 1900 East Lake Streett Glenvlew^IL 60025 
Teaaher or Student Material Student Coet $3«95 Length 30b pages 

(;ra(f0 ItfVtfZ Collegiate Suggested Time of Uae 

OBJECTIVES: 



SVMMART DESCRIPTION: Illustrates the relation between marketing activiUas and 
the larger social and economic environment in which those activities operate* The 
selections present several analytical methods and approaches* The readings arfe 
drawn from a broad rangp of journals in marketingt managementt sociologyt and eco- 
nomicsf as well as excerpts from books# 



AVAILABLE INSTRUCTOR MATERIAL AND TESTS: 



Ti t Im SOCIETY AND KARKETING 



Author Norman Kangun Date Pub. 19?2 



Publiehe r Harper i Row, New York* NY 

Teacher or Student Material Student Coat Length xMfis 

Grade Level Collegiate Suggested Time of Uae 

OBJECTIVES : xo provid'J th-^ user virh a vehicle for thinking greatly of marketing 
functions and practices* 



SUMMART DESCRIPTION: This book makes available to potential users a collection 
of essays that deal with significant issuest that present views irtiicht in some 
cases* challenge existing orientations and practices* and that hopefully* will en* 
hance the user's understanding of the social significance of marketing actions* 



AVAILABLE INSTRUCTOR MATERIAL AND TESTS: 
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Titl0 



STRATEGTH MARKETING 



Bi D. BIciCkwell. D, T, Kollat and J . p. Robaaon D ate Pub. 1972 

Publishe r Holt, Rlnehart & Winston, New York, NY 

Ttaahgr or Student Material Student Coet Length 5^*8 pa^pa 

Grade Level Collegiate Suggested Time of Uae 1 aea. 

OBJECTIVES: 



SUMMARY DKSCRIPTIOff: Attempts to present an analytical orlentaUon to the aajor 
■azlcetlng problems facing senior corporate and aarketlng executives, tha authors 
hare atteapted to present a practical fraaework that links corporate objecUvaa and 
strategies to aaster marketing objectives and strategies, and then to objectives 
and prograas for individual marketing activities. 



AVAILABLE INSTRUCTOR MATERIAL AND TESTS: 



* i • SYSHMS ANALYSIS FOB MARKETING PIAHNING AND COHTBOL 

Author Stanley F. Stasch Date Pub. 1971 



Publithe r Scott. Foresaan and Co., 1900 East Lake Street. Glenview. IL 60025 
feaohmr or Student Material Student Coat S5.95 Length 512 wtges 
Grade Level Collegiate Suggested Time of Uee 



OBJECTIVES : To understand and use computerized Infomatlon and data systeaa for 
allocating aoney and effort t. various aaz4cetlng activities. 



SUMMARY DESCRIPTION : Describes systea concepts in a aanner eaally undaxatood 
by aarketlng students and practitioners. Utilizing aaurketing theories as a starting 
point, the book develops an overall aarketlng control and planning ayatsa auppcrtad 
by sub-aystaas designed to forecast aarket demand and to control the Individual 
aarketlng activities of distribution, personal selling and advez^lng. 



AVAILABLE INSTRUCTOR MATERIAL AND TESTS: Instructor's Gulda 
O -391- 
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Titl0 



VERTICAL MARKETING SYSTEM^ 



Author 



liQulfi Pi RucKlln 



Date Pub. 1970 



Publi§her Scott » Foresman and Co., 1900 East Lake Street^ Glenvlew» IL 60025 



OBJECTIVES: To develop an awareness of current analysis of marketing channel 
systems* 



SUMMARY DESCRIPTION: This collection of essays, groirlng out of a symposium on 
vertical mai*eting systems held at Northwestern University, features authoritative 
writers who have published Influential work in the field. The topics include a 
major portion of the significant questions at both the micro and macro level. An 
extensive list of questions and suggestions for student projects follows each article* 



AVAILABLE INSTRUCTOR MATERIAL AND TESTS: 



Ti t Im THE YOUTH MARKET 



Author Melvln Helitzer and Carl Heyel Date Pub. 1970 



Publieher Media Books ^ New York» NY 

Teacher or Student Material Student Coat $12#50 Length 356 pages 

Grade Level Collegiate Suggested Time of Uee 

OBJECTIVES: 



SUMMARY DESCRIPTION: The youth market is a ptenomenon of vital importance to 
every executive and every company in the field of consumer goods and services. Ita 
dimensions include $50 billion per year in n^rket value. This book is a guide to 
the exciting new world of the youth market. 



AVAILABLE INSTRUCTOR MATERIAL ASD TESTS: 



Teaoher or Student Material 



Student 



Coat $5>75 Length 218 pagps 

Suggested Time of Uee 



Grade Level 



Collegiate 



ERLC 
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RETAILING 



:RJC 



73 



Titl0 



BASIC H-'.M..i';u ■Vil' :io.:<lbjT ION 



Author 



7 ft,' Fu*. 



Pu6Zta>ier pitm.m ^•^^ H.-:Tk'?ilJ^2ri^ori^?nj_^^^ hiew Ycrk» N Y IC i't; 

Teacher or Studen: ^.:i-ri.:l Student Teat Lenjth 446 yv.-fes 

Craic LcyeZ Seqan.l-.r'/ 5u<,><,-fc-fltf f of Uf^e 1 aem. 



5yW>lffy DESCRIPTION:- ^xyUinz the tur.otion of distribution in the American 
economy. Discusses the various types of retailing enterprises as well as aanu- 
xacturlng, wholesaling, and transportation industries. Emphasis on skills and 
functions of basic jobs and exploration of advanced positions. Each chapter is 
followed by exercises, questions, activities, problerr.s for discussion, and arith- 
metic problems. 



AVAILABLE INSTRUCT. 



^ArypiAL At,:- r' -rs Key ($1.20), workbook ($2.40) 



Title 



BCOKSTCHr] ' ? 



Author Putn K". Vrg' ,. 

Pub lie he r U. S» Gov rrur.. 
Teaaher or StudtiK* y. ' ■ 
Grade Leve I A't j ' t 

OBJECTIVES : 



■.te Pub. Iv63 



■i . j-'-p*^ it^n o t h 8 j.a^s 



SUMMARY DES'^PIP::^'S: .hi;, i o.'>::o,T-i;.:ii or r'jfex>jnces which will provide 
adcquatfl inform.-iti.^n for ^v...,t' ve -r . ri.-.iii .n ^v,i '.:«riwicn of a retail bookstore. 
Particular em prji-ur. Is pi von to vh- :j '"jr .-.ti -)>-,— nivcrtisinK, display, ana 
pers^r.il sollin.-. 



ERIC 



Titl0 



A UGHT 



Author 



Date Pub. 1970 



National Het<iil Merchiints Association 
Publisher IcO 'afost 31 Street, New York^ NY lOOGl 



Teacher or Student Material 



Teacher 



Coet $230#00 Length 24 minutes 



Grade Level 



Secondary 



Suggested Time of Uae 



OBJECTIVES: 



SUMMARY DESCRIPTION: A film with a dramatic message for teenagersi ♦♦teenage 
shoplifters and thieves get caughtt** Produced in cooperation with educators, 
security experts, law enforcement agencies and retail stores. The film depicts 
a teenage shoplifter, the misunderstanding of the seriousness of an act of theft, 
her reactions and those of parents and community^ 



AVAILABLE INSTRUCTOR MATERIAL AND TESTS': 



Tit I e CHAIN STORES IN AMERICA 1859-1962 

Author Godfrey M> Lebhar Date Pub. 1963 



Publieher Chain Sto j> Publishing Corp.» 2 Park Avenue, New York, NY 10016 
Teacher or Student Materia^. Student Coat $9»95 Length 448 pages 
Grade Level Collegiate Suggested Time of Uae 1 sem< 



OBJECTIVES:, 



SUMMARY DESCRIPTION: Reviews the early history of chain stores and then traces 
their development in this country ♦ 



AVAILABLE INSTRUCTOR MATEFIAL ASD TEr: 
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* Z« CHANGa;S IN rL^>T( N*S RETAIL l>NDSO<ra 



^^^^o'^ migyn ^ffhqlf rat,^ Pub. 1964 

Natio-il :f"tiil Mf'rch:^r.ts Ac? oci.ition 
Publieher loo rf.^^t 31 Street, New YorK. NY lOOul 



Teaoher or Student Material Student V-st $4oQ Length 141 pa^gpa 

Grade Icuel Collegiate /Adu3t 5u£,-c7.38 red Timti of Use 

OBJECTIVES :. 



SUMMARY DESCRIPTION: a geographical study of 14 years change in retail distri- 
bution patterns. Includer, analysis of chanties in three selected shopping districts. 



AVAILABLE ISSTRi'CTCF '-fArF-IA: A'iT TFSrr 



Title THE GOM?:."r:E - ,..1-,: ru Jj.'ail man,-- ';].•-;■;:■/. 



Author Alan Sltx^r :-att; Pub. 1972 



Pub I i she r Penguin BocKf, inc., ?110 Amb isaidor Ro'. d_,_ Bjgtlr. o-ry, MP 217!07 
r«ac?;»«r or Student H.-f^riil St'.-dont i.'oar j t.^;, I^'n^^t;? 320 pages 
Grade Level Colle:-i .tfi/;,-vi] t .'"'u .■ f i '"•r'. , 



^ : ! t' f 

OBJECTIVES 



SUMMARY DESCRIVTION : Coverz ,11' a-:.ec.ts of retail management, all sizes of shop, 
•111 forms of cr£'anir,atton, ana -ill the retail trades. 



AVAILABLE iNSTHuc: ^■■:£f:al A.'-: 



ERIC 



78 



Titl$ 



GQURSK OUTLINE FOR R£TAIL INDUCTION INTO SELF-SERVICE STORES 



Author George Curtis and John Mattlngly Date Pub. 1970 

D. E. Materials Lab 

PubltBher 1863 Neil Avenue, U3 Townshend Hall> Columbus. OH 43210 

Teacher or Student Material Teacher Coet i2>00 Length 95 pages 

Grade Level Secondary Suggested Time of Uae^^ 

OBJECTIVES: Designed to prepare the student to enter into gainful employment In 
a self-service store* 



SVMMART DESCRIPTION : A ranual developed by a Distributive Education workshop 
group of coordinators* This manual orients well the student and the coordinator 
Interested In concepts relating to the self-service operation. Transparency orlg<- 
Inals to supplement the teaching outline are Included. 



AVAILABLE INSTRUCTOR ^A^rt:FIAL A^^D^ TESTS: 



Title CREATIVE KARKDCWN PRACTICES FOB PROFIT 



Author Murray Krieger P te Pub. 1971 

Publieher Falrchlld ^ ubllcationst Inc.. 7 East 12 Street. New York. NY 10003 
Teacher or Student Material Student Coet $5.95 Length 208 pages 

Grade Leve I Collegiate/Adult Suggested Time of Use 

OBJECTIVES: 



SUMMARY DESCRIPTION: This book advocates ••control of the mai*down as a positive 
tool for profit.** It shows how changed attitudes by buyers, merchandisers and store 
owners can create new sales possibilities and heighten store traffic. Chapter titles 
Includei Controlling Markdowns to Achieve a Mark-on; Evaluation of the Sources of 
Supply! Reducing Lessee^ Throudi Employee Renindersj Effect of Markdown on Shrinkage 
or Shortage; and Markdowns as a Sales Developer. 



AVAILABLE INSTRUCTOR MATEr'AL /iv:, TEt:TS 
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Title 



CREATIVE MEN^S VEiVti hKTAllING 



Author 



/^ate Pub. 1961 



Pufctttft^r Falrchild Publications^ Inc, 7 East 1? Street^ New York^ NY 10003 
Teaoher or Student Material Studt>nt Coet $1^0 Length 84 pages 
Cradf# £#Utf Z Secondary /ColleRiate/Adult Suggested Time of Vae 



OBJECTIVES: 



SUMMARJ DESCRIPTION: Covers every phas^ of men^^s wear retailing, including 
decor, display, pricing, advertising^, sales training, ci'edit and collection and 
location selection. 



AVAILABLE INSTRUCTOR MATERIAL AND TESTS: 



Title DECISION-MAKING IN RETAILING & MARKETING 



Author Murray Krleper • Date Pub. 1969 

Publieher Falrchild Publications, Inc#» 7 Eart 12 Street, New York^ NY 10003 
Teaoher or Student Hatevial Student Cnat $1?>50 Length 352 pages 
Grade Level Se condlary / Co 1 1^ ^ia te/ Ad n 1 1 Sujjeeted Tirr,^ Uae 1 senio 



OBJECTIVES : To stimulate the thinking process which is important in today •s 
complex business world* 



SUMMARY DESCRIPTION Ninety real and contemporary case histories selected from 
the nation*s key retailing centers* Covers every conceivable dilemma in the re- 
tailing/marketing arena* It combines a number of tested training techniques which 
direct and sharpen the ability—of student or "old pro"—^^ absorb, analyze, reason 
and arrive at effective conclusions? to act with asrurnnce In the increasingly com- 
plex areas of merchandisinr, from mana^ment and control to personnel and promotion. 



AVAILABLE INSTRUCT^f MATERIA.: aM: TESTS:, l^acne'c's Manual 



ERIC 
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80 



DIRECT MAIL ADVERTISING BY RETAIL STORES 



Author 

National Retail Merchants Association 
Publi9h0r 100 West 31 Streets New York, HY lOOOl 



Date Pub. 196? 



Teacher or Student Material 



Student 



Coet $2^75 Length pa«> 



Grade Level 



Colleggiate/Adult 



Suggeeted Time of Uae 



OBJECTIVES: 



SUMMART DESCRIPTION: Covers use and costs of direct mail advertisingt operating 
procedxxres, compiling, and maintaining lists t planning pronotions, designing* and 
Masuring results* 



AVAILABLE INSTRUCTOR MATERIAL AND TESTS: 



Title DYNAMICS OF RETAILING 



Author Edward B« GoM Date Pub. 1969 



Pub lieher Fairchild Publications^ Inc»» 7 East 12 Street, New Yoric# NY 10003 
Teacher or Student Material Student Coet $4«75 Length 106 pages 

Grade Level Collegiate/Adult Suggeeted Time of Uee 

OBJECTIVES: 



SUMMARY DESCRIPTION: Spells out the new merchandising trends in the United 
States^ with emphasis on the fast-paced fashlont hard lines and food industries* 
Explores the '•survival of the fittest** trend which is revolutionizing today's 
retailing* 



AVAILABLE INSTRUCTOR MATERIAL AND TESTS: 



ERIC 
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^ufh^r^ f jte ?Mb. Jl968 

Natior^l i^etriil .\t;rchints Association 
Publiaher Ijj^ .±11! .^t>-^c^ V>w Yo rk. NY loOOl 



Teacher or StuJe>i: Stt-jt^nt Oat i3*O0 Length 6k pages 
(Jraitf ieyi?Z Col]efi ^t^/Adu] t 5u(7c/t?a r t?i Time of Uee 



OBJECTIVES, 



SUMMA.^Y DESCf^.lFr: f: - a.'M.. s futj?r: oco-ct.Ic pritt^rns as seen through th© eyes 
of a DeTXirt:neM of - .r-e p-erent-.ivo , investir.cnt counsellor, a banker, aite 
location expert u.r./ ^'^rc!, t' 



AVAILABLE :\, 



Title .^-^ :tN'^. . i:i::TiiLbUTiON 



Author {^:ir::i. - : Date Pub. 1966 



r<?a.^H^r or • ' : \_ ;:it\^l^nt^ " ar Lencjth 39I pages 

.7r-ie l€?i>r^2 ; ^^/^...Trccf r;V,^ ^y'a^ 1 serop 

objective : : ; T- pr( ^ir? perion^^. yr-et and to understand company objectlvee 

1'"^: cyf>..; 4jve d*^ci^ion processes under conditions of uncertainty* 
(?; .c .,0;^ 1 r>oi,ter u'ld^rstanaing of the administrative processeSf 
^-u 'v -ct* Kttn^n +h*"> lirn, and buyer behavior In tlie mar- 

SL'MMARY DKSCFii:: s L-o^-. 1 for 1 brjia course in the economics of retail 
management and feir^cu..c -^ik^- il 3*rU)ution. Tne framework in which the text Is 
developed is ti:e c .n.- r/ -'".lieu of competitive innovations and growing coiip"'ex« 
ities found \\x xne 'vt.' bu/:r.'}v> envir*or.ment. 



AVAILABLE ; V. - ' ; 

ERiC 



FACTS ABOUT DEPAfiiyENT STORES 



Author He len Mulhem pate Pub. 

National Retail Merchants Association * 

Pub Ushe r loo West 31 Street, Nev York, NY 10001 

T«aoh«r or Student Material Student Coat $1.50 Length ^ pa«BS 

Grad« Leval Collegiate/Adult Suggeeted Tim^ of Uae_ 



OBJECTIVES: 



SUMMARY DESCRIPTION: a short review of what department stores do to earn their 
■oney. Contains chapters on reUil profits, what the retailer does in the aerehan- 
dise market and selling merchandise. Includes tables on the size of retail business 
in the U. S., and cost of retail distribution. 



A/AILABLE INSTRUCTOR MATERIAL AND TESTS: 



Ti 1 19 FOR GRACIOUS GIVING 

Author Harold G« Cole Date Pub. 1959 

Publisher Fairchild Publications, Inc., ? East 12 Street, New York, NY 10003 
Teaoher or Student Material Student Coat $4.95 Length 120 pages 

Grade Level Secoridary/Collegiate /Adult Suggeeted Time of Uae 

OBJECTIVES: 



SUMMARY DESCRIPTION : Gives the basic principles of establishing an outstanding 
custom gift-wrapping service. Detailed discussion of spaoe allocation, stock re- 
quirements, display and promotional media. Contains illustrations of gift wrapping 
methods and photographs of unusual accessorized wraps. 



AVAILABLE INSTRUCTOR MATERIAL AND TESTS: 

ERIC S3 



GCVh-HMNiKNT STATISTICS HAN'DdLCR 



_ Date Pufc. 1969 

r.ationHl Retcl] Kerchant;^ Association — 

Pubtx»he r loc West stry>-t. N^w Yo->-ky NT innni 



T«aoh0r or Student Material Student Coat $3.00 Length 3? papps 

Gradm Leva I Colleriate/Adult Suggeeted Time of Vae 

OBJECTIVES: 



SVMMARl DESCRIPTION:. mcW. usin. census bureau data, retailers use of census 
of population, manufciciurin^ -.r.a business census, rerchandise line for marketer and 
many other helpful statistical data areas. i««*iTv«i«ir ana 



AVAILABLE ISSTFtliCTOr v./.:-:,F:a: A?r- TESTS:. 



Titl 0 CRASS ROCTS RET A I LI NC 



Author ben Pro.iar; ^p^te Puib. 1962 

Pubtighar Fairchild Publications, Inc., 7 Ea<=t 12 Street, New York, NY 10003 
Teaoher or Student Materijl Student Coat $1.00 Length ^ pages 

Grade Leva I Secorjary/ColleilateAidu lt ^uj gee ted Time cf Hue 1 week 
OBJECTIVES: 



SUMMARY DESCRIPTION: A discussion of renVs wear retailinr. Advice is Riven 
fashion buying, resources, customer ana err.rloyee relations, meeting competition, 
and public relations in the ccrr.T.unity. 



AVAILABLE INSTRUCTOh MATERIAL A^'" Tt:L.TC: 

Er|c . '^ou 



CRhAT 3H0FS CF aUHOFfc; 



Author Jerome 3. Kiel?: and Nofman Reader 

National Retail Merchants Associatjon 
PublxBher KC West ?l 3tre^'t• N»'w York, NY lOCCl 



Date Pub. 



Teacher or StuJenr Mir^rz^J 



Both 



y-at $2^.00 Length 



Grade Level Se -oniary/Oo'. : '^e^ ji^?/Adi:lt i^uggeated Time of ide 
OBJECTIVES: 



SUMMARY DE3':F :v?r S : --e%:^K.^ j» -.c'<\V. an^i iiiustrat^-s over 200 of the most 
InterestiniT re-a i ^--nr^^^^i.^-rt'rit.p or t>-e ^"?ntirent, in the briti.sh isleJ? and in 
Scardinavia. '^-r^• iF i^r^ .r ?2:.;^*ic\ i "arUre of 700 tnops for ihe guidance and 
reff?rence of ♦ -d^'-'er*- • ^ \* i' rei t.l'^fr 'iccount of sjiecial rervlcest rerchan* 
dise a»^d revori' -x- J - "i^re. 



AVAILABLE r' . 



Title H.^ TV '^IV^ i .-^J^I.v -jW 



ituthor Ft*o*^ InrWz. Date Pub. 196b 



PuMtfiher ^-tlrcri.c F^^ !- ^'l-^n^, ;rr.*» r.ir-^ ^? Stnp<^t, hv-v :ork» NY 10003 

Teacher or Stuier/ ^ -'Vi:^ ^''Llj ^-^a f .^^•'^0 Len^- th 1C4 paj^s 

Grade Leve ! r^^o r;/ . ' i;-?/ / . ' : ^^^c^.i ;/ Lde 



SUMMARY DEJSF IPTI\S : L^- ]r. wi^^: (v»rv fac*t or^'ani^in^ .^rd producing a fash- 
ion showi evalt r.tin^ the ;:U<.ti»^roe , chooi ir:r V^'* kind of show, *he merc)';andise » 
models, ]oc;^.tion, cc<^t, thf-.*.f;»,.even ciow* to the cor rrei.talor, ilf^Mingand time* 



OBrJECTi 



AVAILABLE IS.:?:^ 




Titl0 



Author yi, p^,, p^i, 

■Ms.^.,.r.-^. .".ia-l ■ ;ivh.-ir, is Association 



r«aeA«r or Student M-j:rriil ;,i...;cnt Cngt »l.feO IgngtAi 27 pages 

Crad* Level Col I.-, i t Su-^^eated ri.-.^ of Uee 

OBJECTIVES: 



SUMMART DESCRIPTION: acci.icn ...klr.,- yrocr^. a.d ficw of irfor.^- 

tlon witi.in c orMni.-ition ..r.c a compariscn with ir.aus.rial buying prcceduies 

based on person..! Int^rvi* wr.. inc?uaes Info.irr.J infcrmHi.ion floHS, vse of organi- 
zational ou.r.ua : , buyer r-?s, the .eclrlon v^in^, process, ccnjariscn witt iSustiy. 
conclusions ara rrfCOn:r.ond.t lions. *ii«uoij.jr. 



AVAILABLE IXSTfU'CTOH MATF:R!AL A.'JD TESTSr 



Titlt HCV -X SE LL Tr^ Wi-CLi:. STCRK AS FAf/ilCN 



Author bu.lri Gere Pui. 12^9 

National Rct-iil Kercr.rir.tG A£i,oci:- tion ' 
Puoliaher 100 West 31 SUx'?, %'e.. Yo>-k, !;Y IjCM 

Teacher or Student Mat,sri.7l 3tn{-:rt r-jet Length >2 n-tjc-.^. 

Grade Level Colic'. - ^tc/,\d\r,i Sujjested Tirr, of Uae 

OBJECTIVES: 



SUMMARY iESCFirrr V; i-ici c-Cf. .f f.^Ucn lu.v, . Ji u t^e^.^nosr, of 

the rerc.-:..,-.a:.<;c c - r si-.-l. lr..;,J uri-F 1' i-u]-c t.o {,:,jt vi u l-it t.ion. Ko+ec price 
is not c primary r.)-:>.f.'r jr t;.- 'u. -u;ct..-;' i ' ' 



AVAILAPLE Iti^rhU'-- .;■ '■ •.;.);• 

ERIC 



Titl0 



HOI TP IRITS BETTSR RETAIL ADVERTISING CCfY 



Author 



Date Pub. 



National Retell Merchants Association 
Publisher 100 West 31 Street» New York» NY 10001 



Teacher or Student Material Student Coet $1»50 Length 77 par^s 



OBJECTIVES: 



SUMMART DESCRIPTION : a prl«er covering how to write newspaper advertising copy 
that sells f the principles and practices of direct mail copy^ the five comsandments 
of good radio copy, writing television commercials t writing sign copy that informs 
and sells* 



AVAILABLE INSTRUCTOR MATERIAL AND TESTS: 



Ti t Im HUKAN RELATIONS IN RETAILING 

Author Late Pub. 1966 

Publisher University of the State of New York. Albany^ KY 

Teaoher or Student Material Student Coat Length 15 pages 

Grade Level Adult Suggested Time of Uee 

OBJECTIVES: 



SUMMART DESCRIPTION: The emphasis is on the roll of the supervisor, supervisor* 
employee relationshipst customer relationships and humr n relations problem solving* 



AVAILABLE INbTRUCTOH MATERIAL ^SD TES7S/r 



Grade Level 



Collegiate/Adult 



Suggeetcd Time of Uee 



ERIC 
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* ^* THE IN££ p^;:.'£iKT i-^IAIlHR aND THE SHOPPING CENTER 

Author D t p h 

Natior:ul Reu..ll Merchants As;iociation ' ' ^^^^ 

Pub lithe r 100 West jl Street, ;:ew York. NY lOOGl 

Ttaaher or Student Material Student Coat $20.C0 £engt;» 176 pases 

Grade Uv«l Collepiate/Adult Suggeeted Time of Vee 

OBJECTIVES: 



SVMMART DESCRIPTION: Discusser successful promotions, operations, financing and 
selection of store site, and locations in shopping centers for maxi»,i« p^^jSbimy. 



AVAILABLE INSTRUCTCI^ MAr^^FIAL A'i' TEfTS 



Titlm IN-SIORE SECLiRir' 



Author Prepare d by Conrunicatlons a Training Divicicn D ate Pub. 
Pubtithti Independert Grocers' alliance, Chicayo. IL 



Teacher or Student Material 3t-uder.t ':j8t Length 15 pages 

orade Leve I Se-:cngary/Q>Jlp.-ia^^/.;iult :..,jjeBted Time of lae 

OBJECTIVES: 



SUMMARY DESCRIPTION: Tn- p;.:,.:;hle:.. .hows how crime today has been characterized 
ao a growth Industry. Shows how crir^o har> incK^ared 30 to 40 percent learly every 
year for the past 5 years. laker, a look at robbery protection. 



AVAILABLE INSTRUCT ma:ep:a:-. /IV. T'. rr 



Title I>:T y.£ PUT IT THIS MAY 



^^thor h. Weiss ird L. D. Sernl^ch Date Pub. 1968 

National Hetdil Merchants Association 
PubltBher 100 Vesi 31 Street^ New Yorkt NY lOGOl 

Teacher or Student Material Student Coet $2>75 Length ^ pages 

Cracitf Level^ Co lie f2:iate/ Adult Suggeeted Time of U0e__ 

OBJECT IVES.: 



SUMMARY DESCRIPTION : ?wenty~five articles concerning the forward scene of the 



AVAILABLE ISSTRVCTCF MATERIAL AST TESTS, 



Title MANAGING TtiL RETAILING EMPLOYEE 



rV^thor ^ Date Pub. 1972 

2. rl. Mat.' ricils Lab 

Pub^iehe r I6c5 Nei: vprue, 115 Townshend Hall« GolumLast OH 4321C 

Teacher or Student Material Student Coet $2,00 Length 53 pa ces 

'Ir ^ :e Level 3^cond;iry/Adul t Sug^jeated Time of Uae 



'ETTIVES:. :o ac-ist in ^^olving current and futum employee problems and to 



Jul 



SUMMARY DESCR:PTIONr Explains how employees should be interviewed, trained and 
oounrseleci. Uces role playing oituations. 



AVAILABLE INSTRVCTuh MATP.'IAL AVT TESTS: 

89 
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Titl0 .- ..^ - 

Author n . _ , 

— : ; . . Date Pub. 

<-= •>-■ ir:; i, A- ....ooiai-ion 

Publ<$her ViC ^c >t n - , y-:^ Vq;,,, \y i oQri 



Teacher or Stu:>'>} ~ • r: ■:-\:cent 



$35.00 Length 3^mm slides 



Grade Level r^- ■ ' /^'Mt 5uj7..etei ri;.^ a/ Vee^ 

OBJECTIVES : 



SU^fHAPY DESCRIPn-s- ■ -..„ --.c -clrry. tocli.. n-edia, and govemir.ent sources 

to be. usea to oprn :-our ,r.- t ..r.i -cro^o ne.w sales strategies. 



Title y£RCH.>!:::3iN" .; i^rrpucnGN 



Rol^rt .-. ; - .j:._::v,.i!-lJ:^_il±;rLrn_ Pate Pub. I963 

Publiehe Goli^;- - f ;.- ■ ,;r- , L:.lv-,rr. l ty of yi':.-.ouri, Colunbla, MO 

Teacher or Studen- ^- ..ri-: :.v:c. ri roet Length M pages _ 

Grade Level Z-^- . . :7u.7,;.M'.i Tim^- of Uae 



OSJECTIVt 



SUMMARY DESCFirrr-S: .:r.-,.'n- .r ivJv-i.-: of .T.eichandising together with assign- 
ment sheets desirn.-; f-r .-.-.p ;• 'wc^A.r.. coverln.: '-".e n^lated information taught in 
preparator>' disti if: v.; • : .-riov. ..vo; rar.~,. '^uft"*. 



ERIC 



Titl0 



MISSION! LOSS PREVENTION 



Date Pub. 



Author ^^^^ 

National Retail Merchants Association 
PubliBher 100 West 31 Street, New York^ NY lOOOl 

lomm sound fllM 
Student Cost $3Z5*00 Lencjth 2^ minutes 



T0aah0r or Student Material 

Grade Level Colleglate/Adult 

OBJECTIVES: 



($90.00 to rent)* 
Suggested Time of Uae 



SVMMAR1 DESCRIPTION: a supervisory training aid for retail Inventory shortage 
control Filmed In a retail setting* 



AVAILABLE INSTRUCTOR MATERIAL AND TESTS: 



Title 



MODERN MERCHANDISING SERIES 



Author 



Date Pub. 



Pub lie her Falrchlld Publlcatlonsy Inc*» 7 East 12 Street» New York» NY 10003 

1?^ slides 

Teacher or Student Material __ Student Coat $370.00 Length 191 minutes 

Grade Level Secondary /Co3 leglate/Adult Suggested Time of Uae 

OBJECTIVES: 



SUMMARY DESCRIPTION r ^lerchandl3lng fundamentals plus several progroiis covering 
trends In Important retailing and fashion areas are covered In Jiie series, which 
contains 1^ units In six programs. Fundamentals are discussed In three programs, 
Basic Rules of Selling, Display Roundup and Shopping Centers. They can be used for 
basic training in each of these vital aspects of the merchandioing scene. Contem- 
porary trends are stressed in the variety of new shops in the Boutiques program. 
New Store Directions and Profile of A Modem Store. These latter progr.^s show 
how exciting retailing can be when colorful and creative talents are put to work to 
enhance the shopping experience* 



«91 



Ti 1 10 H PKitN hKTAILlNG I^ANAGEKENT - BASIC CONCEPTS & PRACTICES 

^^thor L. J. r^ir.can, C. F. Phillips and S, C, Hollander Date Pub. 1972 

Pubtiahe r Pl -^r-iri B. In-;ln, Inc>, IblB Ridge Road> Homewood, IL 60430 

Teacher or Student Material Student Coat $11>75 Length 722 pagea 
Grade Level Collegiate Suggested Time of Uee 1 sem* 

objectivf:s: 



SVMH .RY DESCRIPTION : Outlines the many elements of change occuring in this 
fiel-i, witn eniphdsis on the new techniques and managerial measures required for 
successful retail operition In the new environment. Kany forces that ai« induc- 
ing change in retail structure and methods receive considerable attention* Tkase 
forces include such things as market changes, consumerism, horizontal and vertical 
merger movements, and new informational and control technology. 



AVAILABLE IN STRUCT C'F MATERIAL AND TESTS, 



THE NAIURE ANL CHARACTERISTICS 
It tie OF y.lLDlE KANAGEKENT IN RETAIL DEPARTMENT STORES 



Author Harland - . Samson Date Pub. 1969 

Pub lieher Universi ^< of Wisconsin, Madisonj WI 



Teacher or Student Material Student- Coat Free uength 176 pages 
G.\zde Level CoUejiate Suggested Time of Uee 

O'-^JECTIVES:^ 



SUMMARY DESCRIPTION : Presents an exploratory study of tHnse factors influ- 
encing the nature and characteristics of middle management in tie retail department 
store, ^he findings provido new insights and Important clues jonceming the char- 
acterlsticr., edu:ational needs, autles, and pr-ojecv^d neer^s lor retail middle 
mana^rG^ 



AVAILABLE INSTPlJC: • yAT'-nA! ANC TESTS :^ 

ERIC -^09- 



Author 



OLD MASTER S OP RETAIT.TNr. 



PhlllD J. Rftiyv 



_Date Pub. 1967 



Publieher Falrchi ld Publications, Inc.. 7 East 12 Street. New York. NY 10003 
Teaoh^r or student Material Both Coat $7.95 Length ZZk pae»g 

Grade £e»a Z Secondary /Collegia te/Adult Suggested Time of Uae 

OBJECTIVES: 



SUMMARI DESCRIPTION: Tells the stoiy of fifty pioneer-merchants whose efforts 
paved the way for today's multi-billion-dollar industry. Reveals classic soluUonB 
to timeless business problems, and places retailing in its historical perspective. 



AVAILABLE INSTRUCTOR MATERIAL AND TESTS: 



Ti t U OPERATIONS RESEARCH IN RETAILING t CASE STUDIES 



Author Date Pub. 

National Retail Merchants Association 
Publieher 100 West Ji Street, New York, NY lOOOl 



Teacher or Student Material Student Coat $1.50 Length 34 pages 

Grade Level Collegia te/Adult Suggested Time of Uae 

OBJECTIVES: 



SUMMARY DESCRIPTION : A series of actual case studies, using the principle of 
operations research, is prese ed. Contains measuring advertising e'-P«?ctivenes8, 
finding how to make field sales operations meet top management and u elossary 



AVAILABLE INSTRUCTOri MATERIAL AND TESTS: 

ERIC -wo- 



* ^ • FKCriE, py^-FlTC, Fi^Ch'j - ^rR W|.;-x];T^^r 



Author Honey Hov-t. r-te Fub. 1969 

National Hetdii fvircririii: . ..:.oc:at:l 
Pui liaher 100 We?t 31 :: tT'^e.« \ ^ ^Y v'^j^ jV: J. 



T^aoli^r (?r Stu^i^nt Maierial student ^"gt 4)13*00 /^^ngth 104 paf^s 

Cradtf LtfyaZ Collegia to/Adult 'Sug jested Time of Uoe 

OBJECTIVES: 



SUMM/RJ DESCRIPTION ' A reso irch r.ono frr-ipn of :r'j location of additional retail 
stores in the United States in xhe l^r.t o-. -Uiiru o:' the twentieth century. 



AVAILABLE INSTRUCTOR ^.APKRIAl A^r T:r. 



Title FiCKETiNG - oc::ci2:-: yj'^^ kL/iAnjNG 



Author Louis Jarkscr Date Pub* 

Natior;al P^tiil Kc^rcM.'-.r^-* : . ' o.; ,i 1^- 
Publisher 100 Ve^^t t :-.i<-', t, Yci.:, 1 . 1 



Teacher or Student H-^^^riil „l-:_*_ jl^yc length 12 pa^s 

Grade Level C':?-:-^ ' : ^ ..c^/^*-ri T<^^ :f 'j^e 



OBJECT IV KS: 



SUMMARY DESCRIPTION: i^'uJnlr^^ c ^-x. - fr--. anJ in the language of the retailer, 
the various forr.s of picketinr, th* . '7:/. >^ ; ^ ich a rcituilpr ^^.hould take Khen con- 
fronted by them ana the pjtf^il]- - : he / . :.o r ot to rxm afou] of the law. 



AVAILABLE INSTRUCTC! MA!':'^'a: 

er|c 



*1 



S4 



Titl0 



POTENTIAL GROWTH LOCATIONS FX)R DEPABTMENT STOxfflS 



Author mton Leontlades 



Date Pub. 1968 



National Retail Merchants Association 
Pubtieher 100 West 31 Street^ New Yorkj, WY lOOOl 



Teacher or Student Material 



Student 



Coet $3»00 Length 46 pages 



Grade Level 



Colleglate/Adult 



Suggeeted Time of Uee 



OBJECTIVES: 



SUMMARY DESCRIPTION: Gives the vle'if of an economist as to economic, demographic 
and locatlonal factors to be weighed in choosing a store site in consideration of 
projected economic growth activities of the Federal Government and inter-industry 
dovelopmentt 



AVAILABLE INSTRUCTOR MATERIAL AND TESTS: 



Title PRACTICAL PROBLEMS IN RETAIL MERCHANDISING 



Author Murray Krlef^r D ate Pub. 1969 

Laboratory Institute of Merchandising 
Publieker 12 East 5.7 Street, New Yorkf NY 10022 

Teacher or Student Materia I Student Coet Length 168 pages 

Graie Leve I Secondary/Collegiate/Adult Suggeeted Time of Uee 

OBJECTIVES: 



SUMMARY DESCRIPTION: The problems contained in this book are all taken from 
real-work situations. They are the kind of problems merchandising personnel must 
deal with on a day-to-day basis# 



AVAILABLE INSTRUCTOR MA7EFIAL AND TESTS: 



ERIC 



-412- 



'if 



PRINCTPl£S OF RETAILING 



Jiate Pub. 1963 

Vocational Instructional Material Laboratory 
Publithtr Llrdsev Honkinfl Education Genter, Miami. FL 



Ttaohtr or Studant Material Teacher Co§t Free Length 9 pages 

Grade fv ^ Secondary/Colle< ;late/Adult Suggested Time of Uee 96 clock hra . 

OBJECTIVES: The purpose of the course Is to teach the student the basic prinoiplec 
and techniques of present-day merchandising, the language of merchandising, and the 
possibilities and potentirtls of a career in the field. 



SUHMAR1 DESCRIPTION: Consists of a course outline entitled Merchandising Tech- 
niques. A bibliography Is also Inclrded which lists the supplementary inferences 
used throughout the course by the instructor. 



AVAILABLE INSTRUCTOR MATERIAL A.vr TESTS. 



Ti t le PROFIT an: cost ANALYSIS 



Author [fate Pub. I966 

Publieher Teaching ysteais Corp.i ':.3A- Boylston Strfcet. Boston, MA 



Teaoher or Student Matt.rial Student Coet Lenjth I50 pages 

Grade Level Secondary /CoJ^egiate /Adult Suggeatea Time of Uae 

OBJECTIVES: 



SUMMAR1 DESCRIPTION : Gives the retailing executive trainee the basic tools cf 
analysis which enables him to understand how and why his department functions as 
it does, and which will eventually enaole him to make his contribution to store 
profitability. 



AVAILABLE JNSTRUCTJh MATERIAL ANT TESTS. 

ERIC BG -4i> 



ritu 



PhOFITABIE KERGHANDISING j-ECHNIQUES 



Author 



Date Pub. 1970 



Publiahe r Falrchlld Publications, Inc>. 7 East 12 Streets Hew York> NY lOOOT 

3^ slides 

Teacher or Student Material Student Co#t $76»00 Length ^ aimites 

Grade Leve I Secondary/Collegiate/Adu .t Suggeeted Time of Uee 

OBJECTIVES: 



SVMMAUr DESCRIPTIOH: Pinpoints important nerchandising areas Nheze a retaUer 
can succeed or fail* Discusses store services as a goodwill and soneyBaklng devloei 
unique department werchandising c<»ibinations and layoutsi and effective in-atoze and 
out*of-*store promotional gimmicks* Offered in four sectionst Set It Important 
Service Ideasi Set lit Imaginative Store Department} Set Ills Effective Retailing 
Gimmicks; and Set IVi Winning Combinations of Hezchandise« 



AVAILABLE INSTRUCTOF MATERIAL AND TESTS: Commentary and discussion questions 
are included* 



Ti 1 1 0 A PROCRAKKED SOIUTION FOR ESTIMATIHG REIAIL SAIES POTKNTIAIS 



Author Larry Blue and David L* Huff Date Pub. 



Publveher Universit:" of Kansas» Lawrence^ KS 

Teacher or Student Material Student Coet Length 64 pages 

Grade Level Collegia te/Adult Suggested Time of Uee 

Gk'JECTIVES : To present a computer programmed solution for estimating sales of a 
pi:pc£red retail development* 



SUMMARY DESCRIPTIOH: Centered around a simple yet important probability model 
for estinating sales of prospective retail firms* The nature of the program as well 
as the steps in using it are discussed* Three cases have been includea that exemplify 
the use of the program^ and can also be used as test cases* 



AVAILABLE INSTRUCTOR MATERI-AL AND TESTS: 



ERIC 



S7 



Titl0 



PRCyOTING KEW K£riGH.\NDISK AREAS 



Author^ p^i-g Pufc. 

Publi9h0 r Fialrchlld Publications, Inc., 7 East 12 Street, New York, NY 10003 

• t ^ J . . , 38 slides 

Teaoher or Student Material Student Co at $80. 00 Length 21 minutes 

Cratftf ItftfaZ Secondary/Collegiate/Adult Suggested Time of Uae 
OBJECTIVES: 



SUMMARY DESCFIPTIOM: Shows how retailing meets its merchandising responsibili- 
ties In two specific store events— both particularly relevant to today's shopping 
habits. Case histories cover a wide rangp of subject areas including window and 
In-store display, signage, mannequins, selling techniques, merchandising piesenta- 
Uon, departmental coordination, retailer^resource coordination and advertising. 
Topics includei Reaching the Consuner, Designs that Crew Crowds, Loom of Kishlon, 
Appeal to Youth, Customers Get Involved, Advertising Sets the Tone, Traffic is 
Created, Selling at the Fair, and Trend to Individuality. 

AVAILABLE INSTRUCTOR MATERIAL AND TESTS.: Resource List. Commentary and 
discussion questions are included. 



Titl0__ PHOKCTICN IiXGHA!;Gi 



Author^ Date Pub. Monthly 

National f'.ctaii Merchants iiouociation 

PubliBhe r 100 «<cst -1 Stiy.&t, New York, NY ICCOl 

4 to 6 pages 

Teacher or Student Material Teacher Coat $11.00 Length per issue 
Grade Level CoIl»giat.e/'Aau3t Suggested Time of Uae 



OBJECTIVES:. 



SUMMAR1 DESCRIPTION : a newsletter for Sales Promotion, Advertising, Publicity 
and Display Managers geared to re-tail marketing in the •70*s. There are promotion 
Ideas, tips and important ir.formation for every size store from Item featuring to 
total store Inage in each issue. 



AVAILABLE ISCTFUCTr.R MATKPIAL Anc TFcJTS: 



Titl0 



ftUALITY AND VS AS SALKS APPEALS 



Author Robert M# Myers Pub. 1967 

Small Business Adrrinistration — — 
Pub tt§her U* S# Government Printing Office^ Washlngton» DC 20^02 



Teaaher or Student Material Student Coat Free Length k pages 
Grade Level Adult Suggested Time of U8e_ 



OBJECTIVES: 



SUMMARY DESCRIPTION: Discusses sorre of the things which small retailers can 
do to satisfy the demand for good quality and taste in products* 



AVAILABLE INSTRUCTQP MATERIAL AND TESTS: 



Tit I e READINGS IN MODERN RETAILING 

Author Date Pub. 1969 

National Retail Merchants Association 
Publisher 100 West 31 Streets New York^ NY lOOOl 

Teacher or Student Material Student Cost $12*00 Length 483 pams 

Grade Level Collegiate/Adult Suggeeted Time of Uae 

OBJECTIVES: 



SUMMARY DESCRIPTION: An anthology of 37 classic statements on important facets 
of retailing by noted store heads, administrators » merchandisers, economists, re- 
searchers, manufacturers, consultants and creative critics* Sections deal with the 
new retailer, the new customer, marketing, company organization, scientific aer^ 
chandlse management, the shop concept, fashion impact, vendors and brands. 



AVAILABLE INSTRUCTOR MATERIAL AST. TE 

as'- 



A RKPOaT OF A STODY OF ORGANIZATION 
^* * *• m A KULTI-IJNIT DEPARTWR WT AND SPKHTaLTY STY^RR 

jp- n ■■ __^at« Pufc. 1961 

National Retail Kercnants Association 

Publiaher ICQ West 31 Street. New York. NY 10001 

Tmaohtr or Student Mate vial Student Coat $1.50 Lt^nj^tft 70 paf^ea 

Grade I^yaZ ColleKlate/Adult Suggeated Time of Uae 

OBJECTIVES: 



SUHHARt DESCRIPTION: Describes current multi-unit organization practices. th«lr 
advantages and disadvantages as well as recommendations for improving such organi- 
zations. Explores history and development of organization, single unit stores, 

. branches, main store plus branches, organizational objectives, and effective 
implementation of organization changeso «'*x«cnve 



AVAILABLE INSTRUCTOF MATERIAL AND TESTS: 



Ti tU RETAIL BUr>INHSS M.\NAGSNi:NT 



Author Karen Gillespie and Joseph Hecht Date Pub. 1970 

Publiaher Gregg/WcCraw-Hill Eook Company, Hightatown, NJ 08520 



Teaoher or Student Material Student Coet $9.75 Length 596 pages 
Grade Level Collegiate Suggested Time of Uae 1 sem. 

OBJECTIVES: (1) To identify the classification of retail businesses and the 

laws and governmental activities that affect retailing. 

(2) To sharpen skills in communications, mathematics, and record- 
keeping. 

(3) To help formulate and implement effective merchandise and 
inventory control plans. 

SUMMARY DESCRIPTION: Provides a comprehensive, up-to-date presentation of 
retailing principles and practices. 



AVAILABLE INSTRUCTOF MAFEFIAL AND TESTS: Instructor's Manual and Key ($2.75). 
O bjects and Activities ' 

ERIC -W7- 



Titl0 



RETAIL MANAGEMENT 



Author 



tfilllam R> Davidson and Alton F* Doodv 



Date Pub. 1966 



Publisher Ronald Fress» New York» NY 



Teaaher or Student Material 



Student 



Cost Length 905 pages 



Grade Level 



ColleRlate 



Suggested Time of Uee 1 sem* 



OBJECTIVES: 



SUMM/RY DESCRIPTION: Divided into 4 parts. Part I provides an orientation to 
the managerial study of retailing by giving attention to its distinctive features 
and by relating the marketing concept to the retailing process* Part II - concepts 
of organization have been broadened to emphasize shiftability of functions among 
levels of distribution channels and to other agencies. Part III - discussion of 
certain topics which are normally handled b/ technical staff specialists. Part IV 
contains cases and problems in the field. 

AVAILABLE ISSTRUCTOR MATERIAL AND TESTS: 



Title RETAIL MANAGEMENT CASES 



Author Douglas J. Dalrymple and Donald Lm Thompson Date Pub. 1969 

Publisher Free Pres'^» New Yorky NY 



Teacher or Student Material Student Cost Length 296 pages 

Grade Level Collegiate Suggested Time of Uee 1 sere. 

OIJECTIVES: 



SUMMARY DESCRIPTION : Contains 41 cases that set forth the facta surrounding 
particular business situations occurring in various sizes and types of business 
organizations. The cases, for which the student must provide analyses and develop 
solutions, are divided into 10 categories representing such major retailing prob- 
lems as store location, personnel ^ customer relations, expense control, and allo- 
cation of space. 



AVAILABLE INSTRUCTOR MAiERIAL AND TESTS: 



-418- 



101 



Author l^irtor . 1 



Publisher pr- .^^r..--' 



Teacher or StuJeri^ • :J ^'tudfr- ^ ^a-- r>. >i. ho 

-~ ^ — n..^.- • ^ . _ •^u^_7fcjerea ^zne or due 



OBJECTIVES. 



SUMM\RY DESCPIF^r • , 

^r-^od ^ - ^ ' ' o.ftjL-a ,^r,. aivided into three major ai^ci^i 
^-0 s an-i bei-vi^t:., . ' vrt .•li;-^ imi c^rr.ur.icdtion* However, all rS 

the mana^e-nent cror . . ar-.x^. .r^^ rvaated to the fii-n>'3 ex-^ 

ternal environnent -tr.-. i r:.,,/ to consuner. 



Title PAIMI 



-''I'J^ii:. t2^. ^.rJ^i Dat e Put , 



Teacher or Sv.-ier,- - ■ ..i^r r '-^^jiZ'SfL^ I'^-ngth ^,43 Pape^ _ 

urj.de Level -/ ■^■■m < 

0'-.rECTIVE3 : 



SVMMAR, DE5 ^.Ifll .v ■ ,,,,, financing, buying, 



is'^fiecWr^'^^^^^^^^^ Study Guides and 



RETAIL iMERGHANDISING AND PROMOTION 



Author A> Hamilton Chute ^ Date Fub. 1966 

Sinall Business Adminictration 
Pub I i sher li* 3> Government Printing Office, Washington, DC Z /">C2 

laher or Student Material Both Coet l^i-ee L^'^jth l^ p-Age.s^ 

'-•.ie Level Adult Sugjeeied Time of i^u? 



^MAPY DzSCRIPTIOfi :^ A bibliography dealing with the broader concepts of mer^ 
iriisin^ in line with the typically broader authority and accountability of buyers 
v^.^^.rttnent managers in independent retail establishments. The list includes both 
GoverniTiont and nongovernmental publications and some of the names of tho na- 
ti retail trade associations. 



nILABLE :N3TH::CTCti MATERIAL A^^C TESTS. 



Titl0 RETAIL ORGANIZATION 



Author Da^ e Pub . 1966 

* u * lieher University of the State of New Yorky Al 'Dc:.r.y ^ NY 

Te :cher or Student Material Teacher C':et i en-^th 10 pages 

.r^'ie Level Col le^iate/Adult Suj jeot cd Tirrc^ of i'<ie 



:h^'^.CTIVES : To assist directors of adult, oi^anli'.ati on^, dnid teacher. .-1 conrses 
\r r^^Vtil orN'aniZdtion. 



.'^'^HAPY i'^- S '"R i PTION Describes the various at:, pec t^. oi sto^ organi '-nation, 
\.i .T,iiicition of personnel to perform required acti^^ities, assignment of respon- 
Irility anc! prevision for control and harmonious working rela-*^? onships. 



;'.AILABLE I!i.:RV'\Jh ^'W'LFIAL /l.VT Tt: 

ERiC 103 



* i« hiTAll REVOLUTION SKRTi-l^? 



^"^''''''^ . __Date Pub. 1965 

Pub lither Falrchlld Publications. Ins.. 7 East 12 Street. New Ynrk. NY loom 
Teaoher or Student Material student Coat $2Z0.0Q Length 149 mln^L 

Grade Leve I Secondarv/cnl l epiate/Ad.n t. Suggested Time of Uae^ 

OBJECTIVES: 



di7;^lfintf fo'/'''"''-' " ^S''^^''"-'^ * "^^^ 35m Slides, 

divided into four progKims, showing important retailing changes of the l96o»s and 

J^Sr"Lin tSe ^^J^^^^-^J^P-"^^ 1" the early 197o's. The progS^slocus'on 
se?ii^ t r "^l °" °f suburban developmentrnew competitive 

ana iSf IZ^f'^T'. t^^ e^^"^"6^ of -"feting the modem customer's needs and waS^! 
and the problems of keeping up with distribution and technological advances. 

iloi^^!!:!/"^''''""^'' ''''''' ''^ Printed script, discussion ques- 

tions, and tape commentary arc included. 



Ti t le RETAIL SAUiiS fhCVQTION ENCYCL G FijDiA, VOL. Ill 

Date Pub. 1972 

National Hotaii Merchants Association ~~ — — 
Publiaher 100 West jl Street, New York, NY 10001 



Teaaher or Student M-^tcviil Both Coat p\0,Oij Length 300 rages 

Grade Level Co llefri^^te/Adult Suggested Time of Uae 

OBJECTIVES:. 



SUMMARY nssCRIPTION: Re^ail sales promotion ideas with actual case hist-.ries, 
Covers any and all typfis of promotions lor all occasions. 



AVAILABLE INSTlWC'inh HArKPIAi /l.V. 

1C4 



ERiC 



Titl0 



hktail store security 



Author 



pate Pub. 1968 



Pub I i a/tgr „ ,Nt.'W Jei>ey Retail Kerchants Association, p>0> Box 22, Trenton» NJ O86OI 



Grade Leve I SecorAi:ir.v/GolIeglate/Adult Suggeeted Time of Uae 

OBJECTIVES : To provlae come of the established procedures stores should follow 

for attaining, maxJmuT?. ctore security. 



SUMMARY DESCRIPTION : Provides Information on problems of shoplifting, bad checkSt 

and stoH) security. 



AVAILABLE IfiSTRUCTOE MATERIAL AND TESTS: 



Title RETAIIi:.RS^ GUIDE TO GUARANTEES 



Author Date Pub. 1969 

National retail Kerchants Association 
Publieher 100 West 1 Street, New Yoric. NY 10001 ^ 

Teacher or Student Material Student Coet $1»50 Length 16 paros 

Grade Level Gollefriate/Adult Suggeeted Time of Uae 

OBJECTIVES: 



SUMMARY OESCRIFTIOfi : A guide for retailers who have anything to do with guar- 
antees* includes how to meet FTC requirements for guarantees^ how to write guar- 
antees tJiat sell merchandise, how to develop advertlsable guarantees^ how to tie 
guarantees to the •'consumer information** trend, and how to make guarantees Improve 
store iiraf^jft 



AVAILABLE INSIhVC'.Uh MATERIAL AND TESTS: 



Teacher cr Student Material 



Student 



Coet 



Length 16 t>ages 



ERIC 



1C5 



Author ZelU-rt J. l\.vc,j ^r' -; J- . ^ y.^i^^ y-^^, 

Publiaher }^icn-in: Lo ^ -^^l' Ht jnc>, I. t L^-li;i:g_^2.-^l::^ S ' '.^^ ' 



Teacher or Student ^i^.T^r J^H^i^ ^ >^,apes 

Cradir L^u^Z G^nej^iatc ^u^^ j.'t) ^.^d T;.^.? of U^e 1 sem. 



5yiV«>t/Pr /)£^S^ypr/a^r -oUc. in.lu:u. th. ..^taU ^vo3ution, c'.reers in retail, 
in^, the reUil store, r^Ull orrcinic.atic.-., -.^^i: r^ocxvlng, ^rlcin^. Gales pro^ 
motion, custoir^er service*:?, 'ind retail control • . ^ 



TttZtf RETAILING 



Author Ellzabetn r -eidprf^aor ^ Dite Pub. I966 

Sxall bnzi -ccs AdfriristT'dilion " * — 



Teacher or Student Huevi2! : -Jl^ -t^^vi^^ 8 

Grade Level Ani.]-^ ? 



SUMMARY DESCBn'Tr,N ' 
oubliC'Xtiors thai ..houl'^i , 



.r ijo.r';^/ /./t:« :rr.-.ont and ron^rovernmcntal 



tiisinesses to plan, criv-r.i.;.', oLv ci, c/ni^ci- .t.^ v: c:-^rn_' th^'ir br^infs s» 



AVAILABLE riC^7BuC:\ - 



ice'"'" 



Titl0 



RETAILING i AN ECQNOKig VTKtf 



Author Douclas J» DalryniPie and Doriald L» Thcntron Date Pub. 1969 

Pub li§h0 r Free Press > New York^ NY 

T0aoh0P or Student Material Student Coet Length 389 pages 

Grade Level ConcriaU- Suggested Time of Uee _ 1 sem. 

OBJECTIVES: 



SUMMARJ DESCR IPTION : tiynrcntt^ a new approach to the si.uc1y of retailing. It 
makes effective use of econor.ic analyrd^ raUier ttwtn the tr<ijUional dercriptive 
treatir.ent so tha* the reacer may fH\n « cieuper ana mew enduring understanding of 
the fundafnenxals of retailir^. 



AVAILABLE INSTRUCTOR Mr^TKRIAL A!^? TFSTS : 



Ti t le RETAIL] NC INTL.^NATIOI^a:. 10^-'^- 1070 

Author^ Pate Pub. I969 

National Re tail iVercharur-, Ai?s(Jciatior 
Pub lie he r 100 Wer.t ?t Strt>et> New Y o^k^ NY KCQl 

Teacher or Student cm jZ flt id^-.Tt r">at |1 ^*>\,C iuf^i^th 163 pa^s 

Grade Level 1 'c; i .< ti^/ z ^dtilt Suj jeated Time of Uae 

OBJECTIVES: 



SUMHAFT DESCH IPTION : a vclune on international wtdilin/t cc verlng topics such 
as management planning for fc:P» crtcit ir the world's econony, trends in retalMng, 
retailing of the future around the uorldf mana^ment corjnunication and siiles train** 
Ingf and aevelopments ir low iri.«[in mass merchandising?* Each topic is broken down 
into sul>categories and reverted on by a successful international retailer* 



AVAILABLE INSTRUC: - ^ArFPrAL /..vr TE^^TS. 

ERiC 1C7 



LglU ft. J. l^ir.-.in ..rri r«r>-L>r H. Hfi-.-r.^n.^^.p _Pate Pub, 197C 

Pufc Z i • A« r ^^-i> p i,nr 3v-^;.t:rr, Cor t> .i-.v. Iclh Ftid.o P.>,d. Hor»-wcod. IL fcO^lO 

Uai»h0r ov Student H.u.-riji: studont c'^at ^-^.p^ I^ngt/i 164 pages 
Grade Lev* l_Jero^i}^J ^ \< ••■ ., t.-/A,.iu i t 5u.,^t.-fltei r:m^ ,,r .Vac i sem. 
OBJECTIVES:. 



SUMMARY DESCFIl'TION: .{.-^ Fr....rr:..Tr.eci Leanur.p- All,, is orpHr.i^ed Into seven major 
divif.:or.i.i U) tt.e rewJl -^^vc 'iition; ^2 ) the m;4,;or rcquirai-enU for starting and 
Ruc er,.-.fu33y ccn.iuo'.irf a r..Ui] «r.arpri:sM ("3) Uif store lisnlf, (4) store orpinl- 
ration and porfcnr.el jr,ir.a,-.'r^r,r: C-.) r'-rcirtnd?se w.naf-emeT.t; (6) sales proiaotion and 
custorer serviof; i.r.r, (;•) p * contro]. 



AVAllABLE rss^TRVCT.!. sfAry.JAL A.:: rA-T5; Twc rets cf n^viev questions and a 
Iip-a 'o^-riri- .f n of t,);:-. ; -..f .:;f..c,i(v cu-r-ticr.c, aii with a.niMevs, are included. 



Author 

Nitionij ltd' lil lu-r 2n<^r't,M A.i.scciation 



y.n-jf Alice Hiw'^. _iiat« Pufe. $u.50 



r«a('her or 5r..Jfnf .V -tTt ;: Stuacit ''--af »-U.;.0 r^njVf^ life pa^es 

Grade Level Co. ' t.. :; .t e/Adu' t Sujjeeted Ti'^i^ of iee 

OBJECTIVE J.. 



SUMMARY Db.-CFIPTV'N;. !;,> . Jort^f. t::'-, j-jr^x'nt sU<--f of retail rp.iovolcpirent Hi*h 
rnverninen* an.-^j '.tTnce . Jhiitors in'ji.;cei I>-;acri piions of ftntfiillrg in Federal 
Lrt.d; Heiew.-il .-rojec-.i;, fv.-c-r.' -iHtion, Location-. I f.ictt.rc «asooiated with 
Reu.:"lr,'i in KederaJ LrKir. f^enftt^al Prj.-ects. Extc-n^ive t^tler. pivln« characteris- 
tics, ptrcenui -cc, ?.iZ' E, -c, of n-i^U rt?devel«^pfr^ nt ;jc\ im-iuj^ao 



AVAILABLt ISS'Ri':., ,,..•>■;,{: h'." irr'. 

^ ICS 



Title 



RETAILING FRINCIPIJCS AND PRAHTTCES 



Author 



Mrh^iU Meyeg, H4lnQ?t ^nd Harris 



Date Pub. 197» 



Pub tieher Gregg/McGraw^Hlll Book GomDanv, H1fhf.c.t.nwn. WJ Q8S2Q 



Teacher or Student Material 



Student 



Co$t 



Length 



Grade Level 



Secondary 



Suggeeted Time of Uae 1 se»> 



OBJECTIVES: 



SUMMARY DESCRIPTION: Reflects changes affecting retail merchandising including 
the Impact of fashion » changing social standards t and new technology in cowmmica* 
tions and data processing. Divided into 72 parts to facilitate lesson planning^ the 
content is presented in levels paralleling stxidents* career advancesent* Twenty* 
four end-of-unit case studit r. plus problems and pTOjects are included* 



AVAILABLE INSTHUCTOF MATERIAL AND TESTS: Teacher^s Manual and Key, Probless 
and Projects (Units c-U;), and Objective Tests 



Ti t le THE RETAILING REVOLUTION REVISED 



Author James R# Lowry Date Pub. I969 

Publiahe r Ball State Teachers College, MunciOf IN 

Teacher or Student Material Student Coet Length 30 pagps 

Grade Level Secondary/ Co 1 le gia tc/ Adu 1 1 Suggested Time of Uae 

OBJECTIVES: 



SUMMARY DESCRIPTION: Reviews the discount store industry and the revoluUonary 
character of the retail structure in the United States during the 1960*s. 



AVAILABLE INSTRUCTOR MhTERIAL AND TESTS: 



ERIC 



1C9 



SECURITY CONTROLi EXTORNAL THRFT 

Author Bob Curtis 



Date Pub. 1971 



Pubtiahtr Chain Store Publishing CorT>«, 2 Park Avenue. New York. NY 10016 

T«aoh0r or student Material Student Coat $15.00 Length 364 pagps 
Grade Level Secondary /Collep Ute/Adult Suggested Time of Uae 1 sen. 
OBJECTIVES: 



i^f^i^^^J^f^^^^IS^"' J^t"^ conceivable cause of external loss is exanlned la 
depthi riots, robbery, shoplifting, pilferage, bad checks, credit frauds, etc. 

^fit^S^r ^ ^"'^ ^'^^^'^ i« 8'^^" °" hoH to solve them and plug the 



AVAILABLE INSTPUCTOR MATERIAL AHV TESTS: 



Ti t le SECURITY CONTROLi INTSRKAL THSPT 

Author Bob Curtis 



Oate Pub. 1973 

Publieher Chain Stoi a Publishing Corp., 2 Park Avenue. New York. MY 10016 
Teacher or Student Material Student Coat $15.00 Length 364 pages 
Grade Leve I Secondary/Collegiate/Adul t .-^uggeeted Tirr.e of Uee 1 sem. 
OBJECTIVES: 



SVMMARI DESCRIPTION: Discusses why employees steal, how to spot the high-risk 
employee, the methods of theft used by employees, how to investigate and interrogjite 
eaployeesf and, most important, how to create a working environment that will mini- 
mize employee thefts. 



AVAILABLE INSTRUCTOR MATEPIAL AUV TFy.TS: 



Titl0 



Author 



Date Pub. 



National He tail r:erchcints Association 

Pub ItBhe r IOC West 3I Streets New Yorkt NY 10001 

16mffl sound film 

Teacher or Stude^,^ 5/ I'cyi ::l Student Ccet $375>00 Length I7 minutes 

($105»00 to rent) 

Grade Leve I Secondary/Collej^iate/Adult Suggested Time of Uae 



OBJECTIVES: 



SUMMARY DESCR itT ICS : l^ni^v,- h-^w thieves operate and how salespeople can counter 
attack shopliftinr .vttsrAis proi'essionals and amateurs. 



AVAILABLE ISJTRiCT HATEPIAL TRSTS: Discussion Leader's Manual 



Ti 1 10 3^>:aLL BUSINlLiiC blisLlOGflAPK Y 

Author William h» Lo-dr Date Pub. 1968 

Sr.all l;usine',s Administration 
Publieher U» S. Govp r nrr^nt FrlntinA Oificet Washington^ DC ZOkCS, 

Teacher or Studen' S: 7 - lpijI Tea pher CoBt Free Length 8 pages 

Grade Level Adult Suggested Time of Use 

OBJECTIVES : To provide i lirt of pjn.ces for infoiniation concerning training of 
retail salespeople 



SUMMARY DESCFlPTins f This list of pullications and trade associations provides 
materials and scurcoc ol intcjrf^.^^ to cinajl i-etailers who want to train their sales- 
people. 



AVAILABLE HiSTKrC"- AN. T^L 7S : 



ERIC 



111 
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SMALL BUSIWKS S BIBUOCRAPKY 

Joseph D. Mc£vnia /'at. Pub. 1970 

Small Business Administration ■ -^t - 
Pubtiaher — U» S. Gover nment Printing Office y Washinf ^ton^ pc 20402 

Teaohei' or Student Material Student Coot f-ree Lengt;i 8 pages 

Grade Level Adult Suggested Time of Use 



OBJECTIVES: To acquaint the small businessman with dru,.stores and to «lve him a 
bibliography of pamphlets which he can obtiin. ^ 



SVMHAriy DESCRIPTION: This bibliography lists bo.<. and oth.r publicatiors 
.ncludin, periodicals, nhich provide infoxir.atior. o. r.^tai. dnigstoL ma^SmenL 



yH^^JL^flZ;^ INSTRUCTOR >^A?ERIAL ASr- TESTS: 



Title STOCK SHORTAGES*.. THEIR CAUSES AND PREvhlNTISK 

Author Pate Pub. 1959 

National rietail Merchants Association 

Publiehe r ICQ West Street, New York> NY 10001 



Teacher or Student Material Student Coat $1.50 Length 66 pages 

Crcic Level Collegiate/Adult Sug^'p,oteJ Ttr,^ of bee 

OBJECTIVES: 



SUMMARY DESCRIPTION: a report reflecting a concerted analysis of stock shortages 
through a special forum of control, merchandising and operating executives as well as 
top management. Analyzes the major causes and suggests effective means for their 
prevention. 




AVAILABLE INSTRUCTOR MATERIAL ASD TEt^Tf 



Titl0 



Author 



Date Pub. 



Classroom World Productici:Sf Order from Associated Educational 
Pub It she r Materials Conipanie s » Inc.» Glenwood at Hillsborough Street» Raleigh» N C 

k audio 

Teacher or Student Material Student Coat $25>95 Length lessons 

Grade Leve I Secondary/Jollegiate/Adult Suggested Time of U&e 

OBJECTIVES: 



SUMMARY DESCRIPTION: Detailed descriptions of the many methods shoplifters use 
which will enable one to spot them quickly before they get started* How to stop 
shoplifters and associated crooks without personal risk and without exposing yovx 
employer to lawsuit-^. 



AVAILABLE INSTRUCTOR MA7EFIAL /lA'.'^ TFSTS: 



TitU 



STOP THE SHORT CHAUGE ARTIST 



Author 



Date Pub. 



Classroc World Productions » Order from Associated Educational 
Publisher Katerial i Gomp^nias^ Inc»» Glenwood at Hillsborouph Streets Raleirfit N C 

2 sound 

Teacher or Student Material Student Coat $45»00 Length f ilastrlpe 

(Audio version w/o filmstrips $12*95) 
Grade Leve I Secondary/Cojleglate/Adull Sug geated Time of Uae 

OBJECTIVES: 



SUMMARY DESCRIPTION: Ho^ to spot the short change artist and the step-by-step 
methods they employ • How t(; stop these cix)oks without personal or business risk* 



AVAILABLE INSTRUCT M :'75/.U AS\' 



ERLC 
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^ ^ * STORh; CHOICK - A CASL S^.Di' OF CCKSUKER DL'CI^^IQN NIAKTNP. 



Author H. I^wrence ls....oson p^te Pub. 1966 

Nationa3 He tail Kercfiants As sociation " 

Pub lithe r lOO west 31 -'H r^'atHLjevL York. NY 10001 

r«aa;i«r or Student M-crr^Z St udent Co et $3.00 Length 83 pages 

Cpaie Ley^Z GglleoaU-/Adi,lt Suggested Time of Vae 

OBJECTIVES: 



SUHHARY DESCPIPTIGN: A ctudy of vc.en customers which discloses the motives 
involved in where they shop and their inaction to different types of stoi:«si Dis- 
count, Specialty, Neighborhood, Basenent, and Department. In addition, it discloses 
their reaction to advertising, where they ai^ aprto shop for what anS thelT^^ar 
tlons as compared to store managenser.t predictions. 



AVAILABLE INSTRUCTOIi M-\:E:^:a: 75,v:-s; 



* ^' STORE SEaiHinj__L>H^. C-jShlNG FROCtiDUJffiS & GASH HANDLING CONTROL 

Author De an A. riawley Date Pub. 1Q72 

D. E. Ma trials Lab — — . 

Pub liehe r 1665 Neil Averao. 11-' T oTiin end Hal3. Colug.bus, OH 43210 

Teaoher or Student M^reri 7piqh »r Cret $3.00 Length 64 pages 

Grade Leve I Secorda ra-Z Collf^td -^te/AcIult^ ruggeatcd Time of Use sessioil^""^ 

n^nf^Ur^', The Student should aole to, identify payroll, personal, govern- 
tncnt, and l)ank checks; to become awar^ of the reasons for being careful and consci- 
entious in cashing customers' checks; to be able to identify as unacceptable counter 
checks or checks without reouin^d KICF t-ncodin^} to be able to identify properly and 
Improperly filled cut cnccK,.;.; to . . aot^^nnine if an endorsement is wquired: 

ana 11 so, to examine the endorsement to see that It is correct; and to be able to 
courteously and properly handle suapicious checks and customers. 
SUMMARY DESCRIPTION- a propr^m to train employees about the problems with 
handling checks in a retail store, iuciuain* a section on short change artists. 



AVAILABLE ISSTHUC: .:. W.I . ^.v.. r^y?-- Handouts and bxanspar^ncy aasters 
are included. 

114 ' 



jJCnr. orJCUi^ilY: INThJF^lAL SHRINKAGE CONTROL 



!)• y;terl-A]s Lab 



_^Jate Pub. 1973 



^ ' ' ^ ^ «^ ^ _ Nell Aven u^. -» U.-;) Townshend Hall» Columbus, OH ^3210 

-^t^r r Jr^jVrjr : f c rt :;-dCher Coat ^3*00 Length lOO papps 

ten If-hour 

: f t? ? :.>-^cnn 1 v r\7 : . ^n-I a-.t>. Aaul t Suggested Time of Uae sessions 

• ' ' s'luien: o ;!^, r- .bif3 toi deiine and explain what internal 
s - ^ k::v .r.'^v^^iil ^iirlnKage iti such a bip problem! discuss the 
■* ^ .iv n .0: t/Kr. "0 internal 3hrinkaf:e; list other areas of short- 

" ' '-^"i" "J i^^'^l under::tdnd the rfilationship between the three 

•^^'-IrK.^^'^t: v^^^, ov> rail shrinka/2;e problemo, 

"^'-^ ' ^' * ^" V: n ^•jn-oOG.-:on training plan to alert managers to the prob- 

^ ' ' I vitnir.- ^ he vUiii store* 



;i .1* 



':tuaf\'r, i . * : v; tlt^'^ are included. 



jr^ii^:^ -liLilL * niOjCLNG SHOPLIFTING 



TESTS;, Transparency masters, handouts. 



^Jzli "-^^H. ^^^-Tmn 'i rA Poter t Kinsel D ate Pub. 1973 

^1: ' > Av^jnu-^-» 11^; .^o wnshend Hall, Columbus, OH 43210 

. t^J^^nt M 2': ' r ' : I teacher , Coat 4>3»00 Length 58 pages 

^.or^i ^y/:]o ^ /A dult Suggested Time of Use 



^ttiie^u t;j:d > rible to; identify the nature of the shoplift- 
! .'^ci CO i' ..r ^ne v trioud psycholop^icaJ notives emerging: in our 
''^•'^y ' r:\^''- >r Ghopllftera and diffei'entiate activities of 

tn^; m^jor i ictcro tri.i*. contribute to shoplifting; and to identify the 
:v»rr,or*iel c^r: u'iliZ'^ in reducing: shop] i f tinr-^ losses. 



^' >\i r d t*. pinpoint the nethods ui:ed ty shoplifters, their 
"5-^ * ^ i^-l V » r.ow to protect a busineos a,'^ainst themo 



ERiC 



' -'^aout.^* case studies^ tests and 



1.15 



Titl0 



Author 



STORK SHRIN KAGE! EMPLOYEE PILFSRAGE/CUSTOMifJR THEFT 



^ - , D ate Pub. 1973 

Pub li$he r Fairchild Publications^ Inc»i 7 East 12 Street, New Yorkf NY 10003 
Teaaher or Student Material Teacher Coat $80»00 Length slides 



Grade Level Seoo ndary/Colle^iate/Adult Suggeeted Time of Uae 

OBJECTIVES: 



SUMMARY DESCF'r^'rON. 
be prevented* 



h^xpJaini; the problems of a tore shrinkage and how they can 



AVAILABLE lN^\..>.\\'h ^a:krIAL A!^?^ TESTS: Gommentaiy and discussion questions 
are included* 



Title 



3TGR i!;S, THE RETAIL y.AN .iGEM ENT MAGAZINE 



Author 

National Retail Merchants Association 
Publisher 103 West 31 wHlrf?Gt> New Yorkj^ NY lOOOl 



Date Pub. Monthly 



1 year 

Teaaher or Studt^nt Material Student Coat $10*00 Length 

Single copy $U30 

Grade Level Goll egiate/AQult Suggested Time of Uae 



OBJECTIVES. 



SUMMARY DESCRIPTION: The official NRMA publication for retail management. Con- 
tains feature stories on the industry, trends and fashions, and "how to" items* 
Ideas for independent stores, viewpoints, executive report, lepal briefs, and listing 
of NRMA current conferencec and publications are included in each issue© 



AVAILABLE Il^SThUC:'::: yAPERIAL AST TEbT:::, 



^ ^ ^ ^ Tr::i 3?: Oh J^AHJ, HGrJHUCK & CO. 



, _^ Pate Pub. 1961 



^u^liehe r Fjiz ch ild Ful: : tdons, Inc>, 7 bast 12 Street, New Yorkt NY lOOOjj 

/ii.u*her or S^.uien^ H..:* rijil Jtndent Coet $1»00 Length 94 pages 
^" -o;*? wgi^fc^ : CtHvru i^y/.o^ .to/Adu1i Suggested Time of Uue 



\o:y .:>f the frowth of the viorJd's largest general 
Mer. :i: cw rei- it . 3ucce$;sful TT;etnods of promotiom labor rela- 

v^rti::!:. 'il^^ri^xy and telephone sales. 



:::-ATL'r: P.^C^ S r'ASS KiiTAILE.^S and WHCliiSALERS 



Author • r* -"^'-'^^'jj;;'* Arv'lpu uur and W« J» wdlmnn Pate Pub. 1970 

P:/' * : «acr_ rl - n.tr^: ]r^nr> lnc»> 1^1^ Ric^ f^ Roadt Hotnewood, XL 60^00 

Telpher or r:. :r>'^ y -^ri:^ Jvident ("oat $ 12 « 00 Length 84? pa^es 

7r;^.^ >i:rf ' i.' .'r/..---.J_l^J Suggested Timv' of Use 1 sem» 



'^^♦•^ ' ' reacted r.ajor stratef-^ pro'^Jemr; of lar^^-scale 

;r/l '.r ^it.i 'j>j erl^ r r* • :nese problenc ceni^r cn ir.sues of growth and 
^ " Ttrk. ^In-'* ic: >^ '^^Ir^-, proDOtion, ami mati^rt: of long-range planning* 



Titt« 



A STUDY OF CONSUKER FRUSTRATIONS 



Author Char les J. f!ollazzo. Jr» Date Pub. 1963 

National Retajl Merchants Association 
Publiaher IQQ west 31 street. New York. NY 10001 

Teaaher or Student Material Student Coet $3.00 Length 1^ pares 

Grade Leve I Col.lefri ate/Adul t Suggeeted Time of 

OBJECTIVES: 



SUMMARY DESCRIPTION : study on what consumers think aonut stoi-es. Consuiners arc 
carefully defined by incom(;, occupation and other important characteristics. Includes 
factors influencing shopping: behavior, retail institutions and practices, stow choice 
and clerk service, attitudes to merchandise selection, shopping frustrations, a sta- 
tistical analysis of demopr<iiihic influencfcs on shopping attitudes. 



AVAILABLE INSTPUCTOH MATERIAL A.'^D TESTS: 



Title TEENAGE SHOPLlFTlNGt WHAT ONK COWUHITY D.iD ABOUT IT 



Author Date Pub. 

National Retail Merchants Association 
Publisher ICO West 31 Sti'cet, Nov Yo^k, NY 10001 



Teacher or Stud.nt M' tcrtal Student Coat i5.26 Length kO paces 

Grade Level Colle; iaie/Adult Suggested Time of Uae 

OBJECTIVES: 



SUMMARY DESCR I:'TION : Care r.iudy of how one- coirmunity tuixed words into actions 
and successfully camiaifn^o.i to .-jerve tl;eir children and retc'iil comir.unity by reducing 
juvenile pilfera.'e. 



AVAILABLE IKl^ 1 F'-CV.'h MA'-iFIAi A.M. It:. 

ERIC -^35- 
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Title 



.nr.: SHCPLimNG IS STKALING 



Author Date Pub. 

N-ition^^I hetrtll Merchants /issociation 
Puh : {eher IKO Jwe? t J^l^^^^ New_Yo,rk^^NY 10qpl_ 



100 for 

I ^tudent Co^t i^.OO Length b pages 

: -^y? level ^^t:cud<LTyJCoUv : : riu- / Su.jjx:j^z A Tit^'.j of Ui$e^ 



UrMHARi Dt:.:^ "h : Illustrateri pamphlet designed tc impress children and their 

parent? with the serious consequences of shoplifting* 



AV^II.ArLE f /.i: " T TESTS;^ Two Anti-Tee r^age Shoplifting Postars 

; T'*: xr>)c fcr .-ji^r-lay in ccnjuni:tion with tbe dislrioution cf the pamphlet* ($ o75 each) 



Titl3 Tc:h?-3 OF SAli. 



Date Pub. 1966 



Fil'^fiher Tec%chins_Cystems Corp»» 33^ Boylston Street^ bo;% tcn» 



^richer or Jc.-/^-' • ^ ' r;tudent Cost Length I76 pages 



vy ; ivr^irnerJ to instruct retail management trainees In the 

^Tt^i'^ir^r ^rd prc^^'ica^ sif-r:il 3 canoe if c^rh aiscounts, transportation costs, and 
c.t:,in^ terrrs* 



ERLC 
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Titl0 



3 _s/!\iDit::j IN ^viVML Rf^:::r:ARGH 



Author 



pate Pub. 1965 



National deUil Ncrchant.^ Acirociation 
Publt§he r I P G West ^1 3\y^ f>*, lu .v Y-;rk, KY 10001 



T^aah^r or Student Material 



Coat f%OC Length 149 pages 



GradB L^vel 



Sujgeated Time of U^e 



OBJECTIVES: 



SUMMARY DESCEIi n OK;, pn;yiafei* ^tudy in the areafi of perv^onnol management and 
:A<iininistration, effectivt;;ness oi ralen tr.iining profTanif. and the allocation of re- 
sources in department ctore.s r.uch pa) the assl^mment of fxxnd^ for merchandise inven- 
tory and promotion. 



AVAILABLE is^rr'M; j: rf\^r^*^- 



Author !i®*ilJ:ihy ^<^te Pub. 1959 



Pub t i « ^ c r Fai rchild Publications^ lnc»> 7 ba^t 12 Stn>et> New Yorkf NY 10003 

Teacher or Sv^dent Hr.tcrial ^^ Stu dent C^et $1>00 f.gn^t/: 56 parses 

Grade Leve I Soounur: ry/Go^ If>yi at^/A(!ult Suj.jeate.d Tirr, yf Utte 



OBJECTIVES: 



SUMMARY Lir^CP : 'TIS'S;^ A ^.Ttiifie with Ufr>ted pior.otionf: for every businesf? day of 
the year. Ideas for reaciiv tin? a. cruntf F^ather*s Day, credit plans, co-operative 
promotions, giveaways and trf;;:iiun.s, f/iUuor r.how?^ and public relations guax-antees* 
Coniain5i illustritJ-e cx;-,;.i's of -\.c\.-f\.l r;t>mction^T ideis. 



AV.iiL, 11,:., . ' \ .'i-f.a: 




lk,0 



Ti t Z« UNIjERSTANDIMG INVENTQ^Y 



Author ^ Pats Pub. 196? 

Publithe r Teaching Systems Corp,, 334 Boylston Street, Boston* HA 

Teaohar or Student Material Student Co$t Length 180 pages 

Crade Leve I Secondary/Cone<riate /Adult Suggested Time of Uae 

OBJECTIVES: 



SUHMARy DESCFirrrON : Intreducei; retail aianaeement to the ^ccountin^ Mthodfl U8«4 
to evaluate the merchandise on hand and to determine the cost of the neivhandise sold 
during a specific j«riod. Shows how the valw of the inventory affects the Mnthly 

statementf. 



AVAILABLE iSJ7FUC7Ch MATERIAL A:-r. TESTS. 



Title VASim STORES 



Author P?i^rce G > Kelley D ate Pub. 1065 

"Small Ibui inesr Adinlnlstration" 
Publieher U« S» Govemirent Priming Office, tfaahington, IX: 20^02 

Teacher or Student Material both c'oat Free Length 8 pa^s 

Grade Level Secondary/collegiate/Adult Suggested Time of Uae 

OBJECTIVEi . 



SUMMARY PESCP iPTIOfi : fieferencer. cited were selected to help those intexvsted 
in variety store retailing to jrain an understanding of these changes as well as basic 
knowledge of the field. 



AVAILABLE /.V:-' M^r^P.IAL ah: TcbTS. 
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Ti t U WAltj.H O.T ".-HAT THIfcF 



Dat9 Ptti>. 1269 

Rational Beiall Mer<*J)ants Association 
P«hZt«*«r — ICO West U street. New York. NY iLQCl 

faoh9T or Studtnt Material . student Co§t $1.50 £<ngt^ 28 pawe 

Cra<f« ^•P* r _Secon<tanr/Co21erlate/Adu1 1 Suggeated Time of {/«« 



SVMMARt DESCfili'TION: A booklet ont who are t^»e shoplifters, what a lifter looks 
like, when and where tJiey opcriit*, »hat they steal, how merchandise is stolen, pro- 
fessional devices used, how to stop shoplifters, and other typos of stoze thieves— 
pickpockets, rhort«chan^ artists and fraudulent cYmrg^ plate users. 



AVAILABLE INSTRUCTGh MATERIAL A:r.. TESTS: 



Titl0 WATCH OLIT FOR l-iAT THiiF 



***thor pa^g p,^^^ 

Nationa.1 Re»<*51 Morchat.ts Aof.ociatlcn 
Pub lie he r_ t CO Vfe s t Jl S in c t , H e. v i:. rl, KY tOCol 



Teacher or : *.<,.'^nr .V'.'-.rt.jZ Jv-iLt^li - « ^ ^^ngth I? posters 

Grade ^ev^ ! , 5(ico2^j^2l/'.Uf:zViy^/''-'^'-ll.. ''uj.je-Jted rir-^ i „e 



OBJECTIVE J: 



SU'^MAR'i rL:'Cf'i. .■ v.: /, corific of !x»r.Ui-s sncMlr.fr the shoolj^ter at work* 



ERIC 
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Title 



WATCH OUT FOR THAT THIEF 



Author 



Date Pub. 1971 



National Retail Merchants Association 
Publieher 100 West 31 Street, New York> NY lOOOl 



Teacher or Student Material 



Student 



Cost 



Length 40 slides 



Grade Level S econdary/Collegiate/Adult Suggested Time of Uee 

OBJECTIVES: 



SUMMARY DESChit TION: Illustrates the methods commonly used 1^ shoplifters and 
how an alert sales force will be able to thwart thieves to reduce shopliliing losses* 



AVAILABLE I XDTRi'^'rPR MATERIAL /i;."^- TESTS: 



Ti t le WHAT £VKKY RETAILER SH OU LD KNOW ABOUT THi;; lAW 

Autho r Duf fy Lewie ana J» Gorman Lewis D ate Pub. I969 

Publiaher Fa irchild Public;it ionn^ Inc>» ? East 12 Street, New York# WY 10003 

Teac^her or Student Materia I Bot h Coet $5>00 Length 1 00 pages 

Irade Level Se condary/Co] le^iate/ a dult Suggeeted Time of Uee 

OBJF^TIVEJ ' To inform retailers concerning laws that pertain to their particulBtr 

business* 



SUMMARY DEC ^^'PTIONi Deals with the probleiuSf restrictions and rights of re- 
tailors under the law* Covers the i^tailer and his customer» problems concerrlng 
orders and df* liveries # government restrictions, and the retailer and his employee* 



AVAILABLE ISr'll '\ b ^.'^IV^lAl /i;Vr. TESTSi 



ERIC 



-440- 

i;23 



SALESMANSHIP 



Titl§ 



APPLIANCE SAliiS CHAINING KIT 



Author_ Date Pub. 1970 

Instructional Materials Serv'ices 
PubltBhe r Division of Extenslcini The University of Texas ^ Austin, TX 78712 

T0aeh0r or Student Material Student Cost $4^>00 Length b manuals 

Grade Level Seccrdary Suggested Time of Use 1 sem# 

OBJ ECV IVES: 



SUMMARI DESCRIPTTON: Kit consistJs of ei^it manuals covering the sale of various 
appliances* The titles of the eignt manuals ares Cooling and Heating Equipment t 
Dishwashers and Disposers t HoMe Entertainment Equiywient, Home Laundry Bqul^MQenty 
Ranges and Cooking UnitSf Ref-^-iperators and Freezer?, SmaJl Electric AppllanceSf 
and SellinfT and f^anafremey.t in Appliance Retailing* Manuals are also sold separately* 



AVAILABLE INSTRUCTOR MATERIAL AND TESTS: Appliance Answer Book ($7.00) 



Title APrhOACH ^ 

Author 

Classrooir Vfo*-la prcductior»s» Ordnr firom Ansociatftv l!;ducational 
Publisher Materia] ^ Go nrv'nitM;, Inc., CJenwocf^ r^t hnit:U)rouf/t Stref?t» Ralfigh, NC 

^ audio 

Teacher or Student .'Material Studont Co8tj?2z^ Length lessons 

Grade Level Secnr/i-iry/ ^ol3e>y1ate/Aau? t Sua jested Ttme of Uae 

OBJECTIVES: 



SUMMARI DESCRIPTION : How to properly dr<ii-uatize your .^m '.-. approach to g<3iin 
attention from ire 5;tart. Salrt. cr.U noter. Ir.f' j^uKer of c\»riosity ana creativity 
— how to ;Arou£:e their., /-r: tici T;.inrK' ub^ctlonh. / rrlyinf. i^ -.rination in the selling 
process. 



AVAILABLE INSTRUCZ'UF MATEFIAi AUD TKS7S;, 



Titl« 



BASIC RULES OF SELLING 



Author_ . 1968 

Publisher Falrchild Publication. Inc.. 7 East 12 Street. N rw York. NY IQQQJ 

14 slides 

Teaoher or Student Material Student Coet $27.00 Length 18 mlnutas 

Craie Lci;eZ Seccndary/Collegiate/Adult Suggested Time of Uae 

OBJECTIVES: 



SUMMARY DESCRIPTION : A dramatization of a sale starting with the customer's 
initial interest in a window display. Uses a traditional selling relationship 
between a customer and a sale speirson— with both the rl^t and the wrong approach 
demonstrated — to point up the importance of neatness, politeness, knowing the mer- 
chandise, handling the merchandise with respect, avoiding overselling, suggestion 
selling, and knowing how to close the sale. 



AVAILABLE INSTRUCTOR MATERIAL AND TESTS: 



Title THE BASICS OF SUCCESSFUL SALESMANSHIP. 



iufUny> Willard Mead Thompson P^^^ Pub. _1968. 

Puhliaher Gregg/McGraw-Hill Boo k Company. Hlghtstown, NJ 08320 



Teacher or Student .'intevial Student Cost Length 291 paffls 

Grade Level Collegiate , Suggested Time of Uoe_ \ sem. 

OBJECTIVES : 



SUMMARY DESCRIPTION: Programmed text to help the student master the eleven key 
elements of salesmanship which have been thoroughly tested by salesmen in all fields. 
This new kind of salesmanship sti«sses customer-oriented selling. 



AVAILABLE INSTRUCTOR MATERIAL ANT TESTS.: Teacher's Manual 



ERIC 



Htl0 



THE BKNKKIT APPRO/^CH It S/>li:S TRV^ININC 



Author Date Pub. 



Publisher Bevln Enterprises. F, Q> Box S5« Moia^cf, CA <j4SS6 

60 slides or 

0aah0r or Student Material Student Coet Length 60 trans pareno leB 

Grade Leve I Secondary /CoJ le^late/Adul t Suggested Time of Uae 
OBJECTIVES: 



SUMMARY DESCRIPTION: Emphasizer. the basic principle thc^t the salesman who learnfc 
h'^w to sell benefits eflectlvely wll3 be r.ore cx^ccessful than he was before^ 



AVAILABLE INSTRUCTOR MATERIAL AND TESTS: 



Title BETOR CUSTCM-R RK:/TT0N2 SERIgS 



Author Date Pub. 

National Heviii MerchaMtc Ar-s:oclation 
Publiehe r 10(/ Ve^-t 3 1 "^T-f^et^ Nev; YorK. NY l uCU 



liinrlf^ uni t ^235.00 

Teacher or Student '.n i^rial Teacher ^'^at ;t>^U;jy.ij Length ^ films 

for serie?: 

Grade Leve I '"*^:•^opd Arv /Co ' ''o^iato/;^dnlt ^^^uggeated Ti^r'-e of lee 



OBJECTIVES: 



SUMMARY DESCRIPTION : Thj-ee psckafe unit5-', each includinfr a I6mm sound color 
motion picture-. Tnr thrvc subjects arei Wolcoir.e, Stranrer, the ragic of a snile 
explained, hck r hov f t iendlinecf^, reflect your best self, uce the customer's 
name, etc.; Frcrrii^rr, pr'-:ses, new tu u^e v,.irrant jes, broch.!n*r, booklets, handle 
tine promises; Th'T.k you. ^''r. . X, th^.» '.hy*:* arn 5;n •reforc's of c:*veloping a good 
saier. closing. 



O \ILABLE IN.ZTRUC:' 



£P^Ck®* rerrjnde r. are inc^nd^o^jj^j^*^ 



'^uiJ X'icc pocters and 15 



Titl0 



BULI£TIN BOARESt SAI£SMAM^S APPSARAMGE 



Author Cathy Ashmore Date Pub. 1973 

D« £• Materials Lab 

Publi9h0 r 1883 Nell Avenue» 115 Toimshend Hall^ Coluabust OH ^3210 

Teacher or Student Material Teacher Coet il.OO Length 21 pages 

Grade L^vel Secondary Suggested Time of Uae 

OBJECTIVES: 



SVMMART DESCRIPTIOn: Using cartoon animals to illustrate appearance probleM# 
this is a set of bulletin board illustrations and headlines which could be used 
individually or on a bulletin board or in a display ¥indov« There are 11 anla als 
with sub^ht^aus and a major headline ««tiich reads # **I)o Good Looks Count in Sellinc^ 
Most of Vhat the Customer Sees is You*** 



AVAILABLE INSTRUCTOR MATERIAL AND TESTS: 



Ti t le CARE AND CEDING OF CUSTOMERS 



Classroom World Productions, Order from Associated Educational 
Puhlieher Materials Companies, Inc>, Glenwood at Hillsborourti Stge et|i Raleirti> NC 

— ■ ■ " ^ h audio 

Teacher or Student .'Material Student Coet $23#50 Length lessons 

Grade Leve I Secondary/Collefflate/Adult Suggested Time of Use 

OBJECTIVES: 



SUMMARY DESCRIPTIOS . Four prime objectives of follow-up calls# Ihe most effie- 
tive and economical method of advertising^ How to obtain leads from a satisfied 
customer. How to avoid losing prospects and alienating customers. How to deal with 
people who pressure you for unrealistic delivery dates. How to deliver a product 
with showmanship. The date reminder system. 




AVAILABLE INSTRUCTOR MATERIAL AND TESTS: 

1Z8 



TitU 



CASHIKRINn yvw SMFS PFCrlE 



Author Date Pub. 1968 

Vocational Tei^cter .:;auc<ition Service 
Publi$h0 r Linesey Hor/r inn rMucatlon : ;onter, Klayrj , FL piy, 

T^aah^r or Student Materiil S t udent Coat Length 15 pages 

Grade Level ^ ^-y Sugj^ett^J Time of Uee 90 hourb 

OBJECTIVES : (1) a:.c'a -1 the* r^tuoont in becor.inf? a rriore responsible represen- 
tative of the retail lood ::1orc Inauntry; {2) To explore the retail food Industryt 
it3 pi:>blemSf limitati /r^c, n-crcn.-ir.aJ.rjin.': tecl:niqu'?r.f and needs of consumers; and 
(3) To acquaint the ^ xukie;i; Lo tlie overall function and operation of ihe check-out 
stand* 



SUMMARY DESrRIiTTi^N : I] :."ur.7i :)n oi tnc history and development of tho retail 
food ir.du,S"i.x>' 3c : ^ . "J y cT ttiC various op^^rational and departiuental 

functions of a r^Jt^ii! :oc i oic .-itudcnt ii» tauciit to becon.« a cotirteouSf 
conscientiou:^ wor.Kc-r . '"r.^ \, j-l-. ^ f?i(:i- r:t ard .iccurafe ohecker-casnier skills^ The 
mechanics of op^^riilri. a c^ieox-oLt. r^tand and car.h rt^fister are exanined^ as 

well ac how t'l :„;e.-*\i ;/x tor. r^nd regicter errors and adjustments. 



AVAILABLE is:::.^j^:': .M-r'^ 



Title ^^AtJ'iyrii mW'l . 

Author^ Herie 'fi^ -O'/d Pate Pub* 

2 tapes 

r^aoft^r or StuJtinr " • - ^.il2i2!l ^^^^ith 24 lessons 

Grade Level ^ "HI ^ ^ u^?^;- j ^ t^Vi )f Ui'e 

OBJECTIVES: 



SUMMARY O^STH I fV' ^ ^'^-f/ cri i^ir Inl<i^^^, pcoblsm. whiten txrcome progreaslvely 
nore CMnplex. f-ji C'V": v'uio ch-^-j "-^ "J ctj-.ti. )n5 are press:;nu^d and student-s recciye 
complete exposa^' v> <'Vi.:/ '-ik'in.s i,'o:':;aureG* dui^j'.ion'*; to problems are O.ven^ 



A^ATLABLE I Si"::-' . 'A . -ache fraide and key ..>id spirit 

r-r)|^er sot of chan-n-- an.t* ,i>;*:> iMcluae.u 



Tit I • CLINCHING RETAIL SALES 



Author Robert Jerome 



pat 6 Pub. 195 9 



Publith^r Falrchlld Publications. Inc.. 7 East 12 Street. New Y ork. NY 10003 
Teaeh0r or Student Material Student Co$t $1.00 Length 3^ imes 



OBJECTIVES: 



SUMMARI DESCRIPTION : A training manual for man's wear salesaen, oovering sale* 
and service, from the Initial greeting to tte final sale* Advice on determining 
the customer's needs, proper fitting, suggestion selling, building a store laage* 



AVAILABLE INSTRUCTOR MATERIAL AND TESTS: 



■Title COAST TO A CLOSE 



Classroom World Productions, Order from Associated Educational 
Pubtieher Materials Companies. Inc.. Glenwood at Hills borough Street. Ralei^, NC 
'f audio 

Teaoher Or Student Unterial Student Cost $23.50 Length lessons 

Grade Level Secondary/Colleglate/Adult Suggested Time of Uae 

OBJECTIVES: 



SUMMARY DESCRIPTION: Three important ••qualifications" of every prospect. 
Making the close an integral part of sales presentations. How and when to apply 
^ntle pressure for an immediate buying decision. How to use the "Impending 
Event" close. How to play the averages. The value of careful listening. Vl^n 
to challenge a prospect to say "No" and why you should not stop selling if he does. 



AVAILABLE INSTRUCTOR MATERIAL AND TESTS: 



Grad« Lgvel 



Secondary/ Adult 



Suggested Time of Uae 




irio 



TitU 



COmXK SAIiiSKANSHIP 



Author Robert B» Hamptor! and James B. ZaMn ^ Date Fub. 1970 

Publisher Greg/r/McGraw^Hj ) i honk Co::ipriny> Hlfrhtstownt NJ Ob52Q 

T0aih0r or Student Materixl Stu l p^t Coat $y,00 Length 530 paggs 

.7ra Level ^ic^l i -f /.vri 1 Sua jeated Time of Uiie 1 sem» 

Uflc/ CTIVE5: To pocDipf* mv^ «Via*'p: ■♦nr icr^upnMonil Goua'-tency at either the 
marmgeT/?nt or mid-T.a't t<:;i^:T-. m. ]'::v'='l in c.-:<»n anl ::H]es-r<:^!ated pcsltionso 



SVHMARH DESCR IPTTON Al^-hou^rh ^-hc major enpharis ir: on selllngt other oarketing 
activities arr* includf^d such a:ivertisinpy markc-t rooearch, product research 

and development. The text t.xplainr, now those am other r^arkoting activities inter* 
act an^ how person il cell in- is supported by t'l'^se othor marK.eting activitieso 



AVAILABLE INSTHUCTOh M^^^PIAL A.^P TESTS r Tniitructor's Manual and Key ($2«20) 



Title GC>>.UNiCA']ii'\*:) 



Au thor Date Pub* 

lUwissroom Wo»od Pr^Hu-cions, op^er : ro.ii A-/ oci-iU^jt Educational 
Pub lis he r Materials C orr.i>' nie:; j in-j«» Gb-^nwoog .it h4.J„' -c irourM Stree^.* Ralelyh> WC 

k audio 

Teacher or Student /-.ituriiZ cltu ier t 1 j/f '3»^''^^ I.en(jth lesions 

Grade Level . v^oor/j.tQ -/^ oi 3^.\c!;'ate/Aci ol n :'u ? ^? i 7':.-^^ of ide 

OBJECTIVES: 



SUMMARY DES".\ 1 h'T ^''^N : Irpro/ir- vil*^:-- ru-r/jttj :y inipr'//in. comnunicati ms— how 
tc ao it* Poa*ir,'oov.c to '^- t'e^' v''*r.' r 'ti^n': — "'x-.-nlr'r l*; -m. tliminating un- 

nfjcessairv wor-':; xra r«hra*v-» 1 r r^^.j.-N ^, '^^.^ th ? v.,iv you want* Over- 

coming "p^^opl^ pr.^LloniC*** 



^^^^iiLAB^: issTrV.-: r \^:ttiA: a^. 
hKIL 



Ti tl0 



COMPETING FOB THE WOCERM SHOPPER 



Author . P"^* 

Pubti»h0r Falrchlld Publications. Inc.. 7 Eaa t 12 Street. Hew York, NY 10003 

_____ 

Ttaoh^r or Student Material Student Coi t $60.00 Length 37 alnuf 

Grade Leve I Seeondarv/Colleglats/Adult Suggeeted Time of Uae 

OBJECTIVES: 



SVMMAHI DESCFIPTION: A look at the changing characterlstlce of the aodem 
shopper—her increased lovel of education* 80i^istication« Independence* Covers 
new retail merchandi3in?c techniques, and changing resource patterns. Suphasls 
placed on the multi-billion-dollar leisure iiarket« the servlce-for>»profit field* 
••culture** merchandise, the "shop concept", and inportance of inports* 



AVAILABLE INSTRUCTOR MATERIAL AND TESTS. 



Title THE "CRACKERJACK" SALESMAN 



Author ^ . ^"^^ P"''-. 

The Center for Cassette Studies, Inc. 
Pub lie her 8110 Webb Avenue. North Hollywood, CA 91605 



cassette 

Teaoher or Student -laierial Student Coet $12.95 Length 28 minutes 



Grade I Collegiate/Adult Suggested Time of Uae^ 

OBJECTIVES: 



SUMMARY DESCRIPTION : Experts discuss proper incentive for motivating the sales 
force. Some of the questions discussed arei What motivates a salesman? How does 
a company's competition affect th'j salesman's attitude? Is adverUslng important 
to the motivation of a salesman? How are salesmen, who may be lonely and frustrated, 
kept motivated? What is low-pressure selling? Is the salesman more important to 
the customer than the product? 



AVAILABLE INSTRUCTOR MATERIAL AND TESTS: 

132 



TitU 



CBbATiVE SALKS.VAHiiH ' F 



^itthor ^ Da^g Py2,^ 

Classroom Worid Productions, Order from Associated Educational 
Publi*h* r Materials Companies, Inc.. Glenwood at Hillsborough Streot. Raleigfai NC 

. audio 
T0aoh»r or Student Material Student Co at $23. --.O Length lessons 

Grade Level Secondary/ColleplaWAdult Suggested Time of Uae 
OBJECTIVES: 



SUMMAB1 DESCRIPTION : What it m^ins in improvin'? sales. A step-l^-step formula 
for stimul.itin« creativity. A major key to devclopinfr creative sales-builiiing 
ideas. How to turn failr.:-*is into •vjccar.ses. 



AVAILABLE INSTRUCTOR MATERIAL AND TESTS: 



Ti t le chlative .y .i: ing 

Author H. WebstL-r Johni-o n Date Pub. 1966 

Publisher South-West e rn P^iblir.hlnr Co., 5t01 K^idlson fiou'i, Cincinnati, OH 4522? 
Teaoher or Student iiericA Sludont Coat $^^."2 Length 368 piges 

Grade Level Collerla t^? .^'wj leotcd T'^'^ti of Uue 1 sop .. 

OBJECTIVES: 



SUHMARJ DESCRIPTI''N :. l^evoioi : •.•i- kind of .valcr;, tachu)-tucs that will .-^nvince 
the customer of the integrity of tr,-' Sij.-.'cir-.r ..-.rji hi proJUwt. 



•(^ • TLABLE ISLTHi C^. /, A /' . : ■ 



Ti 1 10 CUSTOMER SfiRVICfi PEQPLK 



Autho r 

National Retail Merchants Association 
Publitht r 100 West 31 Street. Itew Yoi*. HY 10001 



Daf Pub, V—kls 



per copy 



Ttaohsr or Student Material Student Coet S »30 Length paw 



OBJECTIVES: 



SVMMARl DBSCRIPTIOn: a newsletter designed to serve as the trade journal of 
salespeople to help them rediscover the importance of their Job* better undarstanl 
the consuner of today* and to provide a iiedius of exchange for their thoue^ts* ideas 
and problems. 



AVAILABLE INSTRUCTOR MATERIAL ASD TESTS: 



Title CUSTOMERS DON*T BITEl SELUNG WITH CONFIDENCE __ 

Author Jules Steinberg Pufc. J222 

Publieher f^irchild Publications, Inc., 7 East 12 Street* New Y ork. NY 10003 
Teacher or Student Material Student Coet $5.95 Length 192 pawa 

Grade Leve I Secondary/Collegiate/Adult Suggested Time of Uee_ 

OBJECTIVES: 



SVMMARl DESCRIPTIOR: Deals with the essentials of successful selling as per- 
ceived through logic, psychology and experience. 



AVAILABLE INSTRUCTOR MATERIAL ASD TESTS: 



Grade Level 



ColleKl?.te/Adult 



Suggeeted Time of Vee 




134 



450- 



Ti t U TH& IMI"C KferFHUD OF ShLLING 

Author D at€ Pub. 

Classroom World Productions » Onier from Associated jB;ducational 
fub li$h0 r Materials CompanieH. inc#. GlenwooQ at Hlllsboromgh Streets RaXeifih> 

1 awdlo 

T^aeh^r or Student Mat trial Student Co§t ^5>93 Length lesson 
Grade Level Secondary/Colle.fTiat<VAdult Suggested Time of Uae 
OBJECTIVES: 



SVMMARf DESCFIPTIOH: A pnctical, siir.plifiM system for persuading prospecta 
and customers to say ••yes»** 



AVAILABLE INSTFUCTOfi MATERIAL An: TESTS: 



Ti t le DAHmLL SAIiJS ANI.' ^'utKr^iNG ;:>f:HVIGK 

Author . Date Pub. 



Publisher £artnell» 4^-' C r!-ivon..->w -? od /venuet Chicago, IL ^<>t^^ 

Teaoher or Student itertal J*.U'jo nt '*'^a^ Length 

Grade Level G o I Jc*i^iate/A(iult ."^U'j jvb teJ T-:^\ of Uee 

OBJECT IVES : To -ouprly on^ ui\h the r.ate-ld he* c^n use to increase the effective- 
ness of his Baleo f( e. 



SUMMARY DESCF IPTION : hefen;noH mat rovers 12 ma .'.or classificatl'^ns of 

sales and narketinf^ actl vitio:^-. -overs ail the functions irom hiring salcomen 
through sales Dolicy^ 



O ILABLE ISrTHi 



ERIC 



Author 



TitU 



ESSENTIALS OF KERCHAHDISE INFORKATIOMi HOITIIiXTILgS 
L» Levy, a» Q» Feldman and £« Corenthal 



Datt Pub, 1966 



Publithtr Pitman Publishing Corporation. 6 East 43 Street. Mew York. HY 10017 
Ttaohmr or Student Material Student Cogt $7.60 tgnoth 336 r»i»« 



OBJECTIVES: 



SVHMARl DESCRIPTIOM: Deals with specific non-texUle iteasi how aatexUls and 
manufacturing processes affect quality* pricing and appearance ( care and ■aintenaiioai 
quality features; selling information and techniques. A Salesaan's Gloseaxy ia 
included. 



AVAILABLE INSTRUCTOR MATERIAL AND TESTS: Teacher's Manual and Key ($1.00), 
and Vorkbook ($1.50) 



TitU FACTS ABOUT HERCHANDISE . . 

Author Hilliaa B. Logan and Helen K. Hoon Date Pub. .1^ 

Educational Book Division 
Pub I i eher Prentice-Hall. Englewood C liff NJ 07632 ^ _ 

Teaoher or Student Material Student Coet $6.5? Length 30» pagea 

Grade Level Secondary Suggested Time of Uee 1 aea. 

OBJECTIVES : Provide up-to-date infomation about products sold in the retail 
mAXket* 



SUMMARY DESCRIPTION : Presents a deccription and analysis of the pzoducta aoat 
frequently bought and sold in departaont stores. 



AVAILABLE INSTRUCTOh MATERIAL AND T^STS: Teacher's Manual and Plla Uata ($2.20) 



Grade Level 



Second-try 



Suggested Time of Uee 1 aaa. 



Title 



i'TJNDAMENTALS GELLING 



Author John Wlngate and Carroll Nolan Date Pub. 1969 

Publi0h<ir South-Western Publishing Co. 9 3101 Kadison Road» Clnclnnatl» OH 4522? 

Teacher or Student Material Student Cost $6»68 Length 395 pages 

Grade Leve I ' Secondary Suggested Time of Use 

OBJECTIVES: (i) To help the stuaent give intelligent consideration to the possi- 
bility of making selling a career; (2) To train the student to evaluate sales appeals 
and sales techniques; (3) To give the student an appreciation of the key place of 
jelling in the marketing of gooas and services; and (i^) To develop Interest in and 
knowledge of the general principles of selling* 

SUMMARY DESCRIPTION: Basic principles of effective selling are emphasised and 
applied to all types of sales activities with attention given to retail selling 
and selling as a career. 



AVAILABLE INSTRUCTOR MATSRIAL TESTS: Teacher's Kanual, Workbook ($1#88)^ 

and Tests 1-4 {$ •36; 



Title HfW TL' KELF CJrJTONx.r:^ BUYING 

Author Date Pub. I96I 

F^G Salefi hc:u(^.i1cn, I'ht- National 0:i^n ^Ctdstei Company 

Pub I i ahe r KCh bMii^at i on Ce?^ tor - Z\\;nr C a^rpt ra^-^cny OH ^♦5479 

2'r, lor 

Teacher or Studenr triil S ^.iii!*>nt ^^et |s»('0 Length 24 pages 
Grade Level Secondar y/Collegiate / Adult . uj je^^teJ Tirre of Use 



OBJECTIVES : Tc> ''i;cp'-:^ ^ho o;. :-^.Lt, rson*s duties and wsponsibilities in a self- 
sf^r^ic^* store • 



SUMMARY DESCR IPTION : De:iK^ wjin the now i^mdnolo^'j in n..:,s nserchand? sing, store 
layout, the lilcr.yncranjor, of tocu.v*:, f.eil-r:erv1 ce :ihOf.^-:r, and Uie saler. person In 
this reV'ttivuly Xitvi retail ervin.r.'n-r i • Al' o u-.r.cusscd aa-- hni-dy tips on self-»sezvice 
oeliing a? woll a*- ^he K-v ;o1^i v - mtly ;>r;u:-r let- ry ^he salesperson In a 

masr-merchandl^l stcrt- • 



ERslC lo7 



Titl0 



JINGLfe: bHLL PRK-CHhIST KAS TRAINING 



Author R. James Rich. Jr. J>ate Pub, 1971 

0* E. Materials Lab 

Publither IBrtS Nell Avenue, 115 Townshend Hall, Columbust OH 43210 

T^aohtr or Student Material Teacher Co$t $2.00 Lttngth 62 imups 

four 2-hour 

Grade Level Adult Suggested Time of Uae sessions 

OBJ 'ACTIVES: 



SVMMARl DESCRIPTION: A complete outline of the necessary eleaents in establishing 
and teaching a pre-Christ«as sales training profpiam* llJis includes the author's pro- 
notional efforts, a teaching outline, handouts « and suggestions for success- 



AVAILABLE ISSTFUCTOB MATERIAL AND TESTS: 

9 



Title KNOW YOUR MERCHANDISE , 

Author I« A. Wingate. K. E. Gillespie and B. C. Addison D ate Pub. 196» 

Publiither Gref^f:/KcGraw-Hill Book CoBpany. Hightstow n. NJ 08520 

Teacher or Stu i.?nt .-f.-iterial Student Coat t6.72 Length 672 taages 

Grade Leve I Secondary Suggested Time of Uoe 1 sea. 

OBJECTIVES: 



SUMMARr DESCRIPTION : Explains the composition of various products and how these 
products can be used most effectively by the consumer. 



AVAILABLE ISHTBVCTUh MATERIAL AfiD TESTS: Teacher's Manual and Key ($2.^*0), 
^^^.Uboratoiy Manual (i2.67), and Key for^Laboratery Manual ($1.60). 



Ti 1 1# listening/prospecting 



Author Date Pub. 

Classroom World Productions t Order from Associated Educational 
Pub IvBhs r Materials Companies^ Inc>i Glenwood at Hillsborough Streets Ralei^» NC 

k audio 

Teacher or Student Material Student Coet $23.50 Length lessons 

Grade Leve I Secondary/Collegiate/Adult Suggeeted Time of Uee 

OBJECTIVES: 



SVMMAR1 DESCRIPTION: The impoartant first step in prospecting. Where to concen- 
trate your sales efforts and how to correctly identify your best sales prospects. 
Getting leierrals. Why some salesmen are afraid to sell. "Cold" canvassing. How 
to pick up important buying clues. Tte problem of faked attention and how to rec- 
opnize it. What you should listen for when the buyer is talking. Deaf spots in 
your listening ability~recognizing thewf what to do to correct them. 



AVAILABLE INSTRUCTOR MATERIAL AND TESTS: 



Title BAKING COURTESY WORK FOR YOU ^ 

Author ^^^^ Pub. _126i 

Publishe r Teaching Systems Corp.> 334 Boylston St reet. Boston. MA 

Teacher or Student Material Student Coet Length 62 pages 

Grade Level Secondary/AduH Suggeeted Time of Uee 

OBJECTIVES: 



SUMMART DESCRIPTION: Prograiamed manual designed to furnish the retailer with 
an inexpensive, self -instructional and effective method of training sales personnel. 
It teaches the retail sales person the basic techniques of covrteous selling. 



O'lILABLE INSTRUCTOR MATERIAL AND TESTS: 



Titl§ 



MAKING SUGGESTIONS TO INCREASE SALES 



Author 



Date Pub. 



Publisher Teaching Systems Corp>> 334 Boylston Street, Boston^ MA 



Teaoher or Student Materia I Student 



Cost 



Length 82 pagea 



Grade Leve I 



Sc condary/ Adul t 



Suggested Time of Uae 



OBJECTIVES: 



SUMMARY DESCRIPTION : Teaches the retail sales person the basic techniques of 
selling effectively throu^ suggestions. Shows how this lectds to more sales and 
to greater customer satisfaction* 



AVAILABLE INSTRUCTOR MATERIAL AND TESTS: 



Ti t U MODERN APPLIED SALESMANSHIP 



Author Allan Rexi Date Puh. 1970 

Goodyear Publishing Co»» Inc. 
Publisher 15113-15 Sunset Boulevard, Pacific Pa]isades, CA 90272 

Teaoher or Student t^atevial Student Cost $10»95 Length ^3 pages 

Grade Level Collegiate Suggested Time of Use 1 sea> 

OBJECTIVES: 



SUMMARY DESCRIPTION : Globally-oriented book on selling which has a goal-setting, 
management-oriented principles approach. Presents principles, problems, and solu- 
tions with the needs of the beginner always in mind. Organized into topic paragraphs, 
with headings and subheadin^;s underlining the topics covered. 



O AVAILABLE INSTRUCTOR MATERIAL AND TESTS:. 



MODKRN SALES TECHNIQUES 



Author Date Pub. 1968 

D« £• Materials Lab " * 
Publi$h0 r lbb5 Noll i>'^^.nu<^» 115 loHnshend Hall» Golumbusy OH 43210 



T0aoh0r or Student Material Teacher Co8t $?»00 Length 31 pages 

Grade Level Saccndary/Adu] t Suggeeted Time of Uae 

OBJECTIVES: 



SUMMARY DESCRIPTION: An OMtline Tor 3alc5 trainipg which takes the instxtictor 
and students through th^ five f*3illng steps i i a concise organissed manner^ 



AVAILABLE IN.rRUCTOH HATZRIAL AND TESTS :^ 



Tit I e KONSY UNLIFIJ TK D FOR RETAIL SAL IISMEN 

Auchor Paul Ros^ ntha l ^ Date Pub. 196? 

Pubti$he r Falrchlld Publica Jo ns, Inc»> 7 East 12 Street^ New York, NY 10003 
Teacher or Student "Material Student Coat $1»75 Length 6k pages 

Grade Level Seccndaq/Col? ^rJlate/Adul t_ Suggeeted Time of Use 

OBJECTIVES: 



SUMMARY DESCRIPTIOH : Dsccribes selling methods that promise greater earnings 
and includes Rate rial end psyc'iolofical rewards for good performance* 



rnir^VAILABLE IVSTPUCTOH MATERIAL AND TSSTS. 
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THE yONTCQMERY WAHD PRK^CTRIS^TMAS TRaTNTKC MANUAL 



Author Fred Palcho and Jnhn D, Mattinylv Date Pub. 1969 

D. £• Materials Lab 

PubtxBher I883 Neil Avenue^ 115 Townshend Hal]» Columbusi OH 43210 

T0aoh0r or Student Material Teacher Cost $3»00 Length 90 pagsa 
Grade Level Secondary Suggested Time of Vee 16 hours 



SVMttARl DESCRIPTION : A manual directed specifically to those who are preparing 
for employment with Montgo:r.ery Ward* Deals only with procedures and techniques of 
Montgomery Ward* A large audiovisual supplement is included* 



AVAILABLE INSTRUCTOR MATERIAL AND TESTS: 



Ti t le MYSTERi OF SELLING TO WOMEN _ 

Author Elizabeth Ann Tot h Date Pub. 1973 

D* £• Materials Lab 

Pub lieher 1885 Neij Avenue> 115 Townshend Hall^ Columbust OH 4321 0 

Teaoher or Student Material Teacher Cost $3*00 Length 89 pages 
Gtade Level Secondary Suggested Time of Uee 16 hours 

OBJECTIVES : To help salespeople Increase sales volume by the use of the techniques 
of motivation^ communication* and human engineering. 



SUMMARr DESCRIPTION : Salesmanship manual with the emphasis on dealing with the 
woman customer* Contains a brief teaching outline. 
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AVAILARTjE mSinuCch MAlERlAL AND 
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Ti 1 10 THE NAMK OF THK GAME IS SEU 



Author Budd Gore D at9 Pub. 

National Ratail Merchants Association 
PubH»h* r 100 West 31 Street. Mew York. NY 10001 

r«atffc«r or Student Material Student Cott t3»00 Length pages 

GradB Level Collegiate /Adult Suggested Time of Uae 

OBJECTIVES: 



SUMMaRT DESCRIPTIOH: points up the need for belief in »3llin«, faith f^aed !■ 
making enough calls t for honesty and what it produces > for enthusiasa and it* con- 
tagious value* for helpfulness, for curiosity wisely esployed and aany other attri- 
butes to employ to be a successful sales person, regardless of product or servioe* 



AVAILABLF INSTRUCTOR MATERIAL AND TESTS: 



Titls^ 

Author . P"^- 

Classroom Vorld Productions, Order from Associated Educational 
Publieher Materials Com panies. Inc., Glenwood at Hillsborougfa Street. Haleigh^ MC 

k audio 

Teacher or Student Material Student Coet $23.50 Length lessons 

Grade Leve I Swcondary/Colleglate/Adult Suggested Tims of Uae 

OBJECTIVES: 



SUMMARY DESCRIPTION : How to discover hidden objections— beating objections to 
the punch. Vhat to do when you have handled an objection and it still stands in 
the way of a sale. Different kinds of objections— how to handle each of the*. 
The emotional impact of money—how to use it to your selling advantage. What to do 

if your product does not answer a customer's objections* 



AVAILABLE INSTRUCTOR MATERIAL AND Tflf-TS. 



Titl0 



PKl^SON-TO-PERSON SELLING 



Author SeYir>our Helfant Date Pi^b.^l^S^^ 

National Rexail Merchants Association 
Publi9her 100 West 31 Street, Nev York, NY 10001 

T§aoh0r or Student Material Student Co$t $6»00 Length 6k pages 

Gra^e Level Secondary/C oUeidat a/Adttlt Suggeeted Time of Uae 

OBJECTIVES: 



SVMMARI DESCRIPTION : Consists of 13 lessons in salesaanshlp for sales p^op"»e 
from velcoaing the customer t^ th^ clerical p»r+ of th« sales transaction^ 



AVAILABLE INS-^RUCTOF MATERIAL AND TESTS: 



Ti t le THE PERSONAL TOUCH 

Author^ Date Pub. 

National he tail Merchants Association 
Publieher 100 West 3 1 Streets New York, NY lOOO l 

Teaoher or Student Material Student C^at $110>00 Length 15 ainutes 

Grade Level Secondary/Collegiate/Adult Suggested Time of Uae 

OBJECTIVES: 



SUMMARY DESCRIPTION : A visual training program to instruct sales personnel on 
the value of "personal touch** for custon^ers. Gives examples of the effects of a 
smile fro« the girl at the wrapping desk to the effort of a salesgirl tracking 
down an unusual item* Available in the following forma tsi 35mm slides or 35»a 
filmstrlp, tape cassette, re^l -to-reel ta.pe or 33 l/3 rpm record* 



O AVAILABLE INSTRUCTOR MATERIAL AND TESTS:: 



Ti * l» THE POWER OF PROPOSAL SELLING 

Author Da^ff ''«2>' 

ClassrooB World Proauctlo s» Order froa Associated Sdueatlonal 
Publisher Materials Companies. Inc.. Glenwood at Hillsborough Street. Raleinhy H C 

6 audio 

Ttaohmr or Student Material Student Co»t $'V».00 Length lessons 

Grade Level Secondary/Colleglate/Adult Surgeeted Time of Uee 

OBJECTIVES: 



SVMMABI DESCRIPTION: The irftllosophy of proposal selling and ho¥ to use it to 
greatly increase sales. How to develop written and verbal proposals irtiich dxaaatlM 
needs and benefits* close the sale and gat the order. 



AVAILABLE INSTRUCTOR MATERIAL AND TESTS: 



Title PRE-APPROACH 



Author . Date Pub. 

Classroom World Productions, Order from Associated Ekiucational 
Publieher Materials Companies, Inc.t Glenwood at Hillsborough Street, Raleii^, HC 

— ' ^ audio 

Teaoher or Student Material Student CoBt $23.50 Length lessons 

Grade Level Seeondarv/Collegiate/Adult Suggeated Time of Uee 

OBJECTIVES: 



SUMMARY DESCRIPTION : The importance of words and ideas 'n selling—how to find 
the right ones. How to turn objections to advantage. Overooming doubts. Pros- 
pecting for customers— different methods and how best to use them. The importance 
of "qualifying" the prospect as a first step in selling. 



<d MAILABLE INSTRUCTOR MATERIAL AND TESTS: 

ERIC 



Titl0 



PRINCIPLKS OF PERSONAL SELLING 



Author 



Date Pub. 



Pub Usher 1 .T EducAtlor.il Publishing, 4300 West 62 Streot> Indianapolis, IN ¥£0 6 



Grade Leve I Seconidiry/CQl feglate/Adult Suggested Time of Uae 
OBJECTIVES : 



SUMMARY DESCR IPTION : A sales training manual for junior executive trainees* 
Provides role playin?; i>iLuttionrj to speed the learning of best ways to sell* De~ 
fines roles of the r.ales person and personal selling in fashion distribution* 



AVAILABLE JS.7hUC7:h M'\rKhIAL /i.VT TESTS:: Teacher'r. Manual ($5«00) 



Title KWINCIPLES OF SALKSKAMSrilP 



Pub It 9 her iming S ystems Go>y ibtb Riigo Roatd^ Hn mewod> IL 60430 

Tea'^her or Student "^iteriat Student '^oet $3 >25 Length iSl paws 
Gra-ie r.t>vP.l Scconddtry/Col leg-iHteAdu.l t <^ujjeoted Ti^e of Use 1 sem* 

ObJECTI'VKL' • 



SLMMARY :iS ^FlhTI^'Sf \ pro^immed leamin/? aid designed to supplement basic 
textbooks 3n tne subject \r>^>i or be a major source material for studying the prin- 
ciples .inu t^?hni:ueo ot r>o]iin^> 



Teaoher or Student Materizl Student 



CoBt |3^75 Length 133 pages 



Author 



Richard Howl md 



Date Pub. 1972 



AVAILABi:-: 
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ti t U PROFITABm SALESMANSHIP 



Author Dat€ Pub. 

Classrooa World Productions* Order froa Associated fiducatioiULl 
Publisher Materials Coropanles^ Inc«> Glenwood at Hillsborou^ Street. HalaiA^ MC 

1 audio 

T^aohmr or Student Material Student Coet^^%^^ Length laaaon 
Grade Level Secondaty/ColleglateAdult Suggeeted Time of Uee 
OBJECTIVES: 



SVMMAR1 DESCRIPTION: it*s not enough just to make sales* Tha aalasaan should 
also make sure his sales are profitable to his coapany* 



AVAILABLE ISbTRUCTOH MATERIAL AND TESTS: 



Ti 1 1 a Pl VQbsAyyLD INSraiCTICN COURSl:: FOR TOfe) Dt SIDDSNT 

Authox' Killicent Alter and John W» Blyth Date Pub. i967 

Publieher^^^TjAvl^ Pub Hshinfr: Co#» 200 Madison Avenue» Hew Yorkt WY 10016 

Teaoher or Student "Material Student Coet Length 272 DSgea 

Grade Level Sec ondary Suggeeted Time of Uee 1 sea* 

ObJECTWSSi 



SUMMARY DESCRIPTIONS a "hoif to" course oni grseting every prospect in a friendly 
manner; using an approach mont likely to make the prospect your custr^meri determining 
the ::rospects wants and pixjferences; selecting the appropriate merchcin^lisei and pre- 
senting it pffectiv'ily* 



id"]iiABiy itrrrHUCTOh materia: ah: te:/t 
ERIC 
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H t Im PROSPECT ANALYSIS MO. 1 



Author Date Pub. 

Classroom Mcrld Productions, Order from Associated Educational 
Publisher Materials Companies^ Inc»» Glenwood at Hillsborou^ Street^ Ralelght HC 

Teacher or Student Material Student Coet |23»50 Length leasons 

Grade Leve I Secondary/Co33egiate/Adult Suggeeted Time of Uae 

OBJECTIVES: 



SVMkARI DESCRIPTION: Observation and interrogation, important first sales staps. 
The secret of a good presentation* The problem^scylving approach to selling* How 
to ask questions and interpret feedback* 



AVAILABLE INSTRUCTOR MATERIAL AND TESTS: 



Title PRCSPi!;CT ANALYSIS HQ> 2 



Author Qqtg Pub. 

Classroor World Productions » Order from Associated Educational 



Pub liehe r Waterlal>^ g ompanles» Inc»» Glenwood at Hillsborough Street, Raleighf NC 

^ " 4 audio 

Teacher or Student Material Student Coat $23*50 Length lessons 

Grade Leve I Secondary/Cullegjate/Adult Suggested Time of Uae 

OBJECTIVES: 



SUMMARY DESCRIPTION : How to handle different types of prospects and increase 
their desire to buy* How to decide on selling strategy. Reinforcing the sale* 



ERLC 



AVAILABLE lUSTHUCTuh MATERIAL AND TESTS t. 



148 



Author 



Date Pub. 1968 



Publisher Addlson-Wesley, Readings MA 

T§aoh0r or Student Material Student Coet Length 82 pages 

Grade Level Colleglata Suggeeted Time of Uae 

OBJECTIVES: To teach essential skills for successful retail selling* 



SUMMARI DESCRIPTIOM: programed instrucUon which offers a basic foontlaUoii of 
selling techniques for the beginner in the retail fieldf and supplsMnta and 
strengthens the experienced salesaan*s existing skills* All the important axMS 
of retail selling are coveredt including approaching the custonert finding out 
cus toner needs » selecting and showing specific iRerchandise» helping the eustoMr 
make a purchase declsiony and closing the sale* 



AVAILABLE IN'^TRUCTOR MATERIAL AND TESTS: 



Ti t le RETAIL gALESMAWSHI P 

Author F# E# Hartzler Date Pub. I 97 O 

Pub lie he r Cregg/McGraw-Hlll Book CoiiT>any# Hiiditstowni HJ 08520 

Teaoher or Student Materia I Student Coet $2*73 Length VIZ pages 

Grade Level Second£.ry/Adult Suggested Time of Uee 

OBJECTIVES: 



SUMMARY DESCRIPTION : A programned text. At the beginning cf each chapter of 
the text the student is given specific learning objectives* These objectives 
center around the perfomance requirements of the job* Intrcductory stories also 
appear in narrative fom which involve the student with selling problems commonly 
faced by the beginning salesman* 



WAIL ABLE INSTRUCTOR MATERIAL AND TtSTS: Teacher^s Manual and Key ($ #80) 



Hr.";AIL SalLlNG 



Author 3odle and Coi-cv Pufc, 1972 

PubliBher Gregg/KcGrav-Hlll Book Co.-npany» Hightstown» NJ 08520 

T0aoh0r or Student Material Student Coet $5^85 Length ^ 



Grade Level Secondary Suggested Time of iae 1 8a«» 



SUMMARY DESCFIPTION i preparation for retail selling includingi sellingt stock- 
keeping, conipletinr> sales slips, cashiering, wrapping, and maintaining a work station* 



AVAILABLE / vrT/'C; /.^ M/.rJFJAl A^l TE^TS:. Tea-cner's tenual and Key ($2t40)t 
Libcratory Kanual (^.37 ,s ^xna Key to Laboratory Kamial (^U60)» 



Title HORiZCNS 



4utHc?r K^.'^neth Haa^ ^ and gnos G# Perry ^^ate Pub. 1968 

c:uti::;itior.al book Division 
PufcZta<h«?r P^r.tJ^-Hri • J, Lnrlowood Cliffs, NJ 07tV. 



Teacher or Student - nr.: Stuaent ''^Bt Lengthy 



Grade lev^l b,-cor -ii;'! ^.^ r c i 7 . /^g 1 £em# 



SUMMARY V rrxins ailents for both consumer buying and careers in 

soi]ir/r. Co^o>^ -i'^^ .:;;-ct" 'Ji ^-r^aern selling and m.:.rketing u ung popular lan- 

fPAci.ro in r.mtiV'"/ '^tyh-. 



4 VAILAdLL : A . ' ' ♦ ' ' - ' ' - ' Tea-jher^G Guide to Text, Workbook, 

O md Ohaptt.-r '] tc .^iti-*:., /i-a^'-: pro^iects f^l.'ij^), -^nd Cnapter Tests ($ .b?)* 



Ti t U SALBS MANAGEMEirr, CONTEMPORARY PERSPECTIVES 

Author Z. Allison Bamhill Oate Pub. 1970 

Publieher Scottf Foresman and Co.p 1900 East Lake Street» Glenvlew» IL 60025 
Teaaher or Student Material Student Cost $5»73 Length jOO pages 

Grade Level Collegiate Suggested Time of Uae 

OBJECTIVES: 



SUMMARI DESCRIPTION : Introduces contemporary material on such subjects ast 
buyer behavior t coimnunlcdtion» international marfcetingf industrial selllngt and 

technology of sales management. 



AVAILABLE INSTRUCTOR MATERIAL AND TESTS: 



Title SALi^S AND rArK£7ING 



nu 



Publiaher Flt7:»-i n»b l i: uln- Corporutlon. 6 East 43 Street. New York. AY 10017 
Teacher or Student '■faierial Student Coat $119.00 Length 70 transparenc ies 

Grade Level Secondary /Adult Suggested Time of Uae 

OBJECTIVES:. To help students increase their skills and marketing knowledge. 



SUMMARY DESCRIPTION : Helps students learn the art of riolling and the techniques 
of marketing. Included are worksheets to fvirther involve the student. 



(^'■■[LAfiv. INCTRUCTOh' MATERIA 
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Ti t le SAUlS 3THATHGY - CASKS AND READINGS 



Author Robert Givlnner and Kdwar d y.. Smith ^f^ate Pub. ^969 

Apple ton-Century-Crofts 
PuMtahgr ven^dith Cor;:>> P^irk Avonue. South, New York^ NY 10016 

Teacher or Student Material Student Coat Length 35^ pages 

Grade Level Co] I late Sugjeated Time of Une 1 sem» 

OBJECTIVES: 



SUMMARY DESCR IPTION : Focuses attention on the dynr'unic area of sales strategy as 
it is planned, impiemented, and controllea in the busimjss enterprise. Ilie view of 
salesmanship ana sales mana.^Tient presented in this volume is clearly a departure 
from the traditional view. Ai3 presented here^ the sales field is not a collection 
of discrete activities, tut rather a. unified effort. 



AVAILABLE ISrTr 



Title SAlg. THAT Ihri TIS£ 



A, tUr^^ Oate Pub. 

Autncr , — ■ — 

./..io-.i:oorr. World Froauccions, Order from Ansociated Educational 
Publisher *'.-u.rialr> ^ '^'\u\nie^.f inc., Glenwood at Killsboroufih Street, Raleight NC 

* ' lilir.strip 

T- i^-her :'tut^^t * i^r^riz: Suiaent ->at $37.50 Length 1 filmstrip 

w/o filmstrip $5»9!> 

jT.ide level J.^^ coni x r /Co 1 lor-? -it&/Adul /urj^attJ Ti'^-e^ a/ oVc 



SUMMARY : :i'TI'~'N :■ How -xt ra i:aies are oltcn lost, how to employ more sug- 
gestive G-iles techniquor ind "rj^J 1 up," 
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Titl0 



SALbSKAN*S WOHKSHCE 



Author Date Pub. 



PubliBher National Sales Developrnent Institute > Waterfor(i> CT O63B5 

T0aoh0r or Student Material Student Coet Length 0 pages 

Grade Level Secondary/Adult Suggested Time of Uae 

OBJECTIVES: 



SVMMAB1 DESCRIPTIOH: Each lesson is designed to help salesman do a better job« 



AVAILABLE INSTRUCTOR MATERIAL AND TESTS: 



Ti t le SALg;SMANSHlP . 

Author P^^- 

Publisher National Book Conipany» 1119 S»W« Park Avenue, Portland, OR 9720^ 
Teacher or Student Material Student Coet ^i€^.Z5 Length 15 tapes 
Grade Leve I Secondary/Collegiate/Adult Suggested Time of Use 
OBJECTIVES: 



SUMMARY DESCRIPTION: A complete pro^rram. Major units include knowledge for 
selling; personality and personal traits; the selling process; using special medial 
celling pcliclest and goodwill. 



^^AILABLE iNCTRUCTOh MATERIA'^ AVD 7tiJ':S:: .;'.uieM "ylJiibus {'4b'25) 



Tit Is 



SALSSMAMSHIP 



Author 



Date Pub. 1972 



Pub li9her Gregg/McGraw'^Hill Book Comiyiny« Hlfditstovn> NJ 08520 



T§aeh0r or Student Material 



Student 



C09t 



length 302 pages 



Grade Level 



Collegiate 



Suggeeted Time of Uae 1 sein» 



OBJECTIVES: 



SUMMART DESCRIPTION: In this book the systems approach offers the student a 
quick grasp of the essential elerent^ of professional salesmanship and the ways 
to use them in a logical > meaningful t and related manner^ This approach tells 
the student how close the customer is to actually buying, and rtiat selling activity 
parallels this progression* 



AVAILABLE INF'^RUCTOR MATERIAL AND TESTS: 



Title SAI£SMAN5^HIP . „ 

Author H> P. Cht;sire Date Pub-Jo62_ 

Pub lieher Colonial K i lms, Inc>, 70 Fairlie Street, N>W,> Atl a nta. C4 30303 

Teaoher or Student Material Teacher _ Coat Length 2 1 trans parencies 

Grade Level Secondar^VColleglate/Adu lt^ Suggeeted Time of Uae 

OBJECTIVES: 



SUMMART DESCRIPTION : Covei-s ouch topics ast Vhnt is sellins? the sales flo-f 
opening? the «a]e; and overcoming objectives* 



O AVAILABLE INSTRUCTOh MATERIAL AND TESTS l 



SALc^SNAMSHIP 



Author 



Marvin W. Hempel 



Date Pub. 



Western Tape 

Publither Box 69, 227'3 Old Middle fie Id Way, Mountain View. CA 9^042 

30 lectures 

Ttaoher or Student Material Student Coat $199. 95 Length 15 tapes 



OBJECTIVES: 



SVMMART DESCRIPTION: Covers the entire field of selling from earliest times to 
the present. All aspects of business, as It relates to selling, are discussed and 
analyzed. 



AVAILABLE INSTRUCTOR MATERIAL AND TESTS: Additional student syllabus ($5.25), 
and Additional Key with tests ($2.95) 



Title SALESMANSHIP . 

Author W. J. E. Crlssy and R. M. Kaplan Date P'^b. 1969 

Publisher John Wiley & Sons, New York, NY 

Teaaher or Student Material Student Coat Length 366 pagas 

Grade Level Collegiate Suggested Time of Vee 1 sem. 

OBJECTIVES: 



SUMMARY DESCRIPTION : a conceptually oriented treatment in depth of the dynamics 
of the selling- buying procesc. 



O WAILABLE INSTRUCTOR MATERIAL AND TESTS: 



Grade Level 



Secondary/Adult 



Suggested Time of Uae 
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Tit I* 



SAIESMv'iNSHIf 



Author G. A. Klrkpatrlck Date Pub. 1971 

Publiahgr South-Western Publishing Co.. 5101 Kadlson^ad. Cincinnati. OH ^22? 
Ttaoher or Student Material Student Coflt $10.45 Length 5^0 pages 

Grade Level Collegiate Suggested Time of Uee 1 sem. 

OBJECTIVES: 



SVMHARJ DESCRIPTION : Presents professional selling based on studying customer 
needs and customer satisfaction. The basic philosophy of the book is an understand- 
ing of the salesiran's obligation (l) to himself, (2) to his company, and (3) to his 
customer. 



AVAILABLE IN'^TRUCTOF MATERIAL AND TESTS: 



Title SALfJSVANSHIP FDNDAffiNTALS 

Author Richard L. Ashmun and John W. Ernest Date Pub. 1973 

Puhlimhftr Gre^p/KcCraw-Hill Book Company. Hightstown, NJ 06520 

Teacher or Student .-Material Student Coat $5.97 Length 470 pages 

Grade Level Collegiate Suggested Tine of Uee 

OBJECTIVES: 



SUMMARY DESCRIPTION : Principles of salesmanship as well as specialized topics 
such as outside selling, industrial sales, and route selling. The end-of-chapter 
activities are suited to either the cooperative or simulated plan for vocational 
training. 



Q AVAILABLE INSTHUCrOh MA FERIAL AND TESTS:. Teacher's Manual and Key (lE.'tO) 
ERXC student Activity Guide ($2.25) 



7itl0 SALKSMAN SHIPf HELPING PROSPE CTS BUY . 

Author C. A. Klrkpatrlck Date • ,.,1961^ ^ 

Publi0he r South-We? Lern Publishing Qo.m 5101 Madison Road, Cincinnati « O H _ j;-5227 

Teacher or Studp.nt f^ar.priai Student^ ^ Cof^t ^ ^ Ip.ngth _j32 pa/g^e 

Graan Leval Collegiat'::. bugr<»Bt^d Time of t/a^ ,i^gq?v.„ 

Ol^JRCTIVES: 



SUMMARI DtSCRTpTION: Written for individuals Mho must influerc^e or wr^^ 
actuate or ledd otb^r indiviauals, ;;o^- or in th*^ future. Sir.ce "thit* bocl: r\ 
combination of principles ' u. '^/5ch^lques, it recognizes "vhy" as velJ. ^6 ••'^hat'/' 
"how," and •*when»" The principles nhich r<*ceive emphasis are h?>.*'ic av<^ l^stingi 
they are the principles vhich students will apply in business* T«rhniques in^luc*** 
practices to adopt ard practices +o a^'olH, 



AVAILABLE INS'^RUCTOR llATERIAL Ar,D TESTS: 



Tit 1 0 SAl? ^ 3MAWSHIP t .mU'^J^ UllL ^ JJg^li^IS ... 

Author Carl con A j. _Fod?_rsou i T:d Hi? br rn ,p>_ Wrigh t Dat^ Pub. ^ 19^6^ 

Pub Ita^gr R ichard D> Irwin, In c.y 1818 Ridge Road, Hoi newood,_IL 60430_ 

Teaoher or Stvden^' ''Materia Z_ Student Coat $9*50 . Lengthy X^!^.J&SO^ . 

Grade L^vel Col]^glate Suggested Tinr of Uae X seiu^ 

OBJECTIVES:, To provide pract..zal and effective educational materials vhich will 
make it possible for students to obtain a broad foundation in the fieJd of seJlltiR 
and to prapare thorn for future cr.rpers in selling. 



SUMMARY DESCRTPTIOr : Emphasin Is placed upon the ser/ice type of s^]Ur3, '^bew 
the salesman is exp«^ctea to ctot in the capacity of an advisor, a consultant, an 
expert, and as one who is sincerely interested in the welfare of the kiyer^ Reco^jf- 
nition 3g provided Tov the contribute oris selling has made, and must continue to 
make, to insure a healthy economy and a contintied high standajrd of living for 
AmerJ cans^ 
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0_VMLABLE XfiSTBUCTOR MATERIAL AND TESTS: 



Titl0 



SAIKSMANSHIPt SUGGESTED GUIDE FOR A TRAlNpJG COURSE 



Author Date Pub. 196? 

PubliBher U, S. Dep artment of Health. EHunatinn anr^, tfelfATRf M;iRh1ngton^ Df! 

7«ddhtfr OP Student Material Teache r Cost Length 56 pages 

Grade Leve I Secondary /Collegia te/Adult Suggeeted Time of Uee 10 weeks 
OBJECTIVES: 



SUMMARY DESCRIPTION: This guide has been developed to assist administrators 
and teachers in developing content for courses to be used in preparing persons who 
wish to develop the abilities necessary for competence in the area of salesmanship* 
Provides for 10 weeks of instruction divided into ten major divisions or units* 
The sequence of instructional material and the time assigned are suggestive. Both 
time and content may be changed to better meet local needs* 



AVAILABLE If^STRUCTOR MATERIAL AND TESTS: 



Title THE SECRET OF LOW PRESSURE SALESMANSHIP 



Author Date Pub. 

Classrooir World Productions, Order from Associated Educational 



Publieher Material: Gompanies> Inc», Glenwood at Hillsborougft Street, Ralei^t NC 

2 sound 

Teacher or Student -Material Student Coet $75*00 Length filmstrips 

Grade Leve I Secondary/GolleRiate/Adult Suggeeted Time of Uee 

OBJECTIVES: 



SUMMARY DESCRIPTION : What low pressure salesmanship is* How it can win customer 
confidence and re^^pect, build sales volume with repeat business* The importance of 
change-of-pace in successful selling* 



AVAILABLE INSTRUCTOR MATERIAL AND TESTS. 

ERjC -^7^ 



THK SECRETS OF *'SELL-A-KILLION SAM^ 



Author Samuel A, Grosr> D ate Pub. I96t 

PublxBher Falrchlld Publications^ Inc>« 7 East 12 Streets New Yorkj NY 10003 
T0aoh0r or Student Material Student Coat $2»95 Length 72 paggs 

Grade Lhvb I Secondary /CollegiateyAdult Suggeeted Time of Uae 

OBJECTIVES: 



SUMMARY DESCRIPTION: Offers advice on better buying, choosing resources, moti- 
vating salespeople and speeding up slow merchandise. A special section gives 100 
steps to sales success* 



AVAILABLE INSTRUCTOR MATERIAL AND TESTS: 



Title SELLING 



Author Date Pub* 



Publisher Universal E ducation and Visual ArtSj 221 Park Avenue Souths N^w Yorkm 

Complete set $6b.00 ny 10003 
Teacher or Student 'Material Student Coet $6>00 Length 6 filmstrlps 

each filmstrip/ind«- records $5«00 

Grade Level Se cc nd an'/Adu 1 1 Suggeeted Time of Uee ind* cassette s 

$5.50 

OBJECTIVES: 



SUMMARY DESCRIPTION : Topics covered arei Selling As A Career, The Economics of 
Selling, Your Person and Personalityt Know Your Productt Why People Buy^ Techniques 
in Sellings Objectives and Objectionc, l^aw, and Horizons in Selling. 



"AVAILABLE, INSTRUCr.K MATERIA! ANC 7KSTS f 
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Author 



SELLING A BEHAVIORAL SHTRMPR APPRQAHH 
Joseph W> Thompson 



Pate Pub. 1966 



Publi9her Gr^gg/WcGraw^Hlll Book Company, Hlflhtstown. NJ G8S20 

T€ach0r or Student Material Student Coat Lencjth 384 pagna 

Grade Level Collegiate Suggested Time of Uee 1 sem» 

OBJECTIVES : (1) To provide the practicing salesman a general theory of selling 
and to help him underst<'ind the "why** of the sales processo (2) To provide the 
marketing student an accurate picture of what personal selling is and to help him 
better comprehend the role of sailing within the broad concept of marketing. 



SUMMARY DESCRIPTION : Analysis and application of the behavioral sciences In 
selling. It draws heavily from the disciplines of communications t economicSf nar^ 
keting, and management for concepts, ideas, and principles that are basic to the 
selling function as it exists today. 



AVAILAB..E IN.r.RUCTOfi MATERIAL AND TESTS:. 



Ti tie SELLINGi A G OOr. WAY TO EARN A I JVING . 

Author Wesley G a.l dwell and Porter Henrv Date Pub. 1971 

Publieher Olcott For w ardy Inc»> Pleasantvillei NY 10570 . 

Teacher or Student \iiertal^ Student Coat $73oO O Length 128_pagps 

Grade Level Secondary Suggested Time of U(^e 

OBJECTIVES: 



SUMMARY DESCRIPTION : Describes realistic, entry-level jobs in widely varying 
fields and awakens students to what employers are looking for and expect from 
apprentice salesmen. An LP containing open-ended dramatizations, two films trips, 
spirit masters, pictuce cards, rola-piay dialogs, posters, 24 student copies of 
readings, bibliography, suggested assignments, and catalog can! kit are included. 



ERIC 



AVAILABLE INSTRUCTLh MATi'iUAL ANV TESTS'f Teacher's Guide 



fitl0 



SELLING INSIDE TOE OFFICE PRODUCTS STORE 



Author Homer Smith 

National Office Products Association 
PubtiBhe r 1500 Wilson Boulevard, Arlington^ VA 22209 



Date Pub. 1972 



T^aoh^r or Student Material 



Student 



6 booklets 

Ccet $25>00 Length 3 cassettes 



Grade Level 



Secondary/Collegia te 



Suggeeted Time of Uee 6 hours 



OBJECTIVES: To provide basic selling skills to sales personnel who work Insids 
the typical office products and statioi^ry stojres* 



SVMMARI DBSCRIPTIOM: Topics covered arei This is Your Business, Opening the Sale, 
Pxesentlng the Merchandise, Overcoming Resistance, Closing the Sale, and Increasing 
the Sale* 



AVAILABLE INSTRUCTOR MATERIAL AND TESTS: Leader's Guide 



Ti t le S1^T>LING BY MAIL ORDER 

Author Richaixi h. Millican Date Pub. 1965 

Small Business Administration 
Pub tieher U> S> Government Printing Office, Washington* DC 20402 

Teaaher or Student Material Student Coet Free Length 12 pages 

Grade Level Secondary/Adult Suggeeted Time of Uee 

OBJECTIVES: 



SUMMARY DESCRIPTION : Discusses mail-order selling as an operation, rather than 
a kind of business. Describes its use by many organizations in trade and industry* 



O MAILABLE INSTRUCTOR MATERIAL AND TESTS: 



EKLC 
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SELLING AND SKhVIGING K£GHANICAL REPRICERATTQM AND AIR mwnTTTQNTWp 



Author William G# Flewellen Date Pub. 1965 

Small Business Administration 
Publi$her U> S. Govgrnment Printing Office. Washington. DC 2Q4Q2 

T0aoh0r or Student Material Both Co$t Free Length 8 pages 

Gradm LeveU Adult Suggested Time of Uae 

OBJECTIVES: 



SUMMARX DESCRIPTION: A limited bibliography of sone principal sources of infor- 
mation on refrigeration and air conditioning* 



AVAILABLE INSTRUCTOR MATERIAL ASD TESTS: 



Ti tie SERV ICE STATION JOB INTflOa^CTION AND SALESMANSHIP 



Author Date Pub. 

Classroom World Productions, Order from Associated Educational 
Publisher Materials Go^r-paniesj In::*» Glenwood at Hillsborough Street* Raleigh* NG 

12 sound filmstrips 

Teacher or Student .Material Student Coat $127*^0 Length 

silent $60*00/ Audio w/o filmstrip 
Grade Level Secondary /Adult Suggested Time of Uae $10*93 

OBJECTIVES: 



SUMMARY DESCRIPTION:, Because of training and job orientation deficienciesf many 
service station employees don't live up to their boss's expectations and find their 
work dull, unrewarding* This series has beon developed to remedy that situation* 



^ AVAILABLE INSTRUC7i.'h MATERIAL AUC TEi'?S; lea-cher^ii Guide, quia and review aids* 



Titl0 



SOCRATIC TECHNIQUE 



Author Date Pub. 

Classroom World Productions, Order from Associated Educational 
Publi§h^r Katerials , Inc.. Glenwood at Hillsborough Street. Raleigh, NC 

4 audio 

T&aeh^r or Stu. ^tt Material Student Coet $23o50 Length lessons 
Grade Level Se condAry / Co i le gia te/Adu 1 1 Suggested Time of Dee 
OBJECTIVES: 



SUMMART DESCRIPTION: How to apply an ancient skill in selling. Guiding a pros- 
pect to flag his wants and needs. Selling creativity. The one element in sales 
that is most changeable. Buying motives and the prospect's mind. 



AVAILABLE IN, TRUCTOR MATERIAL AND TESTS: 



Ti 1 1 e STORii SALESKANSHIP 

Author 0. P. Robinson. Wt R> Blaukler and W. h. T/>^ran -at« Pub. 

Educatic::il Book Division 
Pub I i eher Prentice-Hall, Englewood Cliff St NJ 07632 

Teaoher or Student '^ateri.il Student Coet $4.98 Length 

Grade Level Seconiary Suggested Time of Vne 

Ob J EOT IVES: 



SUMMARY DESCRIPTION:, Uses the job analysis approach and thnroughly covers the 
selling process in stores. Employee qualifications, including personality traits 
are set forth, actual cases and problems are included. Merchandise information 
is emphasized. 



^ AVAILABLE INSTRUC':'Oh MATERIAL AND TESTS: Tr:*i;hor*s I^anual and Key ($1.65). 
hKJC Workbook ($1.80), and Teaqher's Key to Workbook ($ .66). 



TitU 



SUCCESSFUL COSMETIC SELLING 



Author 



Joan Degensheln ana Naomi Manners Stern 



Date Pub. 1971 



Pubti&her Chain Store Publlshlnj^ Corp*t 2 Park Avanuej New Xotka NY 10016 
Teaohmr or Student Material Student Coet $6>50 Length 192 paices 
Grade Leve I Secondary/Colleglate/Adult Suggeeted Time of Uae 
OBJECTIVES: 



SVMMAB1 DESCRIPTION: Alas at upgrading the cosjuetician and explalne hotr to 
boost cosnetic sales in all types of outlets* Products, selling prlncipleSf 
custoHter advice t counter arrangements » and how the problems involved in selling 
cosmetics can be solved are some of the topics covered in this book* 



AVAILABLE INSTRUCTOR MATERIAL AND TESTS: 



Ti t le SUCCESSFUL RETAIL SALESMANSHIP . 

A^ithor Garland D* VlsceB D<^*^ Pub* 1967 

Pubtieher Argyle P-^blishing Co># 200 Madison Avenue, New Yorkt NY 10016 

Teacher or Student Material Student Coat Length 30 pagis 

Grade Level Se condary/Adul t Suggeeted Time of Uee 

OBJECTIVES: 



SUMS^ARY DESCRIPTION : Programmed instruction for the development of retail sales- 
people. Includes all phases of retail selling. 



AVAILABLE INSTRUCTuh MATERIAL AND TESTS:, 
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Ti t U SUCCESSFUL SALES MANAGING 

Author Date Pub. 196? 

Pub li9h« r Bur.iness Education Division. Dun & Bradstreet. Inc.. New York. NY 1001 9 

Ttaohtr or Student Material Student Co8t $1.^5 Lenc, 1B5 mgps 

Grade Level Collegiate/Adult Suggested Time of Uee 

OBJECTIVES: To help sales managers build the skills they need to meet the re- 
sponsibilities of their job. 



SUMMARY DESCRIPTION: Discusses the three vital areas of (1) the man in sales 
management; (2) building a sales organization! and (3) managing manpoMer* 



AVAILABLE INSTRUCTOR MATERIAL AND TESTS: 



Title THE SUCC£SSRJL SALESMAN 

Author Ronald L. Bern and Herbert K. Greenberg Dat« Pub. 1972 

Publieher Auerbach Publishers, Jnc, 121 North Broad Stre*:t, Phila deli ^la, PA 1910? 
Teaoher or Student Material Student Coat ^8.93 Length 160 pages , 

Grade Level Collegiatp Suggested Time of Uee 

OBJECTIVES: 



SUMMARY DESCRIPTION: Offers advice and insights on the nature of selling. 



^AVAILABLE INSTRUCTOR MATERIAL AND TESTS: 

ERIC . .i^,u 
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* t# . SUGGLSSnJL SELLING IffiAS 

Author D ate Pub. 196$ 

Publi9her Falrchlld Publications» Inc>» 7 Kast 12 Street» New York» NY 10003 

31 slides^ 

Teacher or Student Material Student Cost $6o»00 Length 31 minutes 
Grade Leve I Secondary/Colleglate/Adult Suggested Time of Vee 
OBJECTIVES: 



SVMHAR1 DESCRIPTIOH: Shows how conventional retailers of all sizes are MeUng 
the challenge of mass merchandising techniques including discounting and self->serYiC9* 
Focuses on selling ing!enuity and shopping convenience* Cover?=: such topics as cost* 
cutting on the selling floor» brand selling» stock shortages^ private label» 9ianage«> 
Rent decisions on selling hours and selling approaches* 



AVAILABLE INSTRVCTGR MATERIAL AND TESTS: Commentary aiui discussion questions 
are included* 



Ti t le Ti\KE A GOOD LOOK 



Author D ate Pub. 

National ?»etail Merchants Association 

Publishe r 100 fest 31 Streets New Yoi^^ NY lOOOl 

filmstrip 

Teaoher or Student 'Materia I Teacher Cost $95»00 Length 13 minutes 

Grade Leve I Secondary/Colleglate/^dult Sugjeeted Tirre of Uee 

OBJECTIVES: 



SUMMARY DESCRIPTION: Spells out the ABC*s of a wardrobe, cleanliness aiKl dress- 
ing for the occasion and the importance of good girooming in dealing with the public* 
A fact sheet is included wnich outlines ways to implement a store<*wide better groom-* 
ing campaign* 



AVAILABLE INSTRUCTOh MATE RIAL AND TESTS: Take A Good Look booklet (Minimum 
i-rJ^r> order 10* $ J^O each) 

ERIC • --^jgg 



Tit Is 



TEN STEPS OF A PUNNED SALES PRKSEHTATION 



Author Date Pub. I972 

D. E. Materials Lab 
Publitht r lc-tj3 Nell Avenue, 115 Townshend Hall« Columbusj OH ^3210 

T4aoh«r or Student Material Teacher Coet $2.95 Length 33 RPM record 

Grad* L0vel Secondary Suggested Time of Uae 

OBJECTIVES: 



SVMMARl DESCRIPTION: Presents IC selling tips to motivate sales trainees. 



AVAILABLE INSTRUCTOR MATERIAL AND TESTS: Script booklet. 



Titl» TEXTBOOK OF SAIESKANSHIP 

Author F. H. Bcdich, R. H. Buskirk and F. A. Russell Date Pub. 1^9 

Publieher Grefrg/Mcoraw-Hill Book CoEpany. Hirfitstown. NJ 08520 

Taaoh*r or Student Material Student Coat Length 596 vann&s 

Grade Level Collegiate/Adult Suggested Time of Uee 1 sem. 

OBJECTIVES: 



SVMMARl DESCRIPTION: Reflects the changes ti;at have affected the role of selling 
and of the salesman. More attention is paid to industrial selling and the attention 
given to door-to-door selling has been reduced. 



Q AVAILABLE INSTRUCTOR MATERIAL AND TESTS: 



Titl0 



THE THREE KEYS 



Author D ate Pub. 

ClassrooiTi World Productions t Order from Associated Educational 
Pub li$h0r Materials Companiesj Inc»> Glenwocd at Hillsborough Streett Ralelfih« N C 

4 audio 

T0aah0r or Student Material Student Cost $23»50 Length lessons 
Grade Leve I Secondary/Collegtate/.Mult Suggested Time of Uae 
OBJECTIVES: 



SUMMART DESCRIPTION: Why a salesman's knowledge of his products, their benefit?* 
and basic information about his products are vital to effective salesmanship* The 
value of putting excitement and enthusiasm into sales presentations* How to ove3> 
come price objections, appeal to individual desires and r^eds« Pride, what it neaiis 
In selling. Why sales are frequently lost« 



AVAILABLE INSTRUCTOR MATERIAL AND TESTS: 



Title TOP DOG 



Author Date Pub. 

Classioo^ World Productions t Order from Associated Educational 
Publiehe r Material:^ Companies, Inc., Glenwood at Hillsborough Streets Raleigh^ KC 

1 sound filrostrip 

Teacher or Student 'Material Student Coat $lb.75 Length 33 frames 

Audio w/o filmstrip $5*95 
Grade Leve I Secondary/CoUepiate/Adult Suggested Time of Uee 

OBJECTIVES: 



SUMMART DESCRIPTION: Provides a touch of humor for sales meetings and sales 
training programs, giving the audience a welcome change of pace* 



Q AVAILABLE INSTRUCTlh MATERIAL AND TKSTb\ 

1£S 



% 



TitlM THAINING RETAIL SALhlSPfiQPLE 

Author William B» LoKan Date Pub. 1% 6 

Small Business Administration 
Publi$her U> S. Government Printing Office » Wasnlngton» DC 20^02 

T§aoh§r or Student Materia I Both Coet Free Length 8 ^ges 

Grade Level Adult Suggested Time of Uee ^ ^ 

OBJECTIVES: 



SUMMARY DESCRIPTION: This bibliography lists U. S. Government and non-governmental 
publications that should assist prospectives and current oHr.ers of small retail busi** 
nesses In training their retail salespeople. 



AVAILABLE INSTRUCTOR MATERIAL AND TESTS: 



Ti tie 200 ON ALFRED 



Author Date Pub. 

Classroc World Productions, Order from Associated Educational 
Publishe r Materialo Companies, Inc.> Glenwood at Hillsborough Street^ Raleighf HC 

6 sound 

Tsaahsr or Student Material Student Cost $Z^6.50 Length filmstr ip s 

Audio m/o filmstrips $34.00 
Grade Leve I Secondary/Colleglate/Adult Suggested Time of Uoe 



OBJECTIVES: 



SUMMARY DESCRIPTION: Teaches the basic fundamentals and fine points of celling. 
Attention holding story treatment deals with taking the most unlikely candidate and 
shoving hoH what he learns turns him into a polished, professional salesman. 



^ AVAILABLE ISSTRUCTOh MATERIAL AND TESTS: Teacher's Guide, quiz, review aids 
ERs^C*'^ Salesmanship diploma .U#65-. 



KHAT IT TAKBS TQ HAKfi BUY 



Author D ate Pub. 

Classroom World Productions t Order from Associated Educational 
PubltBher Materials Companies^ Inc.* Glenwood at Hillsborough Streets Raleigh^ NC 

k audio 

Tsaohsr or Student Material Student Coat $23»50 Length lessons 
Grade Leve I Secondary/Collegiate/Adult Suggested Time of Uae 
OBJECTIVES: 



SVMHAR1 DESCRIPTION: The "V.!.?/' and ••YOU" approaches. Unrecognizbd wants— 
hov they can lead you to more sales* The use of trial questions in closing* How 
to prove a benefit* 



AVAILABLE INSTRUCTOR MATERIAL AND TESTS: 



Title THE WINNING WORDS OF WILBUR FOE 

Author^ D<^te Pub. 

Classroor World Productions » Order from Associated Educational 
Publieher Materials Companies* Inc** Glenwood at Hillsborough Streets R Alel^^ WC 

6 sound 

Teacher or Student Material Student Cogt $257*00 Length filnstrlM 

Audio w/o films trips $> .50 
Grade Leve I Secondary/Collegia te/Adult Suggeet<id Time of Uae 

OBJECTIVES: 



SUMMARI DESCRIPTION : How to inject enthusiasm and sincerity into sales letters* 
How to put ideas in writing that hola attention^ make prospects want to do business 
with you* A simple t tested formula for quickly planning a letter^ organizing the 
subject matter for greater impact and maximize its action appeal* The ••W-I-N System* 
—What it is and how it can work lor you* How to most effectively use letters to 
handle inquiries » to get the order » to pave the way for sales calls* How to write 
better lettersi for collection purposeSf to straig^iten out customer complalntst 
create goodwillf enlist cooperationt develop a friendly atmosi^re and ask a favor* 

AVAILABLE INSTRUCTOR MATERIAL AND TESTS: Teacher^s GuidOf quiz, review aids 
i-ri9^ and Diploma 
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TitU 



WRITING LETTERS THAT SELLt YOU, YOUR IDEAS, PRODUCTS A SERVICES 



Author Patrick Konaghan D ate Pub. 1968 

Publisher Falrchlld Publications, Inc>» 7 East 12 Street, New York» NY 10003 
Teacher or student Material Both Coet $6»95 Length 208 pages 

Grade Leve I Secondary/Colleglate/ Adult Suggested Time of (Jae 

OBJECTIVES: 



SVMMAR1 DESCRIPTION: Shows how to write letters that result in sales, from the 
••sell yourself** to the ••sell a growth Image to stockholders^* letter. Provides a 
basic formula applicable in all letter^wrltlng situations. Essential pointers, 
strategies, marketing concepts are offered, plus a chapter on ••Things to Avoid.** 



AVAILABLE INSTRUCTOR MATERIAL AND TESTS: 



Ti t le YOU AHE THE PUBLIC RELATIONS EXPERT IN YOUR STORE 

Author Jerome E> kleln ^ Date Pub. 

National Retail Merchants Association 

Pub liehe r 100 West 31 Streets New York. NY lOOOl 

Minimum order 10 

Teacher or Student Material Student Cost $ .15 Length 24 pages 

each 

Grade Level Colle gla te/ Adult Suggested Time of Uae 

OBJECTIVES: 



SUMMARY DESCRIPTION : ^n elementary course in public relations for store sales 
people. 



AVAILABLE INSTRUCTOR MATERIAL AND TESTS: 



Titl0 



YOU THE SALESPERSON 



Author Date Pub. 

National Retail Merchants Association 

Pub Usher 100 Vest 31 Street, New Yorkj NY IQCOl 

filmstrip 

Teacher or Student Material Student Coat $60>00 Length 10| minutes 

Grade Leve I Secondary/Collegiate /Adult Suggeated Time of Uae 

OBJECTIVES: 



SUMMARY DESCRIPTION : Covers the seven important steps toward successfully 
completing a sale. 



AVAILABLE IS:?rUC70fi MATERIAL AND TESTS :^ You The Salesperson Booklet and 
a hand cut pencil imprinted with "You are My Salespt-rson" ir supplied with each 
booklet (Minimum order 10. $ .73 each) 



Ti t le YOUR IKTINATE GUIDE TO SUCCESSFUL SELLING 

Author JerofTie E> Klein Date Pub. 

National Retail N:erchants Association 

Pub lie her ICQ West 31 Street, New Yorkt NY ICOOl 

Minimum order 10 

Teacher or Student 'ate rial Student Coat $ .15 Length 2k pages 

each 

Grade Leve I Secondary/Gol l efr'.iate/Adult Suggeated Time of Uae 

GRJSCTIVES : 



SUMMARY DESCRIPTION : Illustrated primer to encourage salespeople to dress 
well reminding them that good grooming and neatness is an aid uO selling. 



AVAILABLE ISSTHi. 



ERiC 



M ; fFRIAZ ASr TESTS 



Titl0 



iOVB STORK AWAY FROM HOVE 



Author 



Date Pub. 



National Retail Merchants Association 
Publisher ICO West 31 Street, New York^ NY 10001 



Kinimum order 10« 
Coet $ >15 Length 16 pagfis 



T^aa^tfr Student Material 



Student 



each 



Grade Leva I Secondarv/Collegiate/Adult Suggested Time of Uae 
OBJECTIVES: 



SUMHAR1 DESCRIPTION : A trainin^r primer to help store people do a better customer 
relations job at the ircst impurtart point , contact with the public^ Outlines the 
importance of good housekeeping, cinphasizes neatness in the selling areas. 



AVAILABLE INSTRUCTOR MATERIAL AND TESTS: 



ERIC 
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HAflDWARK, BUILDING MATERIALS, FARM AND GARDEN SUPPLIES 

AND EQUIPMENT 



04.09 00 00 



Organized subject matcer and learning experiences 
related to various sales and sales-supporting tasks 
performed by distributive employees and management 
personnel in establishments engaged primarily in 
selling one or more of the following product lines 
at retail, at wholesale, or to contractorsi hard- 
ware, paint, wallpaper, lumber, building materials 
supplies and equipment for home construction, or 
f rm and garden supplies and equipment. 



Ti t U BUILDING NATERIA ia TECHKQLQGY AND SELLING 



Author Date Pub. 1972 

Instructional Materials Services 
Publisher Division of Extension, The University of Texas. Austin. TX 78712 

T«aoh«i» or Student Material Student Co8t $21.95 Length 500 pages 

Gradt Level Secondary Suggested Time of Uae 1 sea. 

OBJECTIVES: 



SUMMARI DESCRIPTION : Product information and specifications for 16 different 
categories of lumlaer and buildinc" materials. 



AVAILABLE INSTRUCTOR MATERIAL AND TESTS: Answer Book $3.50 



Ti t U FARM. HQ MR. A^tD nARDBN SUPPI.TKS 



Author^ ^^'^t* 1969 

Instructional Materials Services 
Publiaha r Division of Extension. The University o f Texas. Austin. TX 78712 

Teaoher or Student Material Student Coet $7.50 Length 209 pages 

Grade Level Secondary Suggested Time of Uae 1 sem. 

OBJECTIVES: 



SUMMARY DESCRIPTION :. Technical product information on animal feeds, fertilizers 
and soil amendjnents* farm chemicals* and seeds. 



AVAILABLE INSTRUCTUh MATERIAL AND TESTS:: Answer Book ($2.00) 



ritZ« FKED AND FARM SUPPT.TES 



Author Date Pub. 1966 

Instructional Materials Services 



PubtUhtr DlvisiOJl of Extension. The University of Texas. Austin. TX 7R712 

Ttaohtr or Student Material Student Coat Length 15^ pages 

Grade Level Secondary/Adult Suggeated Time of Uae 1 —> 

OBJECTIVES: 



SVMMARI DESCRIPTION: This manual serves as a valuable tool in training and 
guiding the student's job assignments when on cooperative training* 



AVAILABLE INSTRUCTOR MATERIAL AND TESTS: 



Titla HARDWARE RETAILING 

Author Dorothy Hitter Date Pub. 1966 

Small Business Administration 
Pub I i aher U« S» Government Printing Office, Washington, DC 2(y»02 

Teaoher or Student 'Material Both Coat Free Length 8 pages 

Grade Level Adult Suggested Time of Uae 

OBJECTIVES: 



SUMMARY DESCRIPTION: The publications cited in this bibliography are books and 
pamphlets Issued by Federal agencies and listed under the Issuing agency* All deal 
with heirdNare as a retail enterprise* 



^ AVAILABLE INSTRUCTOh MATERIAL AND TESTS. 



ERIC 
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Ti tU HAfiDWAHE SALES TRAINING KIT 



Author Date Pwfc. I966 

Instructional Materials Servinris 
fubli»h9r Division of Extension, Tho University of Texas, Austin, TX 78712 

T»aehmr or Student Material Student Coat $25.00 Length 16 boolta 

Grade Level Secondary Suggeeted Time of Uee 1 sem» 

OBJECTIVES: 



SVMMARI DESCRIPTION : pour students may work from kit simultaneously. deeusMe 
hardware merchandi , selling, advertising, merchandising, and aanageaent* 



AVAILABLE INSTRUCTOR MATERIAL AND TESTS: 



Ti t le LUMBER AND BUILDING MATEF.IAI^ 

Author Date Pub. 1968 

Instructional Materials Services 
Pubtieher Division of Extension, The University of Texas, Austin, TX 78712 

Teaoher or Student Material Student Coet Length 3 books 

Grade Level Secondary/Adult Suggested Time of Uoe 1 sem» 

OBJECTIVES: 



SUMMARY DESCRIPTION : Emphdsis upon basic information and jobs which D.E. 
students perform in this field. 



O AVAILABLE INSTRVCTOR MATERIAL AND TESTS; 



^77 



* 2 # PLUMBING. HEATIWn AND AIR nnNnTTTONIWC 

Author Donald L# Weast D ate Pub. 1964 

Small Business Administration 
Publiehe r U> S> Govetrinent Printing-office^ Washington, DC 20402 

Teaaher or Student Material Both Coei Free Length 7 pa«s 

Grade Level Secondary/Adult Suggeeted Time of Uae 

OBJECT ivh:s^ 



SVMMARJ DESCRIPTIOK: A limited bibliography of some principal sources of Infer- 
mation on plumbing, heating, and air conditioning. Concerns problems of sales, 
installation and service, rather than those of equipment design and technical 
developments. Sales aids and merchandising suggestions are included^ 



AVAILABLE IN'^TRUCTOR MATERIAL AND TESTS: 



Title SELLING FARM AND GARDEN SUPPLIES 

Author Norman Hooverj Robert Joy and Lawrence Walsh D ate Pub. 1971 

Pub tiehe r Gregg/McGraw-Hill Book Company, Hift^itstown, NJ 06520 

Teacher or Student f^aterial Student Coet $2»55 Length \kO pams 

Grade Level Secondary/ Adult Suggeeted Time of Uae 

OBJECTIVES: 



SUMMARY DESCRIPTION : job skill manual designed to prepare students for caiploy* 
ment in tne agricultural sales and service occupations since it is estimated that 
between 20 and 25 percent of the off-farm agricultural occupations Involve selling 
farm supplies to the professional faraer, the industrial user and the homeowner. 



O VAILABLE INSTRUCTOR MATERIAL AND TESTS: Teacher's Manual and Key ($2.20) 
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HOKE FURNISHINGS 



04.10 00 00 



Organized subject matter and learning experiences 
related to various sales and sales«*supportlng tasks 
performed by distributive employees and management 
personnel in retail and wholesale establishments 
engaged primarily In selling home furnishings such 
as furniture f household appliances » floor coveringSt 
draperies, and specialized lines of home items# 
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TitU 



ACCENT DECOR 



Author ^ ^^^^ P^^* 

Scott Paper Co., Classroom Service Dept., Modern Talking 
PublvBhet' Picture Service, 1212 Avenue of the Americas, Neir Yorki NY 10036 

color no vie 

Tsaoh^r or Student Material Student CoBt Length 10 minutes 

Grade Leve I Secondary/ColleRiate/Adult Suggested Time of Uae 
OBJECTIVES: 



SVMMARl DESCRIPTIOH: Features interior designer, Hilliam Pahlman, creaUng 
room designs from English Regency to exotic Oriental. 



AVAILABLE IN-^TRUCTOR MATERIAL AND TESTS: 



TitU BEPOflE YCU BUY... WHAT YOU SHQULU KNOW ABOUT iiPHOrc^TORY ITAHRTHS 

Author ^^^^ P*^^- 

Textile Hbers Dept. 
PubliBher E> I. du Pont de Nemours & Co.. Inc.. Wilming ton, DE 19798 

Teacher or Student -* ate vial Student Coat Length 28 pages 

Grade Levn, I .'^^econdarv/Collegiat^/AduI t Suggested Time of Uae 

OBJECTIVES: 



SUMMARY DESCRIPTION : Describes Du Font's Antron nylon flat and pile fabrics 
that are used to cover furniture cushions, padding, and webbing. Sums up the types 
of fabric, p?,tterns and colors suitable for French, Chippendale, Hepplewhite, and 
other traditional furniture; American, French, and Italian Provincial; and contem- 
porary furniture. Tells how to ch2ck nylon upholstery for quality and comfort and 
how to keep It clean* Contains a lew rules for choosing colors. 

^^^^AVAILABLE I.VSTRUCTOH MATERIAL AND TKSTS: 
^^^^ .494- IHO 



CHINA AND CUo . rW.xflE KERGHANDISER 



Autho r D ate Pufc* 

National Retail Merchants Association 
Publieher !• - «e-,t 31 ^ ^ --t. New York, NY lOOOl 



Tsaahsr or Studsnt Hut c rial Student Cost $6»00 Length l6l paeas 
Grade Leva I Secondar: " e^iate/Adult Suggeeted Time of Uee 
OBJECTIVES: 



SUMHARl DESCRIPTION : a sourcebook of infomation on china and glasGvanft 
Includes history, glos^r.ry of ti*ad& terms, sierchandlsiiig plans and sales planning 
aids* Analyzes the scopc^ ^r.i responsibility of the buyer's job, citee numerous 
successful sales proBotio;i techniques including opportunities in the bridal aaxfcet 
and in table settings. 



AVAILABLE IS57RUCT0H i^AThRlAL AND TESTS: 



Ti t le COLOR IN HO^i^: /LPJilSHING 

Author Oate Pub. 

Bducaticrei^ k Consumer Relations 
Pub lie her J* C* rv.nn ry .or^iany, Inc>,. 130I Avenue of the Americas, New York, HY 

10019 

Teacher or Student z::.-^ ^.rial Teacher Coat $10>00 Length Teaching kit 
Grade Leve I Secondary/Colleriate/Adult Suggeeted Time of Use 
OBJECTIVES: 



SUMMARJ DESCFIPTIOH : teaching kit with 2 full color filmstrips, a room color 
coordinator with k% pietr., of paper furniture. 



^ AVAILABLE INSTHi^'. ^ ..^.hlAL AND TKSTS: Teacher •s Guides 



Titl0 



COLOR NEWSREEL 



Author Date Pub. 

National Paint* Varnish and Laoquer Assn*» Classroom Service Dept* 
Pub li§h0r Modem Talking Picture Service, 1212 Avenue of the Americas» New York, 

NY 10036 

T»aoh*r or Student Material TeaehT Coat Length 28 minutes 

Grade Leve I Secondary/ColleRiate/Adult Suggested Time of Uee 
OBJECTIVES: 



SUMMART DESCRIPTIOS: A movie featuring 7 rooms by internationally knovn interior 
designers. The role of paint and colors in modem home decoration is dramatized* 



AVAILABLE INSTRUCTOR MATERIAL ANC TESTS: 

fi t le CREATIVE FURNITURE ARRaNGHEN TS . 

Author ^Oate Pub.__ 

Publisher Broyhill F u rniture Factories. Lenoir. NC 2t)r45 

Teaoher or Student -taterial Student Coat Free Length Fodder 

Grade Leve I Secon^tarx/Collegiate/Adult SujjeeteJ Time of Use 

OBJECTIVES: 



SUMMARY DESCRIPTIOS : A chart plus gummed stickers labeled "che^t," "bed," 
"dresser," buffet," "room divider," "chair," "sofa," "desk," etc. for planning a 
room. 



AVAILABLE INSTRUCTOh MArEBIfiL ANL TESTS: 

ERIC -'^96- 



Title 



i)gCCrtATIN3 Kir 



Author Oat0 Pub* 

Publieher Tell City Chair Co>» Tell Cityt IK 

Material fur 50 students 
Teacher or Student Material Teaoher Cost »(y.00 Length 96 pages 

Grade Level Secorviary Suggested Time of Uee 

OBJECTIVES: 



SUMMARl DESCRIPTIOK: A Teaching Kit that contains a 96-page ••Prlaer of Early 
American Horn*; Decoratinj^,** fabric swatches, six stencilj including roo« planning 
graph, how to achieve the Early Ar.erican look, window trxiatwnts, estinating 
yardag»5 and decorating hints* 



AVAILABLE ISSTRUCTOH MATERIAL AND TESTS: 



Ti t le DECORATIVE WAYS TO RfiF INIS H PJRNITURE 

Author "^^^^ Pwi^- 

Hoxen*s Activities, Pittsburph Plate Glass Co. 
Publisher One Gateway Center^ 10 Nor t n> PittsburtLh> FA liZ22 

Teae^.er or Student :: ate rial Teac^.er Cost Length Prograa kit 

Grade Leve I Secondary/Collegjate/Adult ."^u^jeatej Time of Uee 

OBJECTIVES: 



SUMMARY DE >CF IPTI^N : Foctuces on how wood paneling and lumiture cm be proteoted 
with ntain .nJ beautiful with color* 



O AILABLE INJTRU^'^TCf HA SERIAL .-1'/" : ' ■ .--^ in.. a set of color slides, 
ERJC rrJition scriot, prolan wide^ md booklets. 



TitU 



FAIRCHILD^S DICTIONABY OF HOME fURNISHINGS 



Author E. Hoffman^ B# F# 3uck> and V# Small Date Pub. 1972 

Pub IxBher Falrchlld Publications. Inc#> 7 East 12 Streett New York> NY 10003 

Vol* 1 300 pages 

T§aoh§r or Student Material Both CoBt $1S*00 Length Vol. II 250 pa ges 

per volume 

Grade Leve I Secondary/Colleglate/Adult Suggested Time of Dae 

OBJECTIVES: 



SUMMART DESCRIPTION : A two-voluae set covers every practical retailing aspect 
of hone furnishings* Vol* I covers stylesy periods* designers* liiatkers* cosponentSt 
satexrials* naniifacture and finishings of Conteaporary* Traditional and Antique 
Furniture* Included are the latest terms ons plastics and synthetics; lesser^ 
known imported woods; machinery and manufacturing; tte latest selling and retailing 
methods* Volume II covers resilient ai^ soft surface floor coverings; fabrics and 
fibers; launps and decorative accessories* Included axe the latest terms ont im- 
portant machinery used in manufacturing; ti^ production and molding of raw materiads* 

AVAILABLE INSTRUCTOR MATERIAL AND TESTS: 



TitU FASHIONS FOR THE BEAUTIFUL MLBROM 



Author ^^^^ P^^v 

Education Dept* 

Publisher Bates Fabrics^ Inc** 112 West 3^ Street, Nev York> NY 10001 



Teaohmr or Student Material Student Cost Free Length 45 pages 

Grade Leve I Socondaiy/Colleglate/Adulx Suggested Titre of Lee 

OBJECTIVES: 



SVMMARI DESCRIPTION : Catalogs Bates bedspreads and Ubleclothst and sketches 
waiys to make headboaa:ds» canopies» curtains or draperiesf also cover wall8» fold* 
ing screens* or open*-work doors of cabinets* 



AVAILABLE IN5TRUCT0H MATERIAL AND TESTS; 
ERIC -^98- 

184 



Titl0 FASHIONS TOR rrrops 
Author 



Pate Pub. 



Pub It she r Bigelow-S.inford, In^:., 14) Madison Avenuo^ Kew York, NY 10016 

Tmaaher or Student Material S tud-?nt Coat Length 26 pages 

Grade Level Secondary /Col \eri^te/A&:\t Suggested Time of Uee 

OBJECTIVES: 



SUMMARY DESCRIPTION: Showa hew different carpets set off a room* Shows tweedy 
carpets in casual rooTis, pale carpets in traditional settings, and textured carpets 
in iBodem rooms* Sketches accent rugs ior brightening a room. 



AVAILABLE INSTRUCTOR MATERIA^ AND TESTS: 



Title FINE HMRDWCOLli r-AKh KZNi:: PJ^NITURE 



Author , ^Datif Pub. 

Pub lieher Fine Hardwood 3 Assn»> L(6 Lckc Shore Drive , Chicago, IL ^ 



AVvtilat'J'* 

Teacher or Studem '2' tijZ xcher '"'^^^.£2. ^^^.^tft Program kit 



rade Level S^ oor-'BtoVAd uJ /. ^ujieett^A T.'y^e of Ue^ 

OBr'ECTIVES: 



LIMMARY lESrhlPTION : Inc ^il /oory of furniturv and ^anples of ha r wood. 



^ AILABLE IN3?RLJ7^Jh MATERIA L AND TKi'TS:, Include'. 3^ color :3iides, script, 
fcKJv> 3 a spiral- Dound booklet. 



TitU_ 
Author" 



Date Pub. 



Pub ItBher Fine rtarowoods Afir^n»» 666 Lake Shoxr. Lrivot Ghiaa^-Ot IL 606^ 

T0ach0r or Student Material Sttmont Coet ^X^ltu Length 60 pa^s 

Grade Leve I Seoon-lirv/j' >P'>f^i-itr/AiHil t Sugjeeted Time of Dee 

OBJECTIVES t 



SUMHaRT DESCRIPTION: >. -Is phyjic^il properties of hc^r.-wjodc, telli: how modem 
tef^hnolo^/ on. ^-t^^s ri.An..;c : ir.x-o »K'W i(.r:ns -.na oC.'ers a .v r.-t:-- i iuo with defi- 



AVAILABLE I^fSTRUCZO^ H^^'ERIAI /I.vr rf<r5^ Tventy i. .p.I-s of raze woods. 



Title 

Author 

• Carpet .'v' ' r s i 
Pub lieher c:» !♦ Pom J 

Teacher or Stude^' 



3ur.t 



Grad ' Level cc ; ^ ^. . ' ^ . ' < t<v, AM>i 1 1 * u; •^{^''ei 

OBJECTIVLr: 



ate Pub. 



> / t/i Folder 



SUMMARY Vzjr:^ :i ^: h 

colors in a rojii]* 



-cilv ' '^/;ur .•.CM"* :^ f^r . - » i.J t *r»d accent 



AVAILABLE IS5TR' 



ERiC 



Title 



Author Date Pub. 

Good Housekeeping: Bulletin Ser\'ice 
PublvBher ^7 Sti-eei at g.i^hth Avenue » New York» NY 1C019 

Teacher or Student Material Student Coat 4> > ' • Length paf^es 

Grade Level Secorci ^ry/joVi'Mri/t^e/.nauJ i Suygeeted Time of Uae 

OBJECTIVES: 



SUMMARY DESCRIPTION : Cor piles '*:'/: ^^xaixplea of chests, ccmmodes, dressers, low- 
boys, ni^rhboyjf four-pcsterr , CiH.opy teas, uL-hclstered tecie, siae chairs, armchairs, 
dining tables and r.m^ll tac^,L., cupDoards anc K-nrdnibes, d«iv'Ks, bookcases, cabinets, 
bredkfronts, love seits, i.oi'ir. ..rd mirror?* Snows how their designs evolved from 
the late 15th century to -n'^ -jddl" 1 >tn century, and pcinto out desipin details for 
identifying and apprecL iti ng t'lcj.. Inciudec a glctssnry. 



AVAILABLE I NSTSrUCT. !<^:ER1AZ ASC 75575.; 



Autnor 



te Pub. 



Pub ticher 



Teacher or Studen' 

Grade Lp^>el ; 

OB.' ECTIVE,! : 



K. ''"^or.:>..r ir.t.fajtiT I r ■ :o» , Napox-ville, IL 

.ic^*- ^'Bt '< L^?K_ith 3 booklets 



h e 



SlMMARY DKb^'^T'^T: i • • rjrr.ii-ir^ . V h nt » • it r: r>, ':. - li i ty and 

ccn.stpi. --on* 



ERiC 



/,v; '77. 
1 - 



187 



Titl0 FURNITJRL HETAILING 



Author 3. Wade Rice D ate Pub. 1%7 

Small Business Administration 
Pub li$he r U# S. Government Printing Office, Washlngton» DC 2<j402 

T0aoh0r or Student Material Both Coat Free Length 8 pq.ges 

Grade Level Adult Suggested Time of Uae 

OBJECTIVES: 



SUMMARY DESCRIPTION : tatal ^'apr.y c-f r*=»:.curcec d^^alirp with the furniture 
retailing :ie]d. A brif f s'lrr^ of :hfr; eien-tnt.*^ ir.vojve ' in this fiela is given 
preceding \hc tihliof' :riuh\ • 



AVAILABLE INSTRUC?Uf< MA:}:f:a: AUD TESTt:: 



Title CIPr AND AR: SiiL'rS 



Author John W> ' J::^!; ^' ^ ^ ^ ^^^^ t<;»63 

Pub lishe r Uc S. Cw'^ err .^;; J rr : r Mn ^- Lfrite, W ifM •i v^ I>C 2''^(:2 

Teacher or Student uV^i vA "^-^a t Length h pages 

Grade Level idi'-** ■ v^j^^'^^J ^ ^^^t-' 



OBJECTIVES ' 



SUMMARY DESCRIPTION;, Conoorned with -r^,,:,:] shops that toll i.vderately priced 
merchandise of sounc q^:. Tj+y. fro^iden a bibliography of sorrci rrincipal sources of 
information on gift .^nd --rt rhop*-:. 



h'AILABLE IS'JTRLC,:.:^ MAf.KRI^ AM TK^V:. 

ERIC 



Title 



GR£AT BliGJNNINGS 



Author Date Pub. 

PubltBher BiF6]ow-Sanfo:tiy I?iO>y l^C' Xadison Avt-r.ue» New /ork» NY 10CA6 

Teacher or Student Material .^ m m* nt -"rat Length 23 pages 

Grade Level jnc-on ^--i '^v^'^A.-.u Su^jjestt^d Time of Uae 

OBJECTIVES: 



SUMMARY DESCRIPTION : ' ^-.r. ; jo'j: 0P'ut>^' w r-r a-r . o-: i r-ocdc and how it can 
be used to .-.a^ ^ rcor :t'-T .\ 'JJr.^ r "^cv.-i-, Lt»scr2t>s ailTemil 

styles of lurnixurt^ .j.'^a > t.-; ,j . • r L* ^'V.r Uiar'irf nor j r.ter*?f.ting« 



AVAILABLE ISSTRUCT:'h r'-'Al ^ rF:::r^ 



Title r^^il rl'Hiir f 1 ^ /^l." 



i4ut;i(?r ^-^^^ P^b. 

Puf) Zt g^cr Fyc Ccr"p«, | jv >r.fi ^> Ko ^'n^ • •Oli:ev^ rdt fn, . j-^ ^'Jpria> PA 191C3 

Avail iLic IC sets of 

Teacher or Student : :v : I 'i'i.9J}!r^l ^^-^et on jo.'s r L^n^ t/i slider. 

Grade Level Sei-c n - y/Anril ^ .^ug jcp d 7ir^ of Use 



SUMMARY DESCRIPTIQS ' • \ : l.r;* Av:isco filers ur,ed in hone settings^ 



AVAILABLE INSTRh \ t ^:\'^h:A: AST 

ERIC 



TttZtf 



HOWE F\JRNISHINGS SAI£S TRAINING KIT 



Author^ Dcite Pub. I960 

Instructional Materials Services 
PubliBh0r Division of Sxtensiont The University of Texasy Austin, TX 76712 

Tgaoher or Student Material Student Coat Length 8 books 

Grade Level Secondary/Adult Suggested Time of Uae 1 sem# 

OBJECTIVES: 



SUMMARY DESCRIPTIOH : This kit has been conpiled to teach prospective and present 
home furnishings salespeople how to sell effectively* 



AVAILABLE INSTRUCTOR MATERIAL AND TESTS: Instructor's Handbook 



Title HOW TO BUY SHEETS & PILLOW CASES 

Author D^te Pub. 

Pub lie he r Consumer B u ying- Series, 1301 Avenue of the Americas, New York. NY 1003 6 

Teaoher or Student 'Material Student Coet Free Length 

Grade Level Secondary/Adult Sugjeeted Time of Uee 

OBJECTIVES: 



SUMMARY DESCRIPTION: Discusses things to look for in order to get the best 
quality when purchasing sheets and pillow cases. 



AVAILABLE INSTRUCTOh MATERIAL AND^ TESTS: 

ERiC -50^ 



Ti t U HOW TP SELL lOKESllGS KD LIHENS 

Author Albert R> licvine 



Date ?uh. 1962 



Puhli 9her Falrchild Publications, Irc>t 7 East 12 Street, New Yort, NY lOOC ) 

T0aoh0r or Student Material Stu dent Cost $1#50 Length 56 pages 

Grade Level Second.iry//\du3 1 Suggested Time of Uee 

OBJECTIVES: 



SUMMARI DESCRIPTION: ^ guide to ceiling domestics and linens properly, profit- 
ably and in volume^ Proviueis casi : information on various departments, such as 
bedding., bath accessories and linens for dining and kitchen use. 



AVAILABLE INSTRUCTOR MATERIAL AND TESTS: 



Title n r4 TO SELL FLRN rrURE 

Author Starilfcy S lom P^^te F^b. 1971 

Publisher Fairchild P ubjioatiora, Inc., ? East 12 Stree-:, New Yorkp N> 1C003 
Teacher or Student 'Material Student C at 4-^. ^j) Length Ijb pages 

Grade Level Secondary /Adult Suggeoted I'xe of Uee 

C?JECTIVES: 



SUMMARY DESCRIPTION A training guide for the reUil furniture salei>man# Covers 
the broad new areas and challenges in furniture cellingi the results of a new em- 
thasis on leisun^ living, the "second home,** and of the irfluence of bcth fashion 
am rciencet Interpreted for the salesman is the new irp<-rtarce of casual and summer 
furniture*; of plastic furniture a? well as plastic parts r.nd decora tlorsi of the use 
of color, the "superfinishes," the new fabrics; of seliin/-^ ervironment~thc Total 
Look; and of tne Youth Market's requirements. New credi* niiings are c^iscussed, the 
techniques of -credit- backed big ticket selling? and the rcvlo of service as an aid to 
O "es. Includes a survey of furniture styles and Illustrated sactloriw on furniture* 

ERIC -5C5- 



Titl0 



Author Patrick Wonarri^r ^ Date Pub. 

Publi§her F^irchlld Putu raUonst lnc#» 7 fc^ast 12 Strer^t^ New York» NY 10003 
Teacher or Student M.u. rial Student .\vat ^l.ZO Length 166 pagps 

Grade Le el Juconc *y /Asul t. Sujjeeted Time of Uee 

OBJECTIVES: 



SVMMAHI DESCRIPTION : ; • :ep-by-step puidc tu ocilin^r Kome c-quii.r4ent. Discusses 
the human aspecu.- o1 ^.aioi■.H ^.i^hip, from arousinf interest to Iruiiaing a steady 
clientele. 5*»vera] cmi ^.e^i provide advice lor the saleemau w.'io wants to start his 
own nture. 



AVAILABLE INSTRUCTih' M^TERlAl ASD TEt^TS :: 



Ti t le HOW TO S FL: -Vi hLTAlLi TV, APPLIANCES <fe HOViK IMPBOVKMbNTi;; 

Author F:» trick .^hin D-.^p. tub, i960 

Publieher f^Jrchiid }->ibJi>;.. , la:;.. 7 j":!;-.! 1? !:t /v>; . N>-v.' yo;v:, KY lOOO'J 
Teaoher or Student . . ^^12: Stuclt>nt "'ret l y.^j i t^K_:th 192 pages 

Grade Level 'Sv zov^ > -y/AW:i!" r^ujjeateJ T.- r ^'d^ 

OBJECTIVES: 



SUMMARY DESCFIPT:"'^^: Cont*iinr. t,he lat*ist :.voduct, . ^^iirlng >nd marketing 

informal-ion ^nd a '^ror** in^* or poLnxfcrs i*o** :>ucoeosfu] ■ .Aesnarishi;^; the art of 
"hl^h-end** seliinjf 'Xi nM i recount items, hom«^ oeJiin^?, :iininc customer confidence. 



AVAILABLE IN: 



ERLC 



an: tf/j-tc- 
-506- 



Title 




Small business Administration 
Pub lt$h0r [}• G# Govem-nMnt Printing: Officse> Washington, tC 20^02 



Teaoher or Student Material Both Coet pr^e Length 8 pages 



Grade Level 



Adul t 



Suyjeated Time of Uee 



OBJECTIVES: 



SVMMARl DESCRIPTION : a tMo. nthy ihdt prvovnivi some of the principal sources 
of in*"oc«atioa on in^^-^^:>r iicr^tlr.f^ They inu-luuc bm S# Government publications^ 
non-govemxaental publicitlonrt i:.d x^rtic i:i5c-Jlu'oii>r 7. The b^oks and pamphlets 
listed deal wltl't sud\ lop • ;i r.-.-. i-^c mi jnTiin-? in interiDrs, desiip^n problemSf 
relating to p^-rioc xp. : Tii.it.!,-; otylr.-r, -^/ui tory of furnit{ire desire 



AVAILABLE INSTRUCTOH 



Title KK^FINv: '^i- ^.IH ^-S 



Author -'^'•^-^^ 

Te "iher or Student ri\l :-t^. I '^^t "-^at I en :th r6 pages 

Graa Level _ ii:£jLl' .^iZL^Jil-. ... • - -z*^^' ' *' '^^ 

OBJ KCT IVES: 



SUMHARy DESCRIPTION: Jh'ck", ofr tr;- mi>rUs> cf this rr.n-ni^d»; fiber and lists 
the ways it Ik beinp u x^i In ci^T' r.:.t c.o^-hirrr» a Vip«:?ricio -nd w .:! coverings that 
ar« easy to keep clein. 



AVAILABLE INSTBUC. 



ERLC 



TitU 



LET'S TALK ABOUT CARPETS 



Author -T 

Product Information Section, Textile Fibers i*;"!., L. I. du Pont 

Pubti»h0r de Nemours & Co«, Inc., Centre Road Building, Wilxlngton, Tfl 19798 
Teaahar or Student Material Student Co0t Free Len;jth 6 pages 

Grade Level Secondary/^^dult Suggested Time cf Uee 

OBJECTIVES: 



SVMMAR1 DESCPIPTION : Presents some basic facts about various fibers and illus' 
trates Du Pontes "501" Nylon, its various colors and textures. 



AVAILABLE ISSTRUClOB MATERIAL ASD TESTS: 



Title LIVE IN COLOR 



J, Date Pub. 

Author^ — 

Fibers Division 

Publieher American Cyanamid Co., .11 West 40th Street, Now YorK, NY 10018 — 

Teaaher or Student Hatevial Student C^et Five Length 6 paff>s 

Grade Level Seccndary/Adult , ."^uugee^ed -e. of : ac 

OBJECTIVES: 



SUMMARY DESCRIPTION : Deriicts the practical qualities of carpets made with 
Creslani color fastness, soil resistance, durability, and nonc^ilergenic properties. 



AVAILABLE IS3TaU> 



h HA :E RIAL AN. 



ERIC 



-50b- 



Ti t U Ni:W FAIJHION IjhA^ hVH bATHHQQKS 

Author Date Pub. 

Plumbing and Heating Division 
Pub li9he r American StHndardy 4o rfe^t 40 Street^ New York» NY 10:ib 

Teacher or Student Matfrial Student C^et Frep Length 31 pages 

Grade Level S econaary/Aaul t Si^ jeeted Ti^u: of Ukfe ^ 

OBJECTIVES: 



SUMMARY DESCRIPTION : uffen-. di'/fer* r.t styles for d«comting a batiiroom with 
sunken tubs, Cdrp^.tina, striped tile p-ittems, Kallpapor» antiques, plants^ muralsf 
draperies am culor* IncJuouc a color chart I'or floors, tiles, paint, counter tops, 
curtains, ani '.owejs. 



AVAILABLE ISC7HUC7o:^ y-WEUlAi AND TFSTS;^ 



Title YiU'fi HCOI' S K H C LD 



Author I^^^e t'ub. 

Publiehe r ' • ^a.T^.er "I t Yul-^'' Fifth Avenur , N e w_Yo r k , NY 1003^-^ 



Avai^.--I)le or* 

Teacher or Student ^''^'^^'^^ Tertch^^r '^f?^ I'llT*-- length slides 

Grade Level Se cord iry/Aoul ^ ^'^ . >t "r'i T ^r^. of ise 



SVM^.ARY lyr. : I r I ' a t^'ach r*-. r-'wiu^l n.^c; Cu^or s3*d»i prOfcram& on home 
Jam: ..iir,/j,* 



ERIC 



fi 1 1# PROFITABLE njBNITURE RETAlLINGi FOR TOE HOME RJRNISHINGS MARKETS 

Author Stanley Slom Date Pub. 196? 

Publishe r Falrchlld Publications, Inc>> 7 East 12 Street, New York, NY 10003 
T0aah0r or Student Material Student Co et $7^95 Length 2k0 pages 

GradB Level Secondary/Adult Suggested Time of Uee 

OBJECTIVES: 



SVMHAR1 DESCRIPTION: The new trends which are revolutionixing the home fur- 
nishings industry, creating fierce competition, endangering small-to-wedium-volume 
dealers. Gives advice on efficient advertising, buying, warenousing, credit and 
collection* 



AVAILABLE INSTRUCTOR MATERIAL AND TESTS: 



Title RETAILERS* GUIDE TO BUYING APPUANCES 



Author Date Pub. 1969 

National Retail Merchants Association 
Pub lie he r 100 West 31 Street, New York, NY lOQOl 



Teacher or Student 'iatet^ial Student Coet $1»^0 Length 16 pages 

Grade Leve I Secondary/Collegiate/Adult Sugjeeted Time of Ude 

OBJECTIVES: 



SUMMARY DESCRIPTION : F"*ovides information on consumer information, dealer inform 
mation and product service. Tells how to buy so that one will get his money's 
worth, protect customers and himself, tie in with the "consumer information trend*^ 
and make customers come back to buy again* 



AVAILABLE INSTRUCTOR MATERIA! AND TESTS: 

Er|c "^"^ IS6 



Title 



HUGS AND CA:(Pi!;TI?JG> FACTS YOU SKuUU- KNOW 



Author 



Date Pub. 



Publieher Contact your local better Business bureau 



Teacher or Student Material 



Student 



Coet Free Length 



Grade Level 



Secontliry/ Adult 



Suggested Time of Uee 



OBJECTIVES: 



SVMMARl DESCRIPTION: joints out that it is as important to know how the fiber 
is used, how much of it is u.:.ed, how it is built into the fabric and whether the 
carpeting is well nadc, at> as what kind of fiber goes into a rug« 



AVAILABLE IS:;TUUC7; h S^rE^^IAL .4 v: 'rF^r:J: 



Ti 1 1 e JhLLlN G AND S£rV ICI NG HOU^li^HOLD AFPli i'^KCil^Jvi;!! , ^nLIC)-TV 

Author ^ ^^^^ i^ub. 1966 

Sr. '-'! I b..>im>ov Adn.i^'.istration 
Publisher U> 1# '3g vt^rn;li-iit^F£jj\j^ 20^02 

Teacher or StuJeKt rii^ roth ^at rn ?c Lenc^th 11 pagps 

Grade Level ^-""T' :'.//cu1. :.ujit.oteJ 7 , ;/ Ube 



OBJFCTIVr^J I 



Cil¥^ARY i^zi :P [PTIOS a tii/i l.jf r'-rh^ conjerning the f>;.le ^.nd service of house- 
\o\c. appliAr.ce^* t TV'jl., ar.r r^ciio^. Ihe reft i-erce;: cover ( o on all ^ypes and 
rizes of cloctri'jal arx, ^.^^f- arplicaic^-G, racli*; 'ux<x television sots, as well as some 
^'ch fidelity ounv' t^frcruciny t-ruir; t» It cor.cerrrd with meLV.*andising 
r.<iriagement. of tn*^^ relJir:/ and ofirvicinj-, "tLpects rather thr'.r. those oi w4Uipinent 
'invelopment* 



Titl0 



THE SENG EECCRULE 



Author Date Pub. 

PubliBher The Seng Co#» 1^50 North Dayton Street^ ChlcagOf IL 60622 
Teacher or Student Material Student Coet ^ .50 _ Length 
Grade Leve I Secondary/Adult Suggested Time of Use 

OBJECTIVES: 



SVMMAR1 DESCRIPTION: A guide to furniture periods that charts the wood, related 
furniture styles, wall and floor coverings and fabrics for period rooms. 



AVAILABLE INSTRUCTOR MATERIAL AND TESTS: 



Title SENG FTJRNITURE FACTS — 

Author ^<^^^ 

Pubtieher The Seng Zo.» 1^50 North Dayton Street, Chicaf?o> IL 60622 

Teacher or Student -Material Student Coet $1#00 Length 200 pages 

Grade Level Secondary/Adult Suggested Time of U&e 

OBJECTIVES: 



SUMMARY DESCRIPTION : Illustrates a history of furniture design and function, 
and explains details of construction, upholstering, protection from moths, etc. 
Describes furniture woods, plastics, fabrics, and oihev materials and defines 
furniture naires and technical terms. Covers decorating rules, including advice on 
curtain and draperies, carpets and rugs, and flooring materials* Contains a sec- 
tion on office furniture, sleeper sofas, mattresses, and bedframes. 



^ AVAILABLE INSTRUCTOR MATERIAL AND TESTS: 

ERJC -512- 



Titl0 



WONDERjiTJL WORLD OF HARDWOODS 



Author D ate Pub. 

Fine Hardwoods Association t Hardwood Plywdod Manufacttizers Assn* 

PubliBht r Modern Talking Picture Service» 1212 Avenue of the Americas, 

New York, NY 10036 color aovie 

Ttaehsr or Student Material Student Coet Length 13i ainutea 

Grad§ Level Secondary/Adult Suggested Time of Uae 

OBJECTIVES: 



SVMMARI DESCRIPTION: Shows how hardwood plywood is made and how it la teinglng 
fine cabinet woods within the budget of the average family* 



AVA:LABLE instructor material and TESTS: 



rcic^tt^a tu the lasKb perloY'm^jc Dy ai:-:tri uutive 
employees .ana Ti-lna^'er.erit per^jcrinei in 3iabli.-;h« 
mont:;' wnich pi-«;vide locuan^/, Jod^;jn^ And nioals, 
convention laciiities » ^no oiricr servioirf. on a 
ye.ir-rcund or '::.o;ihon.il Uiciih to the p;oreral 
puhilc or to an or nuu'. ^it t ic- r.^ i.^ mer.Uirs-hiT^n 




Titl0 



ACCOUNTING PRACTICI^ FOR HQ7Kr.S. NQTOIS. AND RESTAURANTS 



Author Paul Pi timer .... ^ Dale Pub. 



PubltBhe r ITl* Educational Publishin^» i^300 West 62 Street, Indianapolis t IN 462 0^^ 
Teaehsr or Student Material Student Coat $8»93 Length 224 pageg 
Grade Leve I Secondary/Colleginte /Adult Suggested Time of Uae 1 sem> 
OBJECTIVES: 



SUMMARY DESCRIPTION: applies funeral accounting principles to the hospitality 
industry; prai.tice in bookkeeping rr.ethods; the •'Uniform System of Accounts for 
Hotels"; basic cost control tenets; food, beverage > and later cost; specialized 
journals and ledgers; finiincia] statements; voucher systems; budgeting and credit 
systems* 



AVAILABLE INSTRUCTOR MATERIAL AND TESTS: Teacher^s Manual ($3.00), and 
Student's Workbook (4i4.V5} 



Ti 1 10 BE OUR GUEST ^ 

Author Edited by John 0> Perreault Date Pub. 

Education Institute of the American Hotel-Motel Association 
PubliBher 221 West 57 Street. New York* NY 

Teacher or Student Material Student Coat Length 50 pages 

Grade Level Secondary/Colleg^iate/Adult Sug^eeted Time of Uae 

OBJECTIVES: 



SUMMARY DESCRIPTION : This bulletin points to the hotel-motel industry as a 
huge educational resource, describes career opportunities t varied servicest and 
the scope of their business* It outlines a variety of means for showing what hotels 
and motels really are, and how they operate the training they offer for continual 
advancement of individual employees* 



AVAILABLE INSTRUCTOF MATERIAL AND TESTS: 

ErIc -SI"- , 



Author . Date Pub. 

Tnorpsor.-Ivttct:* M ^ AF:-»ocidte£ 



Publi$he r 2v^^^ Crandvie^ ;v^nuo» N>i!:#> Roberts rul3<iln^» Atlinta» GA 30305 
Tgaaher or Student Hateriul :itMd<*nt Coet jP.S' C Length 1 fllmstrlp 

Grade Level Sc-or>t c i>-"/4^.ia r Sug jeeted Time of Uee 

OBJECTIVES: 



SUMMARY DESCRIPTION : ; :> ccl^r I '.JniMrip with cai^sette tapes on the bellman*s 
role as a ••s:i]c£rr..n«" 



Title kafknst: 's iM::i(.N.^nf 



>»iitAor ■ - r , Date Pub. 1962 

Pufc Usher rir ^^i^ • oc^^tUr )t ^^-w Yo rk, 1 t Wof^t Str>-f't« New Yonc^ NY 

TiJaeJi^r c?r Student i ' ^ - '_3.^i'15At Length 74 pages 

OBJECTIVc:r: 



CUMMARY : LSCF IFTFON; ir.i->'' Irr. which ir'i-u-. tKe hotel auditor to classify, 
-n a.-conlarce with the Lr.ifonr /.y.- t-*- c*' Ac ou» li^ fc^- ho'.-Is, the numt;-x>us expense 
ind '.fivroll I'tt rr^^ wnich tx*' 'V>fr.e » > cro:.:- in his rr.il^ work. S.i:ves aft» reference 



ERIC 



Titl0 



FhOHT OFFICfe: OFfchATION 



Author Jaseph J# Har^.onlcs Date Pub* 

Publi§h0r ITT Educational Fublishingt ^300 Wert 62 Street, Indianapolls> IN 4620 6 
Teacher or Student Material Student Co^t $6.^[b Length 192 pages 
GradM L€Ve I Secondary/Co? Jeriai^/Adult Suggested Time of Uae t seg:> 
OBJECTIVES: 



SUMMARY DESCFIPTION: Cfferr thocc entering? thy hotel buslnesfi the basics and 
principles of the front office operiticn. It d:{:cus>-.ej- the front office's signi- 
ficance to hotel keepinr 'ind der.crioe'S the roles ard functions of the office staff 
as well as the paperwork ^r.'i pivceduren for an efficient 0!M;ration. 



AVAILABLE INSTRUCTOR MATERIAL /?.Vr TESTS: ivacUcr'^^ Kanual {4tf00)p and 
Student's Workbook {VW^o) 



Tit 1 0 FRONT OFFIGiL PPQChPl^ HK 

Author ^^^^ Pufc, I960 

American HotcJ institute 
Pub It § he r KichiFan S tate University^ KelloR^. Center^ Ea-t Lansing^ HI 

Teaoher or Student ^aterxal Student Cost Lenijth IPQ pa^s 

Grade Leve I Secondary /Colle^iatti/^dult Suj^ieet^l Time of iee 

OBJECTIVES : To acquaint tho ctudont with the iroro ifrport-int r.tt?p? or phases In 
the operation of an efficlenly functioninr fiont office. 



SUMMARY DESCRIPTION : Workinfr with others is the important topic covered* 
Receiving and checking out guests, ^neral infoimation on front-office tactics, 
procedures for hotel organization, registration, and rooming facilities are in- 
cluded. There is further discussion on the subject of credit, recordkeeping, 
transcripts, and explar.'tt ion^^ of various frc;nt-cfji ;c forms* 



AVAILABLE INSTROCTOr ^Ai'ERIAL AN'S TESTS f Progress tests and final 
O examination. 

ERIC -516- 
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R-Ks^TIoy.L H. IJ5;;!.Kr;-:FJNJ IN HCTaLS i^^D KCT£LS 



Author John T. FVgs Date Pub. 

Pub lit h0 r 11'' Kdu.t iior. .: fu hU'-»irf. -^^00 Wc. t 62 F.*rf< t. Indiaraoolis. IN 4^0 6 

7«atfft«p or StuJtnr Matcri.il Sti Hct.l Coat |6t^; ;^ Length 1<»2 pages 

Gpad* Levi I S '")nd .>y/>.for -a«^/ n'ir.it 5u^^««t«i Tirre of Uae 
OBJECTIVES: 



SVMNABr DESCRIPTION : ThU. tok will eni«fcle the studurt to review the stats 
of the art of hctei ai.d -.roWl ho.i;>'. k<'«>}.»lng as it exi.st* t..da} ar.d to af^sist in 
its further proprets. 



AVAILABLE INSTBUCTuH MAl'iRIAi AND TESTS: Teacher's Kanual ($5.0C), and 
Stuaent's Workbook ($■^.2^) 

Ti t U HOSPITAUTY i KlXi STHY C OCPb KnTIVa TBAINlNG 

Author Sey.T.our Hfcrt «EO-. - l>at« Pub. 

Pub I i »h*r ITT f-duc^t ionaJ Publlsiiny. U jUC Ve st 62 Styot . Indiana poi is. IN ^20 6 

Ttaohir or Student ';:,,ti,:Z S tudent ''ret Length 

Grade Leve l_Z:.srZ:^: r. / ■. * 5u'7.;*jatei 7."^ of Vee 

OBJECTIVES: 



SUMMARY DESCRIPTION : This is i text-w:rkhock in which r.tudents i - id about 
ur-l n;cord thoir own otcerv =itior.s aooLt actual hctoi* r.ott] urd restauxcint opera- 
tirr- Lhrouiji a work-oooperativc p»^3/TTaJi« 



ERJO ">'->'»^^' /'..,/r.u^\ /• >\ [■'.-< lA- AS' rt:t\.-: leadkJr^> K-inual ($%CC) 



Titl0 



hCT£L ACCOUNTIi:^ 



Author 



Date Pub. 1961 



American Hotel Inr.tiTutf? 
Pub lie he r M^chjpm State Univ e rs^vt:/ 



Kello g g Center» b-ir.t Lansjrg» V.l 



Teacher or Studi>,Kt Material 



Student 



Coat 



Length 110 pages 



Grade Level 



e-erj.ilM/ Adult SugjeBted Ti 



me of Ude 



OBJECTIVES : To r^'View Cdt-iio arith:TOt skilii^; io become ctcquainted with the 
principles of aocour.tin.c; to prt^*'^*nt ac-A^i.r.tin^ teri.lnclo2;y; to provide practice 
in preparin^r <^ c:»in:'i<^ao ^^t. vf ac^^^unts; io be ab^b* to r^.^.o financial statements 
accurately; and to undo rvtird tht rt^lall )nsnip totwtun tr.t- acOv-untlnv and other 
departments of hoze-m 

SUMMARY DESCRIPTION : a i^eview bar/ic math ard ^ji^ners'l accounting: procedures 
is followed by a dizcu.*:L^icn CT'.-?r:it, ano ^^i:^h reourds* /^ourruilSf work 

sheets, adjustmenlr,, fv^rr a; rt4itojr.o>:*.:.j, t^rrcr c-.-ze ;tlcr.f dxyi vouch<?.r register* 
A se 



AVAILABLE JiV57.*- :''.:7 :;i .V. >Vv\: rFST^:: of feu r progress tests 

is given, a.^ well a? Tr-ct}\'G 'oroti]:\T" vltr. ^?.n:^w*rn^f .-trd ir.«^tructions for a final 
examination. 



Title HOTKL rVC NT L f /^LC^; ^^^^tw 

i4ut?ior ^^c ter I>ii?a.^ Date Pub. I96Q 



Publiehe r^Jj^-^^Lj^' ' - *li * ' ^j^^ut h l or-^jji 3^ r\ \j^_L} ib.-iqu^^ XA 

Teacher or Stuien: 'ic^^-in'l ^:llV.?IIiU' ''^^ lernjth 173 r>&f^s 

Grade Level ..^^ccrd xrv/' ic.i lo.^i a ^'■^/^^ j ,1 j-t .-u^^vrHttJ ri^-.-' one 1 s^/n» 



SUMMARY i:ESr-:lP"I : Divid^c Inu: .v ^.i.rtiSi (I) an introiiuction to the hotel 
field; (2) deboripticr vi Jorrn.^ -:.ed in f^e v.iTlou3 departmor.t.- of the hotel and 
tne front office inpur : ioui..-ti ; '''V' a fo-^-j prob>-.jr section, to let the reader put 
into practice wh.ix he hct.v ;r..i: r^'jj ar,d a r]oi?,::ary oi leTTns, Jaws and reticulations 
affectin/ tne inau-r.iT /t 



AVAILABLE INJ:'t: \ / ^: 



ERIC 
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Htl§ 



HOTEL HQl]SEKfc:LPlNG 



Author 



Date Pub. 



Vocational Instructional Materials Laboratory 
Publisher Lindsev HODkins Educational Center, Mi^mi. FL 



T0ach0r or Student Material 



Student 



Co$t 



Length 20 pages 



Grade Level 



Se condary/Adu 1 1 



Suggested Time of Vae 120 hours 



OBJECTIVES: 



SVMMARH DESCRIPTION: A basic orientation is provided, as is a discussion of 
responsibilities, issuing ard ordering requests, passkeys, vacancy sli]^, special 
equipment and cleansing agents, and hotel linens* In addition, the issuance and 
repair of uniforms, keeping; Inundry records, linen records, room inspectioiv and 
work experience are touched upon* 



AVAILABLE INSTRUCTOR MATERIAL AND TESTS: 



Ti t U HOTEL I£TTERS THAT SKIL 

Author Leonard Hickt Jr. Date fub. 1959 



Pub Usher Hotel Sale s Kari.reinent Association* 1325 Bnara«»alk> Atlantic City> NJ 

Teacher or Student '^tt.rial Stuc^ent C^af length jkO pages 

Grade Level Secoraary/Adult Fuggeoted Ti^e of U&e 

OB^'ECTIVES: 



SUMMARY VESCRlPT^ONi Kxar.plos cf a variety of letters utUized i.. the hotel 
business to enccurat^;- p-* »pi.t; to niVr- r-.:ervaui.-i:.,^.» 
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Titl0 



hltki-vqtki ^-uprri^iG and posting aching; 



Author ^ >ate Pub. I967 

Vocational Instnictlonal Materials Ldboratorj" 
Publisher Lindsey Ho^Mn-^ Kriucation.^I Centftr» Miami » FL ^ 

Teaehsr or Student Material Student Coet Length 15 pages 

Grade Leve I Secondary/Col] egi^t>^/Adult Sugjeeted Time of Uae IQO hours 

OBJECTIVES: To help the r.tader.t iovelop habit^^ and attituae3 of self -direction, 
self-reliance, lnai» pence nee » rooa workinrxiionipt deprndabilltv, cooperation, and 
thoroughness. To teach the propter use o-.' NCR ^»'!00» 



SVMMARY DESCFIPTION: ^ section on orientation U followed by a section dealing 
vith the operation of tne NCR ^00 posting and auditing machine ^ recording charges 
and credits on guoot accounts, balanoin£; the cash at the end of the vatch, and 
handling unusu-.l transactions on riiest aooountr^. Also dismissed are correcting 
errors in guest accounts # night auditing of guest accounts, and the supervision of 
guest accounts ri.rid the value of outlyinc feat.ur<-5 in connection vith the NCR 4200 
posting machine. 

AVAILABLE INSTRUCTOh MATERIAL AST TESTS: 



Tit 1 0 HOTh:L-MOTEL FRONT OFFICE P HOCE.DURKS 

Author ^^^^ Pub. I960 

Vocational Instructional Mat^irials laboratory 
Pub I i eher Lind^^^ey Ho p kins Educational Renter. Kiarr.i* FL 

Teacher or Stu :jnr ■ ne.r^ial Student "^'"St Length 15 pages 

Grarie Level Se cDndiry/Adult Suj^^^eted Tirr.e of 'Use 2kO hours 

OBJECTIVES :, Xo ^lev«i]->r> prou^r work h-itito a ;i attituli:; and to attain self- 
assarance and pride. 



SUMMARY DESCF IPTI jS :. Followjnj^ an orient *.uion, the ;.=>ub,:erts of registration 
and po5t-re^ir.tration ^'•''C*) 1 iiv> examined. Ttwi neoi to unfi»*rotand vouchers, 
guest departur^'i, reserva r/lons, . dvanced p-'iymjntv.f night ^laditf and work experience 
are cover^^d. 



ERIC 



AVAILABLE TN::7:'i/: 



£07 



Titl0 



HOTEL-KOTEL M/^aKKTING 



Author 



David Hertzson 



Date Pub. I97t 



PubliBher ITT Education^.l Publlfihjng, 4300 We^;t 62 Street, Indianapolis » IN 'i620 6 
Teacher or Student Material Student Coat $6»43 Length 208 pages 



OBJECTIVES : To help students ot: marketing to understana and become functional 
in hotel-motel marketing* 



SVMMARTl DESCRIPTION: Contents Includei Role of «ariietlng| Sales department 
organization; Salable products; Program planning; Direct mail advertising; Display 
advertising; Selling techniques; Public relations and publicity; Promotional aids; 
Developing room sales, food and beverage sales; Convention and meeting market; 
Marketlng^managemenx team* 



AVAILABLE INSTRUCTOR MATERIAL AND TESTS: Teacher's Manual ($5»00), i^nd 
Student's Horkbook ($3«26) 



Title INTRODUGTICN IC THE HOSPITALITY IKDUSTRY ^ 

Author Nathan Kalt ^ , Date tub. 

Pub I i e he r I^r aducat lo na' PubHf^hin^-t 4300 West 62 Str^ge ^ t Indianapolis* IN ^0 6 
Tea. her or Student •-'at rial Student ^oBt $<t*^*S length 168 pages 

Crude Level So ' to nri ^ / Oo"^ le u ^ t; A.d a t^^ Suq.^eeted Ti-'e of U&e 1 sem, 

OBJECTIVES:, 



SUMMARY DESCRIPTION : > .k r; .v^^U';ed tr, c:uir> thn student ^ith a strong 

ha>ic i^nut'.'l'i ixr. of Uari '^.Ir* < U,ra'. I ti.e '>:.ni-n^r -vj of hot^'lo and the 

rany ntiw -^c.^^ls* 



Grade Level 



Collegiate 



Suggested Time of Uae 1 semi> 




TitU 



I£GAL ASPECTS OF HOTEL> MOTEL. AND RESTAURANT OPERATION 



Author 



Nathan Kalt 



Date Pub. 1971 



PublvBher ITT Educational Publlshlng> ^QOO West 62 Street» Indianapolis r IN 4620 6 
T0a0h0r or Student Material Student Coet $9>94 Length 352 pages 
Grade Leve I Secondary/Collegia te/Adult Suggested Time of Use 
OBJECTIVES: 



SVMMAR1 DESCRIPTION : Introduces the substantive law of contracts, agency, and 
partwrships and laws affecting the hospitality industry; the nature and scope of 
union contracts, insurance coverage, fire prevention, guest protection, and routines 
for public safety^ 



AVAILABLE INSTRUCTOR MATERIAL AND TESTS: 



Ti 1 10 MODERN HOTEL-MOTEL MANAGEMENT METHODS _^ 

Author Herbert K> Witzky ^ ^ Date Pub. 1964 

Publisher Ahrens Boo k Go»^ Inc», Div» of Hayden lublishing go»« New York« NY 

Teacher or Student 'aterial Student Coat $9>95 Length 278 pages 

Grade Leve I Secondary/Collef^iate/Adult ^^^uggeeted Time of Uee 1 sem» 

OBJECTIVES : To state the results of research and the application of tested and 
applied techniques as well as methods and concepts that h>xve proved themselves in 
countless situations* 



SUMMARY DESCRIPTION: The book discusses management techniques for hotel-motel 
executives. It coverss communicating more directly and effectively in writingi 
labor relations; sales and promotion effectiveness; and executive development and 
compensation* 



AVAILABLE INSTRUCTOR MATERIAL AND TESTS: 




-522- 



Titl0 



HOTELS 



Author Howard Morgan D ate Pub. 196k 

Small Business Administration 
Publiehe r U» S> Government Printing Office, WashinRton» DC 20402 

T0aeh0r or Student Material Both Cost Free Length 8 pages 

Grade LeveV Adult Suggested Time of Use 

OBJECTIVES: 



SUMMARY DESCRIPTION^ . tiblioprarjhy dealing with the financial aspects of »otel 
investment and ooeriti '^t a'^ ♦ wJtn tht? location and buildxng of motels* In additiont 

•i brief summary of nr ' ' . . i'^^Mstry trends and factcirs of importance in planning and 
oper- lln^: a m^tcl 1c ^:iv'n» 



AVAILABLE INSTRUCTOR M/:ERIAL AVU TESTS i 



Title ROOM CARE FOR HO'^ELS AKD MOTELS 

Author firuoe H» Ax ler Date Pub. 

Publiehe r Ul Educat i onal P^aoli s hlr'^t ^30') We-t £?.5t-. . lndla!vn)0iiSt IN 4620 6 

Teacher or Student ii.:rial Si udnnt '^at $1. h Length 96 pages 

Irade Le i>e I Sec pndri -y/co l 1 ^.^i - U^/f quit Sun^^eete.I 7 're of Use 

OBJECTIVES^ 



SUMMARY DESCRIPTION: Comprehensive "how to** bcok of room care cleaning, 
offering " tr»p-by-s tep procedures and oxol-4natio.'>s» A complete, in-depth routini- 
zdLtion of room housekeeping with guideline^;, do*s 4*nd ctonHs, model checklists, 
equipment listo, supply lit^tSt Frodtictivityiirprcving suggestions that benefit 
even expr-rienced workers. 



"Ali^A.^LE l^r^TH^JCTOh MATERIA 
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THE ROOM CLERK - "I LIKE PEOPLE** 



Author ^ ^^'ate Pub. 

Thompson-Mitchell & Associates 
Publieher 2996 Grandview Avenue, N»B», Roberts Building, Atlanta, GA 30305 

Complete program 

T«aeh«r or Student Material Student Coat $^C»00 Length 

Spanish edition $60.00/ with 

Grade Level Secondly rv/Adult Suggested Time of Uae records $10.0 0 

less 

OBJECTIVES: 



SVHHARl DESCRIPTION : Two color fiimstrips with cassette tapes on the role, 
duties and procedures of a room clerk. 



AVAILA5oa INSTRUCTOR MATERIAL ASD TESTS: 

fitl e SANITATICN. SAraiY. AND yAiNTfJN'ANCg \.\NAGEy£Hr 

Author Bruce H. Ay :e r _Date Pub. 

Publiahe r ir: Eaucat i or.-i'i Publisnlr.rt ^^'^C W^ot (~2 Strf^ot, In dianapolis, IN 46206 
Teaoher or Student it e vial Student '.'ost $6.9i> Length 2bO paggs 

Grade Leve I Secora ' ■-.■■/'JollnriH WAa ^ilt .'^uj.jeoteJ 7:'-« of Uae 1 sem. 

OBJECTIVES: 



SUMMARY DESCRIPTION : provides in-depth discussions of all aspects of sanitition* 
safety, and roaintenane-J for the manager. It provides practical suggestions, discus- 
sions of the manager's responsibilities, and tips on safety for both employees and 
the public. The import mcc of maintenance and ormitition is emphasized, and n^thods 
for implementing^ the supt^et^ted procedure , are inaluJed. 



AVAILABLE INSTRUCT' i- MATERIAL AND TESTS; Teacher's HaT»ual ($5»00), and 
Student's Workbook ($3.3c3) 

ERjC -524- 
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SECURITY TOR HOTEIS^ v.OTKLo. AND RESTAURANTS 



Author Bruce H» Axler D ate Pub. 

Pub li§h0 r ITT Educational Publishing. 4300 West 62 Street. Indianapolis. IN 462 06 

Ttaehgr op Student Material Student Co it $1.99 Length 96 pages , 

Grade Leve I SecondaTy/Collep:3..ite/Adult Suggested Time of Use 

OBJECTIVES: 



SUMMARJ DESCRIPTION: Complete rtis.:u6?ions of all aspects of security and pro- 
t' »;tion from tha nosoltal "'.ty porswctive. bp-to-date dlscuisions of «odem i^thods 
of physical security » dit' ction an»l oreventiDn ^ji ewbezzje-i^nt and fraud* protsction 
of puests, organization <■>■' the securl'v d*»nirtiBcnt. An imrtortant contribution 
toward reduiin^ nauntinc .ispit-iii y J.dur'.ry lor.rez tincw u r:*' theft, pilferage* 
riot, and vandi ism. 



AVAILABLE INSTFUCTOR h'.ATsPIAL ASD TESTS: 



Ti t la FCr YOTKIS, ^-Al" IS.^IJ - •' ^ r.y'Uill . 



Author P»i>' 1963 

Pub li'aher Aacric-in H n^'-K' tcl /.. r oc:' : ti on. ?? 1.Wf 3t y - ■: a:>.'et. Hew y^rH. 

Taaofctfr or Student ■ ■-•r i' il j:u.'^;y-t ^^ength 1 2B pages 

Grade Level Collf-yi-it«'/Aau-' t ."u, ..etfi./ 7 : re 0/ o'we 

OBJECTIVES: 



SUMMARY li'CCRIPT' 'S : a p.anuai of fin^n'lul Uw-.T,enTS to assist ovntsrs and 
Oix?rators of motels, 5ra.ill hot^l:-., ann ri "r rotvJ... 



O \IIABLE ISOTPl Ti'h ' \ 
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Ti tU UNIFORM SYSTEM OF ACCOUNTS FOR HOTELS 

Author Date Pub. 1961 

Publi§h0r Hotel Assocjatlon of New York, 141 West 51 Street, New York, NY 10019 
T^aahsr or Student Material Student Co$t $4#50 Length 102 pages 

Grade Level Collegiate /Adult Suggeeted Time of II a e 1 sem» 

OBJECTIVES: 



SVMMABJ DESCRIPTION: ^ T.anual of instructions for preparing standard financial 
statements and scheduler> of the various operating and productive units which aake 
up a hotel* Th*^ manual was pre^area in a form adaptable to all hotels, larger or 
small, including? European plan, American plan, apartment and resort type^. 



AVAILABLE INSTRUCTOR MATERIAL AND TESTS: 



Tit 1 0 YOUR HOTEL AND ITS ECCNOMY . ^ 

Author Robert W* Kc l ntoah J)ate Pub. I960 

American Hotel imititute 
Pub tiehe r Michigan State University* Kellogg Center, Ea£>t Unsi ng* KI 

Teacher or Student merial Student Coet Length 76 T)ages 

Grade Level Secondary /CQ!lc£ ; iate/i\dult Sugjeated T-^>: of Uee 

OBJECTIVES: 



SUMMARt DESCRIPTION : htr^Dhasis is placed on nospitality as a necessity; th« 
hotel market is examined, as well as the growth of the industry, and the meaning 
of a hotel career* 



AVAILABLE INSTRUCTCh MATERIAL AND TESTS: Progress tests aiwi final 
O exainination* ^ 

:RLC ^'^3 



INLUSTHIAL HAfiKETINC 
(mAZ 00 00 

Orgaai7.e(i subject matter and learning ^xpesrienccs 
related to the tasks performed by sales and nanage* 
ment fK^rsonnel in establishing »arkot potentials 
and sellini^ goods ami services to tnisiness and in* 
stitutlonal buyers for use in their operations* 



Ti 1 1» HOW TO SELL AND KaHKET IHOJSTOIAL PROOJirrS 

Autho r IfllbTt H. Stelnkawp P at* Pub, 1970 



Pub liaha r Chilton Book Company« 401 Walnut Street. Philadelrttia. PA 19l06 
Uaeh^r or Student Material Student Co§t $7.95 Length 167 paffs 
Grade !-evel Colle»:lato/Adul Suggested Time of Uee 1 sew. 



SVMHARf DSSCBJPTIOIf: Fo<-u$)@o on how to iiell c<«pital fcoode to Industry and govexo- 
nent rather Uian sellinfr, cor.Jumer go^s una sexvlois. lite llrst sections disciws 
the Buccessful salesman md his n%ke-up« hov the sutl^.. mi'v.i^fr can lead hi», the 
helpful selling tcols anu ti^ crRHtivc build-up steps to an ae^mi^ist^d sale. A 
section on mojrke ting and ffi&tiarBRcnt covers topitts such as territozy nnaiysis, c(W> 
•unications» and zeporls. The hone office maiitetf functions are clarified in tite 
final section* with shapteir on organization, custcner service, remuneration, ad- 
vert ieing, and sales promotion. 

AVAILABLE IHSTRUCTOF MATERIAL AND TESTS: 



Title INCUSTHIAL MRKETING — — 

Author H, Robert. Dods^ Pub.J^2!L^ 

Publieher Grepg/McCr a w-Kill Book Coirnanv. H^Phlstown. NJ Qtt020 

Teaoher or Student aterial Student ^oet Length ca.^s 

Grade Leoel Collefiate Sugjeeted Time of Uets i sea. 

OB.JECTIVES: (1) To providfc a bettor uncU:rs<And1n*t of the vorkin«^ of the indus- 
trial waricetine^ complex and its vital role in cur n.ilional econoffyi (2) To present 
i^^ wader nHH tlaia techniques, -r^ ideas that repre&ent current thinking in each 
cf t\.e sajor functional areaei ana (3) To describe the industrial R£jrketlng envlron- 
Rcrt as it exists by includir.*; sjjccific exasples from actuj.J Uisiness experiences. 



SVMMARJ DBSCRIPTIOH : Vne proi«r ai=na<wn«n*, orjani^ tian for the i^ost effective 
planning, ori:>r.izlng, and control cf industrial mari-.ctxn^ activities. Special 
• nchasis is placed on thu conccjl ill renrk tin^ activities shoult be controlled 
and rcasured* 



O tILABLS INSTRU: 
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fitlm IMnuSTRIAL MAffignWC _ 

Author Umx9ne» Fisher Daf Pub, 1970 

Publi0h0r AuerlMich Publishers. Inc.. 121 Worth Broad Street. Philad»lghU, Pk 191 07 
UaokBT or Studtnt Material Stwient Co§t $9.95 Knat^ 270 pm»« 
arailtf t^pel Collegiate Sugg«§t§d Tim« of U»o 1 a— • 



SUmiABI DBSCRIPTIOM: Covers indttstzial aazfcstiiig ia aoUoii. The flsst tmi dku^ 
tiers l»Plsto ths pciaciples of Mmfezial analysis aaA the o^ospts «a& atUtniM 
tittt uiw tip ths phnosophsr of MXietiag* Itie zs^ss will learn lam to dsvsli^ 
peli<^ snl piM» thro«(# ^rsUmtio ^teoUi^HHtkiiig. The zMaii^^ psrtiiMi of tfat 
be^ sxplaiiM how iadnstriaX Barketinf evolves aad adapts* how it adds to tbs ns^ 
tiofi*s wealth, how it satisfies the dsaanft for 0»ods» how it Miriiss BMtljr with 
&mi^mT mazteUa«» and how it fits into ths overall business w^ld. 

AVAILABLE IHSTBUCTOB NATBBIAL AMD TESTS: 



mi^iM y geim mmsTM^L MAmGBffiMT . 

ScienM Beseareh Associates* Inc. 
Puhtimha r 2S9 East E rie Stt—t. MMgffn • 

T§aoh§r or Stud9nt f4aterial StuiteHt Cost |».y) £.engtfi ^^lygef., 

Cra^ie 2 Collegiate Sugg«»ted Time of Uee 

OBJECTIVES: 



SUMMAnr DESCRIPTIOH: Exesplifies the nature of i«dt»txial nanagesent today, 
spotlighting the aany changes that have taken pUce in the theory and pcaeUoe of 
■ana^sent in industry. Includes an annotated bibliogcai^. 



^ AVAILABLE IHSTBUCTOB MATEBIAL AMD TESTS: 

ERIC -528- S16 



TGCHKOU)CY AKD THE IK)I»£ai 
Ti 1 19 TECKS ICAL TEfAUm AN D S^lAL f %)C£SSES IN IKOiSTBY 



Autho r Hartln Mcissner D at» Pub, iq6o 

Sclent Research Associates* Inc* 
PtoMitli# r ?59 East Erie Street. ChlCAj^o. IL 60611 

Uaohtr or Student Material Student Cott Length Mife pages 

Grad0 Level Co21erl.-»tc Suggeeted Time of Uee 

OBJECTIVES. 



SVimMr OSSCRIPTIOB: Examines ii» nature of Initostriia tecto^logr and the 4i» 
ma!»is it MOtes on the perforaiaiK^ of Its users* It (^serities i^t faetoxy mOsen 
have tc <lo in order to nake the <kcien of tsroduetion operstic^ woric* The aaa^fsls 
puts into focus how strlki nftly different forar. of cooperation, influence, sad co»- 
Kunication are found as^nr si'-r. wor!:ir.r tite various levels of technical conditions* 



AVAILABLE IHSTUUCTOh *iA:SFIAL AUT TESTS: 



ERIC 
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00 00 

Orennis^ subject Mttter and Itarsliv •aqptzlti^ts 
selated to ^ tasks pszfomid \v aalss and aasagt* 
asnt pexsomiel for im^m^s ounclexs of aU typtSf 
or by ai^nts repnsantlng cascvioa and bxofctzs 
dealing in iJh» salo or ^aonsnt q£ ii^uxaim oo»* 
tracts ulth carriers* 



Titl0 DKGADi!: OF DECISION .,. 

Author ^'^ate Pub. 

Pub lithe r Inr,titute of Life Insurance, 277 Park Avenue, New York, NY iOOl? 
Ttaoher or Student Material Teacher Coat $ .15 Length 55 pages 

Grade Level Col3e^iate/Adult Suggested Tim^i of Uae 

OBJECTIVES:. 



SUMMARl DESCFIPTION : iir,cusses life and health insurance. 



AVAILABLE f V . T ' r.^ .7/^ I- ASD TESTS: 

fi t u Ajr_;.vi-r^ Ii-f-: T- Q FRCPBRTY AND LIABILITY INSliR/^NGls; ^ 

Author . 

Pub Ha he r Incuj^jige Info/^arJon Institute, UP WlUiam Street, Hew York, NY 1003 8 

Teaaher or Studen^ .^leri-iZ Teacher CoBt_ Free Length 2k 

Grade Level Jt££2lll^.il-.'J'^^ "^ ate/Adult Sujjeattid T:-^-- nf Uee_ 

OBJECTIVES- 



SUMMARY DESCF. IPTL'jN . A non- technical presentation of heme and car insurance. 



AVAILABLE iy:'7Fi - I .V^'IM AND TESTS: 



TitU HANDBOOK OF LIFE INSUmNCE 

Author Date Pub. 



Pub tieh^ r Institute of Life Insurance» 277 Parte Avenue» New York» Hi 1001? 

Teacher or Student Material Te &cher Cost Length 95 pg^s 

Grade Leve I Secondary/Collegiate Suggested Time of Use 
OBJECTIVES: 



SVMMAUr DBSCRIPTIOK: Gives back^uid information on such topics as **The Social 
Aspects of Life Insurance,** rlescritos industrial t ordinary lifey grwp life, credit 
life; participating and nonparticipatin^ policies; different type» of insurance 
companies I irriividual policies their usesi ••Hon Annuities Provide Secuirityy** 
**How Life Insurance Operates**; i^hat happens if you etop paying premiums; policy 
dividends; and **Buying Life Insurance*** TelJs hoir to obtain a policy and discusses 
**Ad justing Ycmr Life Insurance Fromn»" 

AVAILABLE INSTRUCTOR MATERIAL AND TESTS: 



Ti t le R/NCa SUCCESS U 1HB 7 0»S 

Author D ate tub. 

Classroom World Productions » Order from Associated Educational 
Pub lieher Matc - rials Cogipanies, Inc»f Glenwoed at Hinsbor ou gh Streets Raleigh* WC 

l^r audio 

Teacher or Student r^aterial Student Coat |79»Cv' Length lessons 

Grade Leve I Collegiate/Adult Suggeeted T ' rie of Vee 

OBJECTIVES: 



SVMMAR1 DESCRIPTION : a hi^ly specialized course of stiKiy of advanced inswo 
ance sales mass marketing concepts* A total of approximately three hours of mind* 
stretching ideas* 
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^^IhABLE rNCTBUCTOn M.l/SFIAL Tr i 



fi 1 1 • Lli-t!: INSURANCE BO CKS ^ . 

Author^ Date Pub, 

Publithtr Institute of Lile Insurance, 2?? Paxk Avenue » New York, NY 1001? 

T«aeher or Student Material Teacher Coat Length ^ pages 

Grade Le've l Sf cond>xry/Col legldte/Adult Suggested Tin-e of Use 

OBJECTIVES: 



SVMMAR1 DESCHIPTIOf} : A catalog listing of books currently available on life 
insurance and cJosely related suo.ieutSo 



AVAILABLE mSTP'JC: > ^'ll.KFlAL aSP TESTS: 



Title llVel iNSUf-ANCL— Wr-.Al IT i'lEANS AND HOW IT WCIiKS 



Author 

I^';tltu^e of LM'J insurance, Fiodem laJkin^c Fi':iure Service 
Publisher 1?12 »venu---- of th--? An^e rioasy Nev York, Ui U)U'j6 



color movie 

Teacher or StudenT • rtil ■Stiuient '"'^ai; Length 1 3 Biinut«;» 

Grade Level :^e cc no .r^/A;!;;] t Su^jjej^f^ of due 

OBJECT TVEl: 



SUMMARY DESCR IPTION ■ ..ses animation to tell the story of insurance effectively. 




AVAILABLE L:^o7FVC7 h H^Ctr^^AL ASC LESTi 
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STEPS INTO LIFE INJUliAMOE 



Author 



Date Pub. 1969 



Pub lieher Life Insuranco Ap^acy Management Assoclatlont Hartford, CT 



T0aoh§r or Student Material Student 



C09t 



Length 



Grade Level 



Collegia te 



Suggeeted Time of Uee 1 ae»» 



OBJECTIVES: 



SUMMART DESCRIPTIOH: The fimt unit of study discusses ti» nays in nhich life 
Insurance protects against ttxa ? hazards of a) dying too soon and b) living too 
long. The next 5 units co/er the est^xbllsh^nent of ratesf reserves, types of cow 
panies, types of policies, a!vd annuities. Unit VII descrlbos tte life irmuxanoe 
contract or policy itself. The last four units cover types of iymxtance (oidinaryt 
industrial, pronp) and Inf omit ion concerning 1«^L and ethical aspectft of life 
Ir.viUranco, 

AVAILABLE INSTRUCTOH MATERIAL ASD TESTS: 



ERIC 
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INT£BNAnONAL TRAIE 



0^.14 00 00 



Organized subject matter and learning experiences 
related to the tasks performed by distributive 
employees and management personnel in a variety 
of business establishments concerned with export 
sales > trade controls, foreign operations, atti- 
tudes, monetary p3s?oblems, and other elements in 
international marketing* 



ERIC 
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TitU THE COMMON M A RKET AND INTERNATIONAL TBADE 

Author Jack Stletelmeier ^Datc Pub. 1971 

0« Materials Lab 
PuhtiBhm r 1685 Nell Avenue, US Townshend Hall> Columbu s | OH 43210 

T$achgr or Student Material Teacher Co$t $U50 Length 37 pages 

Grade Leve I Secondary /Adult Suggeeted Time of Uae 

OBJECTIVES: 



SVMMART DESCRIPTION : a narrative manual explaining the characteristics of ths 
countries making up the common market; their importance to world trade aiKi their 
relationships with the Unitea States are detailed. 



AVAILABLE INSTRUCTOR MATFFIAL AND TESTS: Student afisignnents are given at 
the end of each section* 



Title EXPORT & IVJPORT PRACTICES 



Author ^ Pub.^iaa 

Vocational Instructional Materials Laboratory 
Publiaher Lindsey Hopkins Educational Genter» Miami t FL »— 



Uaoher or Student cite. rial Student Cnat Length 13 pagaa 

Grade Lave I Secondary/Col Loglate/Adult Suggested Tina of Uae 72 houi^ 

OBJECTIVES:. To a'jquaint the student with the uae of market surveys and interna- 
tional banking practices involved with this type of business. 



SUMMARY DESCPIPTION : CoDGists of a course outline entitled Advanced Export and 
I»port Practices. An analy-is ir, made of the export and import business In a nus- 
ber of Central and South An-,«rican countries. A bibliography which lists th« raf- 
ex^nces used by the student throughout the course is enclof>ed. 



AVAILABLE IS5TRUC70F MATEFIAL AND TESTS. 
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Author The International MarV^tln^ Inntitu^^ Date Pub. 1966 

Small Busin'^ps Adminintration 
Pub I i 9her M. S# Governme n t Printing c mcet Wa->hinc7ton, IC ZQf^^ 

T§aoh€r or Student Material Student Coat $1#00 Length bO pages 

Craitf Zi^VtfZ CoUe-^at^/Aiult Suggested Time of Une ' 



OBJECTIVES: To set forth a practlcilf low costf self-adninlctered system of aar- 
net r<i?sear::h to onable srrill D^asincsr. con::ems to determine appropriate means for 
entry into or expansion oxr-^rt operv.tion**>« 



SUMMARf DESCRIPTION : The manual outlines for the owner or manager of smaller 
firms the sequence of step:; neccscary to determine whether ami how to utilise 
foreign markets as a source of itrj^edinte and futirn? psroflts. It describes the 
prohlsas facing smaller finrss on^s^^'cd in, or cepkln/^ to enter, foreign trade and the 
ffiany tJi^^s of assistance available to help theas copo with tl^se problems* Tl^ study 
also provides a step-by-step guide to the aDpraisal of the sal*^s potential of for** 
elmn markets, and to unders^^ndin^ tn«:^ requirements of local marketing practices 
and procedures in those p»-irkets« 

AVAILABLE INJTBUCTOE MArERIAL A*JD TESTS: 



Title INTERNATIONAL E'JSINKSS KANAGf.yi:??T 



Author David h. Zenoff Date tub. 1971 

Puhlieher Macmi l Ian Co«, Ti^Iyi Avenu ^^j^ York^lY^ 



Teaoher or Student -.Cfn;: £ f liiont '^^Bt Length T>ages 

Grade Level CoU ^rjictQ Sujjo^t^^l T re of Ise 1 se»# 

OBJECTIVES: 



SUMMARY .ESCRIPT.ON: bxplonjc t/iO natiiT': of inv^. .^m^^nt in international busi- 
ro.^.s by M "»Ui'^tirr manj' of the import- n*- arvr., of activity require. i of a company 
wh'n it decide'^ ^.o xz/ve irto tho r;.it3on i] * ae u Th** discussion is intended 
to review why and how a co-^ip^ny m1.;?tit become involved intv-rruitionally, how foreign 
opnortunities can be identified, uhat problams and risks mifljit be ene antered in 
International ^^mmerce, and how proper pempcctive can provide the t sis for prof- 
itar op^rat'cns* 

^ nLABLE IN3?!io\ :'i t -iA . 'SFIA I w * : v t : • 



TitU 



INTERNATIONAL MARKETING 



Author Philip R# Cateora Date Pub. 1971 

Publi$h0r Richard D> IrMln» Inc#» 1818 Ridg^ Road» Homewoodt XL 60430 

T0aoh0r or Student Material Student CoBt $12>50 Length 934 pages 

Crarf# Level^ Collemte Suggeeted Time of Uee 1 sett» 

OBJECTIVES: The objective of this book is to present a concQptual frai^irork for 
marketing in all forei^m countries and provides concrete, action-oriented benefits 
to inarketing managers and rstudents of marketing the world around^ 



SVMMARI DESCRIPTION: The basic premise of this book is that in today^s world of 
global enterprise, the approach of teaching the dynamic subjects of international 
marketing and international business from the narrow vienpoint of ooMn transpor- 
tation or export trade mechanics is not adequate^ 



AVAILABLE INSTRUCTOR MATERIAL AND TESTS: 

Title INTaRNATIONAL MARKETING . , . 

Author Roland I. Kramer ^ Date Pufc.„ 1?7Q.. 

Pubtieher South»West e rn Publishing Co#, 5101 Kadison Roadt Cincinnatit OH ^.522? 
Teachei^ or Student 'at rial Student Coat $10>75 Length 638 pages 

Grade Level Co Uq b-/Aa \xlt Sugieeted Time of Uee 1 sem# 

OBJECTIVES:. 



SUMMARY DESCRIPTION : Discusser the financial and economic aspects of inter- 
national marketings as well as t;l^:^ social, political, legal, elhical, and environ- 
mental considerations involved in worldwide business* It preeents a balanced treats 
ment of subject matter — one that ^iv^is the student a broader and more accurate 
picture of mirkelinr profeosion. For example » it presents both import and 

export information an^i Doth thu theory and practice of marketing. 



AVAILABLE IS07RVC7^.h Ma:EFIAL ASD TESTS f in-ln!':torr*s Manua 1 



ERIC -536- 



Ti 1 1* INTERNATIONAL HAfUCgriNG ABMNISTRATION 

Author Edward M» Maaze D at9 Fuh, 1^7 

Science Researcn Associates* Inc. 
Pub lit h€f 259 East Erie Street. ChicagOf IL 606II 

Ttaehtr or Student Material Stul<?nt Coet $2.75 Length 160 pages 

CraJ* £«v«Z Collegciat^ 5ug3««t«d Time of Use 

OBJECTIVES: 



SVMMARf DBSCBIPTIOH: SvjiiLoR tm in*em.\tional marketinflr operations of aniltl- 
national firms fr-ia a nanart rial no«nt of view. Chapter 1 a is cusses the environ* 
ment for intematioail ousir.*»ss uainsj an econowic fra^work; Chapter II ai»lya«6 
the fowign- buying decision; Chapter lii oisuus.se8 orffaniEn,xion and plannlnfc for 
international marketln^j Ch .uter U is concerned with the manace^nt of product* 
place* proi!iolion» ind price ;>olicie3 of the multin-Htional tir«8, and Chapter V 
develops sul'^elines for int«rnationT.l m^rket^nf' adaini-stration. 

AVAILABLE ISSTRUCTOB MATSP.IAl ASD TESTS: 



Ti t le imwHAvmiAL yAhV.t.i:* iZ - /. Ci^Kg^ .vlIVA^ Sirr^^ 'i /trr nWA CH 

Author David Carson ^ate Pub.J^ 

Publieher Jonr Wiley k Srnsi New yo^jCf ^'Y 

Teacher or Student 'Jt^rial Stu-i^nt 'oat Length ';39 pages 

Grade Level Collgriate Suggested Time of Uue t sea* 

OBJECTIVES: 



SUMMART DESCFIPTIOS : T.iis t-ook is m irltlal oltcrt to focus on comparative 
irarketing as a whole, rat(i»»r thin on injiviO ul ^epT-t^nts* Discusses dos^stic mar- 
keting eyster/ in viriou- r. rts 01 -le v.Mria. 
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TitU 



Author yjohapl J# Vh^- i 



Date Pub. 1969 



PubliBher Hcirnton : : .r . ::o#> ^jo >ton» 



r^achtfr 5t:^:f.'nf M * ri 2I Student (\oat Len.^th ^96 pag^s 

Grade Level c r Vit:c Suggeeted Time of Une 1 r>em» 



SUMMARY DESCPirTTPN f J r/ers th'j /ery basics. of internationHl marketing all the 
way throup:n tr.- a^w^lo:^^!i" 'jT the? international corporation. 



AVAILABLE I ^ Tl^r.:?: h M- 



':AL ASD TESTS: 



Title 



Author 



Publi&her J 



iK:i::R^'AT 10NA: : fw\D^ aKD IN^ESTFilNTt THiijQRY, POLICY t KNTfa^itfRI:^^ 

Date Pub. 1973 



: iHhln r :o« f ^ 101 Kidic..n Ho;ii| Cincinnati, OH 4522? 



Teacher or .sruft^*ir -^.-^i 
Grade Level '^-^ '-^ Ji^i 



Sru'iont 



'^at jll'.y^ Length 65b pa^s 



SUMMARY .^r^ : Prr 'V. and relates two aspects of international trade 

and lnveslfn*^r.t--.t n ♦ilv n^j •.-m^^ctlve and the enterprise perspective. The na- 
tlon-il p^rsp?- :* * if^^'A- vi'^i tii'- de scription and anaiyiiis of » itional economics 
whlie ih'» pr/'r— T ' • '^'^'^ d^iM with the role of multinational enterprise 

in tne wr: b ry r -".tiono with nation. ^ ^rvo -nr.x nts. 



^^.tions x^ookl'^T- 



• r : A : r r r 5 ini tru . o.^i • b t%anuai and Exaaina- 

2^8 



Qk.i5 00 00 



Orgards&od subject matter and learning experiences 
related to the tasks perfocMd by sales and wmmgfi^ 
mnt personr^l in establishMnts primarily eng^^d 
in providing services* Generallyt these services 
are concerned with personal improvements ai»i the 
care of a person or his apparel* Included in this 
category are laundbries aiKl dryoleaning establish* 
sientSf shM repair stumps » funeral hoMS^ photo- 
graphic studiost and dance or art studios* 



Ti t U mt Cl£ANItK; SALES AHD SERVICK 



Author^ ^ q*^ 

Ciassroos World Productionsy Oxxter from Associated Educational 



^AWWMdk-WVW » 4»w—»«w ^.i.— — — — ^— — — 

Publi9h€ y Katarlals C<mpaniesy Inc., Glemieod at Hlllsborwit^ Street, 8al»liht HC 

Ua0h9r or Student Material Student Cott $ia7.^0 L^ng 5 fll««trii» 

Audio vi/o filBStrliis |2tt*00 
(;]>ai« £#»«Z Secondiry/zidult Sugg*»fd Tim* of Ua* 

OBJECTIVES: 



SVItHAEI DESCRIPTIOE: .nverr. r.uch cnittts ast how to build ^r-io-iloor salMf 
:>elling ttm behim the cTMitacr, Utc Importance of personai af^p««zaace» i^re-jplanilag* 
how to locate pror.pectc, ti7W lo <ipiK<*i to live sei»c&» six Ihiafs to do and say 
in stopping; ?ompl;iiniSt •'^jeeltic nry cleaning; proceduxes and opezatioaB^ dlfftxent 
types of B'-dls Ixm Inorici: .nd hou to handle each in the ary cleaning prDcess» 
removir^; wrinkles -uiA ere ^*mt.ni inspection. 



AVAILABLE 2NS7BUC70H MATFRIAL ASC TESTS: 



Titl§ PHY Q l&A\ilUQ - i-IlS « S t:B/ICB 



iuelior 

Thompson-Kitcheil * Associates 
Pub liahsr 2996 Gr-tmi v jew <iv«nue. H,Z,, Robe rts Building. AtlanU. 10305 

Taaohtr or Student .^.it trial S^ulent C<?<t_^tib:%^ tg«gt/i 'j filsatrips 

Grade r.^u^? r> -r v' .yvtoU f^uggeeted Time of Uee 

OBJECTIVES: 



SUMMARJ DESCPIPTIOH: Five c -rr i rnttrlp:^ wS 'J. o;«...i iie taper.. Topics covered 
rrei I) B'iFht Fniuve - an.-r.ter 1: ; brlffht Vxitute - Ch^ter 2| 3) ttrifht Future - 
Ztv'i\cy 3; 4) Ine profe; ? irruil Dv CJ'^anir--' Storji ':nd 2) S«--ven Keys to Fabric Service* 



O AILABLE INDTUV:-: :. .MATERIA: TKyit 



fi t !• lAUWDRY AMD DRYCLEAHIKC 

Autho r R. R» Hillett D at9 Pub, 1966 

Small Business AcLrdnistration 
Publi§h9 r U, S. GovemiEent Printing Offl<». Washington. DC ZOMg 

T0a0h0r or Student Material Both Coet Free £»«atfc 8 pm»s 

2rradf« Sccondary/Conegiate/Adult Suggested Time of Uee 

OBJSCTIVBS: 



SUMMMJ DBSCRIPTIOK: This bibliograirf^ provides a selected list of zefezvuOM 
covering the more iaportant lacets of the launJry ai«l rtrycleaning ii»b;ffitey« Hi^ 
terlal covering coin-opera tsd» self-service estiblishaente has been included «« 
have references pertinent to the operation of laundry and drycleaning plants* 



AVAILABLE INSTRUCTOH MATERIAL AND TESTS: 



Ti t le STARTING AND MANA GING A SMAIX DRYCIEANING BUSINESS 

Author Noel Gr.-tdy ^^te Pub,^XS§§. 

Small buainfic- Adnit.istration 
Puhliehe r U.S. Goverrmer.t Printing. Office. Washlnrton. DC 20^02 

Teaoher or Student "'aterial Student Coat | Length 80 pages 

Grade Level Senonc!ary/;^<iult ^uggeeted Tii^e of Uee 

OBJECTIVES: 



SVMMAHY DESCRIPTION : a number oi the problews that enter i'^to starting and 
managing a sir-all drycleanine business are discussed* .ind sors helpful sug^stlons 
are made* 



ERIC .540- a3l 



0^.17 00 00 



Crp^ani^d subject matter lea^^ng experleiiMS 
related to tacks perforaed persons who act for 
themselves or as agents for others in real e&tate 
brokerages or other firsss engaged in buying » sell- 
ings appraising^ rtdnting» managingf and leasing of 
real property. 



Titlg REAL ESTATE AND INSUHANCE 

B« A# Hedfeo, F# ii# Stubts, 
Author R> U Racgtert H# C> Smith, and R> E. Valentine D ate Pub. 1964 

Small Busimjss Ad^rdnistration 
PtoMiah^r U> S> Covernrrtont Printing,- Of f ice, Wachinf^ton> DC 2C>^02 

r^aehtfr or student Materia I Bot h C.^^at Fl>^e Length 16 T>ap3es 

Grade Leve I Adult Sua jested Time of Uae 

OBJECTIVES: 



SUMMARY DESCRIPTION : Thir. tibliosraphy is divided into "three principal sec- 
t'onsi lo U. £• Covernrto?»t Pn^:ic.»'lio?is; II# Nor.fTr^vczrjnertra Publieitior»3| and 

Trade Association..^ Ir.Miitii/. • ix\a rt-a] OoUU broKeto ^ind a^nt^ will find 
b<-th theorFtical am: ajtljod ratcrialc tzom the irsourCv^F 11rtf>d# 



AVAILABLE ISSTBUCTOh MA.SRIAL A^i? TESTE:. 



Ti 1 1 e HEa iiSPA TL b^> V - INS1?:;n>:N ^>S AND Dl^CUM^N TS.. , 

Author Pufc. l<^.a 

Pufc^tflhgr Lindr^ y K oj/jr>f ^v-jC'^ ioiH] Centpr, Ki niA. i.i. ^ .. . , 

Teacher or Studen: ^.''^risil^ ..^I'.TL '"^^ - ^^_lJ2ai2Bii__ 

Lev^: UojJe;;3-'o/Aiv:^ .t../ T. . o/ o^g 36 hours 

OF/lCTIVES: 



SiMMARI DESCRIPTION : a cour:;'' <n»tljne entitled Heal br,iate Instruments and 
Documents which incuder. a lib]io^'Xu}'^„y • 



ERIC 



^ '.ABLE i:.r:'RU.: /■ ^ . . "fii^ 



■•■,h\- 



REAL ESTATE PRINCIPI£? AND PRACTICES 



Author 

Vocational Instructional Materials laboratory 
PubltBher Lindsey Hopkins Educational Centert Mlajni» FL 



Date Pub. I960 



T0a<fh0r or Student Material Teacher 



Coet 



Length 5 pages 



Grade Level 



Adult 



Suggested Time of Uae 36 hours 



OBJECTIVES: 



SVMMARI DESCRIPTIOK: Consists of a course outline entitled Real Estate Brokers 
Training which incltider. a biblio^'raphy which lists several supplementary references 
used throughout the cour^:e« 



AVAILABLE INSTRUCTOR MATERIAL AND TESTS: Lectures and group discussions as 
well cts periodic tests for evaluation purposes are given. 



ERIC 



S34 



RECREATION AND TOURISM 



0^a8 00 00 



Organized subject matter and learning experiences 
related to the variety of salesy counselingt and 
sales-supporting tasks performed by distributive 
employees and management personnel in establish- 
ments primarily engaged in providing amusementf 
recr^jationf entertainmentf recreational supplies 
and equipment^ or travel services* This instruc- 
tional proOTam also is designed for employees and 
management personnel engaged in other travel- 
serving businesses who assume responsibilities for 
stimulating the local economy through tourism* 



H t U ACCOUNTING TOR THE TRAVEL AGENT ^ 

Author Donald Madden Date Pub. 1973 

Pub liBher University Press of Kentucky » Lexington, KY 40506 

Teacher or Student Material Student Cost $11#00 Length 201 pages 

Grade Level Collegiate/Adult ^ Suggeeted Time of Vae 

OBJECTIVES : To provide thcs.e witnout training in accountancy a clear and concise 
introduction to the ba.sic concepts of accountings 



SUMMARY DESCRIPTIOH : Provides a clear, concise introduction to the basic con- 
cepts of accounxingj outlines the design of an accounting system, and shoiis how to 
cxnalyze the flow of data in such a system and how to generate statements and re- 
ports from that data© Shows how accounting should function in planning and controll 
how the manager can analyze his ca>^h flow, control opeirating expenses, aiKl fomulate 
long-range profit plans. On the basis of extensive investigation of the travel 
industry, the author proposes a uniform system of account classifications, which is 
outlined in detail. 

AVAILABLE IN3TRVCT0B MATERIAL AND TESTS: 



Ti t le SPo.KTJNG GCO:\^; 

Author R> P> Wi'Uet ani J. H. GraOner ^>ate Pub. 1966 

SmaiJ husinesT, Administration 
Publieher U> 3. Governir.snt Prlntlrg Office, Washington, DC 2C)k02 _ 



Teacher or Student riatevial i^oth Coat Fre^^ Length 7 pages 

Grade Level kaulx Sugjeeted Time of Uae 

OBJECTIVES:. 



SUMMARY DESCRIPTION: A biblic^rraphy of the sporting goods industry which en- 
corr.patses producers, wholesalers, and retailei^ of a wide variety of recreational 
equipment. It lists selected U. £. Government and nongovernmental publications 
r-^^lating to subiects of interest to the sportin? gourds industry. 



^''ilLABLE I^'^TRUCTOt^ MATERIAL AND TESTS: 



TRAVEL AGENCY PROCEDURES 



Autho p Dat0 Pub. I960 

Vocational In«tructlonal Materials Laboratory 
Pubti§her Lindsey Hopkins Educational Center, Miamif FL 

T§aeh§r or Stud0nt Material Teacher Co9t Length 7 pagps 

Grade Level Adult Suggeeted Time of Use 

OBJECTIVES: To acquaint the student with the activities involved in operating a 
travel agency ana with arranging domestic and foreign travol by various types of 
carriers* 



SUMMARY DESCRIPTION: The outline is composed of ik blocks of instruction Mhich 
are furtt»r broken down into several units each* There is a bibliography i*ich 
shows the various guides used in the industry for making up travel arrange»ent8 
and computing tariffs* 



AVAILABLE INSTRUCTOH MATERIAL AND TESTS: 



Ti t le TRAVEL AGENCY AND TICKETING PROCEIXJRES , 

Author . ^^^^ Pub. _126I. 

Vocational Instructional Materials Laboratory 
Publieher Lindsey Hopkins Educational Center^ Miami, FL 

Teacher or Student hiaterial Teacher Coat Length 13 pages 

Grade Level Secondary /Adult ^ Suggested Time of Uee 72 hours 

OBJECTIVES: To teach the student the procedures involved in handling reservations 
and making out tickets for travel by airlines in the U* S* and foreign countries* 



SUMMARY DESCRIPTION: This course outline entitled Airline Reservations and 
Ticketing is useful as an advanced course for students who have taken the course 
in travel agency procedures as it covers, to a greater extent, the reservation 
and ticketing procedures used in a travel agency. Included is a bibliography 
which lists other references. 



AVAILABLE INSTRUCTOR MATERIAL AND TEJTS i 



TRAVEL AGENCY AND TICKSTIHC PROCEDURES 



Author 



Date Pub. 1963 



Vocational Instructional Materials Laboratory 
Publi9h0 r Lindsey Hopkias Educational Centerj Hiamif FL 



T0aoh0r or Student Material 



Teacher 



COBt 



Length 11 pages 



Grade Level 



Secondary/ Adult 



Suggeeted Time of Uee 72 hours 



OBJECTIVES: To show where and how necessary infomatlon may be obtained to han* 
die the various types of customers encountered in ticketing* 



SVMMAR1 DESCRIPTION: Consists of a course outliro entitled Airlines Reservations 
and Ticketing - Irtermediate. This course covers a wide range of zvlest regulationSf 
and tariffs encountered In ticketing passengers on international flights to various 
countries, and on different airlines throughout the country* 



AVAILABLE INSTRUCTOR MATERIAL AND TESTS: 



ERIC 




TRANSPORTATION 



04.19 00 00 

Organized subject matter and learning experiences 
related to the physical moveitent of people , per- 
sonal effects and products » and the sales» storings 
and sales-supporting tasks performed by distributive 
employees and management personnel in enterprises 
engaged in passenger and frei^t transportation^ 
public warehousing* and services incidental to 
transportation* 



ERLC 



Titl0 



CON I'AlNERIZATIONt THB NEW METHOD OF IMTSRMODAL TRANSPORT 



Author Lawrence J. Rlnaldl Date Pub, 1972 

Publiahsr Sterling Publishing Go«, Inc., Park Avenue South, New York, NY 1001 6 
T0aah0r or Student Material Student Coat $6.95 Length 96 pages 
Grade Level Secondary/Collegiate/Adult Suggeeted Time of Vee 

OBJECTIVES: 



SUMMARY DESr.RIPTTO/lx Diecusses the new field of container \i: tl on in detail. 



AVAILABLE I\3TIVJCT0H MATERIAL AND TESTS: 



Title aXN'C'MCS OF THANSPORTaTIUN 



Author y. T. yarrir, Pub._l22L 

:,w.TLc::n Society of Traffic and Transportation, Inc. 



Publtaher 'i-^'-''- Ja ckson Boulevatxi, Chicago, XL 6O606 



Teacher or Stu^^enr .'iaterial Both Coet $5. PC Len.;th 6 0 pages 

Gride Level ColJegiate/^dult Suggested Tirre of Uue 1 ^em. 

OBJECTIVES:. 



SUMMARY PE JCF IPTION : Guideline for study or instruction in the field of trans- 
portation e"ccnomic£. Complete bibliography and sample questions and answers for the 
ceitification (■//orra.T. of the professional "AST & T." 



Q WAILABLE lSS-:BUC'::h MATERIA'^ ASP TESTS. 



240 



Ti t U ^:AHAaii;^lKN'I \^v:z ^ aNV'r.Fvs' 

Author Warren Rose Date Pub. 1971 

American Society of T-..4ffic o.nd Tranaportationt inc» 
Pub lieher t>^7 ^Bst Jack:^on ;^oulevardf Chlcaro> IL H.ci^b 

Teacher or Student Material octh Cent 4>5«OC Length 49 pa^s 

Grade Level Conerrln^e Suggested Time of Uae 1 sem * ^ 

OBJECT Ji^fS: 



SUMNAHJ DESCRIPTION/ ^lu.delino for ntudy or instruction in the jreneral busimas 
areas of accounting^ iin.ipce> r;t:.tutc£t marKetinf. and management principles as re- 
lated to transportation# Lom^:let« Lioiio^aphy ana cunpie questions ard ansnsrs 
for the certification prc^ran\ ol the z^rofessional ••.AST & T*" 



AVAILABLE INSTHVlTl..^ MATEFIAL /.Vr TEt^^TS': 



Ti t le VA'h.tilAl:^ H^^ ^':.IN^i: It^Arr'TJ AND ^ RAN::rOPTArJ0N 

Author TyJvr and J oi-t-ntnal ^^^^ Pufc. 1970 

Pub lie her Grerg/y.a; r^ w-h 11 boc^ Conp/^ry, iilfnitntriwn^ N t 0H^?0 

Teacher or Student it - riil O:i.(-ort ''^Bt t^)*;'/ I ength k;99 pages 
Grjide Level Se c-^ /Mr;// vrj: t Sujjepted Time of Uae 1 sem» 



SUMMARY DESCh IPTrJN r ocuce^ c:ltcn^ion on how initiai positions the field 
of ^ysicai di^tribuiio/i can beco'-.c i Jound^tion for cirt^ers i\ mid-management* 



0"AILABLE INOTRLCTih .^ASEFIAl ASD luacherVi hanual and Key ($2«i«)), 

gR^Cudent Activity Guide ^i). ^nd Tests ($ .72 J 



4 fITMT TRAPPir COllH^K 



Author Dorothy E. Ceiss J)ate Pub.J^ 

National Retail Merchants Association 
PubliBher 100 West 31 Street, New York. NY iQOOl . 

Uaehtr or Student Material Both Coat $6.50 Length 22 paws 

(;rai« Collegiate/Adult Suggeeted Time of Uae 

OBJECTIVES: 



SVMMARJ DESCRIPTION: provides a thorough undersUnding of ti» zesponslblUtleSt 
functions and terrainoloffy of tne Traffic Department. Includes chapters on regulation 
of tran8portatlon» responsibilities of Traffic Manager, txansportation costs* xoutlag* 
modes of transportation, miniraun shipments, P.O.B. tenss of sale, frel^t allotiaiMM 
and equalization, chargebacks, tracing, expediting, returns to veisloxs awi carrier 
claims. 

AVAILABLE INSTBUC70R MATERIAL AND TESTS: 



n t le HOPaRN TKGHNIQUfiS IN HATEB IALS HANDLING 



Author Pub.J^ 

National Retniil Merchants Association 
Publieher 100 West 31 Street. New York. NY 10001 



Teaoher or Student ■-.aterial Student Coat $4.50 Length pa<ys 

Grade L»nal Collegiate/Adult Suggested Time of Uee 

OBJECTIVES: 



SUMMARY DESCRIPTION : Provides <5uidelines for reducing the substantial costs 
incurred in those areas of operations commonly designated as "materials handling.** 
Covers the importance and implementation of a total merchandise hai^ling progra«, 
better planning and proijramniing for materials handling, new techniques in merchan- 
dise sortation, modernizing in the smaller store, n^jw installation and equipaent, 
planning, building and equipping a new warehouse. 




AVAILABLE INSTRUCTOR MATERIAL TESTS: 
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Ti t U THE KEW WORLD OF PUdLIC M^HEHOUSING 

Author ^Qtg Pub. 

Pub li9he r Amerlcnn Warehoi: .fm mVs /vWOcUt1on> 222 Vazt Ada-nn Streot> Chlcago» I L 
T€aah€r or Student Material Student Coet F'r^e Length 10 pages 

Crai# L#titfZ Adult Su-^jeeted Tifre of Uee 

OBJECTIVES: 



SUMMAKI DESCRIPTION;, Do cH^: > now Arfn f^tn fc-* or v.uuo I:) busim?3ses during 



AVAlLAbLE lySTHUCTu!^ .M4/5/?^/^ -^.'T rf:T.*-'.r 



Titia pk" jcal > — . — • — 

Author 1^21112^^' ^"^^^ ^"*--J;2Sl 

Put li9he r ^/K-G r ti^rH_M^::i^.j:lLlllni!J^ V>wnxJ J - - '^JO 

Teaoher or Student riit Jilil^ini: ""^^JiltLL. -*''»17^^ 124 piges 

Graie Level S^'cona ir;.'/ Acu]_. 'u^.t^^ittJ • ine 1 sem> 



SUMMARY ilD'^H IVTI'^'!^ . P^er.^^^'^ tho aident fo" v. .rk «r. i*hy\..ioal dx.^tributloni 

o: tr:- r *LH:)r ..-i w ;rt:h'ri::iTh:, and h iniliru* merchandise. Th-* demands of 
trie ;,oos D^:v; ^ i .v^ *t -I bj^-icn ire the bs-i* o<* the o.rr.^^ior^ or^n nation. 
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TitU 



yhYSlC#\L DlsraiBUTlON KAMGiiyJSNT 



Autka m D. J. Bowarsox. B. J. LaLonde. and E. H» Smy kay Pate Pub, 196b 

Puhlieht r KacwilUn Co*. New York. N Y ..^ . 

Teaeher or Student Material Student Co§t Length <f69 pages 

Grade Level Colle^^iite , Suggested Time of Uee 1 sea. 

OBJECTIVES: 



SUMMARI DESCRIPTIOH: Provides an integrated, aodem study of all funcUonal 
anas of i^ysical distribution. Part I establistes the scope and character of 
physical distribution wanafieaent. Part II is devoted to the five primary acUvity 
centers and their relationship to efficient product movement within a logistical 
system. The student is thus shosm how an effective systems design integrates all 
activity centers into a network of physical facilities. 



AVAILABLE INSTRUCTOF MATERIAL AND TESTS: 



Title ■^RAPFIC TOPICS 



Author ^ ^"^^ Pub.tiSjmS. 

National Retail Merchants Association 
Publieher 100 West 31 S treet, New York. NY 10001 Average Issue 

Teaaher or Student t4ntP.rial Student Cost $13.50 Length JZ ^ li» 

Grade Level Adult Suggeated Time of Uee 

OBJECTIVES: 



SUMMARY DESCRIPTION : This bulletin serves Traffic and Operations Managers with 
complete coverage on the latest traffic, receiving, reserve stockkeeping, trans- 
portation information, and matters of legislation affecting traffic operations. 
Money-saving tips and successful systems and procedures of particular stores are 
included. 



Q AVAILABLE INSTRUCTOF MATEPIAL AND. TE^T?^ 



Author H. D. Pr.s'-.ek ^dte Pub. 1971 

AmericATi Soci-^ty of .': if : ic na 'ira'.' pori-ti?-^ , Inc. 

Pui) I i 9htr 5^7 w-.nt '. ■• . ■:. . . _iO'-; 

Ttaehtr or Student J < r 1 1 r____£j;.jjL '--g ' Length 50 Pftt^s 

Grad9 L«vel Co:i le/ ^r.y ;a .-r." , c!i- r r i r.Vt-" o/ 1 sem» 

OBJECTIVES: 



SUMMAUr DESCRIPTTO'i ■ ■ S •■ - '-. tr'C fifild of traffiCf 

transportation i.ir ■,, • . •. " ••- •i.'^ .-r M^-.- i-J »>' lo;?raphy and 

sanple quostiono ■ ' ' ■ ' -.' . . • • ' ■ " ■ tUe crolespioail 

"AST & T." 



AVAILABLE is::::: 



Titio . ' . ' -. ■ . - 

Author : -"-'^ '"^---im 

Puhliaher ;^ 

Teaahar or f.rx^ Uiy 

Grade Leve J 

OBJECTIVES: 



SUMMARY uESCHIPTI jHX ^--^ ' " Mu*' ' 'j- >■ .tr. i:' the iie.d of Trans- 

portation Law und :^.\viJ ."^^ 'i 'i' i t' ] ^ : i'*': "^-^ Interstate Com- 

n:erc»- Coirjnission. Co-t".-- . * : • • ^ ^ - '^^'^^ ' 'r:^ ^"*ci anowt»rs for the 

certification rrc r - 
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Titlm TRANSPOHTATlONi A SS RVTCE . ^ 

Author John de S. goutlnho Date Pub, 1972 

Cordon and Breach 

Pul>ti»>iT Science PublisherS| Inc.. <*40 Park Avenw South, Sew York. HY 10016 

T€aeh*r or Student Material Student Cott Length 638 p*it»a 

Cra<f# £<t>* I Collegiate/Adult Suggested Time of Uee 

CBJSCTIVSS: 



SUMMABJ DSSCRIPTIOM: Contents Indudet The Role of Govenwent In TsansportaUoa* 
Research and Priorities, Predicting the Oenand for Transportation* Px«dioiing the 
Effects of Advances in Transportation on Econoalc and Social Activities, Tlte &>le 
of Co«petlUon in laproving Transportation, Sociological ConsldetaUoas, Ristozi^ 
ConsideraUons, Transportation Planning for the Northeast Corridor, The Czeat lalws 
Kei^opolis and the Canadian Corridor, Urban TransportaUoni Concepts and Techni- 
quesi Overseas Transportation, Military Transportaticn, Mechanical TransportaUon 
Versus Hwan Mobility, Future Directions of Aircraft Utilisation, etc. 

AVAILABLE IHSTBVCTOR MATEBIAL AND TESTS: 



T.:tTa T^ ;^ fIfiPQRTATIONl ft VITAL LIMK IN DISTRIBUTIOM __ 

A.tH.. Pufc. 0222. 

D. E. Materials Lao 

Puhiieher lbb5 Neil Avenue, 115 Townshend Hall. Columb us. OH 43210 

Teacher or Student .'Mterial Teacher Coet $2.00 Length Iff; pafps 

Grade r.*»* 1 Secondary^dult Suggested Time of Uae t>y^ 

OBJECTIVES: 



SUMMARY DESCRIPTION : A orief study in narrative form to introduce the varieties 
of carriers of rav materials and finished goods. Covers water, rail, truck, and 
air caniers with some of the advantages and disadvantages of eaCi. Included axe 
transpc.rency nasters -ind a list of additional references. 



^ AVAILABLE ISSTHUCT.h MATl-PIAL Tt.^:^: 
ERIC -552- 
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Author Leland L. Howell Date Pub. 1961 

Small Business Adninistration 
PubU»h* r U» S» Governinent Printing Office. Washington. DC ZOkQZ 



Tsaohtr or Student Material 



Both 



Coet Free • Length 8 ^egs 



Grade Level 



Adult 



Suggeeted Time of Uae 



OBJECTIVES: 



SUMMARI DESCRIPTION: The basic information sources listed in this bulletin are 
representative of the warehousing literature which will assist the small firm in 
planning and implementing the irfiysical handling aspects of its mariceting program. 



AVAILABLE IHSTFUCTOP MATERIAL AND TESTS: 



ERIC 
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553- 



OTHER RLTAIL TR^.IK 



04.20 00 OC 



Include here other or^nissed instructional 
prorrrim.n and learning experiences » emph'tr.ized 
in smiles and salcs~supiK>rtini? tasks perfcraed 
by dlstT-ibutivcf employees and mana^rent per- 
sorncl in establishments engage in scilirfr 
ir.erch:in<iii.e purcl»nned for r»^«a2e to custoners 
for peroonalf househoidt busJres:: or farm use, 
which iive not listed aDCve* 



Author 



Grade Level ^ 
OBJECTIVES: 



'7 & 



:5ate Pub. 1969 

Z" c u t h ^^6 pages 



SUMMARY I'l. 
is ^ diff^xr 
section 
area of disc 



. • r.i -^•^ L-iCh section 
.;v . . .n lisv, and an 



Aut^^T 

Pub 

Teacher cr 
Grade LeVi' 

objective: 



j -^i^ Pub. 1965, 



.J * .^i '^'jO pages 



SUMMARY r:\ 
interest in • 
to make or ; i 
be tweer - 
ill* olze 



^rt;XG of O'^l 
r;a/' route ' 



■'^'^re:' ^ that aire of comaon 
mcju^^ ».e?}« It is necessary 
. : • • • The distinction is 

- T- .rleres^s common to 



O AVAIL A Bit: 
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OTHER WHOrKSALE TRADE 



04.31 00 00 



Include here other Instructional profrairs and 
!»c. rnin'^ oxj^rionucs eKvhr.sized in sales and 
Sa3or.-GU7portinr t'.nkc performed by distributive 
efp*-]oyec£ ^rr rr ^n :t?iort personnel in places of 
businer.s en a^t^X jrlr^- rlly ^n t>tsiiinf^ ^ood& to 
ret ilerc, Inruttri 1» comrercial, institutional 
. •^I'of'^c^ionv 3 u' C:i^» or bringing buyer and 
ccller to etHo^t which rc rot llrted above* 
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HOW TO SELL THE SUPERMARKETS! 
Titt0 FX)R NON-FOOD MANUFACTURERS & DISTRIBUTORS 



Author Julian H. Handler , Date Pub. 1966 

Publithar Falrchlld Publications. Inc.. 7 East 12 Street, New York* NY 10003 
Ttaohtr or Student Material Student Coat $7*95 Length 226 pages 

Grade Level Collegiate/Adult Suggeeted Time of Uae 

OBJECTIVES: 



SVMMARJ DESCRIPTION : A study of the booming multi-billion-dollar non-food mar- 
ket in the supermarket field. Focuses on the seven merchandise categories doainl- 
nating non-food volxime in supermarkets* apeirel; health and beauty aide; housewareoi 
magazines and booksj phonograph records; stationery and toys. Discusses the prob- 
lems of distribution, pinpointing seasonal-value merchandise, defining rapid- 
turnover items, providing: for impulse buying areas and employing well-designed, 
appealing packaging. Includes charts, photos, statistical breakdowns, three 
directories and actual promotional and merchandising programs. 
AVAILABLE INSTRVCTOR MATERIAL AND TESTS: 



Ti t Im OPERATING COSTS -AND RATIOS - WHOLESALING , 

Author Richaru N. Hill ^ Pub. 196^, 

Small Business Administration 
Publieher U. S. Government Printing Office. Washington. DC 20402 



Teacher or Student Material Student Coat Free Length 8 pages 

Grade Level Adult Suggested Time of Uae^ 

OBJECTIVES: 



SUMMARY DESCRIPTION : Outlines the use of operating r.xtios for internal 
analysis, and for comparison with other firms. 



O AILABLE INSTRVC70h MATERIAL ASD TESTS: 

ERIC 



TitU 



PROFIT BY YOUR WHOLESALERS* SERVICES 



Author Richard Hill ^^<2te Pub.^ 1970. 

Small Business Administration 
PubliBher U. 3. GoverrjTiont Printing Office» Washin^^ton^ DC 20402 



Teaeher or Student Materia I Student Coat Free Length 6 pag^s 

Grade Level Adult Suggeeted Time of Uae 

OBJECTIVES: 



SUMMARY DESCRIPTION : Discusses such services ast financing, recordkeepingt 
administrative prdctices, location, insurance, ;,nd pf;rsonnel« Points out that 
the range of acrlGT-ance Vuries cccordinf; to the individual wholesaler and the line 
of merchandise. Sone of ll^c =-ci-vices are free, but others carry a fee. 



AVAILABLE INST:^UC'rCh MA:KR:aL ASD TESTS: 



Title UNIE^l-^^^LING WHCIi^SALING_ 



Author_ ^^^^ P"t-.JL2ZL 

PubliBhe r N eil Avcnucg 115 Townshend Hall^ Golumbusy OH 43210 



Teacher or Student ,>.ir,^rial Stvde nt Coat $b.00 length JO slides,. 

Grade Level ^oory;^^-y Sugjeeted Ti-*> of U&e 1 hour 

OBJECTIVES :: 



SUMMARY DESCFIPTTOS : a tear throu^;h a large hardware whojesaler^s warehouse 
and ofx^ice facilities, Inlt^ sftri^s shows the merchandise arriving from the manu^ 
facturer and followr. it out the door as it is delivered to the retailer. It 
featurtjs the orde r-p-^ck I proredui-ti, data procer.oin?;, equipment lor billing and 
Vf,'rious other wholesale f.irctJons. 



O AVAILABLE ISS7^uC 



ERLC 



^iArt:f-IAZ AND TE^T3 



-556- 



Titl0 



WHCLESALING 



Author Date Pub. 1966 

SrnaJl &u?.ino:> ^ (jr.: nistr:. tlon 
PubliBhe r Up S. GoveLTJuenl rrinlmc Qf f lcet Wa>shln^ton> DC 20402 

Teacher or Student Material hoth Coet Free Length 18 pages 

Grade Level Adul^ ^ Su.] geated Time of Uoe 

OBJECTIVES: 



SVMMAR1 DESCRIPTION : A hU'lic-n-aphy of selected basic sourcer. of information 
on the subject of wholeGalir.p, Current information on whoJcsaling as well as 
additional f undar.eiitc^l kr-owled^e n.ay be c?:talred frcm ^he periodicals, serviceSf 
and associations listed. 



AVAILABLE iNS'IPUCT.'r M-il'^rlA: TFSTS:^ 



Ti t le WHQLSS.vIJNG 

.4 u t hor Ker .netn Ertel ^ Da te Put. 1970 

Publi eher Gr-^^-gA -:Craw>>^^i Vi bocp ^:/>^pr^ayt HipHtstcwni No 00^20 . 

Teacher or Student -uurTiil {J^i^isrl '"'^ ^.1R±LL. /-^^j^vt^ 124 pages 

Grade Level L]g^.C)nf^;.ry/^auJ t. rujjeated '/'irr-^ 0/ oi^g 1 sein# 

OBJECTIVES: 



SUMMARY rESCh IFTF^'^N : This mtr.u.il prepaitjs itune ntr3 for entry-]eve^ work in 
1) sellinr ir.a prc.rrr. ticn oc^uruitaons, frd2) merchandi^-b-handling occv -.ations* 
It alco prcvif'-r^ cki P? .r.d ^no.^lf^dre on whioh the piud(-nt can develoj his buying 
and .Tanar :• . -l:-. t vr '-i^'il-ir ii'; a f'^^-ld vL-r*) bpocializai lon pays» 




AILABLE IS/n:: ^ ^U'^fV/^: am Ut:?:- \^^.^:h^^r'^ Knro^xl md Key ($1#60) 

253 



u4«99 00 00 



Include hew other organised Instructional 
T)ro$:r'i'ns and l«?amin^? experiences, anipha:?t7.ed 
In fntrketi.nc: functions performed by employees, 
mana/^jrrvo nnd/or proprietors in ertat:^ ishmenta 
enpra^eci in selling pr*>ducts or providinc; ser- 
vices to iniivlduals and uasine?^ est-^bJishments 
which -t-rvi not cl\35>if iablo as either ret:iil or 
Mhol"?G?Je in nature and function* 



Ti tU ACCQllNTINC FUMDaMENTALS 



Author Fritz and Hoffman D ate Pub, 1971 

Publither Gi^gg/McGraw-Hill book Company. HiRhtstown« NJ 06520 
Tsaehtr or Student Material Student Coat f^»00 Length Text"Klt 
Grade Level Adult Suggeeted Timt, of Uee 



OBJECTIVES: To give a basic understanding of accounting principles. 



SUMMARJ DESCRIPTION : Contains 28 chapters, each covering a specific aspect of 
accounting, with a Key Points section at the end and a variety of problen >aterlali 



AVAILABLE I^iSTRUCTOR MATERIAL AND TESTS: Solutions Manual ($2.00) 



Title AN ACCOUNTING PRIMER 



Author Elvln Midi^tt Date Pub. 1969 

The New American Library, Inc. 
Publieher Educational Division, 1301 Avenue of the Americas. New York. NY 10019 

Teaoher or Student Material Student Coet $ .95 Length !'?'=> pages 

Grade Level Secondary/Adult Suggeeted Time of Uee 1 sem. 

OBJECTIVES: 



SUMMARY DESCRIPTIOS : Information ont correcting and reversing entries, payroll 
tax accounting, buying and selling on credit, discounts, savings, bad debts, depre- 
ciation, partnerships, division of profits, expansion and liquidation, stock, bonds 
and dividends. 




AVAILABLE INSTRUCTOR MATERIAL AND TESTS: 
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TitU 



ACCOUNTIWG IN SMALL BUSINESS DSCISIQWS 



Author James Gibsor and Warren Haynes D ate Pub, 1%^ 

Publi&her University Press of Kentucky » Lexlnftton» KY 40506 
Tmaeher or Student Material Student Co9t $3^00 Length 1^7 pages 
Grade Leve 1 Colleplate/Adult Suggeeted Time of Uee 

OBJECTIVES: To provide a large-scale empirical examination of how small fims 
actually use accountinr data In making operating decisions* 



SUMMARJ DBSCRIPTIOH: Although accounting has a major role in motivskting small 
business decisions » this study of the actual practices of approximately or«e hun«» 
dred firms reveals that insufficient use Is made of the data provided Isy account* 
Ing in making the d'^^cisions themselves* Within the limitations of time and mvem^ 
comiTion to small business » the authors recommend simple ad hoc systems that may be 
derived from regular accounting procedures > vhich* together with flexibility and 
sound interpretation, hill assist the businessman in making operating decisions* 
Special empha!?is has 

AVAILABLE ISSTHUCTOR MATERIAL AND TESTS: 



Ti t le B00KKE^:PIN G 

Author^ ^ Date Pub. 

Nation-^^ Book Conoany, A Division of 
Publieher Educationa l Research Associates^ 1119 S#W» Park Avenue, Portlar^* OR 

1st or 2nd sem. $258.80 97205 
Teaoher or Student "iaterial Student Coat $^^9•60 Length 4fl tapes 

Complete set 9t lessons 

Grade Level Se condary/ Adult Sugjeeted Time of Uee 

OBJECTIVES:. 



SUMMARY DESCRIPTION: Correlated with South-Westem Text^ 23rd Ed. Careful 
presentation of each bocKkeeping concept* 




AVAILABLE INSTRUCTOf. MATERIAL AND TESTS. 



20TH CEKTOBY BOOKKEEPING AND ACCOUNTING 



Author 



Boyntoiia CarASOn» Porkner^ and Swanson 



Dat0 Pub. 



Pub li^hm r South-M#otem Pttbllahing Co.p 5101 Madlsoti Road> QliicliinaU» CM »5227 
Uaoh&r or Studont Material Student Co9t $6.00 Length 500 pagta 



OBJECTIVES^: 



SVMMARI DESCRIPTIOH: Covers basic bookkeeping axMl accounting princiylt»t typt« 
of business organisations t and autoaatad data processing* 



AVAILABLE INSTFUCTOR MATERIAL AND TESTS: Teaci^r*s Hanualt Achievement 
Tests, Working Paperst Practice Sets, and Bookkeeping Charts. 



Title BOOKKEEPING FUNDAHSNTAI5 . 

Author Fritz and Hoffman —J>^^^ Pub. 1965 

Pub lieher Gregk/McGraw-Hill Book Company, Hightstown^ NJ 08520 ^^^^ 

Teaoher or Student Material Student Co$t Length 103 pa»s 

Grade Level Adult Suggested Time of Uee 

OBJECTIVES : To provide lK)okkeeping fundamentals to those who do not have tiM 
for formal education. 



SUMMARY DESCRIPTION: a programmed learning aid that covers the basic theory 
of bookkeeping and tha applications of this theory to the recording of business 
transactions. 



AVAILABLE INSTRUCTOR MATERIAL Aim 'irrTi 



Grade Level 



Secondary 



Suggeeted Time of Uee 



ERIC 
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TitU 



BUSISKSS PRACIlCfe. 



Author D ate Pub, 1969 

Pub lUhe r South-Westerr Publishing Co.. ^101 Mad ison Road. Cincinnati. OH 4^7 

Ttaohtr or Student **iterial Student Co§t at.b9 Length PractlC» a»t 

Approx* 

Grade Level St^condiry Suggeeted Time of Uee k weeks 

OBJECTrV£S: 



SVMMARI DESCRIPTION: in this practice set, the student will keep the zecoxds 
for a retail Imsiness that deals in office supplies and equii^nt* Activities 
includes recording in the .loumals} posting the customers* accountsi and using 
business forms pertaining to sales* purchases* bills* checks* and ott^r business 
transactions* 



AVAILABLE INSTRUCTOF MATERIAL AND TESTS: 



Ti t le CENTURY 21 nCCuUNTING - . 

Author ' Boyntony Swanson. Carlson, and Forkrep ^ate tub. I972 

Publieher South- We Gt e rr. Futlishina; Gc. ' f^nl Vi^Hl^cn Road. Glricinnaii. OH 

Teaoher or Student -t ate rial Student <'f«t Length ?S0 cages 

Grade Level Secondary Suggeeted Time of Uee 1 sem» 

OBJ EC IVES: 



SUMMARY DESCRIPTION : presents the accounting, cycle in its simplest fora. 
Includes payroll systems* uutomdted d:.ta processing, sales tax* bad debts* 
depreciation* and partnerships ar.'t corporations. 



O MLABLE iNCTfn::: I. y^rKFiA: AV: ThSTS.- 

ERIC 



CI£RICAL PAYTOLL PROCSaJBES 



Author 



fuller and Panderv 



pat0 Pub, 197» 



Publi^hor South''WesUrn Publishing Co., 5101 Madison Road. Cincinnati. OH 45227 



OBJECTIVES: 



SVMMAEJ DESCBIPTIOE: Involves the students with tto Crown Toy CMpany as 
general office clerks nho are responsible for the preparation of the weekly pay- 
roll. Students are given a variety of payroll applications rangii^ tixm payroll 
pre]^ueation for wozkers on an hourly basis to enployees woricing on a pieoe-xat* 
basis* 



AVAILABLE INSTRUCTOR MATERIAL AND TESTS: Teacher's Manual 



Ti t U CLERICAL RECORD KEEPING , 

Author Harold Baron and Soloaon Steinfeld Oata Pub. 1971 

Publi»h»r South-western Publishing Co. . SlO l Madison Road. CincinHati. OH 
Ttaoh«r or Student Material Student Coat $6.62 Length 

Grade Level Secondary Suggested Time of Uae 1 se». 

OBJECTIVES: 



SUMMARY DESCRIPTION: Materials are provided to train students in the handling 
of bus5lness papers and records up to the point where double-entxy bookkeeping 
takes over* 



Taaoh^r or Student Material Student 



Coat 12*24 Length Text- workbook 



Grada Lavel 



Secondary 



Suggeated Time of Uae 



AVAILABLE INSTRUCTOR MATERIAL 

ERIC 



ASP Tt:STS: 
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mCTIOHARY OF ACCOUNTING TERKINOUXIY 



Author J>ate Pub. 1972 

Publithe r South-Western Publishing Co.» 5101 Madison Road. Cincinnati* OH 4522? 

T§aoh0r or Student Material Student Cott Length 30 v&ms 

Grade Ltvel 3e condary/ Coll e giate Suggeeted Time of Uae 

OBJECTIVES: 



SUHMARJ DBSCFJPTION: Presents accounting terminology in alphabetical order with 
definitions and cross references. 



AVAILABLE INSTRUCTOR MATERIAL AND TESTS: 



Title GfcKEHAL RECORDKEEPING - 

Author Huffwanp Stewart| and Schneider J)at0 Pub. 1971 

Publiaher GrefiK/McGr a w-Hill Book Company. Kightstown. NJ Qjj^fl 

Teacher or Student fate rial Student Coat $5.^9 Length 

Grade Level Secondary Suggested Time of Uae \ sewt 

OBJECTIVES: (1) To prepare students for offlw anJ rsiated occupations; (2) To 
teach students how to become intelligent consuners; And (Jj To provide students 
with groundwork for continuing study. 



SUMMARr DESCRIPTION: rfhile the personal-use applications of recordkeeping are 
presented, this edition focuses on the vocational aspects. Students are provided 
with a sound prepHratlon for office enpioyment and a foundation for further study. 
Projects for family and small business operations are inc Jaded to add realism and 
provide application m=iterlals» 



rnfr-MLABLB INSTRUCTOR HA FERIAL AND TESTS: Source Uook and Key ($7.60), 
£i^ dent Activity Guide and WorjtipK Papers (Part One or Two - and Tests 
(I or II « $ .5»)» -cA'»- 



Titls PROJECTS IN CLERICAL RECORD KEEPING 



Autho r Rosenberg Date Pub. 1968 

PubliBhe r South-Western Publishing Co«, 5101 Madison Road, Cincinnati, OH »5227 
T^aohtr or Student Material Student Coat $2.82 Length 377 pages 

Gradm lavel Secondary Suggested Time of Uae 1 sern, 

OBJECTIVES: 



SVMMABT DBSCRIPTIOK: This cooblnaUon text and workbook conUlns six poxjects 
for a xetaller selling to the homsp a irtiolesale bakery » a general insurance a^ncqr* 
a retail credit store, a departsent store » and a supemaiHket* the projects pntrlds 
training for such clerical duties as preparing sonthly statenents. Raking out pay- 
roll records, filling out sales slips, preparing dally arri periodic sunsary sheetSf 
keeping accounts receivable records, figuring sales taxes ar«i maiicup, Bciking out 
checks and deposit slips, and many other clerical activities. Bach project may ba 
ordered separately. 

AVAILABLE INSTPUCTOH MATERIAL ASD TESTS: Teacher's Manual 



Title YOUR aUSINSSS RSCORDS 



Author . ^^^^ Pufc. 1971 

Eaucational book Division 
Publieher P rentice-Hall. Englewood Cliffs. MJ 076;^ 



Teacher ct Student •^aterizl Student Coat Length 23 pages 

Grade Level Secondary Suggested Ti-r^ of i»e 

OBJECTIVES:. 



SUMMARY DESCP I'c'TION : Discusses what business records one rust keep and how 
lonfc to keep then. 



AVAILABLE INZ7rlC7-h ^ATFPIAL AND TESTH : 
ErJc -56^ 
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TitU 



APPLIED BUSINESS LAW 



Author McKee Flskt Norbert Mlgtus> and James Snapp Date Pub. 1972 

PubttBhe r South-western Publishln^a: Co#> 5101 Madison Road> Cincinnati^ OH 4^27 

T0aeh0r or Student Material Student Coet $6.% Length 681 pages 

Grade Level Secondare/ Suggeeted Time of Vae 1 sem» 

OBJECTIVES: (1) To teach preventive law, law and the minori and (2) To learn 
about contracts, conuiercial paper, torts and criminal law, and the rij^ts and 
xesponsibilities of citizenship* 



SVMMARf DESCRIPTION: presents personal, social, consumer, and business law. 
Examples are used throughout the text to emfdiasize particular points of law or to 
clarify difficult concepts. The influence of the Unifona Commercial Code is 
recognized and emphasis is placed on preventive law. 



AVAILABLE INSTRUCTOR MATERIAL AND TESTS: Teacher's Kanual, Workbook ($1.96), 
Tests 1-12 and Pinal Ex^iminition U •3^)» Textbook, Abridged ($5«28), Workbook, 
Abridged ($l.<fO), and Tests 1-9 arul Pinal Examination ($ .28). 



Title 3USIKESS LaW SERIES 

Author Date Pub. 

Thonpson-Kit:;hell k Assocl^ites 
Puhliehe r 2996 Gr^ndview Avenue, N#K>y Roperts Building. Atlanta, Ga 30305 

30 cassette tapes 

Teacher or Student .aterial Stud^'nt C^gt $325*00 Length 60 lectures 

Grade Level Second ir/Z^-dul t .^uJ?e<^t»?i Txrr.e of Uee 

OBJECTIVES: 



SUMMARY DESCRIPTION: Koy points of Dusiness law are emphasized through use of 
appropriate illustrj^tions .^rKi exercises in tne workbooks. 



O ILABLE INSTRUCTOR, MA FERIAL ANl TESTS:, WorKOook i (lessons i-32j $5»65)f 
ERJG book il (lessons 3Vt>C; $!>.^>iJl|^'^ Key to Workbooks ($2.>0) 



Author' k:, rs ^ i^at^g Pub. ^1 972 

T^aehigtf or Sc\}^-^f h\,Cf.ri,7 1 Tea cher Cost $3»00 j^^^g^^,,. 9? 
Cra^'ff -r:j5jj^^l. suggested Time of Uae 



SUMH4RI ' :' ' ^ ^ ^ y^' ur.-jyi»^'i approach to a unit, or the legal probletns of 

contr . ' V. an '»verhe.».cl transparencresp shown on axi cpaqae 

pro c . t ' J • i v'jai: illzed packet » 



^Vr TESTS, 



-3 u r - . 



Oats Pi/P^ 1966 



5 0017 



CUMMj^^^' ':' ^' i'.e iruorT.oLtion on the bnifom Co ^-nerciai Coc?e» A 

^•r-: r - / . •. : r-^i-h'^ overview of e.ich ^^ction followeo by rultiple 



^ 1 ,4 4 I. .'^ <^ . 



Ti t !• WHAT EVERY Rferi'AlLb^R SHOUi n KNOW ABOUT THE LAW 

Author R. Duffy i^wIk .^y ^ -T. Norm.-in i^wis Date Pub, 1963 

Pub lither Fairchild Publications, Inc., 7 East 12 Street, New York, NY 10003 
Teaoher or Student Material Student Joet $5*00 £ewgt/> 100 pages 

Grade Level ndult Suggested Time of Uae 

OBJECTIVES: To give the retailer a simple and workable knowledge of the law. 



SVMHARI DESCRIPTION t Le ds with the problems, restrictions and rights of 
retailers under the law. Gox'ers the retailer and his customer, probleas concerning 
orders and deliveries, government restrictions, the retailer and his employee. 



AVAILABLE ISSTRUCTOR MM'.HIAL AS? TFSTS: 



ERIC 
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Titla APPLIED MATHEMATICS - .iN INTRODUCTION 

Author Chris A. Theodore ^'ate Pufc. J.^^! 

Publithar Richard D. Irwin, Inc., 181b Ridge Road, Homewood, IL 60430 

Teaohtr or Student Material Student Coat Length 722 pages 

Grade Level Collegiate Suggeeted Time of Uae 1 sem» 

OBJECTIVES: 



SUMMART DESCRIPTION : The book discusses! Boolean Algebra} sets and logicj 
elements of algebra and analytic geometryi functions and their application to 
business operations; and elements of calculus with applications. 



AVAILABLE INSTRUCTOR MATERIAL AND TESTS: 



Title BASIC MATHEMATICS FOR MANAGEf^SNT AND ECONOMICS 

Author lyman C Peck Date Pub.jm. 

Publiaher Scott, For e sman and Co., 1900 East Uke Street, Glenview, IL 60025 
Teaoher or Student r^aterial Student Coat $9.25 Length JZ) 'pa.fps 

Grade Level Collegiate Suggested Time of Use 1 sem. 

OBJECTIVES: 



SUMMABJ DESCRIPTION ; With emphasis on applications in the business world, 
the text covers the basic n^.^them lUcal processes—linear equations and matrices, 
linear inequalities, linear programming, finance, probability, differential 
calculus, and integral clculus. A step-by-step presentation stresses method 
rather than atstn^ct proof. 



AVAILABLE ISS-:RUCTCh MAUhlBlAl AM TEST 



ERIC 
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Ti t U BUSINESS MATH/^0 

Au thor RosRnberg 



Date Pub. 1968 



PubltBher GreR^ycGraw-Hill bock Gomyanv, Hightstowru NJ 0b520 

T0aeh0r or Student Material St udent Coat Length 

Grade Level Secondary Suggeeted Time of Uae 30 hours 

OBJECTIVES: 



SUMMARY DESCRIPTION : texi-workbook for a 30-hour module of instruction 
that provides hi^rh school Vocaiicril Office Education students with the basic 
arithmetic skills; neened fcr ofi'icc occupations. It follows the \}. S. Office 
of Education's niidelineF fc»r tne required '^(.-hour course in ••Fundamentals of 
Business Arithmetic" am) "xiurinefr Fa- rerpatics 



AVAILABLE iNSTRUCZOh MATFRIAL A^'C Th'STS: leacner's Ke:/ (;^1.80) 



Ti t le BUSINESS KA7HtV>.TiC3 , . 

Author Rosenberg and Lewis _Date Pub. 1968 

PubLieher Grfe>gg:/ycGr a w->Hill i^ook Conuxy> Hipihtstcwn, NJ Ob520 

Teacher or Student :!aterial Student ^ost $5**'?? Length 

Grade Level Secondc-i'y Sujjeeted Tine of Ude 

OBJECTIVES: 



SUMMARY DESCRIPTION: Specitically designed to stres?, the need for under- 
stindinp why certain fundrinental operr tions are employed rc^ther than the mere 
employment of tht;n« EmDhnsis is ];iac€d on bui^inoss apr^iC'itions to provide a 
background for the undorslanding of recordkeepln^t accounting, machine operaliont 
and other allied subjects. 



id XILABLE INSTRUCT' h MA FERIAL AfiP 7K^>TS: Teacher's Edition ($6.20)t 
ERICc*^^^*** Workbook .md T;fe^1i^(4>ii*^o), Workoook c^nd Te.sts ($ .72) 



Titl0 



GCLLEGL y^THEN ATiCSt WITH APPLICATIONS IN BUSINESS AMD ECONOMICS 



Author 



Robert Kar.on 



Date Pub. 1971 



Puhli$her Learning Systems Goir>pcny» Iblt: Ridge Road> Hoir;ewocd» XL 60430 



OBJECTIVES: 



SUMMARY DESCRIPTION A propramired learning aid designed to :-;upplement b^isic 
textbooks in tht. sut.iect arori or to be used as core or escential material in 
courses or prcfxams. 



AVAILABLE IS STRUCT 'Jh MATERIAL AND TESTS: 



Title INTRODL,:. 10 j^USINESS KATHKMATICS 

Author John Erncf^^ \nd Herberl Stein ^'^te Pub. 1969_ 

Publiehe r Gl^ncof; Fr *-^ o^,^ acvgrl y Hills* CA 

Teacher or Student .uCcricil gtvdent "^^Bt Len.jth ^78 pages . 

Grade Level ^'^-^ • 'I'^'^-i^^ .-•ugpeoted Time of Ude 1 sem* 



OBJECTIVE:^: 



SUMMARY DESCRIPTI'.N FMrui i.entnJr> of business mathematics for business 
adTr.iri?tr-.tion students. 



Teacher or Student Material Student 



Coat $3>g5 Length 162 papies 



Grade Level 



Co2]ofi ate/Adult 



Suggested Time of Use 1 semo 



AVAILABLE ISJ: 
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ERiC 




Ti t U MATHEMATICS SKIM. fUlTTHRR 



Author J. Robert Briy^s and Tr>vr.g n> Gosskge Date Pub. 1969 

Pufclta^gr South-^Western Jublishing Co>> SlCl Madison Hoad. Cincinnati, OH 45227 
Teacher or Studxint Materiil Student Coet $U96 Lgn(7tfe 162 pagea 

Grade Level Secondary Suggeeted Time of Uee 

OBJECTIVES : To provide a tnoroUfih rf^view of f undcjnentals of mathematics 



SVMHARI DESCRIPTION : Provides 3n effective n^view of the fundamental mathe- 
matical opera *.ions and applicatioi»s« It is designed as a basic text for an 
intensive course or as a supplement tu any basic mathematics textbook. This 
workbook is ideal for remedial situations and can be used effectively hs a supple- 
ment to courses in clerical practice, general business, record keeping, distribu- 
tive education, and business arithmetic* Model script is used throuf^out the book 
to help develop correct numeral construction* fYequent application problems en- 
courage the student to naster the fundamental arithmetic facts* 
AVAILABLE It^STFUCTOR MATERIAL AND TESTS: 



Tit I e M/^RKUP yATHLKATlCS 

Author '^^^^ Pufc' 1967 

Pub liehe r T'^aching S yo tern s Cory.g Boston, MA 

Teacher or Student Material Student Coet Length 116 pages 

Grade Level Seconriary/Adult Suggeeted Time of U&e 

OBJECTIVES: 



SUMMARY DESCRIFTIOSx Teaches it markup is, how to calculate it, and why 
it is so important* The teaching approach is aimed at understanding— not just 
rote memorization of formulas* 



AVAILABLE INSTRUC:^ h MAftRIAL AND TESTS :^ 



ERIC 
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HERGHANDISING ARITHMETIC FOR RETAIL TRAINING 



Autho r 

National Retail Merchants Association 
PubltBh^ r 100 West 31 Street, New York> NY 10001 



Date Pub. 1971 



Tgaah^r or Student Material 



Student 



Coet ^J.OO Length 33 pages 



Grade Level 



Collegiate/Adult 



Suggeeted Time of Uee 



OBJECTIVES: 



SVMMARI DESCRIPTIOK: Presents a thorou^ understamiing of the arithnetic 
principles and procedures in buying and pricing goods throu^ a specific and 
organized plan for training executive trainees and retailing students* Contains 
chartSf review problems and questions* Chapters include profit and loss state** 
aentf methods of determininf closing inventory at cost, features of tte retail 
method of inventory, the retail method and buying plans, the merchar«lise budget 
and open to buy, price lines and markon, orders, invoices and vendors* discounts* 

AVAILABLE INSTRUCTOR MATERIAL AND TESTS: 



Title MERCHANDISING KATH FOR PROFITi AN EXECUTIVE HANDBOOK 

Author Murray Krief2:er Date Pub. 197!^ 

Publiaher Falrchild Publications, Inc*, 7 East 12 Street* New York* NY 10003 

Teacher or Student "Material Both Coet $2*95 Length 96 pages 

Grade Level Secondary /Collep:iate Suggested Time of Uee ^ 

OBJECTIVES: 



SUMMARY DESCRIPTION: Helps anyone in merchandising to solve the most intri- 
cate of retail math problems* Includes formulas for every conceivable retailing 
situation, essential definitions, markup charts* Covers inventories, purchases, 
profit, tumover, etc* 



AVAILABLE INSTRUCTOR MATERIAL AND TESTS:, 
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ERLC 




Tit Is 



MERCHANDISING K/^THKyATICS 



Author Patrick A# Carlo f.nd Pgrnls H# Murphy D ate Pub. 1967 

PubltBhe r Delaar Publishers^ Mouni^lrvlew Avenuet Albany^ NY 1??05 

Teacher or Student Material Student Coet j2»P;? Length 136 pages 

Grad0 LbvbI Secondiry Suggested Time of Voe 20 weeks 

OBJECTIVES: To teach the studert how to work the problers in mathematics which 
are encountered in tl:e fields of distribution, retailing, irerehandisin^ and selling* 



SVMMARI DESCRIPTION: Begins with a review of the fundamenlals vital to success 
and leads through arithm .ic which is required knowiedf^? for ret^iiling and merchan* 
dlsing employees* No higher nie-^themntics is involved, or.ly trisic understanding and 
formulas which, when applied, are nothing more thcin an exters^jon of the fundamentals 
of addition* subtraction, iBultirlication and division. Thr functional approach 
is used*. 



AVAILABLE INSTRUCTOR MATERIAL ASD TF.^'TS : Instructor^r. Guide ($1«00) and 
Test Booklet 



Ti t Is yEflCHAN DISING yATHEMAllCS . 

Author Edwin B# Piper ''^^te Pub. 196? 

Pub It she r South-Western Publishing Co.. 5101 Kidioon ho:>fi, C lr.clm.ati> OH 46227 

Teacher or Student laterial Student 'V^et J2.Qt> Length 92 pages 

Grade Level ColIcgLtte Sujjeeted i^ne 

OBJECTIVES : (1) To piovlde an effective review of the f indamentril mathematical 
operations involving whole numbers, fractions, decimals, .ind pfrcents; and (2) To 
present some of the common mathematic-Al problems facod by the salesperson, the 
buyer, the merchandise manager, and tht* business owner. 



SUMMARY DESCRIPTION : This text-workbook is divided into five parts to present 
the mathematics of sales transactions, employee ec'imin^s, purchasing, profits and 
Tiricin^; and the rcathem\ticn needed bv the rmali bvsinor.r rr. ni^Kr. These five 
parts are divided into x lotii of r.ectior.s. Iho I'irct 1*.* sections present fun- 
damental operations ana the subsequent sections dejl with rrcro advan.ed merchandis- 
ing problems* 



ERIC 



9^iILABLE 



'hi 



1 I'M 



^73 
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CAREERS 



TitU 



THK BIG QUiiSTION 



Author^ — — ^^<**« 

New Yorit Life Insurance Co. 
Publi9h0 r Order from Association F13res » Inc.. 600 Madison Avepwe. Hew York. NY lC (g2 

Rovle 

T^aohtr or Student Material Student Coet Length 28 ginutes 

Grade Level Secondary Suggested Time of Uae 

OBJECTIVES: 



SUMMARY DESCRIPTION: Focuses on ttie story of two high school students and how 
they decide on a career* it emphasises the Inportance of evaluating personal 
aptitudes and matching ther,e with the demands and requirenents of various careers* 



AVAILABLE ISSTRUCTOR MATERIAL ASd TESTS: 



Title CAREER MiVELOPMHNT ACTIVITIES. 



Author Larry J. Kenneke Date hub. 



Publieher ITT Educo-t ion al Publish i ng, ^300 West 62 Street, Indianapolis. IN ^0 6 
Teacher or Student . ic -rial Student ■:o8t $3*3 B Length ji*^ parses 

Grade Level Seco ndary Suggeat^d T >.e of Uae 

OBJECTIVES: 



SUHMAPY DESChlPTT.S:. thin ir.anuai h,is ten sections containing 124 student 
■ ctivities designed to iaciiitate career developnient. Employment opportunities, 
urvierstanding work, understanding yourself, career profiles, describing the worker, 
organized labor, startin.? a ousinecs, career preparation, getting a job, and hold- 
ing a job are included in the contents. 



o AILABLE lsr,THor: i hhlA: ^-..v." 7'*;:.;'i' 
cKJC 
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im true tor* 6 Gxxiov $2.00 



CAREER DEVELOPKEHT STANDARDS FOR 
Ti t It VOCATIONAL AUTOMCrriVE SERVICE IMSTRUCTIQlf 



Author ^ 

Motor Vehicle Manufacturers Association 
Pubtithtr 320 New Center Building. Datroit. MI i*6202 



Data Pub. 1973 



Ttaohsr or Student Material 



Teacher 



Coat Free Length 



Grade Level 



Secondary 



Suggested Time of Uee 



OBJECTIVES: 



SVMMART DBSCFIPTION : Discusses career develoi»ient In the autoawtlve service 
Industry by describing standards for various positions. 



AVAILABLE ISSTF.UC7UH MATERIAL AUD TESTS: 



Title CAREER EDUCATION PROGRA M VOIUMK III . 

Author H. Sugpne Wysong _Date Fuh. , I973 

Publiehu r Houp;hton Mifflin Conpaav. 110 Treaont Strftet. Boston. MA 0210? 

Teaoher or Student !>;atertal Bo th Coet $1S.00 Length 

Grade Level Secondary Suggested Time of Uee 

OBJECTIVES: 



SUMMARY DESCFIPTION: Consists of a sequence of detailed leoson plans accoa- 
panled by duplicating masters dind transparencies. The duplicating masters and 
transparencies that accompany the volume encourage a variety of student activities 
and reinforce the material in the lessons. Emphasizing small group discussions 
and individual research, these activities include! taking field trips, inter- 
vieirlns people in different careers, taking part i.i occupational role play, invit- 
ing parents to participate as role models, using resource persons, preparing displays, 
developing individual and group prasentatlons, and maintaining workbooks. 

AVAILABLE INSTPUCT^h MAIERIAL AND TESTS:' 



ERIC 
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Titls 



CAREER EXPLORjtTURY KIT 



Author Oats Pub.^ 

PitbliBhe r Houghton Him tn C oaixuny* 110 Treaont Street, Boston, HA 02107 

Tmaehmr or Student Material Student Co»t $7.5»00 Length 

Gradm L»vel S econdary Suggested Time of Uae 

OBJECTIVES: 



SVMMAR1 DESCRIFTFOK- Describes over 450 different careers. Also includisd Is 
one year's subscription -o the updating Exploratory Service, lAth over 100 additions* 



AVAILABLE ISSTFUCTOH MATERIAL AST TESTS: Exploratory Service ($20.00 
per year) 



TitlB CAP jCLR INPOaKATIONi MnaKETIH C & DISTRIbUTIOtt 

Author Teres£ Walton i'ats Pub, 1970 

Americal Vosttional As;;oeiatlon 
Fuhlieher Publicati on .SjiJL^.Si ISI OJl Street^ N.H., Washin gton. DC 20005 

Teacher or Student . Tg^.ch er -ar $ .bO Length 31 pages 

Grade Level !l"r "i ... .._ ••^j.-* «■ - r;.--<, jf Lee ^ 

OBJECTIVES: 



SlirMABT DbSCty il'TJVN;. This ptiblication was prepared in an attempt to assist 
jniidanoe and distributive education p«rsonnel in their task of securing relevant 
outlished career information. 



O AILABLE INS TRUl \ ■• ■ .'HP .'4 A t. 



ERIC 



CARfeER OPPORTUNITIES FX)R YOUri IN THE FABULOUS WORLD OF FABRICS 



Author D ate Pub. 1973 

Textile Distributors Association» lnc« 
Pub IxBher lOaO Avenue of the ArrericaSf New Yorkt NY 10018 

T^aetiMr or* Student Material Student CoBt Free Length 12 pages 

Grade Level Secondary Suggeeted Time of Use I day 

OBJECTIVES: 



SVMMARI DESCRIPTION: Presents thj career opportunities in the field of textile 
marketing and distrilHition* Includes a flow chart snoiring the steps inrolved from 
raw fiber to finished textiles. 



AVAILABLE ISSTFtUCIOF MATERIAL AND TESTS: 



Title CARRIE?. HgSOU flCfi BISLIOGRAPH.IES _ 

Author ^^^^^ P"^- 

National Career Information Center 
Publieher APCA> 1^>07 Nevf Hampshire Avenue> N>W.^ Washingtont DC 20009 

Teaoher or Studen'^ .'-i' Teacher Coat $ #75 Length 

each 

Grade Level Secondary Sujjedted Time of Use 

OBJECTIVES: 



SUMMARY DESChlPTION A series of career education bibliographies. Each biblio* 
graphy lists print .ind non-print materials for career clusters* Materials are 
available front trade and professional associations » <;ovemmental and educational 
agencies, commercial publishers and producers and special career information projects^ 
The following bibliogriphies pertain to distributive education! Careers in Adver^ 
tising. Marketing and Public Helatlons, Careers iu .- Friculture and Agribusiness, 
Careers in Business, Office ^nd Information Procesoing, Careers in Public Services 
Careers m Transportation, Careers in Social Services, v.nd Careers in Hospitality, 
Recreation and Pfrr.^-onal Stirvioes. 
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Ti t U CAREERS IN AUTOKOTIVE SKRVICE AND flBPAiR 



Author ^ DatB Pub. 197» 

Pathescope Educational Fllmst Inc* 
PyfeEi»fc# r 71 Weyman Avgnue» New Rochelley NY 10602 

with records filmstrips 
Tmaoh^r or Student Material Student Co9t jl^CmOO Length 30 minutes 

with cassettes $hk.6b 
Cradm Level Secondary Suggeeted Time of Uae 



OBJECTIVES: 



SVMMABT VESCRIPTTOH: Explores the wealth of occupations available In the 
atitoMtive service industry and fdves practical sug^stions to students on turn 
to f!tt started and whit the work is 2ifce« 



AVAILABLE i:i07RUC7x,h HAT^RI^L a:::- Z^^TS: 



Title CAREKitS IN FoKlCN 



Author Date Pub. 197^ 

Pub lieher Fairchild Publication^ ln c>» 7 East 12 Street^ New York» HY 10003 
Teacher or Student .v.r^rLr 3 "oih Co et ^0.00 Length 3» slides 

Grade Level Sec o nd;iry Sujjtazed Time of Uee 

OBJECTIVES: 



SVMMAHJ DESCR IPTIOS : Foauses on three cireer areasi design/production^ 
2::e tailing and comnunications* SoittQ of the hitichii^ts aret Preparing for a 
Career in Fashiont The Textile Desipnert THie Fashion Illustrator* Many Facets 
to Modelingf Home Sewing as a Careert und Fashiiafn Pronotiont A Lot of Possibilities* 



^^^^AILABLE INOTriU Z i '"':.RIAL ANi Tirr. Coinment,ir> ino discussion 
tryLiestions are included. 

Z*7B -379- 
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GARKKRS IN FASHION AND TBXIILKS 



Author Date Pub. 197» 

Patnescope Educational Films, Inc. 
Publi&h0 r 71 Weynan Avenue, Nev Rochellem NY 10b02 

with records 2 filmstarips 

T0aoh0r or Student Material Student Coet $40*00 Length 30 minutes 

with cassettes $44#00 
Grade Level Secondary Suggested Time of Uae 

OBJECTIVES: 



SVMMAB1 DESCRIPTION : lakes a look at people who provide one of the nation's 
most important services by designingt manufacturing and selling the clothes we 
wear and the cloth we need for countless other uses* Interviews disucss the 
personal satisfactions derived i^ile showing the variety of jobs and the neoes-- 
sary skills, aptitudes and personality traits needed* iPeople at work in the 
fashion and textile industr:;' talk about how they got started, the opportunities 
for advancement, what kinds of people they work with, and what they like and dis- 
like about working in this field* 

AVAILABLE INSTRUCT MATERIAL AND TESTS.: 



Title CARESaS IN FOCD SERVICE 



Author . Pu&> 1973 

Pathescope Educational Films, Inc* 
Publisher 71 feyman Avenue, New Rochell8| SY 10602 

with records 2 f ilm&ttipa 

Teacher or Studen^^ M .ti^ri^l Student Cost $^0*00 Length 30 minutes 

witti cassettes $4^*00 
Grade Level Secondary Sujyeeted Tine of Uee 

OBJECTIVES:, 



SVMHART DESCRIPTIC'N : Define:: the wide rang^ of Jobs and opportunities involved 
in distributing, preparing and serving food in a variety of places from ice cream 
parlors and gourmet restaurants to large institutions and franchises* The food 
service opportunities, sntisfactionsf challenges and types of woj* involved are 
covered in interviews* People working on the job discuss both the advantages and 
disadvantages of their work to heJp students make re:^lictic choices* 



^ AVAILABLE :NSTRUrr^ : '^.PIAL ANP 
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CAREERS IN HOKE FURNISHINGS 



Author_ ^ D at0 Pub. 1973 

Pub ItBhe r Falrchlld Fublioitionwt Inct^ 7 East 12 StrBetp New Yoric» NY 10003 
T^aoh^r or Student Mater^izl 3cth Cost Length 32 slides 

Grade Level Secondary Suggested Time of Uee 

OBJECTIVES: 



SUMMARY DESCRIPTION : ijesoribes tne opportunities in the field and how to 

prepoiru for tne various .iobs# 



AVAILABLE lNr?RVC':Ch y^.TLPIAL AND TESTS: ComTOntaiy and discussion ques- 
tions are included. 



Title a..HeEhS IN HOI ELS AND itESTAURANTS 



Author Gerald W # L attin D ate Pub. 196? 

Puhliahe r Heriry Z> fcal ck» Inc»» New York» NY 

Teacher or Stuient .t-r • z I Student Cnat Length 107 pages 

Grade Level Cqllegia te Sujjeeted Time of Uee 

CjJECTIVF.S: 



SUMMARY i^ESCRIPTIOS . hRp'iasis is on careers in hotels and restaurants^ the 
two larfi;est elements of an even larger imlustry—mass housing and feeding* 
l^e other businesses involved offer many opportunities to train people in hotel 
or restaurant woiic* 




A I ABLE ISJTi^U 



Ti 1 1* CARE ERS IN IKSURANHK 

Autho r D ato Pub, 

Publittfr Insurance Inforwatlon Institute. 110 Willlaa Street, New Yojrik, NY 10038 
Tsaoh0r or Student Material Student Co9t Free Length Ik pages 
Grade level Secondary/Colleglate/Adult Suggeated Time of Uae 
OBJECTIVES: 



SVMMAtir DESCRIPTION: Offers a brief description of the career opportunitl»6 
in property and liability insurance* 



AVAILABLE INSTRUCTOR MATERIAL AND TESTS: 



Tit I e CAREERS IN HABKETING - 

Author^ P^^' 

International Fila Bureau, Inc. 
Pub lie her 332 Michigan Avenue, Chicago, IL 6o60*» 

Teaoher or Student Material Both Coet Length 5 filastrlps 

Grad^ Level Secondary Suggeated Time of Uae 

OBJECTIVES : To present an overall picture of careers in narfceting* 



SUMMARI DHSCRIPTION : Focuses primarily on retail distribution and sales olezk 
procedures* 



AVAILABLE INSTRUC7',!: MATERIAL AND Tt::/!' -- 



TitU 



CAREERS AMD CPPORIUNITIES IN RETAILING 



Aut hor Harriet Wilinsky ..^^ 

National Retail Merchants Associatior4 
Pubti§h0r too West 31 Street » New York> NY 10003 



Date Pub. 1970 



Teacher or Student Material 



Student 



Coet $6.75 Length 23I pages 



Grade Level 



Se ccndiry / Co 1 J e gla te 



Sujgeeted Time of Uee 



OBJECTIVES^ 



SUMMARJ DESCRIPTION : Covers what kind of people suit i*at kind of retail 
situationst special prepc ration for retailing, vhat kind of stores are thexct 
what kind of jobst the various divisions from mercharKilsing to operations » how to 
f'et the job and where tc ^ for more Irfonration about retailing« 



AVAILABLE INSTHUCTOR MATERIAL AND TESTS: 



Ti t le CAREERS I N RE TAIUN G . 

Author Peter F» _ rruc k er Date Pub. I969 

National Retell Merchants Association 
Publieher ICQ West ?1 S treet^ New York^ NY 10CG3 

Teacher or Student M-.i^:vi il Student Coat $1»50 Length 61 pages 

Grade Level Seccndar y/Gol ] e ^ te Sujjeated Time of Uae 

OBJECTIVES:, 



SUMMARY DESCRIPT10'^\ Covers people and their employnientt the direction the 
retailers must ^o, and the tuyer for the custoner* 



"MAILABLE INSTHH . ^' 'Ai .iv. :i: . 



Ti t U CAREERS IN RETAILING A MARKETING SERIES 

Author _Date ?uh. 1972 

fuhlUh^ r Falrchlld Publications, Inc>» 7 East 12 Street, New York, NY 10003 
*~ ^ " Each program Program I 

T^aoh^r or Student Material Both Coet $80#00 Lentyth 28 35ttm slides 

Program II >2 slides 
Grade Level Secondary Suggested Time of Uae 

OBJECTIVES: 



SVMHAR1 DESCRIPTION: Consists of 2 prograas^ Program I - Careers in Depart^ 
ment Stores covers every type of position from stock clerk and salesperson rlg^t 
up throu^ top store management. An emphasis on fashion, selling, advertising, 
display, management, operations and home l\imlshings dramatizes the evez^incxeaslng 
opportunities in this f leld. Program II - Careets in Food Merchandising ueals 
with a representative group of jobs, ranging from stockmen to checker to depart- 
mental specialists to management. Each of the key managerial categories— meatt 
groceries, produce, dairy, non-food are covered* 

AVAILABLE INSTBUCTOR MATERIAL AND TESTS: Commentary and discussion ques- 
tions are included* 



Ti t le CAREERS IN SALES 



Author ^^^^ P"^* 

Pathescope Educational Films, Inc* 
Pub lieher 71 Weyman Avenue, New Rochelle, NY 10602 

with records 2 rilms trips 

Teaoher or Student M..terial Student Coet $k0.O0 Length 30 minutes 

with cassettes $44*00 
Grade Level Secondary Suggested Time of Use 



OBJECTIVES: 



SUMMARY DESCRIPTION : Demonstra"-es the vast variety and scope of careers in sales, 
recounting the vital role of salesmen in history, and assessing the prestige of 
sales in today's world. Discussion of desirable perf^onality traits and of the op- 
portunltlas, challenges and rewards of sales oareerfi* Interviews suggest some ways 
of entering the field; outline qualifications, ^killp and knowledge needed? and 
stress sales as a career of freedom, creativity anrl opportunity* 

AVAILABLE INSTRUCT:.^' MA:e:RIAL AND TESTS: 

ERiC -584- 



TitU 



CARKERS IN S^JRVICi:: STAXTOK? 



— r— . Date Pub, 1973 

Pubtither Falrchlln FublicHtions, Inc«> 7 East 12 Street, New York, NY 10003 
Ttaaher or Student Maierial Bo^h Coet $80. PC Length 37 slides 

Cpai« LeyeZ Secondar y Suggeated Time of Use 

OBJECTIVES:. 



SUMHARI DESCRIPTION: Covers all aspects of careers in this area fxon atten 
dant to owner. Some of the hiphliphts arej Learning the £asics. You're Also 
a Sales Promoter, Supervisory Skills— On Your May Up, Opporturities Unlimit«d, 
How Much Can You Make?, and Monen on the Job. 



AVAILABLE INSTRUCTuB MATERIAL AN? TEFTS: Commentary and discussion ques- 
tions are included. 



Title CARhjERS IN TH/..NSK)PTATICN 



Author Date Pub. 

Pathescope Educational Films, Inc. 
Puhtiaher 71 Weyma n Avenue. New Roche] 3 NY 10H02 



wit^ records 2 fiX»&trips 

Teacher or Student H..t^:r-izl Stude nt r.oflf $40.Cj length 30 minutes 

with ccsisettas $44.00 
Grade Level Seccr.dwry Fuj^eeted Time of Use 



r.',. ncTIVES: 



SUMMARY DESCRIPTION- D,.pict the role of the transportation indusf- in every- 
one's life— moving pecp]<^, foods nnd iraterials for short aistances a..^ long. 
Investigates the five maior .rear.— air, railroads, trucking, merchant marine, 
municipal public transport,:tjor.— de&cribinp types of occupitiono at ail levels 
i-M the advancep.ent opportunities, showing something.- of the duties ,vnd responsi- 
bilities in various kinds of jobs. The skills, aptitudes, personality traits 
and physical qualif ic>xt.ions wdvantat'eous to tnis flold , ro .iummarized. 



ERIC 
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TitU 



CAREERS IN THE U. S> DEPART^i^NT OF AGRICULTURE 



Author 



Date Pub. 1968 



Pubtiehe r U* S# Governn>ent PrjntinR Office^ Washlngtont DC 20402 



Teaoher or Student Material 



Student 



Coat $3*25 Length 



Grade Leve I Secondary/Colleglrite/Adult Suggested Time of Uae 
OBJECTIVES:, 



SUMMARI DESCRIPTION : Career opportun:.ties, employment benefits, salaries, and 
description of jobs in the U. S. Department of Agriculture. 



AVAILABLE INSTRUCTOF MATERIAL AND TESTS :^ 



Ti t le CQNGISL HAND5QCK OF QCCUP/TIOiNS 

Author Eaitorsi -^ oan M« Costello -.nd Hita P« Wolf son Date Pub. 1970 

Publi eher Doubleda y/F erguson» 150 Franklin Avenue^ Garden City, NY 11530 

Teacher or Student M^.teriil Both Coet Length 320 pages 

Grade Leve I Secondary /Collegiate Aidu'i t Suj'jeeted Time of Uae 

OBJECTIVES: 



SUMMARY DESCR IPTION • Over throe hundi^ed jobs varying?; in edu -national require- 
ments. Each job description if. complete on one page and inclmosi job definitiOHf 
description of type work done, necessar:/ persoril employment outlook, earnings, 
workin^r conditionr,, license or cortif ic tion requirements. Each description is 
accompanied by a photot^ i-aph of an actuaj jcij utuation. 



AVAILABLE IS^TI^U/V • > " ^ * : 



ERIC 




Autho r Leroy H# Buckner D ate Pub. 1971 

Publi§h0 r Gregg/McGraw-Hili Bock Company» Hifrhtstown» NJ Ob^O 

Teaoher or Student Muteriul Student Coat $i.b9 Length 10b pafi<?s 

Grade Level Secondary Suggeeted Time of Uee 20^30 hours 

OBJECTIVES : To prepare students for customer service ,iobs by using a behavioral 
approach. Ben^vioral ^oals^ stated at tne beginning of each chaptart tell exactly 
what is expected of the student after he flnisnes the chapter, the learning ac- 
tivitles, and the charter project. 



SUMMARY DESCRIPTION Tne custoirer-senrice field offers beginning wcricers a 
wide range of rewarding career oppcTtunities* This text'-^woiicbook points out these 
career opportunities in the discussions cn the nature and importance of entry- 
level jobs. 



AVAILABLE ISS-HUC?.}, y^TEI^IAl AUD -£:'TS' Teacher's Kanual and Key (|2.C0) 



Title CAR£t:RS UNLlMITfciD 



Author Pate Pub. 

Classroom World Prcductiors, Order fi-om Associated Educational 
Fu}^ I i eher K-i ^rl.) I5? (JoiT:ran]ey » I nc. t , Gle rwoc d at H iJ Is bor ough Streetf Raleigh# N C 

Corrlcte program 

Tea rher cv Stuie\t * • " : ^'__Sjtuden Cost jXf.b^b O lenjth 6 units 

Unit price 4i32«?o/lndividual tape-cassette 

^if'iie Level .^^^^nc .r>V\du; ^ ^ . .^ot!tt?i Txme. u^e $5.20 

CB.Li'TIVt:': 



r^jMM * Y : yOC:-i : ^' : : ? r .rill arizen, students with the aernandst requireirents and 
rcw,.rds of > hirti int<:!^r.t career opuc i^tunitiec. On-the-job Intervii^ws with 
loaders in c^'^h ficii a:Ju^. enricpr.ert .^nd enh;.nceG ur.de rnt^inding. 



O AILABl^: :si . 7 ^/• M: 
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fi t U DISTRIBUTIVE CAREER SERIES ^ 

^ 

Autho r Faya Gold and Raymond J. Grandfleld D ate Pub. 1973 

Pub ti§h€ r Palrchlld Publications » Inc#» 7 East 12 Stwett Nev Yoric» HY 10003 

$1«75 to Approx* 100 

T0aoh0r or Student Material St^^dent Co9t $Z.23 length pages each 

Grade Leoel Secondary/Adul t Suggeeted Time of Uae 

OBJECTIVES: 



SVMMAftr DBSCBIPTTON: A five-part series. Each book is sequential but can l)e 
ttsed Independentlyt and is adaptable to any local esographic or business (^MSinitar« 
The developeent of basic skillst desirable work attitiuiest and social Mntacts arv 
esfdiasized throu^out the series* The titles arei fiook I -> Distribution and Us** 
tributive Careers i Book II - Working In A Store i Book III - Working In A Service 
Industry I Book IV - Workirg For A Wholesaleri and Book V - Working In The Transpor* 
tation Industry* 

AVAILABLE INSTFUCTOH MATERIAL AND TESTS: 



Ti t le INTRODUGT IC N TO SUPERMARKET OCCUPATIONS ; 

Author C. Buttt V. L. Hal^cs^ Jr«, and W« Hemenw&y Date Pub. I967 

Pub lieher Delmar P ubl isherst Al'i.>anyi NY 

Teacher or Student t^:rial Studen t Coat Length 210 pages 

Grade Level^ Secondary Juj'jei^ ced Time of U(^e 

OBJECTIVES:, 



SUMMARy DESCRIPTION basic information on the food distribution industry as a 
basis for advancement* Presentf^ keys to success in supermarket occupations* 



AVAILABLE INI 
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Title 



A C/.RfeER I N yiNANCv. INSUR/NCfe: OR ESTATE FOR YOU? 



Author D at0 Pub. 1972 

Ptofeli#>i# r Counselor Films > lnc»> 1723 Cherry Streets Philadelphia t PA 19103 

nwie 

r#adJk#r or Stw^i^nt Afate- n'a? Studen t Co#t $200#00 Length 15#5 atimtes 

Grade Level Sr;concar%' Sujgeeted Time of Uee 

OBJECTIVES: (1) To a^cquaint younar people with the many occupations in the three 
areas^ and (2) To make a wise choice of a career ^rea for theitselves and to plan 
and prep^ite for it while still in school* 



SlfUMARf DESCRIPTION : Siir.ll irities in the basic nature of occupations in the 
three areas of fin. nee t insurance r^nd real estate* Discusses the duties of various 
occupations » the education ana training required » irtiere people in the indnustry 
how they are paidp the respects for advancementf the employment outlook and where 
to obtain further information. 



AVAILABLE ISSTRUCT^h M'TSFIAL Af^D TFSTS: Teacter's Guide 



t le IS A CAhK KH IN THB HOTEL OH KOl^ EL BUSIXKSS FOR YOU? 

Author O^te Pub. 1972 



PuHi9her Counsel or Fi lg^s, Inc>* Iy 2h Cherr y Streets Philadelph ia^ PA 19103 

movie 

Tea 'her or Stuien- y f^r'jiT St u'ient Coet ^OLuOO Lertjth 1 4 minutes 

Grade Level Secomi;r y Suj^.eeted Time of Uee 

OB JECTIVES: (1) To ^cqu.dnt youn^r people with the various occupt,tions in tM>tels 
ana motels; and (2) To m-rxKe a wise choice of a career area for themselves and to 
plan and prep.i.re for iz while still in school* 



SUMMARI bESCBlVTI?fi : Four categories of ocoupationa found only in the lodging 
1 ndustry— those in housekeepings in guest serviceSf such as doormen arwi bellmeni 
in the front office, includtnpr v<jrious kinds of clerks p and those who are managers 
and their assist^nts^ 



u^rvAlLASlK :v. 'V "F: 'iea'^ner*?; Guide 



IS A CAREEH IM RADIO OR TOLBVISION FOB YOU? 



Ail t to r D atB Pub. 1972 

Pubti&h& r Counselor Fll«s» Inc#i 1728 CbBrcy Straett Phlladeli)hia» PA 19103 

T0aah§r or Student Material Student Co 9 1 $200 .00 length 15 aiimtes 

Grade Lepe I Seeondary Suggeeted Time of Vee 

OBJECTIVES: (1) To acquaint young people with the various occupation in radio 
and television; and (2) To moke a wise choim of a career area for theneelv^e 
ami to plan ami prepare for it while still in school* 



SUMMASt DESCBIPTIOH: Four wain career areas in bioadcasting—engineeringy 
salest business and programing* The file surveys the education and training 
r^ded for jobs in brajidcasting and discusses where the jobs aret tte eAploj^nt 
outlook t the rewards, advancement and other important job aspects* 



AVAILABLE INSTRUCTOh MATERIAL ASD TESTS: Teacher* s Guide 



Ti t le IS C ^i^H IN THE SKRVICE INDUgl^RliiS TOR YOU? 

Author . D ate Pub. 1971 

Pub tieher Counselo r Fi\>r?» In;;*, 172b Cterxy Streets Philadelnhia^ PA 19103 
Teacher or Student ^ . t erial Student Co a r ^00* 00 Length 15 gimites 
Grade Leve I Seconaary Suggeeted Time of Uee 



OBJECTIVES ' (1) To acquaint young people with the various service occupatioim 
and to motivate then to learn about all the career areas; and (2) To make a wise 
choice of a career area for themselves and to plan ami prejare for it while still 
in school* 

SVMMMtr DBSCRIPriOS slight different categoriest lodgings building* personal 
services* denes tic* amus nent and recreation, apparel, protective, and the preparing 
and serving of food* 



AVAILABLE ItlSTHV ^^i 'f-.f-ML AfiD TESTS:. Teacher's Guide 

o -590- 
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* t» I S A SALcS CA3KER VVH YOU? 



. D ate Pub, 1971 

PttMi>fc» r Counselor Kilrs, Inc., 172b Chorry otK-et, riiJ.ladelphla, FA 1910 3 
Teaoher or Student Material Student Coat »2 00. CO Length 14.5 minutes 
Grade Level 3eco!K,arv Suggeeted Time of Uae 

OBJECTIVES: (1) To -cquaint your!? people with the grfcat variety of sales careers 
throughout the ^ipectn^n of tuuiness and indui;try; am (2) To make a wise choice of 
a career area for tne-CKlvet: arui tc plan and prepare for it while still in school. 



SVMMARr DBSCRIPTIOS : Tiscusces the nature of the work in a variety of sales 
occupations, the teirperamcnt arsu capabilities sales people should have, the le- 
quij«d education and t:uinit:i', the outlco{: for eiaploj-ment, tiie jote available, 
the rewards, the proKwcU for advancement and the future. 



AVAILABLE INSTRUCTOh MATERIAL AND TESTS: Teacher's Guide 



Title JACKSON'S THcii 



^t^thor Pate Pub. 

Audio Visual t(;pt. 

Publiehe r General I ill;, , inc., 9^CG "wayzata bo u3cvarxi| Minneapolis, KN 55^0 

Teacher or Student M -.^ rizl Studont Ccet Length 15| minutes 

Grade Level Syco:,dar y Su^jjeated Time //««___ 

OBJECTIVES:. 



SUMMARJ DESCBIPTl .'^ iji^cv.i^e^ food industry careen:.. 



AVAILABLE iNiTHV 



a: A','i 



ERIC 



Z31 



Titl0 



^»*t^or Date Pub. 



Publi&he r Guidance Associates, 41 itfashin^-lon .^ver.uet Pleasantyllle, NY 10570 

Teaoher or Student H.iterijil Student Coet $1^^^^ length 1 filmstrlp 

(ridu i2,0L for audio in cassette form) 
Grade Level Sero? dary Suggested Ti^c of Uee 

OBJECTIVES:. 



SUMMARI DESCR IPTIOh : Intervi<iV/s with woikinf: Lrofesj. aerials descril^ careers 
in the bospiUlity ivdu£,txy. Extension Service, child development and fashion. 



AVAILABLE issTHi:c':c:^ ^ATEhi^i ASi ::: 



Title KSOWLf^Kh; AND SKILiiS 



Author Date Pub. 

I'he Sears Roebuck Foundation 
Pub Usher Cnler fr or snocifLtjon Filr:::, 600 K <idl£>or: A venu e> York. NY IC(&2 

Teacher or Stude t ^ t^r^^i^l Studerst Cof^t length ? t rrlnutes 

Grade Level Secc*\iary \.jji^dtK.J ' im. nf I'tfe 

OBJECTIVES:: 



SUMMARY LESCR IPTIOS . IHustX ftes the rrowln^ need for youn.T people with tech- 
nolo^cal skills and kr;ow-ho^*« it offers a iiiirvt-.-y of tho vocational training 
courses available in hU-h schoolw^:. 



AVAILABLE :v:;r". " ' r'r. 

ERLC -5%. 



n?LTINATIOr;>L ^USlNliiSS 



Author ViTsril Salera D ate Pub. 1969 

Puhli§he r HoughtGii Mifflin Comtarv, UP Treitont Streett Boston» MA 0210? 

Teaaher or Student Materijil Student CoBt^ Length ^0 pages 

Grade Level Colleria t e Suggested Time of Use 1 sem* 

OBJECTIVES: 



SUMMARY DFSCHsPTT^ N- >trorh:cMrr' io IKe fieJd of irteT-nationa] businesf^ awl 
its r.vce-settUire Vorr cf r:Kocri\iov. urr^^niKr.tiont end multinational company^ 



AVAILABLE i.V;/.-. - T-'PlAl ANT- '^E.-riS : 



Tit I e i-N H/l JC h 

^ ^ '"^^ r ^c:5 ^crt Jo-t;rh' Norto n ^^><2 1 e Pub. 1970 

?i4t« : - isher IiouL>nav/Porri:>^^^^^^^ Frvinklin A venue» Ca ixien C it.yy NY 11530 

fe^^rher or Stuli^n^ " ' ^^Vjidc.rt Cr^t ^^^^ length 



'Jpaie Level^ ^-'^-'-^'^ l^J*' Ju/jt^ec^i Tiffif of Use l_sem» 



C^'MMARr DESCfilPTK''^' < ccllf>ction of 65 actu^jl work diaries. Kach shows the 
r-ony facets of 1 Job th J. .1 worker extx^rlences d.-iy-byd iyi. Shows not only what a 
rf^rsor* must he equipi^d to do to ^^t h jobf bi;.t what he must be prepared to do 
once he gets 3i# 



0PPQR11INITIKS IN ADV^CRTISING CARiSERS 



Author George T> Clarke Date Pub. 1968 

Vocational Guidr^nce Materials 
Publi§h0 r Universal Publishinr & Distributing Qovv.^ 2^53 t^last 45 Street» New Yor k» 

T§aoher or Student Material Student Coat Length % paf^s 

Grade Leve I Secondrarz/Collerrs i ze/Aault Suggested Tir^e of Use 

QBJECTJVBS: 



SUMMAHy DESCRIPTION :: A specific career book desifrted to provide young men and 
women with all the facta needed to choose and plan their cr,reers. 



AVAILABLE ItiSTRVCTOh MATERIAL AND TS.'iTC 



Ti t le OPPCRT UNITIKS J N CLO THING 

Author Ir ene E. yc DeiTnot t ^t ^d Jeanne L> Noi^ i>^'> Date Pub. 1972 

Charles A» denrett Co.p Inc» 
Publieher c09 Wes t De tweilier D rive, P eo rlc., IL 61614 

Teacher or Student h t er iz 1 Student Coat $5,b8 Length 35G pa^es 

Grade Level Sr^cordary/ Adu3 1 Sujjeoted Tirrte of Uae 

OBJECTIVES: 



SUMMARY DESCRIP: lOr^ . Kajor emphasis is on wape earning occupations in cloth- 
ing^s world of fashion, I^er^•^•.andisin^r and indur.tri'J sewing. Covers fibers, 
fabrics, color deci^, construction, fitting, ;'nd .Jterjtion — everythinfi from 
receiving and h:;ndlin^ rerchanci: se to the world cf fcishion* 



AVAILABLE I tK 



ERIC 
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Ti tl§ 



Author Irene FL^co > ro Leonard Robertson D ate Pub. 1969 

Voca"tioni} ouicance i^ateri.ils 
Pufc 1 1 • h« r Uni ve rral Put > 'j- hirf & Distributing Cort?#t East 4$ Street» New Yor k » 

H)f 10017 

Teacher or Student Mati^t :A i:turiert Coat "^X.^ Length 104 paft;s 

Grade Leve I Soccr.aHr/ /^>- l^ >^i ^*e/k'iu 1 1 Suggee red Time of Uee 

OBJECTIVES: 



SUMMARY DES^HlPTIONr - mwers imr>crt.'int career questions and introduces new 
career fields^ It ir. aeni^-nt^a to provide youn^ men and women with all the facts 
needed to chocj^e and ri .r their cart»ers 5 ntel] i ^rtly« 



AVAILABLE IS5TFUC:':r, bi Tl'RlAl Alii 7Er:Sf 



Title OPPCHU'Nri'iKV. IN PriHSCNN^Ll l^^.N^^GEKENT 



Author Dc V 3d y.>ck Date Pub. 1^70 

Vocation' J C'i'ri.irce f'..teri/'Js 
Pi b lie her lini vers -.-i'l Pijhilshin.^ ^> DrariV' Uli n g Coxi)#» 2? S East 46 Street^ New Yori c» 

- NY 10017 

Te'^tJ^ier cr ^^tude'-r .^J ? ! Stude nt Cr^et $Uy5 Ler^th 132 paf^es 

Grjde Level Sp_congary/Co I le rji i te/ Ann 1 1 _ _ u^^ c^i^ r £ji 7imi? t/dg 



y:iHHARY DE^CF LI'TIj'^ , Li^cufsr.ern pertiner.t aspects of the personnel workers 
. ob> providing: ^n in-cebtn inr^j^ht into the rr.riny opyiorturities to work with and 
for people* 



TitU 



OPFORItJNITIr^S IN RniT/IIlNG 



Author 

National Retail Merchants Association 
Publi$h0 r ICO West 31 Streett Kew Yorki NY 10001 



Date Pub. 



T§aaher or Student Material 



Student Coat $ >30 Length 20 pages 



Grade Leve I Secondary/Collegiate/Adult Suggested Time of Uee 
OBJECTIVES: 



SVMMAR1 DESCRIPTION Depicts the merchandising store operation* control and 
credit, sales promotion, personnel and employee relations areas of retailing. 



AVAILABLE ISSTRUCTOH MATERIAL AfW TESTS: 



Ti t le PijOFLE & CHOICES i CAREER FX) LIPS 

Author Watson> ei> u l> Date Pub. 1970 

Pub tieher Harcourt Br ace Jovanovich, Inc»» 757 Third Avume, New York, NY 10017 

Teaoher or Student m . teria I Student Coat Leng th 

Grade Level^ Secondary Sujgested Timr. of Uee 1 sem» 

OBJECTIVES:. 



SUMMARY DESCR IFTI jS . Consists of ten sets of Career Folios, each sec focusing 
on a career ^rroup. 



^ ^6596- 



PH:0FI>J who INMHLNC^ OTHSHa 



Author D ate Pub. 

PubliBher Guidance As^^ociaten, 41 Washington Avenue t Pleasantvllle# NY 10570 

T0aah0r or Student Hat k; rial Student CoBt $37*50 Length 4 filmstrlps 

(Add ;^«00 for audio in cassette forn) 
Grade Level Secondary Suggested Time of Uae 

OBJECTIVES: 



SVHMAHJ DESCRIPTION': introduces a ntcdel and cosmetics demonstrator nho talks 
about selling products Ghe believes Ini an advertising executive vho^s nozicing on 
a public service carnp dm for a city zoo; a county af;ent who invites st^tdents to 
a dairy farm where he helps farmers improve their farming methods. Program em^ 
phaEizes qualities of ^rerariousness, self-confidence, sensitivity, empathy, 
leadership. 

AVAILABLE IS5TRUCT0H MATERIAL AND 7^575: 



Ti t le HJBUC RELATION S C '.H KKFS i IN BUSINESS & TH ii COMMUNITY 

Author p'.trick l-on.r^j.r, Date Pub. ,. i9?2 

Pub Lie he r Fairchil d i-ubllcation s, Inc#, 7 Ea st 12 St ree t, New York, NY 1C003 

Teaohcr or Student .'f !^;r- j:! St udent Coet $7>95 Length 1 60 pages 

Grade Level 2^."l?£iiil£ Cu^^j:cated Time nf Ue^ 

OjCECTIVES': 



SUMMARI DESrF IF7 1'':: Cor.sicieir: PH from three functioniJ viewpoints! manage- 
n^t nt, perrcr.nel jtnd !r rkttin*^. it (defines ana ariiy7.uG the relationship between 
companies ir- ccrrrrunition; the rath u n:\turinf nan will follow; th«^ best busi-- 
nesses f^r r-- oarrevr. , 11 -^rx^^atr. of putting knowledgt r^rd techniques to work 
for career progress, as well the tools, affili-t^onc and other attrilnites of 
the PH function, discussed. /Iso examined lvo non-profit and volunteer PR« 

^ VAILABLE ISJ?:il:\ ' . ' t Vr. TFl :\ 



REVOLUTION IN RELEVANCK 



Author ^''^^ 

Pubtiaker Datafilmfc. 2^25 Temrle Street. I<js Angeles. C;. ■^')V2b ..^.-^^ 

16mra novl* 

Taaaher op Student Material Both Coet 4>:-.?s.O'"' Length 20 minutes. 

Retit.il ^i=;.Ot,' per week 
Grade Level Secon^ary^\dul^ Suj^eeteii Tim..' o/ .Ve^t .■. 



SUMMARY DESCF IPTIOS ■ Kor concerned students ii;pro..-chir-' ll-.yir career decisions. 
The comprehensive story of how Voccition:il Eaucation prov'-iaes Heiev.mce, Opportunity* 
Security, ana Kesponsibility . 



AVAILABLE ISSTRVCTCh MATERIAL ASD TErrS': 



Title S,>L£S 'IR.'iNoK JpiJ G'J ! 



Author . 

Kciucationai d- Cor. -.um'-'r Halations 

PubliBher_^»j:._±pr.nc\ j^»_ij^^^^ h-M A.v-^rlCd S, Few Yor k, NY 10019 

Teacher or Stuienr : ' r • - 7-__3UKlent ^ Ifaflet 

Grade Level _ Secjo .-/:.. . .. r t .: / '^'dc . ,,. 

OBJICTIVES- 



SUMMARY DESCB IF'I I ^ Ix-T-:ri!r«s opcortunities ^nu re? vc^nsi '. xlities cJ a job, 
groc7ing. an^'. how \o r..r:'Dirfi for .n interview. 



O AVAILAbtE /.V.. Z • • • .1 ^ . . .' . 



* THa S.vIi:SW..N - .J^.hASr>HJOH OF PHOGRESS 



Author Donald Robinson ^Dat# Pub. 1967 

FiifeHt^» r Sales A Karketlng E)^cutlvo3 Intern^xtional» 630 Thiyd AY^mni* Neir York* 

looiy 

T^aoh^r or Student Naturial Sti]d«^nt Co ft Free I^n^tA 

Crai^ t#t>#Z Seeomiitry Suggested Time of Uee 

OBJECTIVES: 



SJMMAMt DESCRIPTIOIf: &jscrlt)f;s tha job of the s^le^n and its imMroiis ad- 
vantages as a C'^reer• 



>iy^ri4BLf iNsmucTOh material and tests: 



Ti f Z « so YOU yASl_Tt), m ^ H GX& AppLX,\\vjB SKRVICi: TCCHMici/vH 

4t<</tor Z >ae» Pufc> 197t 

Pt<fc g t • htf r Hou gi^ to n Kiff iln Cojt^y>ny^ tl_0_ TreTont S trge *^ Jj ostont tt\ C^|0? 

Teacher or Studem v - t?' : ' S ju-ient . '"^•^ijLi2iiii ^^gn^ytH t filii 

ftentil 3«00 

Graie Level , . :>ujjti4tei Time of Utp 



Ol^JZCTIVES, 



SUMMARY DE^Cf.IPTlL*s' : Sho^^ stud«?nts the world of lio^e a?pll:iinM service 
tnrouf^ tie exjjeriences of a youn^ trainee in the field* Offers an overview of 
tr.o opportunities hOT.e appliance service offers. 



ERIC 



O 'AILABLf 1SJ::<' ^'...i- lAl iVi^ rt'. 
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titU TCXTIlJgS FOR YDU 



Author 



Date Pub. 



Public tolaUoim DivlsiOTit Amrlcan Textile 
Pubti§h0 r P^rmfacturers Institute , 1501 Johnnton &u^lding> a>arlottii> MC ZS^Qg 

Toaokor or Student Hatcrial Student Coot Fgfm Length 12 patgecs 



OBJBCrifSS: 



StlUMABf DSSCBJPTIOH: lllustr^^tes the varied of fibers %nd proceseee tnfolniM 
in the »amif^ctuxe of textiles. A list of schools specUlising in textiles is 
aim inclined* 



AVAILABLE IHSTRUCTOB MATERIAL AND TEb'TS 



Title 1X)KKY LOOKS hT a\RKE^ • 

Author , D ate Pub. 

B« F* Goodrich Co« 

Pub lieher Order f rtm Sterlinf Movies# Inc«» ^3 West 6t Streets Hew York# MY 1^008 3 
Teaoher or Student h .terizl Student Caet Length 

Grade Level Seco;^ry Suj^eeted Time nf Uqq 

OBJECTIVES: 



SVMHABt DESCRIPTIOlf : A series of aovies examining a variety of (»kretxs« For 
example • tr&nsport^tiont marketing* •Ranaijei^nty etc* 



AVAILABLE INSTi^i T M'i:\:FrAL AN:^ TKJU : 



Crude Leoel 



Second^iry 



Sui^geeted Time of Uee 



ERIC 




THE WORLD ^^PKETiNG >^ND DISTRIBUTION 



Autho r Date Pub. 1973 

Publi§h€ r Career World> 15o0 Verti Drive> Harrisburg> PA 

Teaah^r or Student Material student Coat $hO. 00 Length 160 slides 

Grade Level Secondary Suggeeted Time of Uee 

OBJECTIVES I 



SUMMARY DESCRIPTION . Incladers .-ection:? on retailing:, sales proniotlont indus^ 
trial salest re.il estate t insur.incet service trad'^St physical distributioiif finance f 
creditf and bayin^r* 



AVAILABLE ItiSTRVC^ :>h MATERIAL AUT TEt^TS:, 

Tit 1 0 YOUR t: V^R£:i!;R I'l T Hh: KCrE L-KCT EL xKHISTH Y 

Author ^<2t6 Pub. 

Fuh I is Her ^ " rt" * ^ Ho-^ o : ^indj-'otol n3sn^^^ West S7 St reet » New York» NY 10019 

Teacher or C^tuK>'\' r / Stulent C^Bt e length \k pages 

Grade Leve I Sf:con<:-i y^//'Jollep^'i t tt^// duj t :'U^^^t/i?ft' J r:,^^' ;>/ i/'d^ 



SUMMART DESCRIPTI^^''\ Describes tne hotel tusincss and lists 15 jobs for be- 
finners, lb jobr, for peonle with special training or exwrience, and 10 jobs for 
people with extensive triininr tnd experience* Outlines training and education 
requirements — details on 3cholar*;hiic» avtiiable* 



^^(^VAILABLF INZTAl t . - M: h V* /i 



titl§ 



Author PMfc. 

The Americ-tn Textile Manufacturers Institute» Inc. 
Pub titht r 1301 Johnston building, Charlotte, NC 28202 

Ttaohtr or Student Material Student Co8t Free Length 20 pages 
Grade Level Secondan'/CoUegiate/Adult Suggested Time of Uae 
OBJECTIVES: 



SVMMARI DESCRIPTION : Describes many kinds of jobs in the textile industry. 



AVAILABLE ISSTRUCTCH MATERIAL AND TESTS:. 



Ti t le YOUR RJTURE IN RETAILING 



Author^ Oate Pub. 1971 

D. E. Materials Lab 

Publiaher iBo5 N ell A venue, 115 Townshend Hall» Columbus, OH 43210 

Teaoher or Student H.tevial Student Coat $15*00 Length 35mir. slides 

Grade Level Secondjtry Suggested Time of Uee 1 hour 

OBJECTIVES: 



SVMMARI DESCRIPTION : A trip through a large modern department store showing 
all the different jobs available. 



AVAILABLE IS3T1WC 




Mh"L-RIAL and TESTS: 
-602- 
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fitU YOUR RJTORt:. CAREERS IH CONSUMER FINANCE 



Autho r D af Pub* 

Educational Services Division* National Consumer 



PuMiafc T Finance Assn>. 1000 Sixteenth Street. N.W.. Washington. DC 20006 
Tmaahmr or Studont Material student Co§t Free Ltngth 2k pages 

Grado t§O0t Secondary Suggeattd Time of Ubo 

OaJtCTJVgS: 



SVmtAMI DSSCRIPTJOH: Describes personal attributes* education and txalning 
for cavMtrs in consumer finance. 



AVAILABLS JNSTBUCTOF MATERIAL AND TESTS: 



TUlo YOUR FUTURE - ARCO-ROSEN GAfiEEB GUIDftMCE SERIES 



Author Dato Pub. 



Publioher Career World Book SeTvice. 501 Lake Forest Avenue. Highwood. IL 60QhO 

Coaplete set 

Toaahor or Student Material Student Co»t $59.95 Length »0 books 

Single Utles $1.95 
Grado Leve I Secondary Sujgeeted Time of Vee 

OBJECTIVES: 



SVMMAMI DESCRIPTION: All of the books in this series are itrittsn hy pcosiiMBt 
Men and wosen who are successful in their chosen fields* The series covsrs all 
the Mjor careers in practical terms for the young nan or woman irtio is iatersstod 
in nozs than "just a job." 



ERIC 



OJAILABLS INSTRVCTOH HATSRlAi AND TESTK 
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Titl§ 



YOUR JOh IN DlS^IflIBU?iQN 



Autho r Beaumont and langan p qte Pub. I96ti 

Puhli$he r Gregg/l^cGnw-Hill rook Company, Hirhtslown» NJ 0BS20 
T^aah^r or Student Material Stu>ient CoBt $4>17 Length _ 

GradB level Secondary Suggested Time of Uae 1 sem# 

OBJECTIVES: 



SUMMARY DESCRIPTION : Dir^cusses th9 different kinds of retail stores and studies 
businesses that sell services at retail. The role of the wholesaler and other 
kinds of bu3inesse3 that sell their services to the puolic and to industrial con- 
sumers. 



AVAILABLE ISSTRVCTOK MATERIAL AtW TE^TS ^ Teacher^s Kanual and Key ($1.60), 

and Job Activity Guide 1 and il ($1»62 each) 



Title YQUH (jPPOR?JMITIh;S IM HAILING 



Author J)ate Pub. 

National ho tail I^ercnants Association 
Publisher 100 W>^-. t 3t Str^^f>t, New York, NY 10001 

Teacher or Student ,V . tei'iil Student Ccet $ Length 12 pages 

Grade Level Seconda r y/Conegria te/Adult Sujje&ted Time of Uae ^ 

OBJECTIVES: 



SUMMARY DESCRIPTION : An explanatory brochure of the opportunities in retailing, 
includes questions for an apTil leant to first ask himself to decide if retailing 
is for him# Gives dnt. on the industry and explains different types of retailing 
operations and positior':: iviil-jLcic. 



ERLC 



AVAILABLE I.f^:':i 
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CJNSL'MER EI'ijrATIC.N 




30i 



TitU ADVEHTISINCt INFOBF/.TICN^ pARSU/uSIONt OR DECEPTION 

Author D ate Pub. 1973 

Publi§h€ r Journal FIIitg, lnc», 909 Weay Dlversey Parkway, Chicago, IL 60614 

16mm sound 

Teaoh^r or Student Materia I Student CoBt Length motion pictur e 

13 mirutes 

GradB Level S econdary Suggeeted Time of Uee 

OBJECTIVES: 



SUMMABI DESCRIPTION: This film allows the viewer to consider the purpose of 
contemporary advertising and to distinguish between the informational and mani- 
pulative uses of advertisingo U&ing current advertisements in various media as 
examples, the film highlights the- fact that all advertising is self-serving* 
There is an implicit message cautioning consumers to analyze advertisements iDased 
on an emotional appeal, to read tetween the lires in order to ferret out facts, 
ar^ to avoid the "gullitilily trap^** 

AVAILABLE INSTRUCTOR MATERIAL A^D TESTS: 



Title BASIC P RiWCIPjJES IN FA^^ILY MONEY AND CREDIT K /vN/VCfiMENT ^ 

Author Carl F. Hawyer Date Pub. 1968 

Publieher Nationa l Cons uirer Finance Assn*, 1000 16th Str e et, N»W>, Washington> 

DC 10036 

Teaoher ov Student /V- t erial Student Co$t Lena th 12 paggs 

Grade Level Sec ondary Sujgeeted Time of Uee 2 weeks 

OBJECTIVES: To provide background Information about the type of financial Instl* 
tution. which specializes in and provides the largest volume of cash InstallMnt 
credit* 



SUHMARI DESCRIPTION': Infonration about consumer finance prepared as background 
reading for classroom discussions and projects. 



o :ailable imjThu^c'.' " yA.cihiAL \.r' ?v 



TitU 



Author Date Pub. 

iiduccitional & Consumer Relations 

Publiahe r J* G> Penney Con^riny, Inc., 130t Avenue of the Americas, New York> NY 

. ^^^^^ 

Ttaaher or Student Material Student Coet $3*^0 Length 6 minutes 

Grade Level Second -.n/.dult Suggested Time of Uae 

OBJECTIVES: 



SVMHARJ DESCRIPTION : Developed tc awaken the observer to some of the possible 
reasons why we dit:ss as we do. Clothing is a means cf ccmrr.unication by which we 
convey, rorF or lesi-.s corscicusly, silent ireoc^ages to the world around us. This 
filmstrip illustrates several ways our perscncilities influence our clothing and 
...how our clothing ir.:iy .ffect our personality. 



AVAILABLE INSTRUCTGr- M^FFFIAL AND ?Et:TS . 



Title a: ICR CON:b:FTS 



Author^ Date Pub. 

Lducu-'J.on /I ^ Conjurer halations 
Publi a her J> C. Pernt y '^2I'il^*^ • In c., I30I ..vonu o of t he nir ericas. N ew York , NY 

Teacher or ^tu.ic-^K^ r Te^.gh er r/r.u ^iO.'jO lenjtk 2 lilnstri ps 



Grade Level J_ecorf!a r;./A dul t . _ 6t.;7cc'*^i J<te^ 

OBJECT I VEr ' 



SUMMARY LES^HlVl'I tti..cMng unit on color* Planned to provide a basic 

introduction to c^Oor, JrA^. --e .rhin^ cupplemer.t includej: two iilmstrijoi I. Color 
Corcepto— hou e 'c , .rd T'.ni . ec color. II. Lookinf f'or Color — seeing rolor ideas 
everywhere ^nc tr.rel " ! r., * into 1:1. j. 



AVAILABLE r*. . ' 4V;: Tl 

ERiC -ecc^ 



307 



TitU 



CX)LOR« TEXTURE. DESIGN IN SPACE 



Autho r Date Pub, 

Consumer Relations 

Pubtieher The Sperry ^nd Hutchinson Company, 3003 East Kemper Road, Cincinnati, 
T$aoh0r or Student Material Student Coat Free Length 



Grade Level Secondary/Adult Suggested Time of Uae^ 

OBJECTIVES: 



SVMHARJ DESCPIPTION • The basic concepts of color, texture, design and space 
and their inter-relation&hip. Kanual includes colorful diagrams arei interesting 
assignmenta to help interpret the fdcts presented. 



AVAILABLE INSTRUCTOR MATERIAL AND TESTS.: 



Title THE CONCERN FOR QUALITY 



Author Date Pub., 



Pubtiaher National Asso ciation of Manufacturers, New Yoric, NY 

Teacher or Student M tp.r-ial Student Coat Free Length 2 pat^s 

Grade level Seccndary /Adult Sujgeated Time of Uee 

OBJECTIVES: 



SUHMARI DESCRIPTION : Discusses Vays to contact businesses whei© goods have 
been purchased but must be returned. 



rn^r-^AlLABLS INSTRUCT^ 



Ti t U CONSUFER BEHaVIOR 

Autho r Edited ty A. S. C. Ehrenberg and F* G> Pyatt D ate Pub. 1971 

Pub I i§her Penguin Book»» InCj» f 7110 Ambassador Boad» Baltlmore» MP 2120? 
T0aeh0r or Student Material Student Cost $3*95 Length 380 paggs 

Grade Level Coller^late Suggeeted Time of Uee 

OBJECTIVES: 



SVHMAHy DESCRIPTION : n collection of re«..dlngs on the ways in which the ccnsuser^s 
behavior viiries in response to products cind brands » distribution channelSf pricing 
policies, and promotion. The first two Parts deal with the buying of non«^urable 
goods and with consunter isotivation. Part Three coverf eonsuirer durables, with an 
emphasis on forecasting demand. Part Four locks at some of the modem forms of 
economic analysis of dem^ndf supply, and price* 



AVAILABLE INSTRUCTOR MATERIAL AND TESTS: 



H 1 1 e CONSUKER BEHAVIOR ^ ■ 

Author Thomas S » Robertson Date Pub» 1970 

Publi eher Scott, F ort sman >nd Co*, 1900 East Lake Street, Glenvlew, IL 60C2^ 
Teacher or Student H Aerial Student Coet $3*10 Length 169 pa«es 

Grade Level Colleglatfc Suj jeated Time of Use 

OBJECTIVES: 



SUMMARI DESCRIPTION : Explores the sources of and influences on consumer action* 
It discusses the principal areas of consumer behavior investigation based on the 
psychological dimensions of perception, learning, motivation, personality, and 
attitudes, and on the socidl and cultural dimensiors of group processes, personal 
influence, culture, and social class* 



AVAILABLE INSTKl^r^" '^.I/i'fML 4.Vi.. .LL., : 

ERIC -608- 



Ti 1 10 CONSUyiiR B UYING GUID S_J:iI^.SIfiX£ja3L 



Author ^ Date Pub. 

Educational Consumer Relations 
PubtiBher J. C> Pe nney Cotrpany, Inc>f 1501 Avenue of the Aaericas« New Yorict 

^ ^ ^0019 

T0aoh0r or Student Material Teacher CoBt $k.00 Length Kit 



Grade Leve I Second ary /Ad ult Suggeeted Time of Uae^ 

OBJECTIVES: 



SUMMiRy DESi'IUPTTONf Di&cussen how to buy sheets und pillowcases. Unit lnc3;«^tes 
packet of Idoels* 20 prlnved buying ^idss, filmstrip» commentaxyt ami wall ch«irt# 



AVAILABLE IS:^TP.UJT.\h MAry.RlAL ANP TESTS. 



Author ^^^^ 

s-Aiucationjil ^ Cont5UT/;;r Re Lotions 
Puhlieher C. Penned CorrD*n/, Inc., JJOl Averts of th e Americ^&t Hew Yoi:* > 

Grade le^Jel y^u^jeatcd 7imc of Uae 



SUMMARY l^ESCR 1 PTP'S ' Tncludes infomation on nen*:.- djress shirts» sh<^s, pillows^ 
towolUp etc. 



r » ' * • / ^ *r ^ t: c 
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tuu 



wmm mm (facts m you) 



Autho r Mors Data Pub, 19!S9 

Publi§h9r Bureau of Sasiness Resea3rch« Western Reserve University. Cle velai^t OH 
Ttaohtr or Student Material Stt^ent Co§t $ .30 Length 32 paws 

Crude Level S999rokrY/C9»?mtf/AMt ,. Suggeeted Time of Uee 

OBJECTIVES: 



SUmtmi DESCRIPTION: iteasons for use of credltf paying old debts, and the wtla 
sources of credit. Answers the following questions! 1. Are consuner credit 
charges excessive? 2* How to tall what rate you pay? 



AVAILABLE IN STRUCT OH MATERIAL AND TESTS: 



H t le THE COSSUHER DECIDES ^ 

Author D ate Pub. 

Educational & ConsuRcr Relations 
Publieher J« C» Pe nn ey Coapany, Inc., 1301 Avenue of the Aaericas, Hew York, 

HY 10019 

Teacher or Student Material Student Coet $3* SO Length 6 minutes 

Grade Level Secondary/Adult Suggested Time of Uee 

OBJECTIVES: 



SUMHARf DESCRIPTION : This filmstrip relates consiuuer ri^ts and responsibilities 
to consumr satisfaction with purchases* 



Q AVAILABLE INSTfi'JCr ~ HAILRIAL AND TESTS: 

ERIC 
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TitU 



COHSUmB IgClS IOH WmKIKG - CUIIES TO BETTiai UVINC 



Auth0 r Warmke. Wyllle, Sellers D at0 Pub. 1972 

Pub li§h€ r South-western Publishing Cq«> ilOl Madison Boad> Clncimiatit OH ^SSZ? 

r#QaJk#i» or Student Material Student Co 9t $6.20 Length ^ 

Grade Level Secondary Suggested Time of \le% 

OBJECTIVES: (I) To introduce students to econofnlc proc^si^s; (2) To explain the 
student^s role sm a consu»eri and (3) To teach hIto money manageMnt* 



SUNM^Hr DSSCFIPTION ' Empi^sis is placed on tte ai^lic&tlmi of e^imle paclncd- 
pies to the everyday problen:s of li^lvldmls In society rather than on ewimdc 
th8oi7« Introduces the student to a brcMid*lased ur^rstandlng of tl» eoomHilo 
process and its relationship to thQ student^s personal role as a cone^Mr* 



AVAILABLS INSTPUCTCii MATFR!/: AtlD TESTS: Teacher's Hamial 



Ti 1 1 e CpKSy WER , ECONOMIC .FROBIJEKS -- 

Author Vilsony £yster» Wan.ke and Wyllie ^ Date Pub. 1971 

Ft » • <» he r ^Souj:h-Hest^.r 1 Publishing Co<»^» jtCl fcid^^^^ Clnclnnatii OH »5227 

r«a^'t*?r or \tuit'*.r ^ *• ' Stuuent^^ r*^af $( %6& Len;th 665 paiees 

Or^ de I SecrrAAr^'/y^dul t 5 j *stci 1 imt: of U& ^ 1 sea» 

ObJECTl'^ZS- 



SVMMARr DESCFIPTION : Deals with the essentials of economic p^nclples and Iwi- 
ness xelations woven into a fabric of experience that »oves fro& student experiences 
to the rosp'^rsitle experiences of an adult life of earning, spending^ votlngt and 
managing monoy* 



cnVr- '//; ''LAB'.E / v\ * ' • ^ >? vr TEi:7. Teac^er•s Kamialy Uoxfcbcck ($1#92)» 

i^^T^' ts ($ .J6]p and Cor. umer Gui les for Buying 

^ ^ ^ ^ ^ ^11- ^ A ^ 



Htt0 Qomimn educatioh EiBLiocRHraY 



Autkc r D atm M. 1^ 

fubli§hmr S» Covem»ent Printing Office j Mashlmrton^ PC 20^^ 

rtadk#F ow Student Material BoXh Co§t Length 170 w^tm 

Grade le^el Secoi^ary/Oolle^i^te/Adult Suggeeted Time of Uee 

OBJiCnVES: 



SVtmiXr DESCRIPTION: This bibUognpliy Is a liaUng of ovor 2»000 Mest Mc« 
IttSy paaphletSf fili^^ filMtrlpftt ete«t in the field of wfmmx intortsts 
td^sation* 



AVilLASLi iNSTHUCTOh MATEBIAL AttP TESTS: 



Title COWaJ HEH E PICATIOH PROCRAlflffiP IlSmiCTIOII UtI IT S 

AtttW.,.,^ ^i>at# lyO 

Oolti Pi Epsilont Inc. 
Publieher national Of fic<»p Custovus Adol^t^ jCo Uatci 3t» Bit»r» MM 

Teaeher or Student H . t^.Tia! Teaoher Cost Length 27^ pi»a 

Grade Level Col l e^^te ^^u-jgeetei Timts of Uee 1 80»» 



SVMMAR1 DE3ChIPTI0tf Covers the areas of buying aervioea^ housings making um 
of insurance f buying roods t general principles of coi^ti?».ur purdicisingf budgeting 
ini mtnaging noneyt using cos^u^for cr^it tfiselyt buyin^^ goods (clothingf t^ise^ 
ho!l furnishings and pliances)^ purchasing and maininining autonotlve products 
and servic«Sf using leisure tiirof and energy ^nd muiiey* 




AVA 'LA3LE /V5 



-612- 



313 



^f*thi?r D ata Pub, 1971 

^ t.^?t^^cr Austin H. Klplinger. 1729 H Straat. I^shlngton, DC 20006 

76i>?h«r OP Student Material Sttdent Coat Length k imitota 

7rci« iey»Z Sacondary/Adul t Suggested Time of Uee I am. 

. ■ 'iCTIVES: 



*<V4/?r D^SCBIPTIOh; Presents InforwfcUoa about the lav— cas® stiMilcst x»OBXto* 
vt^-jr, etc. Fosusas on the mlatlonshlp bettfoen Uio law and eonauMZS* zi^t* 



. -i.^rf /.vrr/.X'-'TO/, MATE RIAL ^.Vf rf.'rS; Tei*cher«s Guide, and a zvooxdlag 
-^f-:.i'a::« lha study ot consuurr law. 



[HE CCJJSUMi:;< LOOKS AT BECEFrii/E PACK.\GIHG 



W^tH^ ^><ite Pub. 1961 

(— ^uoancil on Consurer ] ni'o3:mation> C ol orado St ii te ^llag u, Gre«ley , (30^ 

,-r .Vf iv,/t?»:f ''■^ciil Stu dant Tr'flt $ »5 3 length 3^ 
:«/ 2econJa zy/ A d ult Sujjeeted Tima of Vue 



i HUARf :>E5rft iPTIDN : DIscussks the a^thods and laws concerning dsoeptlve 
.-•.c>\ging» lost of packaging to the consumer, and how the consimer can preset 



^j"' ;; ' ^^/.^ ;.v.-. . " .':/■^• n 
ERIC 



TitU 



THS CONSUHER IN THE K.\RKETPIACE 



Autho r Leon Levy»' Robert Q» Feldroan and Slnpt^on Sasserath D ate Pub. 1970 

PubH&h0r Pitman PuUlshlns^ Gorporatlon» 6 East 43 Street^ New York» NY 1001? 
Tmaohmr or Student Material Student Coet $7#84 Length ^ 320 pages 

Grade Level Se condaryA dul t Suggeoted Time of Uae 1 som» 

OBJECTIVES: 



SVMHAR1 DESCRIPTION i The conf\ner*s influence a>:d pr^V.lfeKS managing money, 
using crsdit, techniques of consumer purchasin^ji .Insurance, consumer lans and 
protection, and a guide to social livings 



AVAILABLE ISSTHVCTUh MATERIAL ,4.VP TESTS f 



Ti tie CONSUMER Mr T HEMaTICS ^ 

Author Lonkford ^ Dute Fub. 1971 

Pub I i she r H irc ou rt Br .ce_J ov .rovlcn , In Oj»j_ ?^?_ ;^'h j ru ;.venu(i| New York, NY ICOI7 

Tea-^hiir or Studr-^^* " r ' : Z S tu lcnt Cd-it i\:n;jth 1 year 

Grade Level Sec niar:/ ^ J^' ^^--^ ."i/r--^ ^/ V^*^ 



SUMHABY DESCRIPTION . them. tics for everyday Uvln, erij* -ci illy for persons 
who do family shopping. 



AVAILABLE IU3T:i V ANT TiCT: 



* I ^ CONSUMER - SSaRCH FOR THE CONSUMER INTEREST 



^^^^<^^ David A> Aaker and George S> Ik v Date Pub. 1971 

f Jjli&her Free Press» New Yorkf NY 

T&aaher or Student Material Student Cost length pages 

''fcde level Colloglate Suggested Time of Uae 1 semt 



'^^^ARY DKSC.RIPTION: Articles dealing with the activities of govemnent, bimi- 
V - n :i independent orgunizations in the field of consixmer intewst^ Seleotloim 
fr:ni 3 variety of sources, with particular emphasis on the legal and Imslmss 

.- ^-■j. '3f conr-:urr.or protection* 



THE C0NSUK2R IN S0CI13TY 



^ Le omrd T » Kreisman ^ Date Pub* 1964 

*' ■ ^^i^ ^ T he Odys sey Press, Inc«, New York> NY 

'her or Student H .jevtal Student Coet Length Zk6 pages 

- ic^^eZ Colle giate Suggested Time of Uee 1 sem» 



A- •:t:i^\:j: To help gather the information that a well-info3rmed consumer should 
xve in order to make intelligent decisions in our modem society. 



L l'MMARY 'description ' Discusr,esi budgeting and markotingi checking accounts! 
l-^suring your healthj insuring your lifei where to save; the stock market^ etc# 



^J^'y^"!!-AaLy: ini^'irl. ?' > 'i^.irial a!w test.. 
.ERIC 316.,45. 



Ti tl§ 



pONSUMERISMt GETT j TNG YOUR WQNEY^S WORTH 



Autho r Annalee Gold D ate Pub. 

Pubti§h§r Rilrchlld Publications. Inc>» 7 East 12 Streett New York> WY 10003 

color 

T0aah§r or Student Material B^'^th Coet $100#00 Length 35am slides 

Grade Level Secondary/Adult Suggested Time of Uae 

OBJECTIVES: To help everyone Involved In consumerism act fairly aiKl Intelligently 
In a wide variety of real-life situations. 



SUMMiRt DESCRIPTION: Contents Includei appealing to a store headt budgetliHE 
sensibly! buying a car; buying clothing; buying food; buying hone fumlshingpi 
buying a major appliance; dealing with salespeople; determining product valusf 
interpreting guarantees; investing in a business; maintaining a savings accountf 
purchasing by mail; reading an c.d effectively; seeking professional counseli 
selecting a reliable store; signing a contract; taking out a loan; understanding 
xepair estimates; and writing checks* 

AVAILABLE ISSTRUCTOH MATERIAL AND TESTS: Commentary and discussion ques- 
tions are included* 



Ti t le THE CO NVENI ENCE-ORIENTED CONSUMER ' 

Author W* Tho mas A ndersont Jr* Date Pub. 1971 

Bureau of Business Research 
Publieher The Un lvey^ity of T exas^ Au3t JLn^J.jL_^Zt2 « 

Teacher or Student M .terial Student t\?t?t $5*00 Length 

Grade Leve I Secondar y /Collegi ate/Adult Suj^teted Time of Uee 

OBJECTIVES : To deet the needs of the consumer by discussing the behavior 
limits the marketer facrs in his efforts to meet the demands of the rapidly ex- 
panding convenience-goods market* 



SUMMARY DESCRIPTION : Thir> is a study concerning problems^ research and find- 
ings on various types of consuircrrs at different socio-economic levels and the 
motivation factors in purchasing* 



ERIC 



AVAILABLE I' 



-616- 



C17 



TitU CREDITt A GOKSUMER RESOURCE 



Author D ate Pub. 

Educational & Consumer Relations 
Pubti§h€ r J* Penney Comiaany# Inc«# 1301 Avenus of tte Aaertcast New Yoric# 

HY 10019 

Teaoker or Student Material Teacher Coat $8#00 Length 1 fllastrlp 
Craitf L#tf e t Secondary/Collegia te/Adult Suggeeted Time of Uee 
OBJECTIVES: 



SUMMARt DESCRIPTIOH : This unit has been designed to toajiB on such Mtjor ideas 
ast attitudes and their effect upon ttm me of crediti diff event types of czedltf 
reasons for and agstinst buying on crediti and shopping for credit. Case stiidies» 
transparencies axe included* 



AVAIIABLB INSTRUCTOR MATERIAL AND TESTS: Tteacher*s Guide 



Ti t le THE mRKSIDE OF THE MARKETPIACE ' 

Author Jean Carper and Warren Magnuson D ate Pub. 1968 

Educational Book Division 
Pubtieher Pientice ^H all. Englewood Cliff g> NJ 07632 

Teaoher or Student Material Student Coet $i#75 Lenath 2^ paips , 
Grade Level Secondary/Collegia te/Adult Suggeeted Time of Uee 
OBJECTIVES: 



SUMMARY DESCRIPTION : This book discusses consuaer deception and those who 
perpetrate it* Describes lavs that aid and abet the deceivers^ and the need 
for other laws to protect consumers* With facts> figuresf and case historiesy 
the authors make knom the tricks of the trade* 



FRir^'^^^*^^ liVSr/^f/CTC*^ MA'tRIAL AND TESTS 

— 318 ^617- 



ritu 



-PECISICN MAKING FOR COKSUMER^ 



Author D ate pub. 

Educational & Consuit/jr Relations 
Pub I i aher J« G» Penney Corrar.-/, Ipc«, l?Lt Averw rf \ho Americas, New Y ork» 

hV" i"66i§ 

Ttaohar or Student h'aterial Teacher Cpet ilX,y) Length Kit 

Grade Leve I Secondary /Collc^iatc/Adn3 1 Suj-jeeted Time of Use 

OBJECTIVES: 



SVMHiRI DESCRIPTION :: Provides a tool for te ichins the ir.telitictual approach 
to decision making. Ih'.-ories alout decision n:;kir ; -us wt.ll as actual modelJi 
are provided to help coiuuners understand thu iitej- Involved in making a decision* 



AVAILABLc I.VSTHU'IT. S ^-.rF A.\r /rrT^- ■ rhcr'j. Guicie 



Titl« Tjo you kn:'.. K'ch Kcciomc i-i :*vp. 



Author 


ate 


I'ub. 1968 


Puh ahr. r !-r_S» Gova* ,:^-:r.r k'^'^T'C £f-^^^^j " ; 






Tmaczcr or rtu'-ir^i'^ » . " * _ S^*^'-- 


: • '-.'^ ^ . t h 




Ir-iie Lt'jel ,Src*MC".M\- 




2 Keeks 



jyM^'Rf ' ES Fn\'I '\ 1>1«V7 f oil! f r> ' ' . ^^vsten as It works 

thrc.ugh t:e r roduccr, d*.;.*.-^ ;mv c Mi ^ r- '/he r rr-oting functions 

whica ii, the'r const- n ?:-*'r:l , - ' r . • . • c- :v-^7 :,ood:i to the 

American iiou hold •;h'. • ^ .v r., , ( • ^ir.od. 




Ti t U FAMILY FIS^NCIAL WftHAGSMSNT 
Author Fii»h and Roaan 



Dat0 Pub, 1970 



Publimhm P South-ltesf rn Publlehlng Cto.. 5101 Hadlson Road. Clncln»t i. OH 45227 

Ttaoh^r or Student Material Student Co§t $2.6» Length Practice set 

Apfirox* 

Crarfe Itfixl Secondary/Adult Sugg»9t«d Time of Vee » wka 



SUMMABI DBSCRIPTIOH: Th© student will learn to keep the lecoide for an average 
faeily of four during a liiree-aonth periods and should also learn ham to <»«paxe 
a bttdfet with actual expenditures and to plan a XxAgst for ftiture expenditures. 
'^^e »terials consist of i a narmtive of transaetions» l»ainese papers* a fanily 
records of receipts and payaents» a d)eekteok» and a file. 



AVAILABLE JNSTRUCTOH MATERIAL AND TESTS: Teacher's Hanual 



Ti t U FkimSTlC JOURMEY .. 

Author , 

Consuner Relations 

Pub lithe p The Sperrv and Hutchinson Coapany> 3003 East Kewper Road, ^^gg^^^^-i^^ 

Teaoher or Student Material Student Coet Free Length Ig ainutes 

Grade Level Secondary/Adult Sujgeeted Time of Uee ^ 

OBJECTIVES: 



SVMHARf DESCRIPTION : This filn traces the adventures of a talking ooffeesaker 
as it makes its way through the S 4 H Chicago distribution center. Via awislng 
cojBtnents on his computerized, conveyor-belted environment, the ooffeenaker gives 
a serious lesson on modem merchamiise distribution technology. 



E^Ci MAILABLE INSTBVi-:: EBJA- V"^ TF! 'l : 

' " 320 -619- 



fit It FASHIONS k FABRICS 



Autho r D ate Pub. 1970 

Educational 4 Cor.sun.t^r Helations 
Publiehe r J# G» Penney Corr'any* Inc>, 1301 Avenue c*f the Aniericas» Hew Yoricy 

NY i0019 

T0aah0r or Student Material Teocher Coet $1#2^5 length 
Grade Level Secondary/ Col legla te/A dul t Suggested^ Time of Uee 
OBJECTIVES: 



SVMMiRl DBSCFIPTION; The fiber covered ie polyester. IncliKted are snatched 
pageSf pattern enveloposf a Textile Newsletter on polyestcrt ami a fashion iitfor** 
Aation sheet* 



AVAILABLE liSCTFUCTi h MATKFrA: A^'r * >iLso av -.liable in Spanish* 



* FINANC ING A NEW.FmRTNEBSHIF 

Author . ^ ^te Pub. 

Educational & Consu'^or Relations 
Publisher J«C* Penney Cor]iany,_Inc*j|JLJ01 Avt^nue of tho Anericas i New York # 

^ ' NY 10019 

Teacher or Student M tf:rti^ Teache r _ ^ i'-Ji" $1*25 Lernth Unit 

Grade Lcve I Sec ond^ry/Colle^lc^ te/Adult "^ri '":>t=^ Uee 

OBJECTIVES: 



SUMMARY DESCRIPTION., Includes reference sheets on the folioKing subjectei 
Understanding your income (including deduciicns)s adding a new member to the 
family (including suggested minimum layette and maternity ward^-4>be)| and finan- 
cing wajor purchases (including infonnation on cr^idit)* aIso ncluded is a gase 
which was developed to use the l-ackgrounds, iiiccrr,* > values ano /^>als of couples 
atrf inforft<ition from the reference sheets in prol ]ei..£ solving situations* 



AVAILABLE INSTHV'SV ^ vr 

^ -620- 



ERiC 



TitU 



GUARANms & w^m^mls:s 



Autho r D ate Pub. 1970 

Educiitiort-l <^ Concur;tr Jhe3ations 
Pub ItBhe r^^ J » C» Pe-incy Cor .^^ . r.y> In^'»A 1301 Avenue of the AmerioaSf Hew Yorkt 

m 10019 

Teaoher or Student Mjt.'ria I student CoBt Free Length k pages 
Grade Level S eoo -;'iar//AMuli; 5ui?^^ate(i Ttma {/ee 



SUMMmi DESCBirTI'iti , r. cptamtlv^n of «;uarantees and warranties* 
Explains whnt they cuv r i: / Jv^;/ p^^c'.fc- i^e oonsuir»er« 



AVAILABLE INfTfUJ^^ 



Title 



Author 



^rjrt« Pub . 1965 



Pti?: lieher 



'^^^'^Jth 13 pages 



SUMMARI DESChir:: ! V;v^- 
frating inccrr rir.d f. > rf , . 
payrrent, dii7-N.-.ic.:; • i, 
uating the p.l'in» rr.olj 
included* 



!jS in m.ikinp -i buuret— •detei.Tiirtj.r.g goals^ ecti- 
,1. a lud^oi, debt pa/ii.ents:, regular monthly 
: ^-1*1 xn^.* ) ud^rl— kcfj:j ng recoitJs and eval- 
xLcut how u£.e ccnsumer credit wisely is 



O VAILABL?. I Si 



ERLC 



D aU Pub. 

EdueaUoaal i ConsuMr Relations 
PuhtUh9P J. C. P»m »y Cowpamr. Inc.. 1301 Amnat cf tht awmAcmi. Tetfc. 

' 

r«a«*«j» or S«kd«nt Mafrial stadant Coot ».0Q lowgtfc 3 filxtaiM 

Cratfo £op*t Secondarr/Collag uWAdalt Sugg99t0d Tim» of V ^ 

OBJECTIVES: 



SVmiAMr DESCBIPTIOH: Filastxips I and U - Th* Tiftydiologioal and aoelologioa 
Boois horn can fulfiU. These tvo fllutxlpe have a xte^xdinf as mil as a neisted 
eenMHazy. niMtzl^ - This fllsstrlp has feeea plaaaidl fte Individual wo ly 
students in a self-teaching altaatloa, altliott||i it mod ao a olasoioMi 

lMNi«9. the iaportanos of teatttj la tto hoee. 



AVAILABLE INSTRUCTOR MATERIAL AMD TESTS: 



H tl» HOW TO BE A BETTEB SmmB 



Author g oto Pub, 

Consuoer Relations 

Publiohor Ihe Sneri y ana Hutohiasoti CoBnany. 3003 Bast Koaner Road. ClneinmU. 
roaoAor or Studont M^ttrtal S^tdent Coot Free Ltngth 12 moss 

Craio Lopo I Secondary Suggegtad Tim» o/ U§o 

OBJECTIVES: 



SUMMARY DESCRIPTION: Includes theory of biylng, shopjking 3'sts, eupezaaxint 
layout, coaparing, using Kail charts* reading labels, purchase plans* eonmaer 
attitttdS8» and omaonly used terms* 



AVAILABLE INSTRUCTrr i'Jl :iL l.- : •<»; .chfcf's Cujue 



HOW TO HJRNIIiH h FIHST HOKE 



Authot D atm Pub. 

Educational 6c Consumer Relations — • 
Fubliahe r J> C# Pennev Corpiry^ l^^** ^301 Avenu<> of the A^rlca8» Bey Xorkf 

NY 1(^19 

Taaaher or Student M.^terial Teacher Co9t $3*25 Length Kit 



Grade Le\>el ^ Second ir y/ctU f^Li^W'-^d^^lt Suggested Time of Uam 

ohJECTivr:: 



SVM^^RY DFJC.RI^yros &>: i ^ed to help think thrwgh basic valiMis ai^ needs for 
.i^r'-^ii iir^ fin t h.Tu* Ii divided into three Bectinnos 'Hiink Through Iwr 

Va'^uesj '^Mftk Tr^rourji ' our Needs; r^nd Crither Ideas. 



t'n .v.W 'X rVrM;j^ F^iIVATli WORLD FTR TLfiNS 



Pate Tufc. 



. ' ' I f»^^ Pv:rt ;' Cor-;^r!:>» ln c»t 1 301 /-.ycntte of t{ >e America New Yori c 
'r cr ,i - • •« Sttid ent i^-^gt ^ lenjth 12 yaffls ^ 
/'fe \ I" * 't^atri Tim*? i?/ /y^re 



::UMMARt lE5''}^li'II K^* Jdc is for bedroom decern tions for young vo»en« 



ERIC 



« * g» HOW TO PIAH YOUB SPEMffiMC 

Autho r D atm Puh,^ 

Pubti§h§ r The ConntcUwit Hutual Life Insurance Co>» Hartfcfttft CT 

Tsaehor or Student Material Student Coet Free Lengti^ i«u»a 

Craie §fWnf^n/gfflT?l^*te/A<failt Sugg«»fd Time of Uoo 

OBJSCflVSS: 



SUmiABr DBSCBIPTIOK: OisousMs Boney wmmmmnt, ^UaAidng net imsoM, 
i^z« does Money 0O» planning your spending* and kMfii^; tzadc of yoar plan* 



AVAILABLE INSTRUCTOR MATERIAL ARD TESTS: 



TitU HOW TO aSUECT BI^BRICS FDR GMBgHTS ; 

Author D ate Pub, 

Rdueational it Comvmx Belations 
Pub liihtr J. C. Pe n ney Cotapanyt Inc., 1301 Avetaie of the kmrio&m. Hew York, 

mr 10019 

Tei'Jher or Student Material Teacher Coet $3«50 £ewgt^ 1 filiwitr ip 
Grad» Leve I SecoiKlary/Colleglate/Adult Suggeeted Time of Uee 
OB-nCTIVES: 



SUMMARI DESCRIPTION: Basic infoxaaUon about fabric selection as well as 
tmnty Consusier Buying Guides for use by students* 



AVAILABLE rV5'.«?(/'T' •• H^"SRIAL AVn 7FSTS: 



Ti 1 1# IK)W TO USE COSSUtEB CBSDrr WISELY 

Autho r Blakm D atm Pub, 1962 

PubtiBho r Intermtlonal . Consumer CagditAssoclatlonj St. LtmlSj MO 
T0aohtr or Studant Material Student Co§t Free Length 30 pagfts 
Cra^r* £«ikZ S«<»ndaTy/Ctolleglate/A<kilt Sugg«»fd Time of Voo ^ 



SUHMiRI DESCRIPTION : finccurages broadest use of consuner credit consistent 
vith smnd business pxinclples and tbe Nelfaze of the ooemunity* 



AVAILABLE IHSTHUCTOR MATERIAL AND TESTS: 



Ti t Is ^■AH^CING YOUR MONEY 

Author Date Pub, 

Pub I i eher ^'<. S, Go vem aont Printing Office ^ Washington! DC 2(M& 

Teaaher or Student M .tfriil Student Cott $ ,1 0 Length 12 paiges 

Grade Lev^ ^^SStSi9S^Ta/Q9llf.f}AW^i\il.t~ - ^^gg^Bted Time of Utte 

OBJECTIVES: 



SUMMABf DESCRIPTIOS . Tips on how to bKi{5et Boney wisely. 



AVAILABLE //^J//.'6'c ." • cP.IAL /l.Vf TESTS.- 



mmmnhmm - touh smwrni mma 

Autho r nomr MaaagMient Inatltuta D ata fub,^J27Z 

Pub ti9h9 r nmmmhald Flt>anc» CogpoimUoa. QiicaiBO. IL 

r«a«ft«j» or 5ttf<l«iit *fae<rial Stadant Cott I «25 I^ngtfc 32 pmbm 

Grotf* 2 3»oeiidary/A<liat Sugg09fd Time of U99 

OBJBCTIYSS: Ts help th» slioi>i»r 0it tlw arat valua ttom tte doUus te sprate* 



SVmiMf DBSCXIPTTOM: Oi^tuoisad into 8wti^ ptrtaiidRc to tte ^^pfM» jne* 
^Mli^ ftfiatt m»t4MMr» and elUMn* Tb» m»dteMr i) l!»ZMi to dMTiai «»]Mwt 
2} plwM optndingj 3) tevolops 8i»|i|4ig sldilo. A oustOMr iMxm bow to ^rtaift 
li^^ li^oz«aUeo» know stovMi« pUa vim of «uih or credit, follmr i^ei^iaii 
otiimttOf and o<Mminicato tfith boslMOMS* 



AVAXlABLt IlfSTBUCTOR HATEBIAL AND TESTS: 



Ti t Zo MOilEt THEE 



Author Cathorlw i D»Caap D atm Pub. 19^2 

The Hew A&erio&n LltaEazy* I»e« 
Piifcltoftor,. Mimtional dvloloii, 1301 Avomio of tho Aoorloao. M oy Yorit. MY lOOlQ 

fodoilior or Student Material Student Co<t tll>50 Length 1g bmm 

Grade Level _ Secoroiary/Adttlt Suggeeted Time of Uee 

OBJECTIVES: 



SUMHAR1 DBSCBIPTIOH: FxesenU vital infoxmaUon nMdtd to otay solwat, shop 
for valtM» and sake BOMy grotr* Htudreds of Kays to avoid being trldced by tho 
sharp practices Mason in our society* 




AVAILABLE ISSTRUCTi: MATERIAL AND TESTS: 

2Z7 



TttU PBOPue Awn cngmy 

Autho r Crenin D atm Fub, 

Publi§h€ r IIli«>i« Conswr Flnan^ A8»a.« 111 Ifagt Washinnton Stif t« <Mom»» H, 
Toaakor or Student Matorial Stutont Coot Tsm Lonoth It vu»m 
Crmio Uvol Sgooatery/CoXU«laWA<hat Suggootoi Timo of Uoo 
09JSCTJVSS: 



SumiMMJ DSSCBIPTIOK: Ttw 3 nays ef tezv^rlng Maty «M.cli an eoMon aamtg 
f«idli)Mi for ptnonal Meds and leistsi ^lai^ ae<mtntst i»itellM8t mIm oii^t* 
and <^i«l} ox«dit« 



AfAXLABLE INSTRUCTOR MATERIAL AND TESTS: 



fi t U PEBSOKAL raHAllCg 

Author D ato Pub* „ j^yj ^ 

Publiohor Learning Syst^as Co*, 1818 RlAyB Boaii, Hcnwwood. II, 60»S0 
Toaokor or Student l^.. terial Student Coet $3.50 Length 196 paiwi 
Lgutf I Second&ry/Gonegiato/Adul t ■ , Suggeeted Time of Uae 1 — . 



SVMHAR1 DESCRIPTION : A progra«B0d learning aid design^ to supplOMnt baslo 
textbooks in the finance areat or to lie used as core or •asential aatorial la 
eoursos or pro grass* 



Q AVAILABLE INSTRUC: 

ERIC 



y..:;n/>tL AND TESTS: 



* l# PERSONAL MONEY KAN/vG£M£NT 

Autho r D ate Pub. 196? 

Publiehe r^ American Bankers Assoc# 1180 Baymond Boulevardj Newark f NY 07lCg 

Teaoher or Student Material Studtnt Coat Free Length 59 pagps 

Grade Leve I Secondary/Adult Suggested Time of Uee 

OBJECTIVES : To help Increase financial competence and the kind of financial 
independence that will contribute to better living. 



SVNHARI DESCRIPTIOK: How to get more out of a dollar. What people should 
know about savingt spendingt housings insurance » inveetingt using credit* Deter- 
mining net worth* Planning an e&tate* 



AVAIl^ABLE INSTRUCTOH MATERIAL AND TESTS: 



* 

Tit 1 0 PERSPECTIVES IN CONSUMER BEHAVIOR 

Author Kassarji a n and Robertson Date Pub. 1972 

Publiehe r Scottg F oresm an and Co*f 1900 East Lake Streets Glenviewt XL 600gg . 
Teacher or Student Material Student Coet $7 •95 len^ th 512 pa»a 

Grade Level Collegiate Supai^eted Time Uee 

OBJECTIVES: 



SUMMARY [^ESrRIPTIO^;- Examines the basic theoretical found *xons of consumer 
behaviort the relevant applications to marketing management at; public policy» 
and the comprehensive models foe consumer beh^^vior analysis* 



AVAILABLE INSTBUCT: ■ !:.r!M -i.v;' i 

ERJC 



Autko r fZ^JL^\:} r'L' rii,..liIl!LJiii! i^m ,J#^^Sjium Pa te Pub. 196? 

Pub LX^nvr- Ul^'i ' . 1 ^-^^ '^'^ ''i ^ 



f z^Ov - ^r,.."^ T ^ various cre:dit 



^^rit' Fu^. 1962 



.^.^^rf ; . r-i- I;e^b« I;-, "ov .VM.;n;. ov credit and collect- 

... , .j/'/ ,uUti" ' x^^l.inr^ h(»w t.o leclde wnt>n sale should be 
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Ti t U REPORT TO CONSUMERS 



Author Date Pub. 

Pub lieher Modern Picture Service^ 2323 New Hyde Part Roadt New Hyde Park> NY IKM 

available l6Mm movie 

Teacher or Student Material Student Coet ftee Length 28 minutes 

of charge 

Grade Level Secondary/A dul t Suggested Time of Use 

OBJECTIVES: 



SVMMiRI DESCRIPTION: Examines many facets of retailing Including both career 
opportunities and consumerism* Using the example of a national chain store* the 
film introduces the viewer to the world of retailing both from the point of view 
of employee and cttstomer* Interviews with employees show their attitudes toward 
their jobs and how they deal with customei^* The process of designing clothes 
and merch^indise testing laboratories are two of the other areas covered briefly* 
Career opportunities for woment students t and ethnic minorities are discussed 
and interviews with employees are used to hi^light various considerations* 

AVAILABLE INSTRUCTOR MATERIAL AND TESTS: 



Ti t le A RESOURCE KIT FOR T EA CHING CONSUMER EDUCATION 

Author ^<^te Pub. 1970 

Pub lieher Klpling er Washington EditorS | Inc#| Editors Parkg KD 20782 . 

Teiaher or Student M .teri::! Tea cher Coat Length 5 mckets 

Grade Level Secondary _ Subjected Time of Uae 1 pern* 

OBJECTIVES: (1) Each of the five units begins with the statement of a main goal 
for the unit; (2) The unit goal in each case ib reinstated as a performanoe ob- 
jective or behavioral objective* 



SUMMARI DESCRIPTION : Presented with a wide range of exciting materials— 
cartoons, wall charts, transparencies, forms, quotations, res^surce lists—that 
can stimulate them to reach new levels of thinking and motivate the students to 
raise urgent questions about how effectively they will functicr as workers and 
consumers and about what their own lives will be* 



AVAILABLE I'^STHUCT. 



ERiC 



■630- 
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ii^ihcr Pufet 19 /1, 

Pu^U^^^-i^r ^^Xl^ '^^r^j.^V'^'-^-:'--^^ clei.'t nrsi I n ^;*f Laltcrr. K-ir-^t MJ 2Q782 , 

f «,'*'c?>v/ • I'f'vi.y.^nf .S;:t:rr;/ V\xC.)eT ^rat ^ length 3 pckets 

Oi'/f r:". ; '(--e t.. i If ^r-: i.^e V'.r^^.-^-ninr'^^ vJuc5 that are inherent 



; ' ' ' I -/^"vi itp'-iv.n ',e y;^iues thy,t are 

• : • ..• r 'I' . .a';-* r - j.; i w}-^' tr-'? v-^^rnent of a 

, ^ * ^ .u,'v.';.-r.t^;\. -0 5 >. r sideline to the 

c ^ r > 10 c.i )•'; to > Iho co.fiponents of 

- 'X.^, i: L V.' Lvt-r: in r.equence* Course 



t^:- Pufe. 197L 



60 




io 


hours 



^ _ , . ' ■ t^M':^ /iJt 'X't:*?.. ^ruUly the :>tudents to 

j^^w^^^^^, ^; t'.cl:- v:i',^».:, .'jj f'j ij uih. Inoy rx^LL^e to econumic compe- 

^ Iv r r-e; -^..t- v- ^ :.';.Vive lt;c-.tio^'. cu^rlouivm with information 
. ' V. i 'ior»^ iuf <:..r' o^: ji v»killful consimieri and 

' • r/v 1 :.v.. .vr.: v.-^ r > ' :.*iuli^e his customers* 

^ . ^ ,'.1 ' ■. ... :i. .v,r* Th'.i -'12 coti-'^u a'5r o.itematives can 

' - Jr^^r'5 •.^: .70'iri'-'u?r kr O'*- leo • v/!>\ dnectly relates to 
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Tit 1 0 hKTi.lLING GLSVgiS TOK CONSUKER ^ 

Author ^JDcite ?uh. 

hlaucatiorutl i Cor.our:er ^Kf-iations ...^^...^ 

Pufc Z t a r Jj^ C > renn^.v Cc^p. . nvj^ Inc. » 1301,/\v ^n\?e of tn e .Hinerica^t Hew York» NY 

10019 

Teaoher or jtudent ^ tt.rial Stn; i ent '^'"*^^Jll!.'ii„ I'^^gth 1 filmritrlp 

Grade Level j^gf^P ' - nJ}l9,K':' Ii..lAr. 5u,;\7t^ t^^i Ti^-r 6'^^ 

osjecti^'E:' 



SyWfc4/?7 iFS^^r : P r [ ''h ■ tj^nnca to holp youn^ j>. vpl.e :-.i;e how the jobs they ml^t 
hoJd in A i^ii.-. or. -"/.^Uo-i to? \n ir.;>oxt..nt p.j.rt of i service in the community* 



AVAILABLE r- 



TitL^ .ri^^ji lL;:^^^ J^/.-jr. ^^l<lK^ ^ ^ 

Author _ lite luh ^ 

Pv^ ,ihK r_ :vn: ftoc-tuc- ,.ra //^-^yl .?J;5l^\V" ^'^ ^-L*"":' T.^i 

Irade Level T'* - . , .^-t : : t ^. ^ 

OBr' t'STi ^' : > 1. >i*or^i yc'::\. coar j. .wou^ tne hi J^ien va'ues vo be found in 
today's [to'kIz; i<) T'"^ ins ir*^: ix! '. .r. "-'orrr.i^ruy^ ihrou»\n proper cxr^; and (3) To 
show how intelii rent U53e of thooP purci*ase^ c^rj brin^ the irost j/^rsonal satisfaction* 



SUMMARY :\ ." oc:'ies includes 9 sets of oooklots o'^ vj.rious subjects 

includinKS f^i^hionc in iinin^ ind ur>e of tableware; ki tenon "how** and •'why" 
^>iar.iin,^ with \u actual conctruc^ior of a kitc)u»n; 3^'?;0Mt In^.^ mv'^ ^ easy inter- 



prets thr^ el-^'nentr of a.vsi:! 
de'joi'ati'. r^; wi>iccw ^ r-e „ tr^-r.''. 
soieutlnf. fashions; how to 
''j'j\ej'jnf>s; .r'^ J.j>v to if 



in teaui^ of curr^-'ni 



10 c; 



ooiutjn?:^ treii'jis; bathroom 
V. r.^ '..'f eacr. Lyj>»2 of nuxterialj 
/erin, >; how \o Golect floor 



AVAILABLE /V : 




Author D at0 Pub. 

Cor.siifpor Relations 

Pub I i t^her Spcrry .vA Hutchinson Comfiiny> gOC3 K> Kegiper M.^ Clwcly^tl^ ^ OH 

" 16mm movie 

TBaaher or StuAent Material Student CoBt Freg Igngth 

Crai^ £<gi;g Z S^con.i iry/CoLle^iate/ndult Suggeeted Time of Uee 
OBJECTIVES: 



SUMMARY DESCFIPTIGN : color film observing wh;it-not-to-do shopping 

htolts of c;'. loniers through the eyes of a supermarket mcinager. Reveals 
how such i;r.o,;p^r3 .;ciUs.lly xdd to the cost of supermarket operations. 



AVAILABLE lycn^UC'J r. y^^TEFIAL AND TE^:TS: 



TitU lf'--:H PLP3CN .L ECONOMICS IN THfcl BUSINESS CURRICULUM 

Author Hon-in W c^nnke, bflitor Pate Pub* -^971 

Pi hlinho,^ Joint C^-u;v:^ii on Econo.Tiic Education 1212 Ave. of Americas, New York, 
LUf.ixBnai ^ — . WT 10 0 36 

Teaoher or ^.tud^n^ > -^.vi^l T eacher crst ^•^^ Length 92 pages 

Grade Lev^l ^^^^cordvO ^ Suggested Time of Uee 



OBJECTIVES : >:^signe=i to help teachers include more basic economics and 
consumer'econoirlcs in the existing business curricula. 



SUMMARY DESCFIPTIUS ■ "nits on Tools of 'analysis, Income. Spending. Using 
Credit, Saving, Investing, and Making Economic Decisions ns Citizens 



O WAILABLE IS-,, - 'l-V: ""r.^r Test of Understanding in 

gP^Q Pnrsor.'il liconomics ^^^^^'^'^^^Vj*?^ -^'iy 



fitU 



TE/iCHINC X CX)UHSE IN PERSONnL ECONOMICS 



Author ^^»^es Canfield p^^^ p^^^ 1971 

Publi§h€r Joint Council on Economic Educatio n^ 1212 Ave. of /usericaSf New York$ 

' ^ w 10036 

T^aah^r or Student Material Te.icher Coat ;»2>50 Length 69 pages 

Grade Level Secondary Suggeeted Time of Uee 

OBJECTIVES : Designed to »»elp teachers develop separjAte course in consumer 
economics* 



SUMNiBI DESCRIPTION: The Structure of Personal Economics, followed \fy 22 
lessons on such topics as the development of capitalism, the structure and 
flow of personal econo.-rdcs, finding a job, consumer spending and bo arrowing. 
Saving, insurance, and government's role* 



AVAILABLE 1NS7BUCT0H MATERIAL AND TESTS r Test of Understanding in 

Personal Economics av^iil^^ble separately* Nonning data available for this test* 



Title TIPS H.xKD^OCK 



Author Oate Pub. 196ti 



Pv' limner lUtion. ■ /.ssociation of Kanufacturers, 2?? Park /vve*. New York, 

WY lOOlV 

Ter.^hnr or Stuie-^ m r ^ r ^' - 1 Te. xcher coet ^ree Length P^e^s 

Gr ide LeVi^l So ccncUTj/., dixit Suggested Time of Uee 

OBJECT I Vh\ 



SUMMARt RESCRIPT! . ConUxins a listing of various references and resources 
pertaining to tne related fields in clothing and grooming, food, health ami 
leisure! home furnisnings, and money management. Each section is accowpanied 
by an introduction of the various sections covered and a listing of additional 
informational resources* 



AVAILABLE INS'liiC . • '/f b.EIAL ANP' TESTS/: 
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TitU 



;iLC POh Tfc;xT i.i:3 



Author , Date Pub. 

fclducation-^i <& Cimsumer helations 
Publi§h0r J« C* Pen my CciTpanyf ln2*§ 13^1 .Avenue of Uie />mericas» New York» 

NY 10019 

T^aaher or Jtudent Mjtt:i'ial Jtuctent Crat j3#,t?U Length 1 filmstrly 

mSnu tes 

Grade Leve I ScoomLtn /Co] ]e^;3.^ t»*/adull Su.;7«iat€i Ttm^ a/ U^e 
OBJ ACTIVES ^ 



SVHs'^R'J TfV 'FIF'Tf ff : 11 luiitia te*^ soi^e of \hQ prollemy f;tce<i by considers ir 
pi*uvidin^^ TIC (tender iovln^^ care) for the teNtile products in tlieir homes* It 
reviews dw problems rd their causcsi sugf.er.ts ways for solving them. 



Ti'le TO M/iRKET, TO K/.RKLT 



Author ^^ate Fub* 

Corxm'Mr hole lions 

Pu^ Liehe^r Ihe S^ vrj ^nd Hutchinfson Company » ')00'^ Eas t Ken per Hoad^ Cincirnati. O H 
r^'i^y^i^yr or .:.:tu.»^-.* ^ r > / ' :: . Stude nt _ Cost Free I -th slides 
G'^jie Level Seccndary/Golleg^ Sujjeatei T i>r- / ''te 



SJMMARy .'tSChl! :i Shopping know-how for today's consumer. Includes a 
£u^;gestt»a publicity r^lxixse and i2-page fmide, "How to Be a better Shopper*" 



AVAILABLE . ' ''AL V. 7/ . . • Leader's Guide 



fi t U TRADIHG STA^P IKDUSTH Y 



Autho r Dat§ Pub. 

Consurwr jRelatlons — — 
Publi§h€r T*^ e Sparry ^nd H utchinson Company » ?003_ East Kemper Ro ad» Cincinnatlt 

— Ok W i 

T§aoh§r or Student Material student Co§t Free Length Booklets 

Grade Leve I Secondary /Colje^ia te/Adult Suggeeted Time of Uee 
OBJECTIVES r 



SUMttABt DESCRIPTION: Information on tCKiay^s trading stamp Industry. Included 
are authoritative repoi^tsy analyses arui speeches prepared by independent xeseardi 
orfHnia^tionsy ecoroni&ts and government specialists} questions and ansners about 
trading stamps and their place in a competitive economy* 



AVAILABLE INSTFUCTOH MATERIAL AND TESTS: 



Ti tie UNDERSTAHD ING TOLkVS TEXTILES 

Author i\.te Pub. 196? 

Educational t Consumer Relations 
Pub lie he r J> C> Pe nn ey Comr*Hny» Inc«« 1 3 01 Aventge of the Americana New Yorki 

NY 10019 

Teacher or Student Material Student Coet $5«75 Lenjfth 1 filmstrly 
Grade Leve I Secondary/Collefiiate/ Adult Su^^jedtcd Time of cee 
OBJECTIVE"^: 



i>UMMARr LESCR IPTION : Describes generic textile families* Incudes cartoons 
of textile families, a "textile newsletter^ with infonration to evpplement the 
unit* 



• 
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AV4iiAfi!F I v - :yjr\ 



; ' i j;it'.>i in 5pe»->ish 
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Ti t U using INSl'ALLKENT CREDIT 



Author , Phelps Dat€ Pub. 1959 

Pi<feZi#ll# r Co^irercial Credit Co#i Baltimore, MP 

T^aah^r or Student Material Student Coet Free tgn^t^ 80 pajisps 
Grade Leve I Secondary /Collegia te/Adult Suggeeted Time of Uee 
OBJECTIVES: 



SVMM^BY DESChlPT lOK . y^nswerr. problems of how to use Installment credit wisely* 



Title WHO PUT TK2 CON IN CONSUKKR? 



At-thor David Sa nford Pate Pub. 1972 

Pub lie h^r L i ve rig ht |, y^ h Park h ven ue South » New York> N Y 10016 



Tea ''her or Stu ient ^ ! r 1 3 ! i in dent Cjet |2#95 Length 166 pages 
f.aitf Leve I SecorKiar y/Collegiate/Adult luij^^eeted Time of Un^e 1 sea^ 



..LMHAHY : /? /pr/JwV >"Yoni children's toys to "harmless^* dxugs^ shows how big 
bis^ness plays on public weaknesses, current fads> and the consumer lake of 
factual, precise information in order to sell its products. 
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DATA PROCESSIMG 
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3,19 



AN ORIENTATION OOURSS OP S1USY IN 

i^Tft FrnfiFffff^nff QP DTSTHmJTIVE EniCATIOM 



Autho r Albert Starnberg D at9 Pub, i97t 

Currleuli» Laboxatoxy* Rttt«ixs - The State University 
Publi9h» r Building »103. Kilmer Cmh«is. New Brunswick. SJ 

Toaohor or Studtnt Material Tocher Coat Pyee Length 60 pm«»«„ „ 

Crade Level Adult Suggeeted Time of Uee 1 

OBJECTIVES: 



SVMHARI DBSCRIPTIOH: This book contains genezal InfozmUoa to glv« the •in* 
dent a basic understanding of dat? processing in relation to distxibtttive eiitoatimi* 



AVAILABLE If/STRUCTOR MATERIAL AND TESTS: 



Ti t le CIARIFYIN G THE COHPUTER 

Author Kevin H . McLouidilln ^a^' Pul>. 1968 

Pub I i eher Fkirchil d Publications, Inc.. 7 East 12 Street. Hew York. NY 10003 
Teaeher or Student M .terial Student Coet tl2.50 Length 272 naaes 
Grade Level Secondary/Collegia te/Adul t Suggeeted Time of Uee 1 sen. 
OB»'ECTIVES: 



SUMMARY DESCRIPTIOf: Covers such subjects as an analysis of the **nyths about 
conputers," the applications of Electronic Data Processing (SliP) for snaller fiXBSf 
EIP personnel development} understanding costs ai^ the role of niddle nanageMent. 
Contains a glossary of EDP terns gmred to retail-nanufacturer nanagesent. 



rn^/-- AVAILABLE INSTRUL T. ■ "■ i-FIAl AND TESTS: 

"~" . 340 -639- 



DirrRIBUTiVfi EDUCATION 
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Autho r Dale U Bowman Date Pub. 1973 

D* &. Materials Lab 
Publi&ho r 1685 Mell Avetme^ 115 Totmshend Halls Coluynbu3y OH 43210 

Toaohor or Student Material Teaoher Coet $Z.QO Length 20 nagsas 

Craie lep^Z Adult Suggeeted Time of Vee 

OBJECTIVES: 



SVMMABl DESCRIPTION : The naeossary steps in effectively pr08K>ting the adult 
training potential in an area including specific public relations ideas for the 
D«fi« coordinator* 



AVAILABLE INSTRUCTOh MATERIA! AND TE^Tt\, 



Ti t le ADULT TRA INI NG TRANSPABENCY K/\SIKK S > 

Author Pate Pub. 1972 

D* E* Material Ub 
Pub lie he r 1685 Ne il Ayenu e» 115 Townshen d Hall^ Go lmnbust OH 4 3210 

Teacher- or Student M tt:vial Tteact^r Cost $ .50 ft. w,, th Ik paCTS 

Grade Level I'^yii Sujjeot^d Timr of i.^e 



OBJECTIVES:: 



SUMMARI DESCR IPriOS These overtead transparency masters are part of the 
Adult Operations Manual vhich may be ordered sepirately* Good backup in prcHM>t» 
ing an adult class Kith business mandgement* 
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* U BASIC A^fRRICAN GGVRRNHBriT Fun DISTRIZL.IY^ aiAir.MIQ-l 



4tttfcor Hoy lalw^ar^ Jr« D ate l^'^l 

D* •'atorials Lab 

Fwb Z i • he r -ISes N el l Avenue» 115 Tovrifthend Hall> Colunbast OH »3210 

Teaoher or Student Material Teao h er Coet $2#00 Length "" 7 r*%aers 

Grade Level Secondary/Adult Suggeeted Time of If'^e 

OBJECTIVES: 



SV^HARI DESCRIPTION : Designed to pinpoint specific area5i of knovledf^i 1:i crdaje 
to understJ3*»d the problems of the business community t specifically J** the ar?a of 
jnaricetini^. 



AVAILABLE IHSTRUCTOR MATERIAL AND TESTS: 



Ti t le A BIBLIOGHAPHY OF PERIODICALS 



Aut hor Go L» W i3i lamsy T« S» Jones and «T« G« Kpe nin^v Date Pwfc- ^.Si.,>^, 

!)• R» Materi^xls Lab 

Puh It ehe r 1 86^^ J*?! i Avemi G> 11^ Tovrishen d H allt Co lii mbust O H ^^3 ^/% 0 



Teaoher Student H^-terial Teacher Coet $ t>00 r.^ngth it pag? n 

Grc'.de Lev^l S^conor* ry/C ol3 eglate Suggeeted Ti^o of Une 



OBJECTIVES : To help D. £• teachers order magazines neces*»av'' for P# E. clas*:*?*. 



SUMHART DKSCRIPTTOS : Listing of %^ magazines which relate to all aspects of 
the fi^^ld of rorVetin?. The booklet lists the name of the r^rl^iir^lt its prlcet 
publisher t address and hoK often it is published. 



AVAILABLE INSTH'.'C '..^ MATERIAL AND TESrS 
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fUU BIG BOARD 



Author Wllllani W. Hlbbltiy and Jimmv fl. Koanlnyer ^Ddttf Pwfc, 1971 

D* £• Materials Lab 
Pwfcli»h« r 188j Hell AYemie» ^ llj TQwnshend Hallt Columbus^ OH 43210 



f«aofc«r or Student Material Teacher Coat $1»00 Length 16 pages 

t?ro<f« L«y«Z Secondary/Adult Suggested Time of (Jee 

OBJECTIVES: 



SVHMAIii- DESCRIPTION: This introducUon to the ideas of the stock aarket glTea 
students an opportunity to decide how to spend $100,000 when given periods with 
specific economic character. The booklet includes the instructions for the gpuie 
and 6 overiiead transparencies showing how prices fluctuate. 



AVAILABLE INSTRUCTOR MATERIAL AND lESTS. 



Title BULI£TIN BOARDS FOR D.E, 



Author Karen Kitstelner Date Pub. 1970 

D. E. Materials Lab 

Publiaher 1665 Nell Ave nue. 115 Townshend Hall. Columbus. OH 43210 

Tea^'ihri- or Stulent H..terial Teacher Coat $3.00 Length 49 pc^was 

Grade Level Sfcaniary Sujgeated Time of Uee 

OBJECTIVES: 



SCMMAhY DESCHli'TION : A manual of bulletin board layouts specif icallv for D.S. 
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^ 344 



7itU 



BULLETIN BOA Rest MEIST OUR DEGft WINNERS 



Authop Cathy Ashmore Date Pub. 1973 

D* S* Materials Lab 
Pub tithe r i88S Nell Avenue. 115 Townshend Hall. Columbus, OH 43210 

Teaahtr or Student Material Tteacher Coet $1»00 Length 37 pages 

Grade Level Secondari; Suggeated Time of Uae 

OBJECTIVES: 



SVMkAUr DBSCHIPTION: This is a collection of illustrations and signs which 
could be used on a bulletin board or display window to announce either entries 
or winners in DE&\ competition. It includes materials for all competitive events 
and comes packed in a file folder for handy storage. 



AVAILABLE INSTRUCTOR MATERIAL AND TESTS.. 



fit I e _ A COLLE CTION O F OVER HEA D TRAN SPARENCY ORI GINAl^ FOR D.E. - I 

Author ^-^'^ Pub.J36l 

D. E. Materials Lab 

Pub lieher 1685 N eil Avenue^. X?l.Ig?^.^q?l.-il^j:It--^°^"'"^'-^°* °" t^l^ib 

Teacher or Student M <'.cvizl Teacher \-?flt $2.00 Length 80 pages 

Grade Level ^o?^S32 - J Time of Uae 

OBJECTIVES: 



SUMMARY DESCRIPTION :: Transparency originals (black and white images) are 
assembled into one packet. These include six subject ar«as commonly covered in 
D.£. These originals are easily made into transparencies. 



^<^^.AVAILABLE INSTh'"- '• '• . . i P .' -I L ASi; 

tHJC 
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A COLLECTION OF OVERHEAD TRANSPARENCY ORIGINALS PDR D.E. - II 




D« E* Materials lab 
Publiehtr 1885 Nell Avenue, 115 Townshend Hall, Columbus, OH ^3210 



Ttaaher or Student Material Teacher Coat $1*30 Length ^5 pagps 



Grad» level 



Secondary 



Suggested Time of Use 



OBJECTIVES: 



SUMHABI DESCRIPTION r This series includes 45 black and ^mite ••orlginaltt" in 
the following areas i buying fundamentals, business location, bus?.ness organizatloB» 
awi personal budgeting. 



AVAILaSLu INbTHoJTOR MATE.-ilAL AND TESTS f 

Ti t la CURfllCUL UM GUIDELIN ES FOR DISTRIBUTIVE EIUGATION 

Author James D. V.'-. Ite rs Date Pub. 1970 

D. E» Miter '.,1 Is Lab 

Publvener l&o5 l<e il A^t^n ue, 115 Tovmshend Hall, Columbus, OH 43210 

Teaoher or Student H .terial t^ ^cher Cost $2.00 Length 97 v^eBa 

Grade Level Secc '.dLtrv Sugjeeted Time of Uee 

OBJECTIVES.: 



SUMMfi.f^r r>ES':h' It'TION : This curriculum outline places sajor emphasis on funda- 
ment., application of marketing principles. It includes curriculum for the 
Senior Dir '.ri^'itive EdaCition program and thd Junior-Senior program* 



AVAILABLE /.'. 
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* 1 * A DTRECTQRY OP N^RKETIWr. AND TRAlffi ftSSQni&TTOVS 

Author Bob Burk , , Date Pwfe. _1969 

D* B* Materials Lab 

Pub liehtr I883 N«il Avenue> 115 Townshend Hall. Columbus , OH ^3210 

T§aah«r or Student Material Teacher Coat ^•00 ^*«^*'»_Jf5„^S-^- 

Grade Level Secondary/ColleRlate/Adult Suggeeted Time, of Vae 

OBJECTIVES: 



SVMMARI DESCRIPTION : A listing of sources of merchandise and irdiistry infor- 
mation in the distributive field. 



AVAILABLE INSTRUCTOR MATERIAL AND TEL'TS :. 



Ti t le DISTRIBUTIVE EDUCATION 

Author Date Pub. 

Publieher Colonial Films, Inc., 752 Sp ring Street, Atlanta, GA 3030^ 

Teacher or Student M.^terial Student CoBtp.k O,00 Length 82 trans mrsncies 

Grade Level - Sujjeeted Timt: of Une 

OBJECTIVES: 



SUMMARY DESCRIPTION :. l-rdnsparencies on the following areast Good Grooming, 
Orientation to D.E., Job Application and Job Interview! Basic Salesma;iship and 
D.Hl.C.A. 



r-rJ^^WAlLABLE INSTHJ 



EFIAL AND TEST: 



Titl# DISTRIBUTIVE EDUCATION 



Author^ ^ Date Pub.^ 

!)• C. k. Educational Products t Inc. 
Publi§h€r ^65 Stenton Avenue> Phlladelphlat Pa 19144 



Teaoher or Student Material Teacher Co$t $207»60 Length 36 transparenc ies 

Grade Level Secondary/Adult Suggested Time of Uee 

OBJECTIVES:, 



SUMMARY DESCRIPTION: Thirty-six multi-colored transparencies and overlays Im 
display^ merchandising matht marketing channels, advertising, packaging, eto» 



AVAILABLE ISSTRUCTOH MATERIAL AND TESTS:. 



Ti 1 1 e D>E. G UirLLIN ES TOR TRAINING PUNS 

Author Date Pub. 196? 

D. E.^rfate rials Lab 

Pub I i ^Her 1885 ;eil Av enue, 11 5 Townshend Hall» Columbus, OH 43210 

Teacher or StuJe>it H sterial T ea cher Coet $3,00 Leng th I05 pages 

Grade Level Seco ndary Sujgeeted 'i.me of Use 

OBJECTIVES: 



SUMMARY DESCRlc 'lON: Twenty-two sample training plans aw given in training 
plan form to serve as a guideline for D«E« coordiniit^ors. The guidelines are not 
complete in the sense thi,t each individual student rr.ay vary in his job osnignments^ 
The final plan is, of course, a culmination of effort involving the student, coor* 
din -tor, \nd emplover# The^e guidelines are invalufible to the coordinatc^r who Is 
estci^blishing the Important individual job training plans. 
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H t U THE D^E. STORY 

Autho r D ate Pub. 1971 

D« E« Materials Lab 
Pub liehs r 1685 Nell Avenue, 115 Townshend Hall» Columbus^ OH 43210 

40 slides 

T§aoh§r or Student Material Teacher Coat $10#00 Length with tape 

Grade Level Secondary „ Suggeeted Time of Uee 

OBJECTIVES: 



SVMMAR1 DESCRIPTION : Explains the concept of D.E. showing students on the jobf 
explains job duties j attempts to answer all questions concerning the classroom- 
job training concept. 



AVAILABLE INSTRUCTOF MATERIAL AND TESTS,: 



Ti t U D ISTRIBU TIVE EDUCATI O N TRAINING GUIDES 

Author Haines a nd Tedd er ^ D<^te Pub. 1963 

Pulliehc r South-^We stem Publishi ng Co>t 51 0 1 Madison Road> Cincinnati^ OH 45227 

Teacher or Student M..t t:ri ;Z Student Coat $2>79 Lenr^th 2 02 paros 

Grade Level Seco ndary Sujjeo ced Time of Ude 

OBJECTIVES : To relate classroom instruction more meaningfully to each trainee 
on his job. 



SUMMARt DESCRIPTION; One hundred training guides are included in this manual 
to provide individual instruction for cooperative trainees. This series of assign- 
ment sheets will encourage each trainee to think of his training station as an 
extension of the classroom. 
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AVAILABLE J i.7l^1I 4.VI! TESl: 



TitU 



DISTRIBUTIVE EniGATIQW WORK-^EXPfiRIENGE MANUAL 



Autho r P# A# CarlOf D# H> mxyhy arxi W« R« Scott P atB Pub. 1970 

Pubtiahgr Delmar Publishers # Hountalnvlew Avenuej Albanya NY 12205 

Tsaoh^r or Student Material Student CoBt $3^15 Length 220 pagia 

Gradm Level Secondary Suggested Time of Uae kO weaka 

OBJECTIVES : To present niimercus opportunities to relate the students actual 
on-the-job activities with classroom instruction* 



SVMMAJiJ DBSCFIPTION : Takes the trainee from the first days In the program 
through the complete school year* providing those units of instruction and zaoozida 
which are necessary to accomplish goals of the work experience* Ihere are 40 
units* Specially designed forms and letters are included in the Appendix to 
assist the coordinator in initiating the work-experience pzx)gram« 



AVAILABLE INSTRUCTOR MATERIAL AND TESTS: Instructor's Guide ($ #50) 



Tit 1 0 FILMS FOR DISTRIBUTI VE EDUCATION 

Author Date Pub. 1965 

Instructional Materials Services 
Publisher Division of Extens ion^ The University of Texas t Austin^ TX 78712 

Teacher or Student H.ucridl Tea cher Cost Length 70 lages 

Grade Level Secondary/Coll egia te Suggested Time of Use 

OBJECTIVES: 



SUMMARY DESCFIPTI jS, Provides the teacher with a list of films for teaching 
Distributive Education in every subject area* 
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AVAILABLE It^SrhW 



!AL -WD TkSTS 
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A GUIDE FDR MEMBERSHIP CHAIRMEN 



Author D ate Pub. 

Consuiner Relations — — 
Pub I i §her The Sperry and Hutchinson Company^ 3003 East Kemper Roadj Clnoinmtli 

OH 432ifl 

Teaoher or Student Material Student Co$t Free Length 25 paats 
Grade Level Secondary/Collegia te/Adult Suggeeted Time of Uee 
OBJECTIVES: 



SUMMARY DESCRIPTION: Written to help membership chairmen recruit new members 
and help them become active; and to stimulate active participation on the part of 
every member. It contains step-by-step directions for examining present msmbsz^ 
ship, setting a cajnpaign goal, and suggests some practical nays to achieve it« 



AVAILABLE INDTRVCTOR MATERIAL AND TESTS: 



Ti t le GUIDELINES FO R STUDENT TEACHERS 

Author gy^'lyiv B^CTfS \ Date Pub* 1972 

D* E. Miteri'ils Lab 

Pub lie he r I8b 5 Ne xl A venue . ll*? Tovnshend Hall« Columbus. OH 43210 

Tea<^her or Student .^i.t^:vial T eacher Co0t $ #50 Length 13 pages 

Grade Level Suj^eeted Time of Ude 

OBJECTIVES: 



SUMMARY DESCRIPTI '"^S • A guideline of activities for student teachers which is 
designed for prepare. tion for all the activities they should be involved in during 
the student teaching of Distributive Education* It is written in evaluation form 
which may be filled out by the cooperating teacher or merely used for discussion 
purposes. 



AVAILABLE 
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TitU 



Author 



.Jg^n At £g»y^Qntu 



Dat0 Pub. 1968 



T^aaher or Stiit^nt Hi: rt.J 

Grade Lev^l^ /-uvl* ^ 

OBJECTIVE^ • 



- e t ^nr^e Length 4 pages 



SUMMiRY : - ; 

consul *.it : . 
current \ 



n-i:' - i -^.h r»j^h z^-'^-cr:l ^rd adult; individualized 
/ • ■ ' ^ o: ir' ;ituu-^; . 4f3 .:r.d dibr^emination of 



Tt £ Z'i 



Oate Pub. 1966 

:^:.^-^r;i u.>^ JH 43210 



> r' ,i f» 8 hours 



suMMArr . r r 

with l-erlnnlr"' r**.;:-'^-^ 



; 1 : v' j wor/V>ook for snudc^ntc acquaint them 
-VM:i ;>s ^hc:r .^>tjSe Susrloments greatly teacher 
^ :'. .j' ^l irid into urdi: r.uch ar. advertising* layout> 
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A LIBRARY FX)R D.K. 



Autho r Jeff Homme 1 Data Pub, 1970 

D. E. Materials Lab, 
Pub Hahor 188^ Nell. Aven Me. 11 5 Townshend Hall. Col u mbus. OH kTZlO 

T«aoh0r or Jtudent Nuterial Teacher Coat $2.00 Length 3^ pages 

Crado Lovel S e^o rrf ^ry/CoJlegia te/Adult Suygeeted Time of Vae 

OBJECTIVES • 



SUMMARI DESCftlPms : ^ current listing of books in marketing and distribution. 
It is current and includes paperback selections. 



AVAILABLE I TTH JC : ■ ^^Ti-f,.^: A^D 7E:. 



Titla KLyBciRSKIP iLJiDBOOK 



Author .... Date F^b. 

Consumer Kelstions 

Publieh^r The Sperry and Hutchinson Company, 3'-'<'> t:aKt Kemper Road, Cincinna ti, 

^ - •" K5ifr'*45zifr 

Tea-ihey or Stu.ie'it i >. i- ' -J Student Coat Free length 



Grada i_%cpndary/Cplle£iate/Adult_ . :uj^^.oteu Z l'-.j cf Vtse^ 

OBJECTIVES: 



SUHMAFI DESCRlPTlo , . An orpanization leader's guide to successful fund raising 
for Hays and means cJip.intien. Detailed discussion of proven methods for planning 
exciting, effective projects. 



Ti t U m: NEWSPAPER AS A mCHINC BgVICE 



Author J>at0 Pub, 1967 

C* E* Materials Lab 
Publi§h« r 1865 Hell Avenue. 115 To«mshend Hall. Columbus. OH 43210 

Ttaoh^r or Student Material Teacher CoBt $2.00 Length 31 maea 

Grade Level Seco r.d an' Suggested Time of Uee 12 hours 



SVMMABy rES^'RlPTION • Severril unique Approaches to using the newspaper in 
teaching such Distributive EciucMtlon units asi applying for a job» advertising* 
busineRs coirnunications » display, etc. 



Title OHIO DECAYS NUKr,ER OME 



Author ^ . . Date Pub. 1973 

"d. E. «'u.t€ria'lJ"Lab 
P-.>- :t«i-.f r lU^ :.= il Avenue. U5 Townshepti Hall. Columbus, OH 43210 



70 slides 

Tea.-he. or ::'tL U-y^'- ■^.-•' I Teacher C.-:Bt $15.00 Length with tape 

iJrads Leoel ^ior^-iciar;]^ ,. ti r «'d I imt3 i^/ Uee 

OBJ EC ^. VbS: 



S'SMMHfY : I. ^--^ n-. . Explains in detail the events at Ohio's Fall Delegates 
vonierence. 
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fitl€ OHIO CEO'S TOPS III tmaCETIMC 



Autho r D ata Pub, 1973 

D. S. Materials lab 

PublUka r 1885 Hell Avqwie. IIS Towis hand Hall. Coluabtts. OH 41210 

80 slldBS 

Ttaohtr or Student Material "DBachwr Cott $15.0 0 Length with tape 
<;rad« LeygZ Secoi«!agy Suggeeted Time of Uee 



OBJECTIVES: 



SVMMAHI DSSCFIPTION: ExpIainB the sUte ooapeUUve events and gives a ooor-> 
dimtor Material to Mtivata a group of s'todents as they tegin to think about 
state c<mpetltion. Also inroves to be gMd public relations mterial for shoNiag 
to parents* business people or for recruiting. 



AVAILABLE INSTRUCTOR MATERIAL AND TESTS: 



« ^ * P R OJ&C TS FOR JUNIOR S TOIIEMT S 

Author Ronald Seman ^^at« Pub. 1971 

D. £. Mateiriais lab 

Publieher 1685 He ll Ave nue. 11 5 Townshend Hall, Co1up>u s. OH 43210 

Teacher or Student M.tc-.ial Teacher <^0Bt Jg2.pO_ length 39 paices 

Grade Level Secordary 3uj adied Time of Uee 

OBJECTIVES:: 



SUMMARY DESCRiPTUr : Ten group projects are outliiwd for Junior Distributive 
Education studentc* Student wozk fons are included along with explanations for 
the teacher. 



O IVAILA'^I'- I 

ERIC 



355 -^55- 



fitU PUBLICITY HAHDBOOK 



Autho r D at§ Pub. 

Consuawr Relations 

Pubti9h§ r The Sperry and Hutchinson Co»mny. 3001 East Keanar Hoad. Cincim»tl. 

OH 45241 

Ttaohtr or iitudent Material jSti^ient Co§t ^ Ij^pe^ Length 
Grade Level SecoTriaTy/Colleglate/Adult Suggeeted Time of Uee 
OBJECTIVES: 



SVMMART DESCRIPTION: A step-bgr-step guicto to tha affeetlv* UM of eoamnlon- 
tlons nedia. Prepared especially for those in charge of publicizing the aotirltiet 

of their organization* 



AVAILABLE ISSTRid'C.-^ MATERIAL AND TESTS: 



A SELSCTLD, ANNOUTED BIBLXOGRAPHY 
« ^< TOR Ri:sEABCK£RS IK M3;iM£33_AliD_Dlsse3llJTIYS gEUOVTIOM 



Aut hor Ke nneth E. Lverard Oate Pub. 1969 

Pu ! i • n e r T rcnto-i Str. *a Colleg e, Trent on«.jy , , . 



Tercher or Stu ..' .rrrt^! Both Length 11 cagea 

Cr jifi ^ ♦ . -or J.-.ry/C ollegia te/Adult Suggested Time of Uae 

03jk<^T 'r- ■.- 



5:>f»MSr DESrFIFT: ^ a bibliography of indexes, general aikl special, eemsal 
rccnrch sources in e'-^ucatlon, selected miscellaneous references^ general seleeted 
pcxi'W'.Cdls in prcfes-ional busiftess and distributive educi;i.tion, yearbooks, and 
Eor.ftXaphys, ud micr\. film studies* 



Ti t U SIMUIATIOWS AND GAMES 

Autho r JlmmY C» Koenlngsr D ate Pub. 1972 

D* E* Materials Lab 

Pub li9h» r 1885 Nell Avenue, 115 Townshend Hall> Coluabus, OH »3210 

Ttaohtr or Student Material Teacher Co it $3,00 Length 77 pages 

Grade Level Secondary Suggeeted Time of Uee 

OBJECTIVES: 



SVMMARr DESCRIPTION : A basic guide to aaorketlng and business oriented gu»s* 
The aanual explains the game and lists the nase a«i address of the source and price* 



available: IliSTRUCTOR MATERIAL AND TtSTS: 



Ti t le SUGGi:STED P ROGRAM OF STODY TOR THE TW YEAR H lOi SCHOOL D«E. PaOGmH 

Author ^''^^ Pufc. 1967 

D. E. Materials Lab 

Pub lie he r 1685 N ell A venu e. 115 Townshend Hall, CoXuabu s^ OH 43210 

Teaeher cr Student M .terial Jteach er Coet $2«00 Length 21 paieis 

Grade Level Sec o ndary Sujjeeced Time of Uee 

OBJECTIVES: 



SVMHAR1 DESCRIPTIOS : A pixjgram of Study developed to be uped In the junior 
and senior year D.E. Topic areas are dealt with on a oi^neral basis with iaiportant 
sub-topics listed* 
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^ MAILABLE ItirT' '\ .-F.I/ 
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Ti t U THIRTY^HQUR TRATNTWC PROGRAM 

Autho r James H» Casey and Hapten H» MacRirlana D atB Pub. 19^ 

0* E* Materials lab 

PubliBh0r 188S Nell Avenue^ 115 Tow nshend Hall. Columbus> OH kXtlO 

f#aoh#r or Student Material Iteacher Coet $1»00 Length »»» 

Grade Level Secondary Suggeeted Time of Uee 

OBJECTIVES: 



SUMMARY DESCRIPTinU:^ A training prograa devised to htlp the student mke 
necessary adjustjiients to the world of work* 



AVAILABLE INSTRUCTOR MATERIAL AND TESTS: 



Ti tie TOLEIB TITLE S UDES ^ 

Authyr Date Pub. 1971 

D. Eo Kat-rials Lab 

Pulliit her 1865 Ne il S venue ^ 115 Townshen d Hall> Coiuwbus, OH kJlXd 

ro.>:>*»r or St^^.i^K' : ki izI Teacter Coet ,,$5»00 length 20 slides 
Gr.:de {'jvel r ^ - ondaiy Sujjeated Ti>ne of Uee 



:,/>''Vj rfS ' . J \v. Developed by the Toledo Public Scnoola as a D.E* pro- 
motional slide prejenti?Mon« 




* v 
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TitU TRAINING FILM PROFII-SS , 

Author ^Dat« Pub» 1972 

Puhti»h0r Olympic Flln. Service , itl «est 22 St reet, New York. NY 10011 

T0aoh§r or Student Material T e^chRr Coot Length 15 pages 

Crado L^vel Secondary/ Goj leyqa Le/A ivl t Suj^eeted Time of Use 

OBJECTIVES: 



SVHMA8I DESCRIPTIONr a catolo?, cn fl3?-c far f^.'idancet, human xelatlons* VusiMM 
adBlBlstration* labor? saleami ' t'**^-' 



AVAILABLE INSTHUCT^ /• r /. 7.- ;. : 



TitU UNI?AC« E iSTRiy-.; -Jl 

Author Ira Mar tall Pate Pub. 1971 

D« E . Mate ri^ .1 s L .l" " 
Pub liaher 1885 Neil A-^t. r.u.-, U S " -.- v ■■•-■l U J-^r^Mba s. OH 43210 

Teaaher or Student a,.,.. • ^c^at^i 26 nagBS 

(;ra<2« Level SeccT»J;'.r> . *' ^"^'"•2 t/de 4 houia 

OBJECTIVES: 



SUMMAB1 DESCRIPTI'W . An individu,U ^U!Gf•r.^ paCKar^ of 4 lessons designtd to 
give a teslc understand ini5 oi' r;l.- tribal:, w b.i':jatjor, at fore a hl^ school student 
decides to enroll in the proiC!r-\r.- Cohi^i^ls \ ;.r^-t33t, post-test, and practice 
exenises for each sectlo:,» 



AVAILABLE IHSTfiV -.. : . 

Sfi9 



WAYS AND MKANS HAWEBOOK 



Autho r D ato Pub» 1964 

Consumer Relations 

Pub lither The Sperry •^nd Hutchinaon Company, 3003 Bast Kemper Road» Cincinnati, 

OH <f52M 

Ttaoher or Student Material Both Coat Free Length 

Grade Level Second- ry/Colleglate/Adult Suggeeted Time of Uae 
OBJECTIVES: 



SUMMiHr DESCRIPTION : A complete and practical guide to successful funi raising 
for Hays and means ch.Hlnnen» Detailed discussion of proven methods for planning 
exciting, effective projects. 



AVAILABLE ISOTI-rjCTOh: y.ATERIAL AND TESTS: 



Ti 1 1- YOU BE THE JUDG£ i DISP LAY 

Author Jimmy G . KoeningEr fate Pub . 1973 

D. S. Hate rials Utb 

Publia he r l»o5 W eil ■-. venue, 115 To wnshend Hall, C olumb us, OH »32iO 

Teaoher or Student r. .i.:r\:l Tea cher Coat $b.00 Length 33 slides 

Irade Level SecoriXir7__ ru7^:eeted i itvp. of Uae 6 hourti 

OBJECT I VEF: 



SUMIAHI OESm 71 f' Features all typiss of display— both exterior ajd Interior* 



fitl# „ , YGl^ Be: TOS Jl TCh; M:?.^^^ /ANL _^ 

Author Jl?rjay G. Kocntnrvr _ _ D-te Pub. 1973 

Publi^^gr iHb^ N \>il V j^:. . , 1 r ; _v /j; '--J. ^ OH ^3210 

. . ^ slides 

T€aah0r or Student .^j'trz.:? J:LX_:.;;r " Lencjth 22 pages 

Grade Level S^cor/I-ir^ r.vfiu :\^^ of Use 10 hours 

OBJECTIVES : [I) Siud'-.^' --M-:- » ^.-i ^i. Jit;wp in DEC/i competition SUC* 

cessfullyi and (2) ituu. v : U ..c> ■ .* .\ • the tiualittes of a good and a 
poor display* 



SUMMARY Ui::S^nirT:..^i *< ^ - ••jj>ri-. of display, this 

packet inC'U'i^s ^ ^ * ' : , ' ' •"^ display, student 

handout rdtin.T s..(->v^ . - ^- ' - ' tiuvt? event), five 35m» 

slides of Qispi.y kI-:;- < :/ . . j' : / ^ > v ■ c>7^-r\ead transparencies 
of the componi^e sc-jr « 
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ECONOMICS 



ERIC 



TitU 



AHERICAN BUSINESS AND ITS EMVIRQNMENT 



Author 



ScQit^ Walton 



Date Pub. 1966 



Publish* r The Macmlllan Co., New York. NY 



Ttaahsr or Student Material Student 



Coet 



Lengt h 65^ pages 



Grade Leve I Secondary/Colleglate/Adult Suggested Time of Uae 
OBJECTIVES: 



SUMHiRJ DESCRIPTION : Contents includei Business and its Economic Envixonnentt 
The SoeUl Environnent of Businessi Examination of Constitutional Laws, Goveitaent 
Agencies and Officials; and Business and its Environaent in The F\ttuxe. 



AVAILABLE INSTRUCTOR MATERIAL AND TESTi : 



Ti t le BASIC E CO NOMICS 

Author Thorns J « Hails tongs Date Pub. 1972 

Pub lieher South-We ste rn Publi shi ng Co«, 5101 Kadlson Roa<b Cincinnati. OH 4^2? 
Teacher or Student M..tevial Stud ent Coat $10.00 Length 672 rages 

Grade Level Coll egiate Fujjeated Time of Uee 1 sem. 

OBJECTIVES: 



VMMARJ DESCFIPTION : Jncludesi The Nature and Scope of Econoaicsi Process of 
Economizing; Our Free Enterprise Econosiic System Our Income Systemi Money, Credit, 
and Bankin^fl;; Production, Income, ind Employsient? and business Fluctuations. 
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VAILABLE INCr. 
i Workbook ($3.05) 




i-'=ii.iial and Tests* 



TitU 



Author James Dueson^rrv an-i Lee P^islon Date Pub. ,^960 

Educational Eook Dlv:lslon 
Pu2) H • h« r Prentice -^ Hal It Enfile;fO tI Cliffy » NJ O/^^y 



T^aah^r or 5tudenf MAteriul Stu dent f^-^at g^^^O ^ Length 195 pages 

Grade Level £llill£LiH f t" i^' J 7't>i2 o/ Uae 

OBJECTIVES < 



SVMH^Rr l'i:S-:inP'^ir>'i . cir^s I vari'. ty ;.f r^'>t:la;n Gxtuuions to which the con- 
cepts and techniques t.;' e/sy'-jotjiio ^ru.jysxs ni^y ^^^'luliy applied-* Smphasis is 
upon the er.plo>^eiit xr^cl :^ -rni^*^ \x\'e been prc^^.^ntei :n r^b^trstct foni in text- 
book readings or ;ect*ir-'.*5 in:^ ... ): tn-? d'="'velo?:>'. ' e:;>r.o;nic policies tc deal 
with current pi^oblssu^ 



AVAILABLE l:i:^:h'JC 



Author „^iir2f5l' ^A, = ' ^^'^^ FuZr. 1966 



'^^a^^^^ r *r ^ ' ' v'e.i _ " i' ^^n,7 th 792 pages 



SUMMARY IFTl ' S\ Th^i cnj -ial topic oi e-o.iorric rronih in the overall 

selection of copies, "oneiner^t le o,.re has Ut:r. f':^prcl* c i to include only those 
wbi.-h have si'^iflCHMt tch^lr.p: avjr "-he twin ri^-^.i '^',\r, ' L employn.ent and 

aljLocati/e cliicl^TiC'jo 



AVAILA'rr !" : ' ^> • for o indents 



ERJC 
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Ti t U ECONOMICS FOR DISTRIBUTIVE EDUCATION 



Autho r Jack Strletelmeler D ate Pub. 1969 

D« E» Materials Lab 
FubliBhe r 1885 Nell Avenue« 115 Toimshend Hall> Columbusi OH 4^10 

Teaoher or Student Material Tfeacher Coet $2»00 Length ^ pagps 

Grade Level Secondary Suggeeted Time of Uae 9 ■'19 hours 

OBJECTIVES: 



SUMMABI DESCFIPTION: Basic introduction to the study of economics. Ihe eni^sift 
is on the econoaic functions as they affect marketing and distribution. Supply and 
demand t prices # production and basic concepts are explored* A compairison of aco* 
nomic systems and how they influence and affect distribution is included. 



AVAILABLE INSTRUCTOR MATERIAL AND TESTS.: 



Title ECONOMICS IN THE BUSINESS CURRICUUUM ; 

Author George L# Fersh» et# il. Date Pub. 1972 

Joint Council' on Economic Education 
Pub Ub her 1212 Avenue of the Americas # New Yorkf NY lu036 



Teaoher or Studen^ Material Teacher Coet $2>50 Length 94 pams 

Grade Level £e conaary / Collegiate Suggeeted Time of Uae 

OBJECTI\ ES I To cdd business teachers in including more economics in their 
curricula. 



SUMMARY DESCRIPTION Twenty articles on such topics as The Emerging Role of 
the Business Teacher in Economic Educationt Economic Concepts for Understanding 
Everyday Business ActivitieSf and Teaching Economic Concepts in Consumer E#onomics* 
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AVAItARr,E 



»V. ':BIAL AND TESTS. 



ritU EGONOKICS IN TH£ CURRICULUM 



Author J, D. GalderwoQd> J> T). Lawrence, and J, B> Maher Date Pub.^ I97O 
PubltBhe r John Wiley a nd Songj Nevf York» NY ^ ^ 



T0aahgr or Student Miterial Teacher Coat Length 221 pages 

Crarf^ Ici>eZ Secon dary /Coll ■ ^rf.ate Suggeeted Time of Uee 

OBJECTIVES: 



SUMMARY DESCRIPTION : Discusses economic ideas and concepts and grade plaoeaent 
of economic concepts. 



AVAILABLE I^^THi'CTOr VMr.V?//: ^.V.^ TE^Tr . 



Titlo ECONOMICS - PRINCIPiSS AMD APPLICri lONS, 



Aut hor Jpj35Ji?''"^ii)f.- ^^nl Art hur Olsen Oci t e Pub . 1972 

Pu bliaher _South-J[er,t9r^ Jiajiigon R^^ Cincinnatlt OH ^5227 

Teacher or .''tuienr .V ^.:f -j! Student Cost $ 7. Ok Length 6II pages 

Grade Level Sec ondary Suggested Time of Uae 

OBJECTIVES: 



SUMMARY DESCRIPno'' . fielater economic principles tn curront social phenomena 
and provides students with a bread-based under.^tancir^ of ^lie American economic 
system. Sections on price deteiminationi dis ;.ribution of ivitional income! money 
and banking! ecor.ornic ^'i^wtn ana stability! -.^'i fiscal p< xicy. 



AVAILAP! ^ ' [.r-l I ' Vt T^'ST'' ^xvnx\ t.ai es ana Mppiications 

O (;{2.'^2), Te::'<: 1-^'^ r x..iidnat^on ($ .^O), and Vr^inr,p i '^nc les (^ii r $11C.00). 
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ECONOMIC THtgORY OF BRCUUTORY mWfiTRATVT 



Author Elleabeth E. Bfcllev 

Lexington Books* D. C. Heath and Company 
PubliBh0r 125 Spring Street. Loxlngton, MA 02173 



Date Pub, 



Ttaoh^r or Student Material 



Student 



Cott $15*00 Length 192 pages 



Grade Level 



Collegiate 



Suggested Time of Uee 



OBJECTIVES: 



SUHHAPr DESCRIPTION: The models in this study demonstrate why regulatory con- 
straints can cause imwanted economic incentives and at the saM tiae support the 
view that some forms of regulation cause acre ham than good. The study conMnm 
itself with the extension of tiaditional economic theory of the firm to indiule 
regulatory constraint on the firm's behavior aiKi analysis of the effects of regu- 
lation. It provides an important link between literature on regulation of in- 
dustry which is purely theoretical and that which strictly is issue- or company- 
oriented* 

AVAILABLE INSTRUCTOR MATERIAL AND TESTS: 



Title ESTINATIKG ECONOMIC CAPACITY 



Author Gift Pate Pub. 1968 

Pub '■ i 0 her University. Press of Kentucky. LeAington. KY 40506 

Teacher cr Student H Aerial Student Coet $3,00 Length 70 pages 

Grade Level Secor.f... 'y/Col le^ia te/A du lt Suggested Time of Uee 

OFJI^rriVEJ ■ 



SL'Vf '/?y DES.. PTI'>f> The author develops a conceptual framework within which 
a meaningful interT>retotion of these many definitions and measures of productive 

cipaolty can be ira'fe* 



■,yA".ABL K J .V r ; . V ' ;" ■ F 7« : 4 .v '/• . r,5 .; 



ERIC 
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7itt« 



THE EVOLUTION OF SC0!:QMIC THOUGHT 



Author 



y. R. Kuhn 



pat0 Pub, 1970 



Pub Ztth T South-'Westcm Publishing Co.. 5101 Madison Road. Cincinnati. OH 4522? 



OBJECTIVES: 



SVMMABI DESCFIPTION : The value and distribution theory, macroeconoaics, co«- 
plementary avenues of theoretical advance, retrospect and prospect. Designed to 
acquaint students with th.c theorists who have exerted a strong influence on e<»- 
nDmics as a body of scientifically developed propositions. 



AVAILABLE INSTRUCTOH MATERIAL AND TESTS: Instructor's Manual awi Exam- 
ination Questions 



Ti t lo FREE MEN AND FREE MftHKETS 

Author Robert T heobald Oate Pub.Jl965_ 

Pub liaher Double day, New_York, JY_ . 

Teacher or StuJjnr H.t^ri'::'' S tudent Coot $ .95 LeriQth 175 pages 

Grade Level J^lki9-3ji'j .. •J^ '♦.J -'•J '•"i''"'-' 

OBJECTIVE'S- 



CVMMARy DESCPIFnON h view of today's technolo^oil scoiety and the probXans 
of abundance, automatiori, and f-^ilint; dec;:<.nd. 



T*aah§r or Student Material Student 



Coat $10.20 Length 451 pfcffg 



Grade Level 



Collegiate. 



Suggested Time of Uee i —a* 




AVAILABLE /'.. ;•; 



ERIC 
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TitU 



THE NEW INFlATIONi CAUSES. EFFECTS, CURES 



Qm U Bach 



Date 1973 



Publi9h0 r Brown University Press, 129 Watenaan Streets Frovldenoe, HI 02912 



Grad& L€V0l Secondary/CollegiaWAdult Sugg^eted Time of 

OBJECTIVES: To enable ttm reader to understand the special nature of toda]r*a 
inflation and to Iwlp him to cope with it« 



SVMHABT DESCRIPTION: In nontechnical terms defines inflaUon* shows how the 
effects of today's inflation differ froa those of previous inflationSt indicates 
the proUible future trerKis of inflatlonst and considers solutions to the proUleB 
of jiflation in a democratic society* 



AVAILABLE INSTRUCTOH MATERIAL AND TESTS: 



Titl^ STATIS TICAL TEGHN_iqU£S IN BUSINESS AND ECONOMICS 

Author Robert L . FASOn D ate Pub. 1970 

Publi0h0r Rl cV.ard D* Irwln# Inc>, IBlfc Ridge Road> Homevood^ IL 60^30 

T0(i(jhfir or Student ^ .terinl Student Coet Length 538 pafses 

Grcdu Level v^olxefdate Sujgeetei Time of Uee 1 sem> 

OBJECTIVES: 



Syvv4i?r i'ESCfi ^F^IOS This book dlscussCwi role of statistical methodSf 
coJ >rtlnn of b^is>.es6 arid economic data, presentation of data, frequency Cj^b^ 
tr: • lu'.s, r:ea' U2T:s oi central tendency , rreanurss of dispersion and skewnessf 
a n- rvey of probability conceptc, probability distributionSf an introditction to 
sr-T.plinff methods, ^arrrlinf^ and CKiinpling distributionsf iezts of hypothe es, and 
ar irtr'Kiuction to dec^cion making under uncertaintyt eicm 



AVAirABLE :v.. ';t, » ' : M A'JT TKr^T'^ Teats 



T^aohBT or Student Material 



Student 



Coet $6.00 Length i03 xAsmm 



ERLC 
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titU 



mCHiNG A CQURSK IN PERSOItAL £QQ>IQWTCS 



4tie>i^ r JaMs Canfleld O at# Pub. 1971 

Joint Council on Eoononlc Education 
Publi§h0 r 1212 Avemm of tte Americas^ Wev York, NY 10036 

T^aah^t or Student Material Teacher C08t Ftbb Length 60 pagos 

Grade Level Secondary Suggggtgd Ttm^ o/ t/ee 



SUMMiHI DESr:^lPTIOfi:^ CurricuiUE for hl|^ school consumer econoaicst 



AVAILABLE INSTRUCTOH MATERIAL AND TESTS: 



Ti t le Ti? yvCHING PERSONAL ECONOMICS IN 1 M EUSIMh.^" EDUa\TION CUltHICajmM 

Author Date Pub. 1971 

J'^int Council on Economic Education 
Pub I i eher 1 212 A venue of the A- neric as, Ne w York, NY 1 

Teaaher or Student M f*^rt7. Tff»cher Crst P ree length 82 p^ges 

Grade Level Seco ndary Fu^, ,i^tit(\i Tifre of Uae 

OBJECTIVES: 



SUMMARY DESrRIPTIO!^ :: "Recipe book»* for curriculiiiR suggestions for teaching 
personal economics. Education ajout business and odi.cation for business* 



ERIC 



AVAILABLE IS 37 hi:.'': • 'u.hr'Iu.i - VT I'tlLT:- ■ in'-* ,c i.^,u.-l, Discussion 
GuiJe and Tests. 
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ECOLOGY 




Ti 1 1§ ECOLOGY 



AuthOI ^ Paul nbftr5:4L D Clt0 Pub. 1972 

D« E« Hatarlals lab 
Pub li^h^ r 18b5 Nell Ayenue, 115 Towrshend Hall^ Colurbus, OH 43210 

T^aeh^r or Student Material Teacher CoBt fZ.OO Length 31 pags 

Grade Level Secondary Suggested Ttme of Uae 10 hours 

OBJECTIVES: To structure an environaentally aware citizen. 



SVMMiftr DESCRIPTIOn : a teaching outline ifith the ob^ctive of incorporating 
outside projects to acquaint stu«lents with ecological problems in their own co»- 
ttunity. Se\'cral reUtea filmn are listed as well as many printed references* 



AVAILABLE INSTRUCrx.t H^TL^IAL AS: 7Z.<IS:. poiu lion Quiz 



Titlj HCW 1 0 M.>Kh LCOIOGY„WOR K FDH YOU 

Author David F inxc ^^tg Fub. 1972 

Pufc Z 10 her Chain Sf^ r^- Pnhlisni^r:£_Corr . y 2 Pa rk Avenue » Me w Yoric» HY lOt 16 
Tetch€r cr 5tuie-.r . Student C.obt $k.^;t, [enjth 160 pages 

Grade oeve I Secona>ir /7Cone.^late/Adult,. 5u,; ;i^£r"c i of Uue 1 .-,ep> 



SUMMARI UESCRI. TI jS , Examines the controversial ecoloficai issues frcm the 
point of view of the retailor, who is often cau^jit ^n tte midale of cftnixmer atti- 
tudes and problews affect in/r nanufacturers cvnd envlroniftentalirts alike* Shows 
how these problems apply to retailing and wiiat can be done by the retailer about 
theT.. Fuousing or cuch direas as detergpntSt packafirg of beert soft drit;ks, 
peri.snablest and jrivate-label productsi p^nd i^^cycUn^s, the author anal yr-s each 
issue and recommend;': pro ^T^.ns that can be followed to cope with it. In. ' ies 
appendioes or environmental agencies and trade associationbf and a ^lossc^ry of terns* 
AVAILABLE /vr:/-'?' V ' ^' '^TAi ^.Vf Tt:../ir 

ER?C -'7°- 



EXEO'JTIVE DSVELOPfiiST 



ERIC 
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EXECUTIVE DYK^HICS 

Autho r _ D ate Pub. 

Pubti»h« r ITT Educational Pttblishlng> »300 West 62 Street, Indlanapoll c « IH 462 06 
Teaoher or Student Material Student Coat $5»02 Length 200 pges 

Crado Love I Collegia te/Ad!ilt Suggested Time of Ues 1 sea. 

OBJECTIVES: 



SUMMART DESCHIPTIOH: Speechpover, ralessanship, and telei*one techrlquea for 
today's executive* 



AVAILABLE IffSTHCCTCS yA FERIAL AND TESTS 



7itl9 ?<BQyiI.VE **l'!<5^?ltNT;-L£ 

Author rate : 

Publiehe r _ ITT iSJ u-jaxior. -tl Pubi isning, 4 )0G ''2 Stiycty India jl ls, IN ^?C0 (> 

Teacher ar Student M .tevial Student "■->'f ^.;. C2 Length yCO r-..^.:. 

Grade Level Colleglite/Aault Sujjeetcd 7"t>' of i'lie 

OBJECTIVES: 



SUMMARTt DESCRIPTION :. Leadership and memory trdiUr for today's executive. 



AVAILABLE INSTh "-r ■ V. .' p ' : / vr '/'f . 1' 



Ti t U EXKGUTIVH 

Autho r Date Pub, 

Pub liBhe r ITT Educitlorial Publishing. ^300 West 62 Street, Indianapolis. IH <>62 06 
T»aoh»r or Student Material Student Co§t $5>02 Length 200 wtflMi 

Crado Ltxtel Collegiate/Adult Suggested Time of Uee 

OBJECTIVES: 



SUMMARY DESCRIFTION : Hardxobe and grooming for today's execuUve. 



AVAILABLE INSTRUCTCB MATERIAL AND TWISTS: 



Title fiXECUTTVfi IfiAEERSHIP 



Author Nathan Axelrod Date Pub. 



Pub I i eher ITT Educ aiioa- a Publishing. 4300 West 62 Street. Indianapolis. IM 4620 6 

Teacher or Student M .i^-ri zl Student Cogt $4.^0 Length 

Grade Level Seconda r^y Collf gla te/A dult i'wjgeated Time of Uee 1 se»» 
OBJECTIVES: 



SUMMARY DSCCR !PTI')ff Hrit+>er for the student or junior executlvo in the 
merchandising, adver-tisinr» and business management fields. 



O AVAILABLE 'I l.'-WL AUD TEi'Trx Teacher's Manual ($5.00) 
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Authot P Qtg Pub. 

Publi9h0r m Eauca tl oml Pubil^ihinp;^ ^300 West 62 Street» Indianapolis^ IM 462 06 
Taaaher or Stuirnt Materi:il Student Coat |j»02 Length 200 pagps 
Crade Col Ie^iate/Adult Suggeeted Time of Uae 1 6ea« 



SUMHAt^Y Lh:CCnIt'TIOf^ Developing the mind and body for today^s encutiYtt* 



AVAILABLE 2 T/f : . : . M^IERl^: .4.v: :z TS: 



Ti 1 1 d Lio^ " - ' - ? T:<- IS: kg ^ 

4ut^j)r Date Pub. 1972 

PubEi«h^r__U5tr) Neii Ayf ij^it;^ 11^ Tovnshond Ha ll* Goliimbus» OH 43210 

T02cher or it^ ' • - - Tl^P^^?! ?'oat |2,00 Lengyth 81 pages 

Grade Lev^. di.lL _ i u^ge^jted Time Use 16 hours 

OBJECT! ve:: 



SUMMARY : ^J r/t /Fi r • Su;ervioory skills are stressed in a futctional outline 
discussing q\Xcvlitle^> of Jeader^ workln^^ with people, and efficiency as it applies 
to leadership. 



^j^i^ AVAILABLE istjrrrj- ''V^^^v; teut: 



JC3 ORIEIITATION 



ERIC 



ti t U APPLYING FOR A JOB 



Author Patricia Ritth. Balch Maflon and Uovd Phillips D ate Pub, 1968 

Pub ti9 he r The Interstate Printers and Publishers. DEtnville. IL 

Tsaohmr or Student Material Student Coat Length file cards 

Grade Level Secondary Suggested Time of Use 

OBJECTIVES: TO allow the student to teach hinself some of the fundanentals of 
applying for a job. 



SVMHAR1 DESCRIPTION: This self-study guide for students it a set of questions 
relatJ.ng to applying for a job. 



AVAILABLE ISSTPUCTOB MATERIAL AND T'^STS: 

Ti t le THE DISCIPLIHARY INTERVIEW 

Author John D. Staley pate Pub. 1965 

Pub lie he r American Management Association» 135 West 50 Street > New Yoxkg NY lOCB O 

Teaaher or Student MAt:fijl Student Coet Length 1 record 

Grade Level §2?£"^?Z Sujg^ieted Time nf Hue 

OBJECTIVES: 



SVMMAhl DESCRIPTION ;. This record demonstrates hoH tot 1) assure th-i* emplojMs 
know what the rules are and why they exist; 2) assure that employees observe rulesi 
3} inform employees what the performance standards are and how they are .iudgedi 
and k) follow-up consistently to insure that employees are complying wlf'i the 
rules* 



AVAILABLE INSTPWr 



ERIC 



h'.A:.KRIAL AND TEISTT.:. 



h y^ECnVi. . jyMlK KXTLON QN THE JOB 



Author D ate Pub. 1963 

Pub I i Bher Amer ican M/tr aEement Assoclatlont 135 West 30 Street » New York t NY 100 20 
T0aoh0r or Student Mjterial Stadenx Coet $7»30 Length 
Crad6 Leve I Seco ndar y/no] legia t^/Adult Sujgeeted Time of U&e 
OBJECTIVES^ 



SUMMARY r.'t'S w'Pr/'-Ar. ^^co-to-face ooamunications, eKploymeat interviewlngr 
orientation and trainln^^, order «;ivinft discipline, wa^?.e and salary policies, and 
written rcr-.munioatioTir.. 



AVAILABLE ISSTRi'CT' - yATET^I^: AND TESTS, 



^ ^ IV.E^Ei'TiCrTyL 0mG£ WORKER SEKIES 

Author ^ Pate Pub.^ 

'iiiompooi-Mitcnell k Associates 
PubliBher 29^6 Cranaview Avenuij N*S*ff Rot^rts Ei^nldinp^ ^' tlant aa Q\ 30 505 

E^^'c^ filpstriip $56»00 filsnstrips 
TeatJher c^r .tui^.t :^r\il student '^'^ • .$?:^^«0Q lenjthy iih cass e tte s 

Andl^;can" i350*00 

Grade Ltr^el ^^'"^*??f^"^y_ ' '^'^^^^ 

ObJECTrVKS: 



SUMMARY l^ESCRUTIQ'i . r ties of the filmstr'P^ .-ir^i Th-: .ole of the Office 
WorkeiL, rana^ing Ycur Time, Mana^ng tho Job ;\;k*:ir iio* :. Look ilood, and 
Improvinp?: Your Communications Skills. 



AVAILABLE /v: "r " ' . ' ^ ' ' , ^ 

ERiC o79 -tyy 



Ti t U TH£ EXIT INTERVIEW 

Autho r P. «. Malonav Date Pub, 1963 

Pub lit her American Kana^ment Association, 135 West 50 Street, New York, NY 100 20 
Teacher or Student y.atevial Student Coat Length 1 record 

Grade Level Secon dary Suggeeted Time of Uae 

OBJECTIVES: 



SUHMipy DBSrHIPTToN : The corceot technique of conducting an exit interview. 



AVAILABLE INSTFUCTCh MATERI/^L AtW I'ESTS : 



Title GETTIN G THE R IGHT JO B 



Author James R . R ich. Jr. l^^te Pub. 1970 

D. E. Materials lab 

Pub tie he r 1885 Neil A venue. 115 Towashend Ha ll, Columbus . OH 43210 



Teacher or Student Material Teacher Coat $1.50 Length pages 

Grade Level Secondary Sujgeated Time of Uae 10-1 

OBJECTIVES: The student will be able to apply for a job successfullyc 



SUMMARY DESCH H'TION : Unit of instruction designed to aid the student In tech- 
niques of locatinf; sources for jobs, applying for the job, job interviehd, etc. 



AVAILABLE INSTRHrr.. ' : !:R I AL ANV TEi-:Tf : Transparency originalt -ind 
Q handouts. 
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■GOOD JOB HABITS > APPLYING FQfl A jpg 



Author 



John K, KcKee 



_Date Pub, 1966 



Pufc Ht/i<r r Rehabilitation Research Foundation of Alabama, Elmorei AIi 

T§aoh»r or Student Material Student Coet Free Length 21 pa^s 
Grade Level Collegiate Suggested Time of Uae Z hours 



SUMMARY DESCHIPTTON.: This lesson is divided into three partsi I. Getting 
Along with your Supervisor; II. Being Dependablei and III, Loing a Good Job. 



AVAILABLE iSSTRUCTOf, HATEFI/L A.'iD TESTL'.: Tei;ts aiu included 



Title 



KCW TC FIND AND APPLY FC'fi A JOu 



Author 



Helen Koily p.r.d R, C. Walters 



Pate I'ub. i960 



Puib lieher South-Westorn Publichinfi Co., jUl %5r;-on Hoari, Clnc inmti , OH 41)227 
Teac^jcr nr Student ■ f t^-^ : * ! __Studen_t ' ^Jl*!^ length 8 4 pa^iies 



Grade Levc Z 
OBJECTIVES i 



Secqrtfiary 



SUMMARY DESCFIl'TIOS . Personal inventory, fin";!, r-ti.;) in ^•lllng yourself, dis- 
covering opportunities, selling yourself in a pen..onal 3 ntj^view, tho application 
blank, and --w to sell your !:ervlces by < Jotter <••*■ appHoation. 



AVAILABLE I .v. 



ERIC 
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fitU 



INTERVIEWING THa POTcINTlAL EMPLOYEE 



Autho r P. W. Maloney and D. Thoaas Date Pub, 1961 

Publi9h«r American KanaRement Association, 135 West 50 Street, New York, NY 100 20 

Ttaoher or Student Material Student CoBt Length 1 record 

Grada Level Secondary Suggested Time of Uae 

OBJECTIVES:. 



SUMHAPJ UESCRIPTIOti : The correct way to conduct an effective interview. 



AVAILABLE IN 5TRVC1\ .ir. M'.iri^HL ASC TK^^TS:' 



Title JOBJJRIENTLD SKILLS TO R HIGH SCHOOL SI UDENXS 

Author Oate Pub. 1970 

Research li.stitute of Programmed Education 
Pub liahe r American Mg.nagement Asso ciation. 135 West 50 Street, New York, NY 100 20 

Teaoher or 5tudr-'>< - •■■ ' » r : i ! Stxul ent . Coet length 210 pages 

Grade Level Secondary/Adult .'^'ujjeoted Time of Use 

OBJECTIVES: 



5UMMARJ DESCR IPTION : A progr=tmmed text to prepare students for basic entry- 
lev^l jobs. General information on basic math, filing, banking procedur'ts, pay- 
rollp money management procedurto and business coramunlcations. 



AVAILABLE INSTH. r ■ " K'^I'.L 4,Vn Vf.V;rr; 
Er|c -678- IHZ 



Ti t U OCCUPATIONAL ESSEHTL\LS 



Author ftivid J. Rlcht er Date Pub._l965. 

Publither H. a. Johnson P re s.-^. Tnc. Rockfori, IL 6ltlO 



Ttaaher or Student Material Stud ent Coet Ltnath 195 pagea 

Grade L«J«l Coll ep lata Suggested Time vf Uce 1 sew* 

OBJECTIVES : To help students attain skills and attitudes necessary in finding 
and maintaining a. .iob* 



SUMMARY DESCHIPTIOS ■ Who Am I? Where Should I Look For Job Openings? How Can 
I Most Efftctlvely Sejun A Job? What Fust I Do To Succeed On The Job? 



AVAILABLE INoTFUCTCH MATERU: AND TESTS: 



Title PERSONA LIIY DEVELOPffi NT FOR BUSINESS 



Author RttSoon 

Publiaher SouU)-Western Publishi ng Co., 5101 Madison Roa d, Cincinn ati, OH 4522? 

Teacher or .student H..teri::l Stud ent Coet $4.^0 f.cn<jth 

Grade Leval Seccjid^r;^ ruj.eoted Ti'^p of Uee 

OBJECTIVES;. 



SUMMARY DESCh IPTI 'IN . Human relations, busin^^ios psychology and personality 
development are emphasized. 



* n ■■ PRKR^BIHG m ftN TtiTRRYTRtf 

Autho r D ate Pui. 

&lueational & Consumer Relations 
Publi§h0 r J. C« Penney Companyi Inc^j 1301 Avemie of the Amerlcasj New Yoric» NY 

Teaoher or Student Material Student Coet $3>5 0 Length filgstrlp 

6 minutes 

Grade Level Secondary Suggested Time of Use 

OBJECTIVES I 



SUMMA/II DESCRIPTION: Presents information on ho¥ to evaluate personal quali- 
fications for a Job» vhat types of questions ni^t be asked at an intarvlevt 
appropriate dress* etc* 



AVAILABLE INSTHUCTCh MAIERIAL AND TESTS: 



Ti t le THE RIGHT WAY TO FIND AND GST THE RIGHT J OB 

Author ___ Re vert Snelling Date Pub. 1971 

The New American Libr3,ry» lnc» 
Publieher Educa tional Division, 1301 Avenue of ".he Am eric as* New Yojrici NY 1001^ 

Teacher or Student M^teriul Student Coet •^^ Len^tA 302 paggs 

Grade Level SecQn d ary/Col le^T5ate f^uj;;;etfted Tif^e of Utfe 

OBJECTIVES: 



SUMMAR1 DESCRIPTION : Tells how to evaluate oneself, planning a career, look- 
ing for a job, resimes and interviews, aptitude tests and employment services* 



AVAILABLE J.v.::/t\ i :\ v>.;.;/^fi: 4vj teijit. 



titU THB TESNACEB AHP TUB mfiRYIBf 



Autho r John Keefe P ata Pub. 1971 

Pufelfihgy Richards Rosen Press, Inc>. Keif Yarik^ KY IGOtO 

T^aah^r or Student Material Student Coet Length 188 pag&s 

Cra^a I Secondary Suggeeted Time of Uee 

OBJECTIVES: 



SVHMARf DESCRIPTION: A description of jobs— Imw to findi them. Included ate 
sections on esployiaent applications^ resumes^ the intervieiry tests^ swmBT and 
part^tiine jobs, and sections on different types of jote. 



AVAILABLE INSTRUCTOH MATERIAL AND TESTS: 



Ti t le^ TgjJEPHONE TECH NIQUES 



Author ^ Date Pub. 

Classroom World Procuctions, Order from Associated Educational 
Publia he r Materials, Conpanie?^ ^ Glen^ oo^ at Hil ls borough Staeeet, Ralei^, HC 

' "2 sound 

Teacher or Student M .teriz: Student Co^t $6O«Q0 Length fllastrips 

Audio w/o""fil»strips $5«95 
Grade Level Se condar y /C ollegia. te/Adult L>u: jeated Time of U& e 



OBJECTIVL'S 



SUMMARX DESCRIPTION : How to haiKile telephone equii»ent properly. Mhat to 
aay trton answering incoming calls and placing outgoing calls. Hov tc use the 
telephone toi increase goodwill , build sales, improve relation witJ custoMrs, 
prospects and friends. How to 1c.ctfully screen telei*ione callers, '»x»ke nessages 
efl^ectively, a good listener and end calls rniciously* 



AVAILABLE ISSTIii'ST 
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ti t U TELEPHONE TECHNIQUE 



Mutka r Sam Gu&rlno D ate Pub. iSTi 

D# £• Materials Lab 
PubtiBher 1885 Hell Aven ue > 115 Toifnsteiid HaU# CoIuiiIhism OH »3210 

Teaeher or Studert Material Student Coet $3>00 Length 72 jagm 

(;i*a(l# Level Adtdt Suggeeted Time of Uee 

OBJECTIVES: 



SUmmr DESCRIPTICK: This maisial is dixected to adiat stotests Mho nUh to 
lemm the teisiness-»like sinner of handling different types of phone calls* Tel%^ 
phone perronality iffljoroveaient and selling sidlls are covesikl in depth* 



AVAILABLE INSTRUCTOR MATERIAL AND TESTS: 



Ti t le TOS WOaLD OF tf OHK - CROSS-VOGATIOK^L SKILI5 & IKFORmTIOH 

Author Date Pub, 

Educational Resources Div* 
Pub lieher_Jd^<fs^%ionsLl Beslsn. Inc*, »7 teat 13 Street, Kew York. KY 10011 

15 tape 

Teacher or Sti^^enr - r :: ;Z S tuden t Coat M?^»00 Len:7th cassettes 

Grade Leve I Secondary/Co lle^ te/Adplt . . Sujgeated Time of Uee 
OBJ<CTrVS<' 



SUMMARt OESCJIPJIl . jhe basic understanding of how businesses operatot their 
vocabulary and custor^s* 



O AVAILABLE IHsr rj'rr - 'r . ' • /U AND TESTS: Also includesi 12 overhead pro- 
ERIC ^^^^ txansparem^ieSf 2h student record bookletst Instructor's Gui<to» 
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fitU THE KOBLD OF WORK GETTIKG A JOB 



Autho r D at0 Pub.^ 

Educational Resources Div* 



PubH§h0 r Educational Design. Iiic«> k7 West 11 StreeU Hew York> NY 10011 

12 tape 

Teaafcer or Stwiflrnt Material stiMtent Coat Sl3l,00 Lenart/t cassettes 
(fraJtf lepe I SecoiKiai^/Colleglate/Adult Suggested Time of Uee 
OBJECTIVES: 



SUMHABi DESCBIPTION: Teadies the all-*l»partant skills necessary in setting 
a job* 



AVAILABLE INSTRUCTOR MATERIAL AND TESTS: Also includess 2lf student ses^ 
teokletst Instructor's Guide* 



Ti t Im THE WOPLD OF WOWC > ON TOE JOB 



Author^ Date Pub. 

E.Iacational Rt^sources HLvm 
Pub I i eher Educatio nal Le slm^ Inc»t k7 West 13 Streets New York* KY 10011 

20 tape 

Teaoher or Student H^it^rial Student Co at $229* 50 Length oassettes 
Grade Level Secondary/Collegiate/Adult Suggested Time of Uee 
OBJECTIVES: 



SUMMARY DESCRIPTION' : Discusses the interpersonal skills that will increase 
confidence* forestall ispulse quitting* and enable students to cope with wozk 
environment probless* 



O AVAILABLE INSTRUCT t ^i\:tPIAL AND TESTS: 

ERIC gK7 
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Titl§ 



Author 



pat» Pub, 1967 



Pll^ titfcg r South-Vfeatern Publishing Co.. ^101 Madison iio%<i, CiBClmmtl. OH »5227 



OBJECTIVES: 



SUHMART DESCRIPTION : Chapters on job opportunities* pick your (poal* mini 
eaployuent, selling your talents, how to write a letter of applicaition« and 
personal interviews. 



AVAILABLE INSTRUCTOH MATERIAL AND TESTS: 



Ttaohtr or Student Material Student 



Cost $2.12 Length 103 



Crado Level 



gecond^ry 



Suggested Time of Uee 



ERIC 
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Ti 1 1# ART QF USXBHING 



Autho r D ate Pub. 

Classroom World Productions, Order from Associatad Educational 
Publieher Materials Companies, Inc.. GlenKOOd at Hillsborough Street. Ralelebr NC 

4 audio 

T&aoher or Student Material Student Coet $23»50 Length lessons 
Grade Leve I Secondary/Colle^iaWAdult Suggested Time of Uae 
OBJECTIVES: 



SVMMAUr DESCRIPTION : How good listening wakes for better decisions. Inter* 
preting what you hear* Cultivating your ability to renenber what you hear* How 
emotions color what you hear or think you tear. Determining poseible hidden omtn* 
ings* How to discover how well you listen and how to improve your listening 
ability. 



AVAILABLE ISSTfiiCTOh M-kTERlAl AND TESTS. 



Title DISCOVER YOUR HIDDEN TMENTS 



Author D ate Pub. 

ciassroor World Prodtictlons, Order from Associated Educational 

Publiehe r Fatxri»\ls Go irpaniest Ina .f Glenwood at Hillsborourfi Street^ RaleirfiiL KG 

4 audio 

Teacher or Student M., ievijl Student Coet $23.50 Length lessons 
Grada Level Se condary /Col legi^ te/Adult,. Sujjeated Time of Uae 
OBJECTIVES: 



SUMMARY DESCRIPTION : The importance of having: a c^od seif-lRage^ How to 
achieve success by setting specific goals. Enthusiasja~how to develou it to best 
serve your interests. How to turn .shortcomings into advantages. How to double 
your chances of success* How to rid yourself of bad habits and acquire good ones* 
The link between creativity and problem-solving. How to develop a more positive 
attitude. Selling yourself and your company. 

AVAILABLE lUZTRHCT^I M-irERI/L AVD TESTS': 

ERIC -685- 



Tifg ^ mm 

Author^ Date Pub, 1969 

National Consuaer Finance Corporation " 
Pub ti§1f r 1000 sixteenth Street* Washington. DC 

Ttaohtr or Student Material Student CoBt Length 20 pages 

Grade Level Secondary/Collegia te/Adult Suggested Time of Use 

OBJECTIVES: 



SUMMAHI DESCRIPTION : Discusses the art of being understood. 



AVAILABLE INSTRUCTOH MATERIAL AND TESTS: 



Ti t le VOICE. VO CABUIARY AND DELIVERY ; 

Author^ Oate Pub. 

Classroom World Productions^ Order from A8~sl>ciated Educational 
Pub It a he r Materia ls C ompanies, Inc. , Glenwood at_ Hills bor o u<^ Streett Ralei^i KG 

^atKlio 

Teaoher or Student Material Student Coet $23.50 Length lessona 
Grade Leve I Secondary/Golleglate/Adul t Sujgeoted Time of Uae 
OBJECTIVES: 



SUMMARY DESCRIPTION ; The impact of poor gramnar and bad diction on listener 
reactions. The difference between "talk** aiui "coBmunication." Hok to break a 
bad speech habit. The first step to take in improving your voice. Hok to develop 
the type of voice most pleasing to the ear. Pronouncing words properly. How to 
Bake sure the words you use convey the aeaning you want for different types of 
listeners. Words and phrases you should avoid. Hew to ^ce your delivery most 
effectively. The "KISS" rule. 



C 



AVAILABLE INJri-V-'Y: - '■i-\:KRlAL AND TfSrS^ 

-688- 
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PUBLIC REIATI0N3 




TitU 



COmiNIGATIONS TOR LEADERSHIP 



Author Edward E. Scannell D ate Pub, 1970 

Publither Grcgg/McGraw-Hlll Book Company. Hightstown. NJ 08520 
T«aoh*r or Student Matepial student Coat $2.50 Length 

Grade level Colle;^Hte/hdu]-i Suggeeted Time of Uae . 1 sem. 

OBJECTIVES: 



SUHHARI DESCRIPTION: Written for the employee who wants a brief, practical 
method of iinprovlng his communication skills. Organized into six chapters, each 
of which develops one of those topics relating directly to the major communica- 
tion problems of a inaa-t(;,er. 



AVAILABLE INSTRUCTOR MATERIAL AND TESTS: Teacher's Kc^nual and Key ($l.-60) 



Title 



COHM;M!:i,TIuNS AND PLHLIC Ri;L\TIONS 



Author 



fcja;;o.rd J. Hobinson 



Date Pub. 1966 



Pub tie her Charl ee. K . Merrill pvblibh.ing Co. » 13pO .au-i Creek Drive, Jolumbusi 

OH 43216 

Teacher or Student M.ierial St udent Coat Length 618 pages 



Grade Level 
OBJECTIVES: 



Go] Ic folate 



_ Sujgeeted Time of Uae 1 sem» 



SUMMAFT DESCRIPTION : Treats public relations practitioners as social behav- 
iorrtl scientists. The author sp<^31s out a communication theory motiiji into which 
public relations problemji can be tianslated. An exainimtion of social and be- 
havioral science i-esearch methodi. is included. 



AVAILABLE IfSTHV:?. ■■ MHrtlRUL MID TESTS: 

293 



TitU 



THa NATURE OF PUBLIC REIATIOHS 



Author John £• Karston D at0 Pub. 1963 

Publi§h0r Gregg/McGRiw^Hlll Book Company. Hifihtstown, NJ 08520 

T&aoh^r or Student Material Student ,, Coet Length 391 naiais 

Grads Level Collegiate Suggeeted Time of Uee 1 sem* 



SlfHMABI DESCRIPTION: Approaches its study primarily throu^ ti^oxy and his* 
torical description* The contents of this book are drawn from the files of isany 
publications and compctnles and are arranged so as to enable the reader to anlw 
at the fuifKiamental principles of successful public relations by seeing hoit »ost 
competent practitior^rs in the field handle problems* 



AVAILABLE INSTRUCTOB MATERIAL AND TESTS: 



Tit 1 0 THE PR/\C TlCi!; OF PUBUC REIATIONS - 

Author L> Boy Bluirenthal D ate Pub. 1972 

Pub liehe r The Kacn i ) 1 >n Uo^ .^. N ow York^ NY , , , 

Teacher or StuJent teriul Student Coet Length 278 paises 

Grade Level i^ciult Sujgeeted ^^me of ^^ee 

OBJECTIVES: 



SVM^ARI DESCRIP'I IDS . Ciscusses the many areac; of imblic relatiom in detail* 
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fitl# fUBUG RiL^TIONS - PPINQIPLES> C^SilS AND PBOBIigMS _ 

Autho r _ Berttand R. CanHeld _ D ate M. 1^ 

PubltBh^ r HiQhard h. lrwin> 1616 Rjdp^e Road, Komewoodt IL bOkjO 
T&aeh^r or Student Material Student CoBt Length te? paiges 

Grade Level Collef^ici te/A dn 1 1 Suggeeted Time of Uee I sem> 

OBJECTIVES : To familiarize the general mana^^ment of corporationSf nonprofit 
organizations > and unions with thie functions and areus of public relations so that 
they iray better understand the role which public relations should play in laproirlng 

. the public in '^^e of their o 'ganl^ation. 



SUMNABX DESCRIPTION lai:. kcrk is intended to serve as a basic text in courses 
of public rul ttioas for r>tuat;nts planning to niajor Ir this sutject ami become 
practitioners of pullic r\.Iat,ior5. 



AVAILABLE JSSTHUCTur MAr^:PlAL AtW^ TESTS: 



Av thor 



Date Pub. 1968 



lnBt:a;ciio^i«.j. yiteri. Is Services 
Publi0hep _ Djvisi-;r. ci ti.\i^j^.^C't ^Jhe University o f l er ^u. Austin. TX 7d712 



s:eaeher or Studt^nr ^.tcvi-zl ati dent 



Coat ^ Length lQ7_iaf^s 



V 



SUMMARr\^SCR iPTI )N : i:imph^sii'es that the trXixu Etdff of a store must be 
Imbuc-d wiX t^ri idea that the decree of custop^'r scod will the di:^ct result 
of ^' ^ 



npio>oei\ utting into pvaotU". good public ruldtiorc 



AVAILABLE I 



ERIC 



^- CSS 



KISCSUAHc^US 



Er|c CS6 



ti 1 1€ CITIZENS. CONaJMERS Jfe COMMUNION HONS 
Author 



Date Pub. 1972 



PubltBhe r Ma»glne Publishers Assoolatlon^ 575 Lexlnirton Avenu#f New Yorkj WY 10 022 
T§aoh0r or Student Material Teacher Coet Ftee Length MO jages 
Grade Leve I Collegia ta Suggeeted Time of Uee 

OBJECTIVES: 



SVMMAftr DESCRIPTION: The nation*s adults. In their dual xola as eitisans and 
comuaersy interact constantly vith coaanmLcations aedia« The *^cliaate for laas^ 
ing^ from both the editorial i»cograming and the advertising Is probed* 



AVAILABLE INSTRUCTOR MATERIAL AND TESTS: 



Ti t le A DEPA RTMENT STORE „ I N THE CIASSKOOM 

Author Date Pub. 1969 

Pub I i B her Sears. Roebuck & ^301 West Arthinytx)n Street* Chicago* IL 60607 
Tearjher or Student M Aaizl Student Joat $1.00 Length 39 miges 

Grade Level Adult ^ Suj.jeeted Time of Uee 

OBJECTIVES: 



SUMMiRT DESCRIPTIOh' , Provides objectives for using catalogs in cont-umer 
education classes^ concepts and learning experiencest teaching techniquesf comunity 
resources^ guidelines for use of newspaperSf criteria for judging educ^tjcnal value 
of outside materials and listing of additional sources* 



AVAILABLE 



ERIC 



.692. -537 



Authot ' Homey Smith D ate Pub. 1973 

National Office Products Association 
Publi§h0 r 16C0 Wilson boulevardt ArllnRton^ VA 22209 

Set of 

T0aoh§r or Student Material Student Coat $99#00 Length 12 courses 

One course at $9«50 ^ hours 
Grad0 Level Secondary /colleyjate/Adult Sujgeeted Time of Uee per coucto 

OBJECTIVES : To provide office products salesmen with Information about tte huslc 
product lines sold to offices^ 



SVMHARY DESCRIPTION: Self-adminJstered courses, each with standard 60 or 90- 
minute tape cassette plus rriatchin:; workbook* 



AVAILABLE INOTFUCTC-h HhiKBIAL Ar^D TEt:TS; Leader's Guide 



Title THE SMILE OF 3JCCSSS 



Author Datp. Pub. 

Clas^roon" Wc rTd'' prodvcTt ior.'s , Order iron* Associated Educational 
Pubtieher Materials Uomp^ies,_Ijio« , Jjlenwood at Hinsho roug:h Stre et, Raleighf HC 

Teacher or Stu ic^ h * ^ / 1 ; ' ^ S^lWk^Sik.^ '-^^^ ^ 3Xi3jJc9 ^^^9^ /a 14 lessons 
OBJECTIVES r 



SUMMARY DBS. iilPTlOh: The rifht kind of training and educational background 
only-- opens the door to better opportunitiesl It doesi not insure thei;-* This series 
provides a proven success fonnula—ahowin/?; and t4>llirp# step-by-step, how to chart 
the path to a brigrhter» rcre financlaJly rewarding and personally satisfying future* 



AVAILABLE IS T/wV/' w L /IVT Tt:::r. Teacher^s Guide and '30 Student 

O Books with 12 Fex-sonal fivjiluatior/Success Planning Charts ai« includea. 

ERIC ^ r6.9> 



CSS 



TitU 



STORE QORRESFOHDKMGK COUR^ 



Autk0r_ . Dat« Pub. 

NRHA STORE Correspomlence dzector* National Retail Merchants 
Pub li Bh^ r AssociaUon, 100 West 31 Street, Itew York, MY 10001 

Tsaohsr or Student Material student Coet $275*00 Length Xeaeone 

Grad^ Level Colle plate/Adult Suggested Time of Uee 

OBJECTIVES: 



SVMMARI DESCRIPTION: a hose study course for personnel now in tte ranks with 
ability and motivation to perform greater rssponsibilities than their present p^i- 
tion permits. Provides retail training without infringing on store tine, spac* or 
executive personnel* 



AVAILABLE INSTRUCTOR MATERIAL AND TESTS. 



ERIC ^'^^ 



